df Jochnieal Trade SouPnal of OVfhir, 


C9 
“pm Cng 


WITH THE KEY ON THE COVER 


7) FOUNDED BY GEORGE H PATTERSON 


EDITED BY EVAN JOHNSON 














Are you using THE RIGHT BAIT 
to get more business? 


T 
O catch more business. Webster dealers have \ 


used the five extra sales features of Micrometrice 








Carbon Paper. Once a prospect is sold on Micro- 
metric, he remains sold —because there is no other 
carbon paper like it on the market. Here is repeat 
business you can count on year after year, thanks 
to the five extra sales features. Perhaps you, too. 


can enjoy the safe. protected profits in this line. 
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1 KALAMAZOO SECRETARY WRITES: 
“Multikopy Micrometrie Carbon Paper has 


simplified typing for me amazingly. My letters 
--S WEBSTER COA\PANY . ; P 
ee a LE Se wa . . . 
Ae cae have improved, and the time required to type 


NDON- AMLAN-PA 


them has shortened.” 


{1 LARGE SOUTHERN UTILITY 
a . ~INY iS: 
yy COMPANY WRITES: 
( « @&>4 

STAR 


Dana 'D) mm 7 must be typed as a unit, that Micrometric, 


which tells us the number of lines available. 


“We have so many columns of figures which 


has been a remarkable help. We really feel that 


we could not do without it.” 


F. S. WEBSTER COMPANY 


13 Amherst Street, Cambridge, Massachusetts 





* OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

© No person, firm or corpora- 
tion, either directly or in- 
directly connected, with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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ine in advance, in the 
States and its pos- 
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THE ADVERTISEMENTS 


These advertisements present the iis of the leading manu- 

facturers in each division of the industry. Because of the ground 

for honest differences of opinion, the publishers obviously can- 

not undertake to guarantee transactions between advertisers and 

customers. They do, however, offer their service in resolving 

any disagreements which result from relations established 
through the journal. 


A K 
Acco Products, In¢ 132 Kilian Mfg. Corp 137 
Ace Fastener Corp ; 98 L 
Acme Staple Co . 132 - ; 76 
Adams, Henry T., Mfg. Co.135 “am —_, ras P+ 
Aigner, G. J., Co. pee 134 Loose Leaf Metals Co 197 
Allien & Co.. 129 — - as 
Allen-Wales Add. Mch Cp.135 M 
All-Steel-Equip. Co »» 123 Manifold Supplies Co 66 
Alma Desk Co.... 128 Marchant Calc. Mach. Co.. 69 
Amer. Number. Mach Co..133 Markilo Co. 131 
Amer, Seating Co 120 Martens Type ¢ ‘le aner Co. .131 
Amer. Writing Mach. Co 82 Meilicke Systems, Inc 131 
Ames Supply Co... 79 Metal Office Furniture Co. 80 
Artility Metal Products 133 Methodes ; 136 
Art Metal Construction Co. 91 Meyer & We nthe ‘ 134 
Art Steel Co., Inc.. , 128 Mimeograph, The . 65 
Art Stencil Co. 125 Mittag & Volger, In« 101 
Automatic Mastergr: iph Mohican Pencil Co........121 
Co. . 122 Moore Push Pin Co....... 132 
Autopoint ( ‘omps ny 123 Munson Supply Co........ 116 
B N 
F ers Box Co ; 78 Nagel-Chase Mfg. Co ..106 
et C L., & Co 133 Nat'l Brief Case Mfg. Co..115 
Bentson Mfg. Co.... 108 Nat'l Business Show Co... 92 
Bickett, L. M., Co 70 Neva-Clog Products, Inc. .115 
Bridges, F. W.. Ltd 137 New Indiana Chair Co....112 
Bristow. Stanley R.. 133 Niagara Duplicator Co 99 
Browne-Morse Co. . 107 oO 
Buckeye Ribb. & Carb. Co.127 Oakville Company oe 87 
Bump Paper F astener Co 116 Office Appliance Co.. ae 
Bushnell, Alvah, Co.... 125 Oxford Filing Supply Co.. 83 


P 
°°” Pacific Cb. & Rib. Mfg. Co. 93 


Cameron, Cal. ......... 2 2 , 
Parrot Speed Fastener Cp.109 


sche 
Carpenter. E. W., Mfg. Co.13 
l 





Carter’s Ink Co....... 17 Peerless Key Co., Inc. ... 30 
Champion Coated Paper Co. 96 Peerless Steel Equip. Co. .102 
Clarotype Co., The... oochoe , ee prouas Co. ne — 
Codo M fe. Corp 6660 133 -ronto lle Corp eee 9 
Columbia Rib. & Carb. Co. 68 Pruitt, Inc. ...... oeeee es lh 
Columbia Steel Eq. Co.... 85 Prym, William, of Amer. .135 
Compo Mfg. & Sales Co 129 
Corona Typewriter ....... 67 Quality Park Env. Co.. 76 
Corry-Jamestown Mfg. Cp.105 Queen Ribbon & Carb. Co. 120 
een See C . A sy, t > Quiciex Mfg. Co..........131 
“> “~ art ” é6é 
Currier Mfg. Co. .. 135 R 
Reliable Tw. & A. M. Corp.100 
D Roberts, Weldon, Rub. Co. 74 
Dick, A. B., Co ~- 65 Rockwell-Barnes Co, ..... 8&1 
Dictaphone Sales Corp 90 toosen, H. D., Co.. s 133 
Downey, C. L., Co 121 Royal Typewriter Co .138 
Dunham-Watson Co 132 s 
Duplicator Spec. Mfg. Co. .131 , s 
_ ; ' 5 Security Steel Equip. Corp. 71 
E Sheaffer, W. A., Pen Co 134 
Eagle-Ottawa Leather Co.134 Sheppard, C. E., Co.......113 
Eaton Paper ¢ corp pet Sherman-Manson Mfg. Co.136 
Elliott-Fisher.95, Back Cover Shipman-Ward Mfg. Co... 84 
Esterbrook Steel Pen Co &9 Smith, Bradner & Co...... 123 
Smith, L. C., & Cor. Tw. Inc. 67 
Fr aoe Key Mfg. Co.. mit: 
“— w , : en Speed-O-Print Corp. 6 
hase oD — ph Ronny p 127 Staedtler, J. S., Inc. z - 108 
F. B. Mfg. Ce 22 Stark Calendar Co... .....133 
F +2 Ste ~ il Corp +t Stein Brothers Mfg. Co...113 
Finch & McCullouc P- 119 Storms, H. M., Co... 115 
Fulton Specialty Co 119 ‘Sturgis Posture Chair Co. .117 
. . 5 . Sundstrand. 95, Back Cover 
G tT 
General Electric Co —_— Technygraph, The .. 134 
General Fireproofing Co.72. 73 Toledo Metal Furn. Co .110 
General Pencil Co.. 118 Triner Scale & ene. Co... .388 
Globe-Wernic ke Co.. The 75 Trussell Mfg. Co. er 
Graff, Geo. B., Co. 134 Tubular Specialty Mfe (0.108 
Guide System & Supp. Co.111 Turner & Harrison Pen 
2 eee 208 
- U 
Hanson k Eradicator Co...135  Underwood-Elliott-Fisher 
—— "eae ty =4 Co. oe Back Cover 
Harding, Milo, Company 114 , « ‘ 
> U. S. Tw Rib. Mfe. Co 131 
Harriman-Welts Prod. (o.134 : iex Tab C 132 
Harter Corp., The 128 Universal Index Tab Co 32 
Heyer Corporation 139 Vv 
Higgins, Chas. M., & Co 11 Vail Manufacturing Co...130 
High Point Bdg.&Chair Co.126 WROTE. cccectnetes* - 123 
Hotchkiss Sales Co 127 Victor Safe & Equip. Co g8 
I w 
Imperial Desk Co -..120 Wagemaker Co. ..... .. 119 
Sopestal Methods Co 120 Warshaw Mfg. ae} 
Indiana Desk Co 112 Webster, F, S.. Co...... 2 
Ink Specialties Co 112 Wholesale Typewriter Co. 86 
. . 7 Wiggins, John B.. Co. .135 
x Woodstock Ty pe writer Co.103 
Jasper Chair Co q7 Wrenn Paper Co. vo okee 
Jasper Desk Co 7 111 Y 
Jasper Seating Co 136 Yawman & Erbe Mfg. Co..131 


For the benefit of the subscribers the lines advertised are here 

classified. Many of the requirements of the modern busmess 

office are represented. Should subscribers be interested in any 

article of office equipment not listed here, they are cordially in- 

vited to commumcate with the service bureau, through which 

the information will be promptly and cheerfully furnished by 
letter, without obligation. 


Adding Machines Chairs 
Allen-Wales Add. Mach. Corp 135 American Seating Co 
Marchant Calc. Machine Co — Artility Metal Products, In 
Sundstrand : 95, Back Cover Cameron, Cal , 
Adding Meshines, Rebuilt and Used General Fireproofing Co 72, 
Reliable Tw M. Corp ..100 High Point Bending & Chair Co 
Wholesale ALR Co St Jasper Chair Co = 


Jasper Seating Co 





Adding Machine Rolls and Paper : : 
Rockwell-Barnes Co : .. 8 New Indiana Chair Co 
Smith, Bradner & Co <<a Sturgis Posture Chair Co 
Adding Typewriters Chairs (Posture) ‘ 
Underwood, E. F. ....95, Back Cover rag Re = , +4 
d ity Meta *roducts, In¢ a3 
a Sanaa, Used, nee General Fireproofing Co 72° 73 
— Harter Corp. . 128 
Adhesives Jasper Seating Co 136 
(See Inks, Adhesives, etc.) Sturgis Posture Chair Co 117 
“—— we A ~~ = Toledo Metal Furniture ( 110 
tlobe ernicke Co. . . 75 
Rockwell-Barnes Co 81 Check +a gh & ee Used 
Ash Trays, Office Reliable Tw Cori 100 
Nagel-Chase Mfg. Co 106 Checks, Stamped. cos 
Oakville Company 87 Meyer & Wenthe 14 
Bankers’ Note Gnese Clips, Paper (See Paper Clips) 
Art Steel Co. ... . -128 
Currier Mfg. Co. . : 135 Cue Senn, er one Wrappers 11 
General Fireproofing Co 72, 73 : : : 
Globe-Wernicke Co 75 Copyholders . 
Victor Safe & Equip. Co RR Acco Products, Inc 132 
Billing Machines Cushions and Pads, Chair 
Underwood, E. F ..95, Back Cover Bickett, L. M., Co 70 
Binders, Catalog and Periodical Cuspidor Mats 
Acco Products, Inc 132 Bickett, L. M., Co 70 
Aigner, G. J., Co 134 D 
ating Stamps 
Blank Books : ro ember Mach. Co 133 
Rockwell- Barnes Co 81 Fulton Specialty Co 119 
Stee Meyer & Wenthe 134 
frenn Paper Co 108 Desk Calendar Pads and Stands 
Blue Print and Plan File Cabinets Finch & McCullouch 119 
ye "oo Co 123 Stark Calendar Co. . 133 
Art Metal Construction Co 91 
Browne-Morse Co a «(Om . C, ~ 
Columbia Steel Equip. Co 85 nerdy : 7 = c+ 
General Fireproofing Co 72, 73 ickett, la M., Co dale 
Globe-Wernicke Co 75 Desk Pending-Letters Holders 
Yawman and Erbe 131 Acco Products, Inc 132 
Bond Boxes Desk Trays 
Art Steel Co : Aigner, G. J., Co in 
General Fireproofing Co Art Metal Construction Co ° ol 





Globe-Wernicke Co Sedna Art Steel Co., Inc 
Book Cases General Fireproofing Co 
All-Steel-Equip. Co 123 Gilobe-Wernicke Co 
Alma Desk Co 128 Imperial Methods Co 
Art Metal Construction Co 91 Desk Work Distributors 
Browne-Morse Co 107 Art Steel Co : 128 
General Fireproofing Co 72, 73 Bristow, Stanley R 133 
Globe-Wernicke Co ++ 75 Currier Mfg. Co 135 
Yawman and Erbe — Globe-Wernicke Co 75 
Book Rings Victor Safe & Equip. Co 88 
Adams, Henry T . Mfg. Co 1 35 Desks 
Carpenter, E. W., Mfg. Co 132 Alma Desk Co 128 
Oakville Company . Se Art Metal Construction Co 1 
Bookkeeping 72m Browne- Morse Co 107 
Underwood, E 95, Back Cover Cameron, Cal. . 120 
Box Letter Files Columbia Steel Equip. Co 85 
Art Steel Co 128 General Fireproofing (o 72, 73 
Globe-Wernicke Co aa Globe-Wernicke Co 75 
Rockwell-Barnes Co 81 Imperial Desk Co 120 
Brief and Zipper Cases indiana Desk Co 112 
National Brief Case Mfg. Co 115 Jasper Desk Co. . 111 
Stein Bros. Mfg. Co 113 Metal — [ Bau. Co 7. 
Security Stee quip. Cort oe 
Calculating Devices . . Wagemaker Co. .... 119 
Meilicke Systems, Inc 131 Y ad Erk 131 
Reliable Tw. & A. M. Corp 100 ao enene : 
Business Shows Dictation Machines, Mfrs. of 
Natl. Business Show Co . 92 Dictaphone Sales Cor; ” 
Calculating Machines Dictation Machines (Used) 
Allen-Wales Add. Mach. Corp 135 Pruitt, Inc. .. 134 
Coxhead, Ralph C., Corp 123 Duplicating Machines 
Marchant Cale, Machine Co 69 Automatic Mastergraph Co 122 
Sundstrand .. 95, Back Cover Dick, A. B., Co. .. 65 
Calculating ~e We Used Harding, Milo, Co 114 
Reliable Tw A. M. Corp 100 Heyer Corporation, The 139 
Wholesale castles Co 86 Mimeograph, The . ' 65 
Carbon Papers Niagara Duplicator Co 99 
(See Ribbons and Carbons) Pruitt, Inc. ...... 134 
Card Inde oxe: n r Smith, L. C., & Corona Tws 67 
All-Steel- Baul Co. — 123 Speed-O-Print Corporation 116 
Art Metal Construction Co 91 Duplicating ervey (Used) 
Art Steel Co. - 128 Pruitt, Inc. . 134 
| —~ a es 108 Duplicating Machine Supplies 
: os Art Stencil Co. ... 125 
Columbia Steel Equip. Co 80 Columbia Ribb. & Carb. Co 68 
Corry-Jamestown Mfg. Corp 105 Dick. A. B.. Co 6h 
jen wa e. 135 Dunham-Watson Co 132 
seneral Electric Co 104 Duplicator Specialty Mfg. Co 131 
Globe-Wernicke Co coscce UO ~ . ‘ ‘ 
“ 4 ; Fibroin Stencil Corp 119 
Guide System & Supply Co lll . 
Imperial Methods Co 130 Harding, Milo, Co 1l4 
Metal Office Furniture Co cna eee Heyer Corporation, The 139 
- . ° Ink Specialties Co 112 
Security Steel Equip. Cory ec“. Un , . 
> “ : “ Mittag & Volger, Inc 101 
Warshaw Mfg. Co ..116 tne D ad ; 990 
Yawman and Erbe 13 Niagara Duplicator Co ‘ 
7 2 — Te, BO casencec , oockae 
Cash Boxes Roosen, H. D., Co. .. oo ASS 
Art Steel Co., Inc 128 Smith, L. C., & Corona Tws... 67 
General Fireproofing Co seotay Va Speed-O-Print Corporation .116 
Casters, Caster Bearings, Slides Technygraph, The ... -- 134 
Faultiess Caster Corp . 127 Engravin 
. . oF 9, Copper Plate 
Kilian Mfg. Corp. ........++. +» 137 Wiggins, The John B., Co +0185 
Celluloid Envelopes Envelopes 
Markilo Co -o++- 131 Bushnell, Alvah, Co coe A 
Chair Mats Globe-Wernicke Co . 75 
Bickett, L. M., Co . 70 Quality Park Envelope Co se 
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Envelopes, Celluloid 
Markilo Co 
Envelope Openers 
Oakville Company 
Eradicators, Ink 
Carter’s Ink Co 
H. A. Ink Eradicator Co 
Heyer Corporation, The 
Erasers, Rubber 
Faber, A. W., Inc 
Oakville Company . 
Roberts, Weldon, Rub. Co 
Exhibitions, Office Equipment 
Nat'l Business Show Co 
Expense Books 
Oakville Company 
Fans, Electric 
General Electric Co 


File Boxes, Collapsible Corrus. 


Bankers Box Co 
Barkley, C. L., & Co 
Globe-Wernicke Co 
Guide System & Supply Co 
Oxford Filing Supply Co 
Pronto File Corp 

File Boxes, Metal 
Art Metal Construction Co 
Art Steel Co, . 
Currier Mfg. Co 
Rockwell-Barnes Co 
Victor Safe & Equip. Co 


Filing Cab. Ball and Roller Bearings 
137 


Kilian Mfg. Corp 

Filing Cabinets, Metal 
All-Steel-Equip. Co 
Art Metal Construction «* 
Art Steel Co 
Bentson Mfg. Co 
Browne-Morse Co 
Cameron, Cal 
Columbia Steel Equip. Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co 
Metal Office Furniture Co 


Peerless Steel Equipment (< 


Security Steel Equip. Corp 
Victor Safe & Equip. Co 
Yawman and Erbe 

Filing Cabinets, Wood 
Globe-Wernicke Co 
Imperial Methods Co 
Wagemaker Co. ... 
Yawman and Erbe 

Filing Supplies 
Acco Products, Inc 
Aigner, G. J., Co 
Art Metal Construction Co 
Barkley, C. L., & Co 
Browne-Morse Co 
Cameron, Cal 
Corry-Jamestown Mfg. Cor; 
General Fireproofing Co 
Globe-Wernicke Co 
Guide System & Supply Co 
Imperial Methods Co 
Metal Office Furniture Co 
Oxford Filing Supply Co 
Quality Park Envelope Co 
Rockwell-Barnes Co 


Victor Safe & qervenese Co 


Wagemaker Co 
Warshaw Mfg. Co 
Yawman and Erbe Mfg. Co 
Folders (See Filing Supplies) 
Fountain Pens 
Autopoint Company 
Carter's Ink Co 
Esterbrook Steel Pen Co 
Sheaffer, W. A., Pen Co 
Gummed Cloth Rings 
Graff, Geo. B., Co 
Warshaw Mfg. Co. 
index Card Signals 
Graff, George B.. Co 
Moore Push Pin Co 
Victor Safe & Equip. Co 
index Tabs 
Aigner, G. J., Co 
Barkley, C. L., & Co 
Globe-Wernicke Co. . 
Guide System & Supply Co 
Markilo Co. . 
Universal Index Tab Co 
Victor Safe & Equip. Co 
Warshaw Mfg. Co 
Inks, Adhesives, Etc. 
Carter's Ink Co 
General Pencil Co 
Harriman-Welts Prod. Co 
Higgins, Chas. M., & Co 
Ink Specialties Co 
Sheaffer, W. A., Pen Co 
Leads for Mechanical Pencils 
Autopoint Company 
Faber, A. W., Inc 
Sheaffer, W. A., Pen Co 


Leather Goods 


National Brief Case Mfg. Co 


Stein Bros. Mfg. Co 
Leather Upholstered Furniture 

Jasper Chair Co 
Leathers, Upholstering 

Eagle-Ottawa Leather Co 
Letter Trays (See Desk Trays) 
Letterheads 

Wiggins, The John B., Co 
Library Equipment 

All-Steel-Equip. Co 

Art Steel Co 

Corry-Jamestown Mfg. Cor; 

General Fireproofing Co 

Globe-Wernicke Co 

Security Steel Equip. Corp 
Lockers and Storage Cabinets 

All-Steel-Equip. Co 

Art Metal Construction Co 

Art Steel Co 

Browne- Morse (Co 

Corry-Jamestown Mfg. Corp 

General Fireproofing Co 





Globe-Wernicke Co 
Metal Office Furniture Co 
Security Steel Equip. Corp 
Yawman and Erbe 
Loose Leaf Books and Systems 
Adams, Henry T., Mfg. Co 
Aigner, G. J., Co . 
F. B. Mfg. Co : 
Sheppard, The C. E., Co 
Trussell Mfg. Co. . 
Loose Leaf Snvetepes, Celluloid 
Markilo Co. ..... 
Loose Leaf Metals 
Adams, Henry T., Mfg. Co 
Carpenter, E. W., Mfg. Co 
Loose Leaf Metals Co 
Mail Distributors 
Bristow, Stanley R 
Globe-Wernicke Co 
Victor Safe & Equip. Co 
Map Tacks 
Graff, George B., Co 
Moore Push Pin Co 
Matched Office Suites 
Art Metal Construction Co 
General Fireproofing Co 
Globe-Wernicke Co 
Memorandum Books 
Rockwell-Barnes Co 
Trussell Mfg. Co 
Memorandum Devices 
Bristow, Stanley R 
Currier Mfg. Co 
Mending Tape (Gummed) 
Warshaw Mfg. Co 
Motors, Electric 
General Electric Co 
Numbering Machines 
American Numbering Mach 


Office Machines, Used and Rebuilt 


Pruitt, Inc. .. 
Office Partitions and Railings 
Globe-Wernicke Co 
Pads, Figuring 
Rockwell-Barnes Co 
Paper 
Champion Coated Paper Co 
Eaton Paper Corporation 
Rockwell-Barnes Co 
Smith, Bradner, & Co 
Paper Clamps 
Acco Products, Inc 
Esterbrook Steel Pen Co 
Paper Clips 
Acco Products, Inc 
Fulton Specialty Co 
Graff, George B., Co 
Oakville Company 
Quicflex Mfg. Co 
Rockwell-Barnes Co 
Vail Manufacturing Co 
Paper Fastening Machines 
Ace Fastener Corp 
Acme Staple Co 
Bump Paper Fastener Co 
Cameron, Cal 
Compo Mfg. & Sales Co 
Hotchkiss Sales Co. . 
Neva-Clog Products, Inc 
Parrot Speed Fastener Corp 
Victor Safe & Equip. Co 


Paste (See Inks, Adhesives, Etc 


Pen and Pencil Clips 
Oakville Company 
Pencil Sharpeners 
Graff, George B., Co 
Pencils, Wood Cased Lead 
Faber, A. W., Inc 
General Pencil Co 
Mohican Pencil Co 
Staedtler, J. S., In 
Pencils, Mechanical 
Autopoint Company 
Carter's Ink Co 


Sheaffer, W. A., Pen Mfg. Co 


Pens 
Esterbrook Steel Pen Co : 
Turner & Harrison Pen Mfg 
Picture Hooks 
Moore Push Pin Co 





Pins and Pin Containers 





Gakete Ge ovece ccc cccssecs 87 
Prym, William, of America...... 135 
Vail Manufacturing Co. ......... 130 
Platens, Typewriter 
American Writing Mach. Co. ..... 2 
AEROS GE GHA. 206 cceccsecceece 79 
Shipman-Ward Mfg. Co. ......... 84 
Wholesale Typewriter Co. ....... 86 
Postal Seales 
Dn We GM sccicececvecees 1n4 
Triner Seale & Mfg. Co. ........ 126 
Publishers 
Bridges, F. W., Ltd. ........+.. 137 
a ererre ere 136 
Punches 
Aeee Preeests, ERS. .cccccccccces 132 
Globe-Wernicke Co. ........6606: 75 
Push Pins 
Moore Push Pin Co. ............ 132 
Ribbons and Carbons 
BE GB Ge ceevecceeneccasesose 129 
Ames Supply Co. . “< 
Buckeye Ribbon & r ‘arbon Co.. ated 127 
COmeer ee Be GO cccececccessaxse 117 
Goa ee a’ detbadenccuedcece 133 
Columbia R. & C. Mfg. Co. ..... 68 
Crown Ribbon & Carb. Co. ...... 122 
BAU, BD. Bee ERR coccenceesesen 124 
Manifold Supplies Co, .......... 66 
Mittag & Volger, Inc. ........ ..101 
Pacific Carbon & Ribbon Co. .... 93 
Phillips Process Co. s0sncne 
Queen Ribbon & C arbon “Co eC 
Royal Typewr. Co., Inc. ......... 138 
Smith, L. C., & Corona Tws...... 67 
Storms, H. M., Co, ... — 
Underwood, E. F. ... 95, Bac k Cover 
U. 8S. Typewriter Rib. Mfg. Co....131 
Webster, mh mis Gk. ovbacnacensee 2 
Rubber Bands 
Faber, A. W., Inc. ......... 77 
Rubber Stamps 
Meyer & Wenthe.......cceccesese 134 
Rubber Type Outfits 
Fulton Specialty Co. ............ 119 
Safes 


Art Metal Construction Co ; 
General Fireproofing Co. ...... 
Globe-Wernicke Co. ..... 
Security Steel Equip. Corp 


Victor Safe & Equip. Co. ....... 8&8 

Yawman and Erbe.............++. 131 
Scales 

ee Ce Gn ndocinnsasnces 124 

Triner Scale & Mfg. ee 
Sealing Wax 

Higgins, Chas. M., & Co. ....... 114 
Seals, Notary and Corporation 

Meyer & Wenthe.............++.. 134 
Secretary Desks 

Art Metal Construction Co. ...... 91 

General Fireproofing Co. ...... 72, 73 

Globe-Wernicke Co. ...... . a 
Shelf Boxes 


BE, CR ceccvcsoceces 
BEG GRIER GR cesetccccecccces - 
General Fireproofing Co. 
Globe-Wernicke Co. 


Shelving 
All-Steel-Equip. Co. ........... .123 
Art Metal Construction Co. pean 
AGG TORE GA ccocevccnesdssncess 2 


Browne-Morse Co. . 
General Fireproofing Co. 
Globe-Wernicke Co. ........66.5. 





Security Steel Equip. Corp. pone an 
Shows, Office 

Nat'l Business Show Co. ........ 92 
Smoking Stands, Office 

Nagel-Chase Mfg. Co. ........... 106 
Sorting Devices 

CUTE Bee. GR, coscccccsscesees 135 
Stamp Pads 

Se et Gc onacnascnaes coche 

Fulton Specialty Co. .......... 119 

Bieper BG WeRtRO. ..cccccccccccccs 13 

Rockwell-Barnes (o. ............ 81 

Victor Safe & Equip. Co. ....... 88 
Stands for Office Machines 

All-Steel-Equip., Co. ..........5.. 123 


Art Steel Co. 





or to replace the 


THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of desirable agents and 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. Subscri > 
in evety land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. Subscribers’ 
requests for catalogues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 



















General Fireproofing Co. ...... 72, 73 
Globe-Wernicke Co. ........66655 75 
I? TT wcnn ceecentetee 128 
Office Appliance Co. ............124 
Sherman-Manson Mfg. Co. ...... 136 
Sturgis Posture Chair Co. ....... 117 
Toledo Metal Furniture Co, ...... 110 
Tubular Specialty Mfg. Co. ...... 108 
Staples, Paper Fastening 

Ace Fastener Corp. ..........s.:. 98 
Dee Mee GP. nine on 05400040008 132 
Bump Paper Fastener Co. ....... 116 
COURGTE, GOR, sesecncaceccsecese 


Compo Mfg. & Sales Co. 
Hotchkiss Sales Co. 
Neva-Clog Products, 
Oakville Company 
Parrot Speed Fastener Corp 
Vail Manufacturing Co. .. 
Stationery, Engraved, Lithogr: 











Wiggins, The John B., Co. ...... 135 
Stencils, Brass 
BED GD. THs oc os wecnecvcsese 134 
Stenographers’ Nete Books 
Rockwell-Barnes Co. ........6s5. 81 
Trussell Mfg. Co. bccccocecess 137 
Stools 
ee Ge, WR naccocsccaceass 128 
Sturgis Posture Chair Co. ........ 117 
Toledo Metal Furniture Co. ...... 110 
Storage and Transfer Cases 
All-Steel-Equip. Co. ........6005. 123 
Art Metal Construction Co. ...... 91 
BEG Geet Ge. coccccescccecostees 128 
SY SEE Ge ans nee panne ‘ 
Barkley, C. L., & Co. ....6.ccees 3: 
PORE Dee GA ceoscccctostcas 
Browne-Mor@e Co. .........6ss05 
Columbia Steel Equip. Co. 
Corry-Jamestown Mfg. Corp. as 
General Fireproofing Co. ...... » w 
Globe-Wernicke Co. .........66.. 75 
Guide System & Supply Co. ..... lll 
Imperial Methods Co. ........... 130 
Metal Office Furniture Co. ....... 80 
Oxford Filing Supply Co. ........ 83 
Peerless Steel Equipment Co. ....102 
Pronto File Corp. ........0ssse0. 94 
Rockwell-Barnes Co. ..........06+ 81 
Security Steel Equip. Corp. ..... 71 
Yawman and Erbe Mfg. Co. ..... 131 
Store Fixtures and Equipment 
All-Steel-Equip. Co. ........6.+. 
General Fireproofing Co. 
Globe-Wernicke Co. .........6055 
Swinging Typewriter Stands 
Globe-Wernicke Co. .......s0s005 7 
Tables 
Art Metal Construction Co. ...... 91 
Ast Bees GO. .cccccccccscccesses 128 
Browne-Morse Co. .........ssse0. 107 
General Fireproofing Co. ...... 72, 73 
Globe-Wernicke Co. ..........44. 75 


Telephone Accessories 
Meilicke Systems, Inc. ....... 
Victor Safe & Equip. Co 


Telephone Stands 





Art Metal Construction Co. ...... 91 
General Fireproofing Co. ......72, 73 
Globe-Wernicke Co. ........0006: 75 
Yawman and Erbe............... 131 
Thumb Tacks 
Graff, George B., Co. ......6000. 134 
Moore Push Pin Co. ........e005 132 
Oakville Company ........66.0065 87 
Vail Manufacturing Co. ......... 130 
Type, Typewriter 
Amer, Writing Machine Co. ..... 82 
Ames Supply Co. ........seeee00+ 7 
Shipman-Ward Mfg. Co. ........ 84 


Typewriter Cleaning Material 
Amer. Writing Machine Co. 














Clarotype CO, .....eeenneee 
Martens Type Cleaner Co. .......1 
Mittag & Volger, Inc. .......+++- 
Webster, F. S., Co. ....eereecees 2 
Typewriter Cushion Keys 
Munson Supply Co. ......-+0000. 116 
Peerless Key Co. ....-.0eeeeseees 130 
Speed Key Mfg. Co. ....+...+0055 135 
T riter Cushion Knobs and Bases 
y toy Writing Machine Co. ..... 82 
Ames Supply Co. ......seeeeeeeee 79 
Bickett, L. M., CO, ...seeeeeeeee 70 
Peerless Key Co. ....-.ceeeeeneee 130 
T riter Parts and Tools 
Tee. Writing Machine Co, ...... 82 
Ames Supply Co. .....-seeeeeeeee 79 
Shipman-Ward Mfg. Co. ....+-++. 84 
Wholesale Typewriter Co. .....-.+ 86 
Typewriters, Mfrs. of be 
Corona Typewriter ......++++ee0+ 67 
Coxhead, Ralph C., Corp. ...-+++> 123 
Royal Typewriter Co. .....-+++++> 138 
Smith, L. C., & Corona Tws. 67 
Underwood, BE. F. . 95, Back Cover 
Varityper ...cccccccccserceceecee 123 
Woodstock Typewriter Co. ....++- 103 
pewriters, Rebuilt and Used 
= Writing Machine Co. ..... 82 
Pruitt, Ime. ....eccerenveccereeee 134 
Reliable Tw. & A. M. Corp. ..... 100 
Shipman-Ward Mfg. Co. ....«+++- 84 
Wholesale Typewriter Co. ......+- 86 
Visible er Equipment 
Aigmer, G. J., CO. csceeeveees 
Art Metal oS lenaien Co. 
Globe-Wernicke Co. .....++ eee 
Sheppard, C. E., CO. ..--eeeeeers 
Victor Safe & Equip. Co. 
Yawman and Erbe.......-.«.s++- 131 
Wardrobes 
All-Steel-Equip. Co. .....+-e0e05. 123 
Art Steel CO. «occ cccccecceereee 
Browne-Morse Co. 07 
General Fireproofing Co. ......72, 73 
Globe-Wernicke Co. .......csseeee 75 
Waste Baskets 
Ast Biel CO. coccccccccscocvscce 128 
Cameron, Cal, ......scececcceces 120 
General Fireproofing Co. ...... 72, 73 
Globe-Wernicke Co. .......+seee08 75 
Metal Office Furniture Co. ....... 80 
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WANTS AND LOR SALE 


The rate for classified advertisements is 


SITUATIONS WANTED 


SALESMAN now employed with prominent connet 
tion as sales agent or branch manager for office appliance manufacturer 
Although all experience has been in typewriters, is qualified to handle 
almost any office pecialty Particularly well acquainted with buyers in 
eastern Pennsylvania Prefers that general location but will gladly con 
sider any other part f the puntry Has served as salesman, branch 
manager and dealer representative Excellent alert, aggres 
sive, responsible Address G-146, care Office Chicago 


pany seeks new 


sales record 
Appliances 


SALESMAN with record of exceptional results in the 
fice machines and specialties, now engaged in another field, wishes to 
return to office appliance industry Capable of branch man 
ager or fleld representative rr promoting national distribution from home 
office Can handle advertising and can build an aggressive, competent 
sales force. Twenty year diversified sales experience, management, ad 
vertising, credit References as to ability, character, industry and ca 
pacity will bear closest scrutiny Address G-144, care Office Appliances, 
Chicago 


distribution of of 


serving as 


SALESMAN WITH SIXTEEN years’ experience selling office furniture in 
California seeks furniture and accessory lines to sell to the trade. Has 
served as salesman for dealers and as branch manager for large direct 
selling concern. Now selling filing supplies and paper fasteners to dealers 
Desires to add filing cabinets, desks, chairs, visible equipment or stationery 
lines for Pacific coast Excellent reference from former employers 
Address G-142, care Office Appliances, Chicago 


States 


EXECUTIVE type traveling salesman, mature 
tance with trade from coast to coast; successful in developing dealership 
organizatior qualified to market any office device or stationery item 
Address G-141, care Office Appliances, Chicago 


experience, large acquain 


salary or commissior 


YOUNG MAN WITH TEN years’ experience in stationery supplies, thirty 
years of age, desires inside salaried position with financially sound Sta 
tioner or Manufacturer in Ohio. Can give excellent reference. Address 


G-143, care Office Appliances, Chicago 


ADVERTISING MAN WANTED 


ADVERTISING MAN, one who has had office supply experience preferred 
State age, experience salary desired Address V-lll, care Office Ap 
pliances, 100 East 42nd Street, New York, N. ¥ 


SALESMEN WANTED 


SALESMAN An Office Equipment Dealer, located in large industrial city 
in central states, has opening for a man capable of selling complete office 
service. We specialize in systems, equipment and only nationally adver 
tised products are handled \ wonderful opportunity for advancement 
in a growing concern for the party willing to work and prove his sales 
ability Send complete details of past selling experience and your photo 
to V-108, care Office Appliances, Chicago, Ill 


SALESMEN WANTED to 
Various territories open 
ark, N. J 


carry our line of leather upholstered furniture 
Write to Newark Chair & Furniture Co., New 
attention Mr. H. J. Mooney, Director of Sales 


TYPEWRITER SALESMAN wanted by Los Angeles dealer. Prefers some 
one now in California Send particulars to V-113, care Office Appliances, 
Chicago 


MECHANICS WANTED 


TYPEWRITER FOREMAN WANTED. Competent to conduct medium serv 
ice department for well established company Knowledge of adding ma 
chines desirable. Address V-105, care Office Appliances, 100 E. 42nd St., 
New York, N. ¥ 


WANTED Must be able to repair all makes adding 
machines y typewriters thoroughly Must be capable 
of eventually taking charge of shop. If willing to start at moderate sal 
ary write particulars as to age, references and salary Address V-107, 
care Office Appliances 


Expert Mechani 


cash registers, and 


Chicago 


WELL ESTABLISHED DEALER in Rocky Mountain territory has open 
ing for a first class typewriter repair mar A permanent job for man of 
ability and proper background Address V-109 ire Office Appliances, 
Chicago 


REPRESENTATIVES AVAILABLE 
MANUFACTURERS’ REPRESENTATIVE wants an additional line or two 
to sell direct to industrial concerns in New England Operates from office 
in Hartford. Graduate of Harvard Business School. Covers territory per 
sonally by car Several years’ experience in the field and can 
e manufacturer who wants close cultivation in Con 


travelit 





do a good job for 


necticut or throughout New England Address G-147 care Office Ap 
pliances, Chicag 

SALESMAN WHO CALLS upon stationers throughout central and South 
America and the West Indies is available for an additional line or two 


Has been covering the territory regularly for approximately fourteen 
vears Interested t hear fr inufacturers seeking to develop business 
n Latin-Americar Address G-14 care Office Appliances, 


Chicago 


AVAILABLE | represent a few g pecialties such as stapling 
machines in Chicag territory on commission basis Sell the trade and 
direct Well acquainted ir ffice ipply busines ( F. Muldoon, 1359 


Euclid Ave Berwyt Illir 


REPRESENTATIVES WANTED 


MANUFACTURERS’ AGENTS, salesmen, distributor for brand new re 
peat ite priced 50c retail, sold to stationer ilso direct to offices. Makes 
juick pressive demonstratior Unlimited ket Good commissions 


Glennotr 709 N 


Milwaukee St 


eight cents a word, minimum charge, $1.60. 


IF YOU SELL DIRECT TO OFFICES you can sell our high grade Type 
writer Specialty profitably. Liberal profit on each sale. Protection given 
Quickly becomes a major line Write tor details giving territory you 
cover Address V-112, care Office Appliances, Chicago 


SEVERAL sales representatives 
England, South, 


Leather office furniture. Territories New 
Middle West, West, Washington, D. C., and Pennsyl 


vania References Address V-110, Office Appliances, 100 East 42nd 
Street, New York, N. ¥ 
MANUFACTURERS’ Agents wanted. A line that is known to every sta 


tioner and office furniture dealer, is available. Some of the choicest ter 
ritory still open Write advising territory and lines you handle Ad 
dress V-114, care Office Appliances, Chicago 


NORTHEASTERN REPRESENTATIVE with established following among 
commercial stationers wanted to sell our well Known specialty line. Salary 
ind expenses Please give full particulars Address V-106, care Office 
Appliances, Chicago 


BUSINESS OPPORTUNITIES 


WANTED: Proven articles of merit for stationery trade, office and factory 
use Exclusive royalty only Our progressive manufacturing and mer 
chandising facilities established over ten years can help you Address 
V-115, care Office Appliances, Chicago 

FOR SALE, on account of manager's death, Hightower’s Book Store & 
Gift Shop, Americus, Georgia Office supplies, books, novelties Estab 
lished over 25 years in town of 9000 Cost $1600 


PATENT ATTORNEY 


PATENT ATTORNEY, specializing in office equipment and appliances 
Address O. A. Gustafson, P. O. Box 707, Benjamin Franklin Station, 
Washington, D. C 


FOUNTAIN PEN REPAIRING 


ALL MAKES FOUNTAIN PENS REPAIRED for the trade since 1904 
Standard Prices—regular trade discount. All work guaranteed. Prompt 
Send all makes to one place—saves postage and time Send a 
Welty Pen & Repair Co., 38 S. State St., Chicago 


service 


trial package today 


SALES LETTERS 
LETTERS WILL BUILD SALES For years I have built letters that pull 
sales. You need them more than ever now Send me your data for new 
letters, or unsuccessful letters for reshaping Particulars on request 
Address H. M. Goldthwait, Clayton Hotel, 2026 North Clark St., Chicago 


FOR SALE AND WANTED TO BUY 


BOOKKEEPING AND BILLING MACHINES -Specializing in Burroughs 
Moon Hopkins, Elliott-Fisher and National Accounting Machines—-Bought 


and sold. Accounting Machines Corporation, 343 8S. Dearborn St., Chicago 


ELLIOTT-FISHER MACHINES, Typewriters, Adding Machines, all office 
equipment bought and sold. W. J. Crowley Company, 434 Caswell Bidg 
Milwaukee, Wisconsin 

ELLIOTT-FISHER billing and bookkeeping machines, also all office ma 
chines, bought, sold and rebuilt Teeter-Warsh Co., 309 W. Kilbourn 
Ave., Milwaukee, Wisconsin 
ELLIOTT-FISHER MACHINES, 
fice equipment, bought and sold 
Dearborn, Chicago 


BILLING AND BOOKKEEPING 


Typewriters, Adding Machines, all of 
Chicago Office Appliance Co 533 So 


MACHINES, late models Elliott-Fisher 


Underwood, Burroughs, etc., bought and sold Maloney, Gilmore Co., 508 
S. Dearborn St., Chicago 
BURROUGHS Bank Bookkeeping Machines, class 2300 Front Feeds 


Adding Machine Sales & Service Co., 1004 Superior 
Ohio 


serials, 1,400,000 
Ave., Cleveland, 
DICTAPHONES, EDIPHONES 
Increase your sales and profits write us 
Co., 1141 Broadway, New York City 


DICTAPHONES, EDIPHONES, SUPPLIES 


rough or rebuilt-——special prices to dealers 
American Dictating Machine 


headquarters machines 


bought, sold—Wholesale, Retail—Write us Chicago Dictating Machine 
Co 19 S. Wells St., Chicago 

WANTED: Kardex, Acme, Postindex, Comptometers (Model F-H-J) Ren 
ington No. 23 Bookkeeping Machines Universal Office Equipment, 396 
Broadway, New York 

FOR SALE—1,000 Duplex IVI panels for 44°" and 5°’ card, 500 8°’ panels 
$1.00 each in lots of 25 Visible equipment, all makes, dictating, address 


ng and duplicating machines bought and sold Hanover Office Equipment 


Co., 80 Greenwich St New York City 


VISIBLE EQUIPMENT Bought and Sold Established over ten years and 
the first concern to deal exclusively in all makes of visible filing equipment 
Special attention to dealers. Commercial Card System Co., 401 Broadway 


New York 


MULTIGRAPH RIBBONS re-manufactured Guaranteed work, quick 
service Send us your old ribbons today 144 yard reels of typewrite! 
ribbon fabric, with handy winder, a specialty Also two grades of ex 


cellent duplicator ink S5la N. 4th St., Milwaukee, Wis 
WILL BUY Line-A-Time Copyholders regardless of condition; all current 
models Check Protectors Check Protector Corporation, 53 Park Plac 
New York 
CHECKWRITERS 100 
for all machines Send for catalogue 
Park Place, New York 
ADDRESSOGRAPHS 
writers Write us, save money 
ATTENTION LETTER SHOPS 
ind stand and roll cutting machine—All for $125 
Company—Canton, Ohio 


Lewis Co., 


Rebuilt All makes in stock Repairs Parts 
Check Protector Corporatior 3 


Multigraphs, Dictaphones, 
Pruitt, 166 N 
Hooven Automatic Typewriter with motor 
The Klingstedt Brothers 


Folders, Sealers Type 
La Salle, Chicago 





Exports Statistics by United States Department of Commerce 
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United States Exports of Typewriters, Duplicating Machines and Type- Dent 
writer Ribbons and Carbons and Office Forms, March, 1935 ole 
7774 7775 4750 ma 
7772 Used and Type Filing Folders chines 
Stand i ’ Portable type ebuilt writer index cards 9395 Darts, 
write new writers, new ypewriters parts and other 9392 Typewriter and sup- 
Countrie Ni Value No Value N Value Value office forms Carbon paper ribbons plies for 
48 $ 127 296 $ 7.318 Ind $ 419 Countries Lb Value LD Value Doz Value Value 
Azores and Madeira 
18 t 21¢ Islands 9 § 4 - 11 
/ 154 4,554 l 7.04 $ 46 Belgiun 2 10 6o 20 67 241 «=6$1.561 
44 20 61 Denmark 24 28 771 411 
2 i 20 10,02 il S64 2,682 b inland 41 83 128 261 987 
128 8. ORT 54 1.968 it 79 “OL France wou xu 555 wT 1,000 2.846 2.564 
iv 1,24 (Giermany 124 4 
4s 44 47 1.4 l t Greece ” 7 81 
2 8, 268 tit 2 i t Irish Free State 0 18 6 5 
27 l 161 , Su Italy 12 10 49 228 1,079 
14 894 2 1.098 7 Netherlands 866 622 207 25" 461 1,027 2,076 
27 t 21 Norway 241 247 461 445 48 86 573 
420 21 2 Poland and Danzig 49 150 
79 134 ! $8 1, 2N¢ 117 Portugal 97 
8 5Y it 6u Rumania 45 
Spain 70 163 207 165 139 
l Sweden 661 128 1,338 N66 1,243 3.83 
22 } 4 14,384 i 194 Switzerland +] 49 x6Y 630 845 246 
192 13,2 41 19 United Kingdom 2,212 1,550 5,902 5,254 2.566 3.238 
zt 1,857 6,122 ‘2 y wslavia 36 
204 15,07 2,20 27 1,610 41 Canada 5), 201 4,725 1,767 841 6,178 
Rumania a 25 22 648 tritish Honduras 65 5 4 9 
l Ss. S&S R Russia Costa Rica 323 127 237 185 148 1 
in Eu pe and Guatemala 446 lw 82 ou 255 72 
Asia 260 1 2 cose Honduras 1,048 795 116 141 101 184 
Spain 1 13,329 562 16, 34¢ is l 44 537 Nicaragua 765 197 63 1a 67 
Sweden 572 1,844 753 26,277 t 2,188 1,063 Panama 1,746 724 504 233 144 307 
Switzerland 181 12,279 11,34 5 22 ; Salvador 179 146 136 
United Kingdon 454 249, 56¢ ] 1S 1,199 1,vl2 8,682 Mexico 2,327 7 503 565 2,008 2,422 
Yugoslavia 2,275 628 24 4 Newfoundland and 
Canada i 2,532 85 2,735 139 71 48,308 Labrador 1,089 226 208 183 28 64 72 
British Honduras 2 218 2 4 a Bermuda 1,061 641 : . ee 
Costa Rica 10 830 26 8S Barbados 290 44 16 10 10 24 
Guatemala 14 l Jamaica 1,964 411 6 3 21 48 4 
Honduras 218 12,897 2 { ‘ Trinidad and Tobag« 70 77 107 116 56 170 43 
Nicaragua ] } 4 144 1] 471 lv Other British West 
Panama 52 771 22 762 i 128 236 Indies 204 91 
Salvador x 60 Cuba 2,087 838 2.898 1,768 1,534 
Mexico 409 28,91 624 22, 28¢ ) 2,768 565 Dominican Republic 2,614 152 sy 50 145 
Miquelon and St, Netherland West Indies 1,895 666 ** 
Pierre Islands : l 7 French West Indies 
Newfoundland and Haiti, Republic of 94 2R5 g30 75 
Labrador l¢ Argentina 627 2 4,348 312 
Bermuda 1] l solivia 292 2 177 . 
Barbados - i 2S 7 252 l 8 : trazil 2R6 2,169 1,934 2,484 
Jamaica l SSI l 4 Chile 0) 5 761 529 
Trinidad and Tobax 621 4 Lie 0 Colombia S20 I y 49 
Other British West Ecuador 67 107 3 
Indies 2 it British Guiana 110 us 
Cuba 1 ” 26 re s i 119 Surinam 210 Mw 
Dominican Republic. Lit 2 it 4 l’araguay . 4 
Netherland West Peru 969 a be 798 R38 S11 745 123 
Indies , 175 24 81 ; 14 Uruguay . 846 INS ; , . 
French West Indies l x64 st) 4 Venezuela 1,487 552 221 197 517 71 
Haiti tepubl Of 2 182 tritish India 4il * él 15,154 5,683 1,677 2,537 02 
Argentina ; 204 44 l 4,398 ‘ British Malaya 3.583 859 105 270 
Solivia : 7 58 yi Ceylon > ‘4 23 23 38 
Brazil 1,055 73,868 187 6,711 il 2.652 622 China 157 78 1,052 308 825 
Chile 7,1 I 1,242 138 , Netherland India -. 2,821 695 766 4x0 60 141 420 
Colombia l 112 395 120 ot) liong Kong . 52 231 25 76 : 
Ecuador 2 1.862 2 | Sit 120 Japan o4 122 19, 526 9,449 18 179 3YS 
British Guiana : l l 85 . Kwantung 0) 246 33 SU 7 
Surinam l Nt Palestine ‘ 110 a) . : 
French Guiana 2 72 Philippine Islands »+ 7,351 1,329 144 1,757 692 1,324 359 
Paraguay l 70 Siam : 14 11 61 776 168 
Peru 7 5,08 87 172 ( 7 139 Turkey oy 73 
Uruguay 87 f uy 7) 75 Other Asia 12 44 . 
Venezuela 4 210 79 2.770 q 65 51 Australia .. v1 40) 7,795 3,966 368 653 28 
Aden : l 7 s 2 S 208 tritish Oceania 2 
British India 639 7,902 755 19,84 1 5,688 1,167 French Oceania 249 3 . . : 
sritish Malaya au 5,657 207 l6y i New Zealand 4 5 13 51 
Ceylon l 55 4) belgian Congo 157 105 24 60 20 
China 72 29 77 l 1,334 168 British East Africa 19 7 
Netherland India 14 8.799 266 67 Union of South Africa 50 22 1,022 763 432 1,179 1,020 
French Indo-China 21 1,382 22 65t f 147 Other British South 
Hong Kong 24 1,390 103 ”) 53 2,012 138 Africa . 0 74 
Iraq 28 1,080 . 63 Egypt 280) 32 24 14 112 229 
Japan 115 24 648 216 6,665 1 Algeria and Tunisia S 7 27 49 
Kwantung f 45 t 1h Other French Africa 6 12 
lalest ime 77 5.489 XX 2,972 12 430 31 
2,325 40) 1,421 f 285 7 Total . 73,595 $21,632 81,337 $47,054 14,477 $32,061 $34,193 
1:38 % RX 125 1 eit 18 
7s 620 14 4Nt ; Shipments to: 
7 v2 : Hawaii $14,668 1,447 $ 1,036 384 $1,081 §$ 1,098 
$52 150 1,755 16 Puerto Ricc 2,156 3,211 1,384 63 179 217 
l yf : Virgin Islands 47 ° cess 
8.68 18 615 ‘ 258 709 
9 10% ED United States Exports of Adding, Calculating and Billing Machines, 
10 eo March, 1935 
Lf 2s Si4 ° 7752 7753 
‘ - S4t ’ 1,224 4 Listing, add Typewriter, 7756 
. . . ' — ons ing, book bookkeeping, Listing, 7757 
- AU, 238 - ‘ O14 ed =.0090 oSe keeping billing adding Calculating 
t M4 20 720 Seen machines machines machines. machines 
- : Countries No Value No Value No Value No. Value. 
1 9 ‘ Austria aw 5 §$ 5 $ .. was 
Eyypt ‘ 1.884 52 1.690 g 269 9] Belgium 2 $ 2,340 2 42 29 $ 6,446 
Algeria and Tunis 1 1,050 | “) 184 Czechoslovakia , i) 74 15 1,752 
Madagascar il " ‘ 174 Denmark oo 2 5 6 6 820 
Af 14 1. O76 % 924 MOOR seccee ove ‘ I . 
i ca l x4 4 24 Re Finland . l 600 51 j 975 
14 1.054 9 1.774 g 4 : France <r o 1,290 " 27,826 278 136 23,597 
Canary Island 4 4 4 1.885 1235 29 Germany 11 7,121 10 7 1,696 
Other 8S } 4 . 12 Th) 15 144 1 48 5 , Greece ‘ : ll 4 350 
a Hungary l S14 ° . wees 
Total & TOT.594 10.905 $230,422 48 $156,562 $71,292 Iceland ose : 2 
Irish Free 
Shipments State 26 4 908 
Ilawa ) 4) 6$ «21.729 41 $ 1,249 $ 106 Italy 1 1,092 70 Ole 58 191 42,894 
Puert R ie 4.272 67 1 847 gi) 2 849 46 Latvia ; l 15 l : +s 
Virgin Island ; 108 ? 50 Netherlands I 1,254 5 4,196 ts) 18 2,404 
3 f° Norway ‘ 6 4,283 138 7 929 
eree Poland and 
etUe Danzig 12 10,724 7 2,012 6 9 805 
Dupli- Portugal .. 1 847 
. ating Rumania .. } 483 . . 
! ma Spain . l 515 6 3,900 4 400 
Filing Folder chines Sweden 2 1,704 14 3 és 
Bors care nn parts Switzerland .. 4 2,811 9 4,643 79 2 400 
and other 9392 Typewriter and sup- r 
fice : Carbon paper ribbons plies for : _-™ 47 50,729 98 5,303 171 59 11,765 
Cour I Value Lb Value D Value Value Yugoslavia 1 634 


Austria ’ * sooo @ 72 Canada 1 810 13 
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PATENTS OY ; 


a mag A of patents shown here can be obtained 
from the Commissioner of Patents, Washington, — . 
D. C., for ten cents each in cash, postoffice ‘ a aN, ofe’/ Ah 
money orders or certified check. Stamps and ve » Se,_/ 
personal checks not accepted. oS eee 
2002226 


Design No. 95.668. Lamp. Bert A. Dickerson, Decatur, ZOOLI#D 
i. (assignor to Faries Manufacturing Company, De- 
catur, I1l., a corporation of Illinois). Application Feb. 
20, 1935. Serial No. 55,516. 

Design Patent No. 95,745. Chair. Wolfgang Hof- 
man, Chicago, Ill. (assignor to The W. H. Howell 
Company, Geneva, Ilil., a corporation of Illinois). 
Application Feb. 5, 1935. Serial No. 55,250. 

95,882. Fountain pen nib. Norman E. Weigel, Short 
Hills, N. J. Application Nov. 15, 1934. Serial No. 





2001726 








2,001,726. Writing pen. Lioyd S. Henwood, Mer- he” 4) ‘ 
chantville, N. J. (assignor to C. Howard Hunt Pen vw 
Company, Camden, N. J., a corporation of New Jer- 2,001,983 2,00207/ 
sey). Application Aug. 24, 1932. Serial No. 630,192. bo Mea ot ? . 

2.001.759. Typewriter. Henry Allen Avery, Groton, . 

N. Y. (assignor to L. S. Smith & Corona Typewriters 
inc., Syracuse, N. Y., a corporation of New York). 
Application Aug. 18, 1933. Serial No. 685,693. 

2,001,774. Desk Pad Holder. Frank C. Dethi, Chi- 
cago, It. (assignor to Autopoint Company, Chicago, 
it., a corporation of Illinois). Application Nov. 27, 
1933. Serial No. 699,852. 

2,001,779. Cash register. John P. Frank, Dayton, 
Ohio (assignor to The National Cash Register Com- 
pany. Dayton, Ohio, a corporation of Maryland). 
Original application Jan. 28, 1926. Divided and this 
application March 13, 1930. Serial No. 435,456. 

2,001,890. Type cylinder printing device. Edward G. 
Rix, Chicago, Ill. (assignor to The International Check 
Endorser Company, Chicago, I!!., a corporation of Iili- 
nois). Application June 3, 1932. Serial No. 615,164 

2,001,949. Adjustable curve ruler. William S. Wes- 
ton, Douglaston, N. Y. Application May 12, 1934. Se- 
rial No. 725,285. 

2,001,983. Paste dispensing device. Sam Spiros, 
Chicago, Ill. Application Feb. 20, 1933. Serial No. 











2.002.071. Loose leaf binder. Nelson S. Welk, 
Athens, Ohio (assignor to The McBee Binder Com- 
pany, Athens, Ohio, a corporation of Ohio). Applica- 
tion June 16, 1933. Serial No. 676,052. 

2,002,075. Typewriting machine. Samuel |. Berger. 
Newark. N. J. Application Sept. 14, 1932. Serial No. 
633,105. 

2,002,155. Post binder. George W. Newman, St. ) 
Louis, Mo. (assignor to Locse Leaf Metals Company, ~*}/ 
St. Lowis, Mo., a corporation of Missouri). Applica- 
tion March 30, 1934. Serial No. 718,112. 

2,002,226. Triplicate manifolding book. Albert R. . 
Lawson, Hamilton, Ontario (assignor te American 2002695 
Sales Book Company, Ltd.. Toronto, Ont.. Canada. a . “ 2002,773 
corporation of Canada). Application April 19, 1930. - A 7 
Serial No. 445,610. 2002 (ones } 2,002,808 

2,002,321. Rotary duplicator. Leo Kiuitmann, Dus- ; F Of “a 
seldorf, Germany. Serial No. 2,185. In Germany Aug. oN . 4 <1. 
10, 1931. ’ : ee | 

2,002,395. Typewriting machine. Edward B. Hess, Seow 
Ortando, Fla. (assignor te Royal Typewriter Company, > 1; = | 
Inc., New York, N. Y., a corporaton of New York). ed 3 
Original application May 5. 1933. Divided and this t 
application December (1, 1933. Serial No. 701,893. . 

2,002,410. Typewriting machine. William 0. Michel- ~ tn — a = : . 
sen, Long Island, N. Y. (assigner te Royal Type- « . - F 
writer Company, tnc., a corporation of New York). . 2003202 e+ 2,003,249 2003283 2004495 
Original application Sept. 5, 1934. Divided and this oe ’ 
application Dec. ti, 1934. Serial No. 757,04 7 

002.437. Mechanical method of preparing state- 
ments and the like. Michael Maul, Berlin-Johannes- 
thal, Germany. Application July 15, 1931. Serial No. 
550,939. In Germany, July 26, 1930. 

2.002.501. Combination writing implement. Gie- 
seppe Donato, Philadelphia, Penna. Application Feb. 
9, 1934. Serial No. 710,390. 

2,002,695. Control mechanism for typewriting ma- 
chines. Harry A. Foothorap, Harrisburg, Penna. (as- 
signor to Underwood Elliott Fisher Company. New 
York, N. Y., a corporation of Delaware). Application 
July 24, 1930. Serial No. 470,519. 

2,002,773. Printing machine. Walter T. Gollwitzer. 
Chicago, Il. (assignor to Addressograph Company, Chi- | 
cago, tll.. a corporation of Delaware). Application P - \ het 
Nov. 22, 1930. Serial No. 497,440. e = / ’ 2003 tes . 

2,002,798. Control device. John E. Renholt, Bridge- os y cm seach /0O3#7I9 2003554 , 
port, Conn. (assiqnur to Dictaphone Corporation, New ——S=——S- ‘ a4 
York, N. Y.. a corporation of New York). Applica- : , 
tion Nov. 5, 1931. Serial No. 573,133. 

2,002,808. Card filing and segregating apparatus. 
John W. Whitson, San Francisco, Calif. Application 
Sept. 4, 1929. Serial No. 390,373. .& 

2,001,887. Rote file. Tom W. Flory. Ottawa, » 
Kane. Application July 6, 1934. Serial No. 734,038. ae 
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3.202. Filing system. James M. Keplar, Elk- 
one ind. Application Jan. 27, 1933. Serial No. 653,- 





2,003,211. Typewriting machine. William 0. Michel- 





on. Long wy? , Cooegeer te Royal Typewriter an — 5 2004#870 

ompany, Inc., ew York. . Y., @ corporation of 03636 ’ ? 

New York). ‘Application Sept. 5," 1934. Serial Ne. RPOTPPO 2,003,854 2,004,028 

as 2,003,812. Instrument for enciphering and decipher- 2,004,282. Orta mechanism for calculatin - 

a PR mae a age Ol ge Ind. ing. Norman Alexander Smith, Adelaide, Australia. chines. Allen lerten, Plymouth, Mich.  (assignor 
2,003,283. Tube paste dispenser, Arthur B. Chate- Application Jan. 5, 1934. Serial No. 705,374. In to Burroughs *hading Machine Company, Detroit 

lain, Los Angeles, Calif. (assianor to Ulrich Fischer Australia, Jan. 28, 1933. Mich., a corporation of Michigan). Application March 
ies Anu, Calit.). Application Sort 27, 1933. Se. 2.003.854. Data sheet holder. George D. Fox, 19, 1930. Serial No. 436,931. 

rial No. 691.13 wm. <7, , Philadelphia, Penna. (assignor to Williams & Marcus 2,004,395. Paper handling. John Q. Sherman, Day- 
2,003,302, Safe structure. William C, Miller and Company. Philadetphia, Penna., a corporation | of ton, Ohio. Application Aug. 7, 1934, Serial No. 555,- 


Pennsylvania). Application April 19, 1933. Serial No. 
666,804, 


Albert L. Abbott, Canton, Ohio (assignors to The 
2,004,495. Transfer mechanism. Oscar J. Sund- 


Diebold Safe & Lock Company, Canton, Ohio, a cor- 2. 0 ; : ; 
pte = Ohio). Application Aug. 2, 1933. Serial a, 4 yo Ry Christopher “Frederick, srene. P nang . (yonenes to Underwood Elliott 
4 ' q : ; Webb. . 4 isher Company, New York, N. Y., a cerporation of 
2,003,360. Weighing scale. Marius H. Hansen, Chi- ates tae ¥. gS —. eh *- A, -, Delaware). Original application Oct. 25, 1923. Serial 
cago, Ill. (assignor to Hansen Scale Company, Chi- 2, 1934. Serial No. 746.55 ; ; No. 670,665. vided and this application May 6, 
cago, Iil., a corporation of Iilinois). Application Nov. 2,004,048. Envelope filling machine. France E 1933. Serial No. 669,633. 
a }.. Serial No, 577,953. Guedry (deceased), late of Fort Worth, Texas, by 2,004,570. Loose leaf binder. George H. Dawson, 
mt 3.479. Fountain pen. Herbert L. Carman, Ar- Edith Alderman Guedry, administratrix, Fort Worth, Chicago, Ill. (assignor to Wilson- jones Company, a 
ington, N. J. Application July 28, 1934. Serial No. Texas. Application Nov. 7, 1933. Serial No. 697,044. Po gy ee Application Oct. 9, 
737,37 2,004,202. Tag printing one Cw machine. Al- at We. 
es ee. aay Ones 6. Ross, oe bert F. Horton, Cranston, R. 1. (assipner te Boston 2,004,641. Fountain pen. Roger Blomley Watson, 
con tes pplication July 13, 1933. Serial No. Wwe Stitcher Company, ‘Portland. Maine, a corpora. aw be ttHy Colo. Application Aug. 23, 1934. 
2.003.636. Printing and punching record controtied  Siu'ggn Maine). Application Nov. 2, 1928. Serial No. 2,004,837. Loses leaf binder, wWittrid Showell and 
Se — Gael Gate cn ba ee. 2,004,208. Punching machine. William W. Lasker, Harold Arthur Cherry, Birmingham, England (as- 
y= - eg eg A . jal No. 543,599. Brooklyn, N. Y. (assignor te Remington Rand, Inc., signors to Morland & Impey, Ltd., Birmingham, Eng- 
A er . : Buffalo, N. Y., a corporation « ee Appli- land). Application Nov. 23, 1932. Serial No. 698, 192. 
ax . . Book stack. Robert C. Walker, Scars- cation June 13, 1932. Serial No. 616.926. In Great Britain Nov. 23, 1932. 
= a ey % Remington Rand, tnc.. Buf- 2,004,241. Educational map.  — B. Hamilton, 2,004,870. Blotting attachment for pens. Robert In- 
alo ’ pplication April 5, 1933. Serial No. Boston, Mass. Application Feb. 16, 1934. Serial No. nes, Coldbrook, Nova Scotia, Canada. Application 


664,575. 711,586, Sept. 11, 1934. Serial No. 743,582. 
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The Washington Monument 

Which Will Tower Over the 

Activities of the Coming 

N. T. & O. M.D. A., Conven- 

tion to Which the Capital 
Will Play Host. 


(Plates by Courtesy of the 
Greater National Capital Com 
muttee) 


Scene of the New Federal Build- 
ing Triangle at Washington. 

Convention delegates will see 
this giant, $200,000,000 project. 


Washington 


Where Members of the 

National Typewriter and 

Office Machine Dealers 

Association Will Meet 

in Tenth Annual Con- 

vention, August 28, 29 
and 30, 1935 


(See Page 22) 
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WE DO OUR PART 


Why Trade Marks Are Displacing 


O QUIETLY that it has 

all but escaped notice in 
merchandising circles, there 
has lately come to pass a re- 
vision of marketing plans that 
will be reflected in office outfit- 
ting. The switch in strategy 
is a shift from patents to trade 
marks as the main dependeacy 
for monopoly or competitive 
advantage in manufacture and 
distribution. No stampede is 
under way to replace inven- 
tors’ franchises with exclusive 
brands, but there is a trend in 
that direction which is worth 
a sidewise glance. 

To get the plot of this change 
of fashions it has to be taken 
into the reckoning that there 
are two objectives in this quar- 
ter. Protection and prestige 
are set as twin goals. Under 


modern business conditions, the 
whole story of patenting is not 
the safeguarding of a mechan- 
ism or a model against dupli- 
cation and substitution. Pat- 
ents are relied upon no less to 
create and maintain a reputa- 


Patents 


Written Expressly 
for 

Office Appliances 

by Waldon Fawcett 


tion for the evolution of novel- 
ties, and for up-to-date-policies 
of progressive improvement. 
By a corresponding spread 
of scope it is not the sole duty 
of a trade mark to identify the 
origin or ownership of goods. 
On top of that the trade mark 
is due to give valuable aid in 
creating distinctive appearance 
for an article of commerce. 
And, by that same sign is the 
coined word, or color clue, or 
whatever the brand badge may 
be, relied upon to render the 
tabbed article familiar, remem- 
berable, and readily recogniz- 
able to the ultimate consumer. 
Given functions that thus 
overlap or double track, it is 


not so strange as it might ap- 
pear at a flash that there is a 
leaning to the consolidation of 
trade mark and patent protec- 
tion. With the trade mark 
swallowing the patent so to 
speak. But back of the trans- 
fer there are mounting practi- 
cal considerations as well as 
sentimental ones. The truth is 
that satisfaction with the pat- 
ent system has been seeping 
for some time past. To begin 
with, it has become more diffi- 
cult to obtain a patent,—at 
least, a basic patent with broad 
coverage. Quite naturally, in- 
asmuch as the spirit of inven- 
tion has swept every nook and 
corner of the industrial field. 
And how rarely a new lead is 
tapped! 

Even more to the point of 
disillusionment with patents 
is the time lag. Patent fees are 
considerably higher than years 
ago, when the grants were 
larger,—or seemed so. For all 
the higher admission fee the 
patent applicant is kept wait- 
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ing longer in line at the U. S. 
Patent Office. What with 
amendments and appeals and 
other bows of red tape an in- 
ventor may have to cool his 
heels for months or even years. 
All of which time-serving is 
mighty annoying to a pioneer 
eager to break the market with 
a novelty. Finally, to put the 
patent nose out of joint, there 
is the latter-day attitude of the 
higher courts. Judicial umpires 
seem to be prone, generally 
speaking, to limit the reach of 
patents. At the very juncture 
when, by odd coincidence, these 
self-same tribunals are predis- 
posed to more liberal and more 
comprehensive protection for 
trade marks. 

At that the flight from pat- 
ents to trade marks which is 
apparently setting in, isn’t a 
100 per cent desertion. In lines 
such as office equipment, where 
ingenuity and dexterity in auto- 
matic operation may always 
find new worlds to conquer, the 
trail-blazers continue to fortify 
themselves with mechanical 
patents. Meaning the species 
of monopoly charter which cov- 
ers machines and structures or 
attachments with working 
parts. Even if issuance of a 
machine patent is inordinately 
delayed, the discoverer of the 
idea may stake his claim and 
warn off trespassers by posting 
notice: “Patent Applied For.” 


Trade Marks Less Costly 
The classes of patents which 


are being edged out by the less 
costly and longer-lived trade 
marks are the process or meth- 
od patents; the compound and 
composition patents; and the 
design patents. The last men- 
tioned are giving way most 
slowly. Because, in these days 
of styling and restyling in even 
the most utilitarian lines, there 
is a temptation to summon 
every shelter that can contrib- 
ute to the establishment of in- 
dustrial property rights in the 
appearance or surface orna- 
mentation of an article of man- 
ufacture. 


Lesser first cost is in favor 
of the trade mark and the 
longer tenure is a temptation to 
the marketer who foresees a 
long lane of profitable opera- 
tion ahead. A Federal trade 
mark registration must be re- 
newed, to be true, but it may 
be renewed indefinitely, where- 
as the patent has, at best, a lim- 
ited life. Topping all these 
persuasions to put prime faith 
in brands is the circumstance 
that the older the patent the 
more difficult it becomes to de- 
fend, whereas the older the 
trade mark the better its forti- 
fication against assault. Com- 
mon law comes to the aid of 
trade mark registration to but- 
tress the good will of the 
proven prior user of a trade 
mark. 

Attempts to Make Trade Mark 
Appear as Part of Product 
With eyes opened to the 

trend from patents to trade 
marks, an observer may see 
consequences dotting the hori- 
zon. One outcome, particular- 
ly noticeable in the business 
supply sector, is the endeavor 
of many branders to make 
trade marks of what might ap- 
pear in the eyes of laymen to 
be parts of the products. Now, 
as a matter of fact, it is out of 
the question for any labeler to 
hope to draft, as a technical 
trade mark, a structural fea- 
ture of his article of manufac- 
ture. No more may he color 
his specialty and take title to 
his chosen mass color as a trade 
mark. But it is possible to go 
part way toward this ideal of 
an inherent trade mark. And 
the more the trade swings away 
from patents to markings as 
the symbols of sole possession, 
the more resourceful the goods- 
dressers whose job is to evolve 
the semblance of a _ built-in 
trade mark that will yet satisfy 
the official censor. 

Another sequel to the new 
set-up is the weakness for 
house-marks or family-marks 
as means of tying up the varie- 
tal marks, the grade designa- 
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tions, the model numbers, and 
other individual expressions 
that distinguish the members 
of a full line. In this scheme 
for blanketing a medley of re- 
lated and unrelated products 
under a catch-all super mark 
there is never any ambition to 
sink the roll of given names 
and rely, for identification sole- 
ly on the elastic institutional 
symbol. That species of many- 
for-one substitution would in- 
volve too much risk of sacrifice 
of the good will accumulated 
by the _ several associated 
marks. So the recipe calls for 
continuance of all the ancestral 
nicknames. With the addition 
of a house mark or corporate 
crest that will consolidate the 
good will of the whole clan. 
Since it is allowable by prac- 
tice and by law to use two or 
more trade marks on one article 
at the same time there is no 
objection to a master-mark 
lording it over a chain of pet 
names. 

One latter-day disparity that 
is all to the advantage of the 
trade mark as against the pat- 
ent has to do with the working 
of these respective concessions. 
In the case of patents the trend 
of public policy is all in the di- 
rection of prompt and en- 
forced working of patents. In 
proof of which urge to action 
only note the Bills now before 
Congress to penalize any delay 
in placing a new invention on 
the market. In contrast to 
this, behold the courts growing 
more and more lenient to tem- 
porary suspension of use of a 
trade mark. A trade mark may 
be withdrawn from the market 
for a matter of several years, if 
circumstances warrant, and 
suffer no lapse of monopoly 
privileges so long as there is 
no evidence of intention to per- 
manently abandon the mark. 
Value of Trade Marks Enhanced 
by Fair Trade Acts in Certain 

States 

Bringing our survey right 
down to date we come, at the 
very latest stage, to one of the 
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most powerful of the whole 
procession of incentives that 
are turning the tide from pat- 
ents to trade marks. This final 
surge is found in the progress 
of State-by-State legislation 
legalizing the fixing of uniform 
resale prices on goods sold 
under trade mark. It was pre- 
dicted years ago, when effort 
was first made to secure from 
Congress a national Price Main- 
tenance Act, that the creation 
of a Fair Trade statute would 
bring on a grand scramble to 
adopt trade marks for unbrand- 
ed wares in order to gain for 
them the blessings of retail 
price standardization. 


L 


While the Capper-Kelly Bill 
and its predecessors were fad- 
ing into fragrant memory, the 
parade at Washington brought 
us the NRA with its premise 
that Resale Price Fixing legis- 
lation was superfluous inas- 
much as the Codes could be 
counted upon to bring the mil- 
lenium of price stabilization. 
Meanwhile, however, the vet- 
eran die-hards of price pegging, 
weary of the mirage at Wash- 
ington, turned to their only 
alternative,—State legislation. 
California and six other States 
were lined up for price-control- 
at-the-source, but the news was 
drowned out in the clamor of 


the depression. 
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It waited upon the recent ap- 
proval of the New York State 
law, after a lively fight in the 
open, to shout the news that the 
United States is going resale 
price regulatory on the install- 
ment plan. As an echo to the 
awakening, we have converts 
to trade marking coming in 
droves, many of them subordi- 
nating their patent preroga- 
tives in the rush for a passport 
to price fixing. The first reflex 
of the altered condition is seen 
in the spurt in State registra- 
tions of trade marks,—turn- 
over that may conceivably re- 
vive the movement for uniform 
State trade mark laws. 





Officials of The General Fireproofing Company, William H. Foster, Chairman (center) ; George C. Brainard, Presi- 
dent, Left; A. C. Adams, Vice-President, Right, Inspect Aluminum Chairs in the Dining Car of the B & O's New 


Streamlined “Abraham Lincoln.” 





STREAMLINED B & O DINER GOES ALUMINUM 

Passengers who seat themselves in the diner of the 
B & O’s new streamlined “Abraham Lincoln,” said to 
be scheduled to run between Chicago and St. Louis be- 
ginning July 2, will find a new comfort. 

Instead of wrestling with the former heavy chairs, 
the feet of which clung to the carpet like a burr toa 
wool stocking, they will ease themselves to place at 
table in aluminum chairs on gliders. The forty-two 
chairs with which the diner is equipped were furnished 
by The General Fireproofing Company of Youngstown, 
Ohio. 

When the “Abraham Lincoln” en route to the West 


reached Youngstown, it was sidetracked for public in- 
spection. Among the special guests invited to see it 
were the chief officials of The General Fireproofing 
Company: William H. Foster, chairman of the board; 
George C. Brainard, president, and A. C. Adams, vice- 
president. 

The new train will afford the passengers a fine con- 
ception of steam power travel. The six cars, painted a 
rich royal blue are streamlined, the rear car having 
rounded ends to minimize speed resistance. 

We compliment the B & O upon eliminating from 
the “Abraham Lincoln” one of the little irritations of 
the dining car. 
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Who Gains by Price Cutting? 


HE PRACTICE of general 

price slashing in the sta- 
tionery business has been com- 
pared to the taking of narcotic 
—the more a man takes of it 
the more he will have to take 
to keep going. 

Thus, the more general, and 
the lower the retail stationer 
cuts prices on his merchandise 
in the hope and expectation of 
building business, the more cut- 
ting he must do in the end. 

When a stationer sets out to 
win the local market on the ba- 
sis of profitless sales he is em- 
barking on a journey that may 
lead him onto the rocks. While 
it is true enough that general 
cutting of prices adds to sales 
sooner or later, it will seldom be 
possible for the price cutter to 
regain his lost ground. When 
he decides to return to fair 
profits again by a raising of 
prices he is apt to find that his 
customers resent it, and go else- 
where. 

Now that the codes are out of 
the way, we may look for more 
price cutting in the industry 
than we have seen in recent 
months. And a careful consid- 
eration of the whole question is 
very timely at this time. 


Many Factors Seen 

When a stationer embarks on 
a price cutting campaign he 
nearly always has a single ob- 
jective or reason in mind. He 
wants to move merchandise, he 
wants to get customers, he 
wants to attract the local busi- 
ness. 

He too often fails to realize 
the other factors which do and 
should enter into any such im- 
portant move. If he merely 


wants to see plenty of people on 
his floor, to see his merchandise 
move off the shelves, to have a 
busy business, price cutting will 
accomplish a great deal. 


Common Sense Approach to This 


Question in Stationery—By E. J. 


Clary (Merchandising Consultant) 


But if he wants to make 
money and build up lasting 
good will and volume he will 
find, in the end, that he has 
done neither. Because the 
building up of a permanently 
profitable stationery business 
comes only through carrying 
adequate stocks, honest treat- 
ment, good service and fair 
prices. 

The person attracted by price 
alone has no loyalty toward the 
merchant in any business. He 
is a fickle customer, and will go 
elsewhere to fill his needs to- 
morrow if he can buy cheaper. 

I am not speaking here of 
loss-leader merchandise nor of 
occasional special offerings in 
specific items put on sale at a 
reduced price for any one of a 
number of sound reasons. I am 
considering the practice of the 
stationer saying, in effect, to 
the local trade: 

“‘Whatever it is in stationery, 
we sell it cheaper.” 


Who Profits? 

Who profits from this kind of 
merchandising ? 

Certainly not the manufac- 
turer. Whatever quality he 
builds into his product should 
bring a fair price if the reputa- 
tion of his name and brand is 
not to suffer. He has a direct 
interest in the retailer making 
a fair margin on the goods he 
turns out. 

Certainly not the retailer. 
The business is too complex to 
so gauge cut prices and sales 


that will permit a profit over 
all. The public that purchases 
on price alone will not stand by 
him except as he may continue 
to give them something for 
nothing at his expense. His 
cost of doing business immedi- 
ately rises with every increase 
in sales, and if profits are wiped 
out by cut pricing, conditions 
are so much the worse. 

Maybe the consumer is the 
only one that can benefit. 

Something is being done for 
him at the expense of some one 
else. Somehow or other the 
stationery consumer, as a rule, 
has a small amount of respect 
for the price cutting store. He 
senses that the management is 
hard pressed for business if it 
must slash away its profits in 
such manner. 

Most successful stationery 
businesses in this country have 
been slowly built up on the 
basis of loyalty on the part of 
patronage—the people learn to 
patronize the store because 
they get what they want there, 
when they want it, pleasantly, 
and at fair prices. 


Business That Sticks 

That kind of patronage isn’t 
easily lured away. Cut prices 
may, for a time, attract a cer- 
tain amount of trade from it, 
but in time, something hap- 
pens. 

Either the price cutter folds 
up because he has taken too 
much of the price cutting drug 
or the people find price cutting 
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brings with it some disappoint- 
ments in the form of poor serv- 
ice, ill-conditioned merchan- 
dise, substitutions, etc. 

What the stationer wants 
and needs most is business that 
sticks. General price cutting 
has no place in the permanent 
stationery store. Occasional 
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A Giant Letter, 

Measuring 25 x 19 ' 
Inches Was a Re- ay * 

cent Exhibit which ;% as (by 

Drew Large Crowds f he ¢ j 2 
to the Window of ¢ x: } 1 

the Johnson Type- ey \t 
writing Company, {| ; 

Princeton, [ll.—The Ld, 

unique advertise- : , 
ment was sent by 1 
the Ames Supply 

Company, Chicago, 


in an 18 x 32 en- 
velope made by the 


reductions for definite purposes 
are good business because they 
serve a definite purpose—they 
give the dealer an opportunity 
to clean out slow moving lines, 
they make the store more inter- 
esting without branding it as 
an out and out price slashing 
affair groping for sales. 
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Why should the stationer 
give away his fair profit merely 
to get a store full of people and 
to move a larger volume of 
goods—when every added sale 
or transaction costs more to 
handle than would be the case 
where normal and fair profit 
prices prevail? 


Wilson-Jones Com- 
pany and was one 
of three retained as 
samples from a 
special order. The 
letter, which postal 
authorities said was 
the largest to be re- 
ceived in the 
Princeton post of- 
fice, was placed be- 
side a regulation- 
size letter and en- 
velope. 


Direct Mail Bulletins Help Sales 


PLAN that has helped to 
A stimulate sales in the im- 
portant office equipment house 
of the Field-Parker Company 
of El Paso, Tex. and Phoenix, 
Ariz., is an unusual monthly 
bulletin sent to twenty-five 
hundred customers and pros- 
pects. Only a carefully selected 
list is used. The bulletins are 
put out in mimeographed form 
and are therefore, inexpensive 
but advertise effectively both 
Mimeograph machines and 
equipment and office furniture 
and filing supplies. 
The bulletins are well illus- 
trated. Particular attention is 
given to cover design. On one 


of them, for instance, there ap- 
peared a sketch of the Bassett 
Tower in El Paso and on an- 
other there was a summer 
theme consisting of a scene on 
the links. The first page of the 
bulletin features Mimeographs 


and Mimeograph supplies. One 
page is devoted to good jokes 
and still another to some office 
appliance items, a different one 
each month being featured. 

While these bulletins serve to 
draw a good deal of direct busi- 
ness their most important pur- 
pose is to keep the company 
constantly before the people. 
A sales force is maintained suf- 
ficiently large to contact all 
regular customers every two 
weeks, and this despite the fact 
that no pencils or small sup- 
plies are handled. Filing sup- 
plies are the smallest line car- 
ried. 

The company believes that 
almost as much time is required 
to sell some of the small items 
as is taken to sell a chair or 
some other major item that will 
show several times the profit 
that is possible in the smaller 


staples such as pencils, pens, 
etc. The management of the 
Field-Parker Company believes 
that this business belongs to 
the stationery supply house 
rather than to the concern deal- 
ing in the major office equip- 
ment devices. 

Another interesting feature 
of the Field-Parker sales pro- 
gram is the way company ofli- 
cials operate sales territories. 
Managers T. A. Thornton and 
F. J. Benavides (their other 
partner is Miss M. A. Hankens 
who handles office administra- 
tion) personally handle the 
most difficult and most distant 
sales territories. One of them 
is on the road all the time. This 
not only saves expense but also 
provides practical information 
on conditions, which is invalu- 
able in directing the work of 
the other salesmen.—B.S. 














EDITORIAL 


Prices and Price Maintenance 


4A very large majority of persons want to sell 
whatever they may have to sell at the “best” price 
possible. Of course. These same persons want to 
buy whatever they must buy at—the “best” price 
possible. Likewise, of course. 

Many make their purchases at prices first 
named. But many others make counter proposals 
in their transactions. And frequently buy the 
identical articles at less price. These are called 
“good traders.” 

Some buyers for resale make various tenders or 
negotiate for extra discounts. They too, are con- 
sidered “good buyers.” Purchasing agents in- 
spired by competitive bidders are frequently able 
to bring prices down. 

Many men and women pride themselves upon 
being good buyers or good traders. And many 
know where they “can get it at wholesale.” 

“Bargain hunting” is the great national game 
in every country. The Oriental system of trading 
is followed in many countries and the one price 
system in the United States may be, considered 
generally, (we are not at all sure) as much “hon- 
ored in the breach as in the observance.” 

For although the one price system is accepted 
for many things, the old trading spirit still sur- 
vives. But advantages secured by “good buyers’”’ 
are frequently more apparent than real. “All is 
not gold that glitters” and things are not always 
what they seem. And “sharp buyers” are some- 
times cut with their own tools. 

For any number of years various attempts have 
been made to establish uniform prices for many 
commodities. The so-called “anti-trust” laws were 
passed to prohibit agreements under which it could 
be achieved. Concerted action for the purpose was 
considered dangerous for its potential monopoly. 

But trade marking an article detaches it from 
its general group of manufactures by special iden- 
tification. Things thus marked sold at the same 
price in all places is a protection for the buyer. 
A number of commodities have been so branded 
and supplied by manufacturers to retailers, to be 
sold at a stated retail price. No agreement en- 
tered into the transaction. But the retailers were 
given to understand that if the price was not main- 
tained, no further supply would be available. 

The “fair trade laws” passed by a number of 
states and being considered by several others, are 
the latest plan for establishing fixed prices for cer- 
tain things within the boundaries of the respective 
states. It is believed these laws will resolve some 
trade difficulties. But may they not develop keener 
competition in unbranded goods? Moreover, as 
the laws have no effect outside of the states by 


which they are passed, may they not start a flow 
of mail order catalogues from states where retail 
prices are not fixed by law? “It’s an ill wind that 
blows nobody good.” 

A one-price system under legal sanction might, 
we surmise, have peculiar consequences. If A in 
New Jersey contracted with B in New York to sup- 
ply certain trademarked goods of A’s manufac- 
ture for re-sale by B at a stipulated re-sale price, 
and B broke the contract by selling below the stip- 
ulated price, A would apparently have redress un- 
der the contract according to the New York fair 
trade law, provided the matter did not contravene 
the national anti-trust laws. 

Paragraph 2 of the New York law reads: “Wil- 
fully and knowingly advertising, offering for sale 
or selling any commodity at less than the price 
stipulated in any contract entered into pursuant 
to Section 1 of this act, WHETHER THE PER- 
SON SO ADVERTISING, OFFERING FOR SALE 
OR SELLING, IS OR IS NOT A PARTY TO SUCH 
CONTRACT, IS UNFAIR COMPETITION AND 
IS ACTIONABLE AT THE SUIT OF ANY PER- 
SON DAMAGED THEREBY.” 

Does this mean that before the contract is made 
no one in the state is subject to legal action, but 
that afterward everyone is? Would all the dealers 
in a state come under the threat if only one chose 
to make a contract? 

Will retailers take kindly to such a situation, or 
will they develop private brands, and/or give pref- 
erence to merchandise on which no minimum price 
is set? 

Can a manufacturer in Pennsylvania, for in- 
stance, avoid the overhanging sword of the anti- 
trust laws by “recommending” that his wholesaler 
in New Jersey enter into price agreements with 
dealers in that state? 

But—is it not a fact that a manufacturer may 
individually refuse to sell to dealers who do not 
maintain prices, or pay their bills, or for any other 
reason? And is it not a fact that such refusal by 
one acting on his individual initiative does not con- 
stitute a conspiracy and involves no violation of 
the law whatever? 
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Upward Trend in Office Equipment 
Field 


@® The New York Herald-Tribune of June 16 
said that virtually all sales of office equipment 
extended their gradually upward trend during the 
spring. The information came from a report of 
the Standard Statistics Company, which said on 
June 15 that “there is every indication that the 
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industry’s sales for the first half year will be fif- 
teen to twenty per cent greater than in the like 
interval of 1934.” 

“Dollar sales for the entire industry are esti- 
mated to have been about twenty per cent greater 
in the first quarter of this year than in the corre- 
sponding period of 1934. The trend of aggregate 
volumes continued contra-seasonally upward dur- 
ing April, but more recently seasonal forces have 
been reasserted to produce a declining phase. Not- 
withstanding, the recession in demand has been of 
strictly normal proportions and comparisons with 
sales of a year ago remain generally favorable.” 

The same tendencies have been observed by 
Office Appliances in its contacts throughout the 
office equipment field. Both by correspondence 
and word of mouth we are assured that the buying 
is on a more active scale than heretofore. The 
increase is due to a gradually growing demand for 
new equipment and machines and devices of 
greater convenience and productivity; besides 
much office furniture, for instance, is obsolete and 
demands replacement while machines under hard 
use have commenced to need rather more than the 
services of the repair man. Natural causes are 
asserting themselves to bring about greater busi- 
ness activity. 
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The Passing of the Blue Eagle 


© Now that NRA is definitely dead as far as its 
business codes are concerned, there are some who 
will lament while others rejoice. Some may even 
cry over the passing of the Blue Eagle as others 
make the death an occasion for a Roman holiday. 

The reaction of members of our industry seems 
to be one of joy and relief to the majority. The 
defeat of the Eagle at the claws of the now- 
famous Schechter chickens appears as a sort of 
mental clearing of the atmosphere as manufac- 
turers and dealers strive to come out of hypo- 
thetical chloroform. 

That NRA codes had their good points there is 
no doubt. That NRA was created by President 
Roosevelt, and nursed upon the broad bosom of 
General Johnson only for beneficent purpose has 
not been questioned. But that the National Re- 
covery Act was unconstitutional, and therefore 
illegal, is equally true. 

It had its headaches in tremendous numbers as 
harassed business leaders struggled, chin deep in 
red tape, to wade through the bewildering intrica- 
cies of the codes of interlocking industries. And 


the said codes, even today, remain deep mysteries 
to the average business man of America. 

Nobody knew quite “what it was all about!” 
The unfortunate New Jersey tailor who went to 
jail for charging a few cents less than competitors 
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in the clothes pressing business, wondered at the 
awe-inspiring power that could throw a man in 
jail for setting the price of his own, personal 
labor, working men and women who adjusted their 
budgets to include money earned at overtime 
work, gazed resentfully at the lightning flashing 
from the Blue Eagle’s talons and probably mis- 
construed its meaning. 

Industry leaders sought unsuccessfully to clear 
up the confusion and chaos which developed with 
the attempt to mesh the gears of business with 
codes forced upon them. And all that confusion 
and futile struggling to comprehend and comply 
was caused by a noble experiment, unconstitu- 
tional and illegal from the very start. 

Paradoxical situations abounded. Abolition of 
child labor was a Godsend to thousands of children 
employed in certain industries. But nobody could 
tell Mrs. Jones why her little son, Johnnie, should 
not work after school to buy a bicycle. It was a 
far jump from the anemic and tubercular children 
standing all day over looms, to Johnnie Jones’ 
comfortable home. But NRA did not take that 
into account. 

Business men, forced to hire additional help 
because of law-enforced fewer hours, did not find 
increased revenue with which to pay the extra 
salaries. And so the needed sums were deducted 
from the payrolls of other workers. That action 
naturally curtailed their spending power and an- 
other headache was created for someone. And 
NRA did not take that into account. 

Too much generalizing and too many of the 
code requirements added to the confusion. The 
beautiful theories of the unsound plan looked fine 
on paper but, put into actual practice, were found 
to be utterly impossible of fulfilment. The rami- 
fications of the law defeated its purpose. 

Regulation of wages and working hours did not 
“furnish employment at better wages to a greater 
number, thereby creating purchasing power and 
elevating prices to the 1926 level.” Here is a case 
in point: 

A certain newspaper employed a group of nine 
specialized men. Two more were hired at salaries 
of $65 a week to compensate for the additional 
NRA days off. There was no surplus in the salary 
budget to produce the extra $130 a week for sal- 
aries so it was “acquired” by cutting salaries of 
the nine men who DID NOT want an extra day 
off and DID NOT want their salaries cut. There 
was certainly no rise to the “1926 price level” be- 
cause no additional spending power had been cre- 
ated. 

But in the demolishing of NRA there was a cer- 
tain amount of salvage. And in our industry this 
salvage, in the shape of various advantageous 
ideas and practices, will doubtless be retained, 
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with a possibility of better cooperation for all. 

However, if the loss and gain accruing from 
NRA could have been weighed against each other, 
it would probably have been found that the scales 
were about at balance.—H.E.M. 

What All Associations Need 

© If the members of local and national trade as- 
sociations will really associate in the true spirit 
of mutual understanding and fraternity more than 
half the problems of business would resolve them- 
selves. Among association members there is a 
wide field for cooperative action. Members should 
cooperate with one another in passing along credit 
information, better done by word of mouth. They 
can cooperate in the extension of instalment terms 
—in the recovery of stolen machines—in the ap- 
prehension of skips—in matters of accounting, 
and in the mutual interchange of ideas. 
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A widely known stationer in the South has said 
that, in his opinion, it is not wise for associations 
to attempt to standardize prices generally, for no 
two houses can possibly have the same costs of 
doing business. Certain lines are held closely to 
one price, of course, but he believes it unwise to 
attempt the price unification of all lines. An ap- 
proximation is all that should be attempted. 

By associated action dealers can do many things 
that they cannot do individually. They can study 
costs, exert their influence to modify certain 
charges common to all, and assert a united front 
to avert inimical political action and to support 
civic propositions which promise advantage to the 
communities in which they do business. 

A few minutes a day given over to considera- 
tion of what one’s association can do for the good 
of the trade and the community should bring sub- 
stantial results. 


We Rechristen a Friend 


In last month’s issue we published a 
brief paragraph to the effect that 
“Courtney” B. Horr, who travels the 
Seventh Regional District for the Vic- 
tor Safe bcs oe ia Company, Inc., 
had become a member of the Northwest 
Travelers Club, all of which is true ex- 
cept that Mr. Horr’s name is Cortland, 
not Courtney. We apologize. How- 
ever, if the matter went from bad to 
worse we could plead idem sonsns in 
defense and show that there is another 
distinguished traveler—Courtney Wall, 
whose name appears with reasonable 
frequency in the news of travelers’ activ- 
ities, and that, in the innocence of in- 
advertence our correspondent confused 
the two names. 

Mr. Horr intimates that he prefers 
He has associated with 
we will not say 


his own name. 
it a number of years 
how many years since the christening 

and it has a sentimental as well as an 
identification value. Besides, it is a 
darned good name. His friend, L. C. 
Stowell, president of the Dictaphone 
Sales Corporation, also expresses a pref- 
erence for the correct cognomen, and 
voices the hope that Cortland’s change 
of monicker was not due to a suspicion 
that in joining the travelers he might 
be getting into bad company. Mr. Horr 
at once set his friend’s mind at rest, 
assuring him that the Northwest trav- 
elers are all good men and true and 
that to be associated with them is both 


Here and There 


person who does not join the North- 
west Travelers Association is missing a 
lot by delay. “Eventually; why not 
now?” We are certain that Mr. Horr 
would have said the same if he had 
thought of it. 

Which is about all for this time. But 
we'll just repeat that the name is Cort- 
land B. Horr, and that cose friends 
know him as “Court.” 


+ o> 


“Art” Froehlich Gets Justice— 
and Check 


After two years of litigation, to say 
nothing of worry and despair, “Art” 
Froehlich has finally succeeded in ob- 
taining justice (and a check for $1.12) 
in full settlement of his claim against 
the Chicago Typewriter Dealers Asso- 
ciation. 

It seems that while Mr. Froehlich was 
president of the association, some care- 
less individual added an amendment to 
the by-laws whereby the president was 


to get a salary of $1 per year while in 
office. Incidental claims that the amend- 
ment was passed by steam-roller tactics 
need not be discussed here. 

But Ex-President Froehlich wanted his 
dollar. He asked for it at several sub- 
sequent meetings and was rudely an- 
swered by varying types of the well- 
known Bronx cheer. So Ex-President 
Froehlich was disheartened, was he not? 

The answer is “yes, he was not.” He 
merely waited until he colleced $300 as 
prize money for the fourth annual pic- 
nic of the organization and then refused 
to produce the coin ‘til someone paid 
him his dollar salary, plus interest of 
twelve cents. 

The reproduced check above com- 
pletes this sad story. 


A Bushnell Goes on the Radio 
Dick Bushnell, a member of the Bush- 


nell family so long connected with the 


manufacture of expanding paper prod- 
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an honor and a privilege and in this 
assurance Orrice AppLIANCEs heartily 


? ‘ Dealers Association ( 
We will go even farther, as- 


Year that He Served 


concurs. 
suring our readers that any eligible 


“There Just Ain't No Justice” Cried Art Froehlich, When the Chicago Typewriter 
‘allously Refused to Pay Him His Salary of One Dollar for the 


As President.—But Mr. Froehlich is a slicker and the above 


check rewarded his efforts to the disappointment of the C.T.D.A. members. 
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ucts in Philadelphia, is active in a line 
of endeavor very few friends know 
about. In fact, while thousands of in- 
timates of the Alvah Bushnell Company 
have heard him, they did not know the 
speaker. 

In other words, Mr. Bushnell pro- 
duces a dramatic sketch on current mov- 
ing pictures which is released over sta- 
tion WIP in Philadelphia. The radio 
artist has received hundreds of congrat- 
ulatory letters praising his efforts to en- 
tertain the vast radio audience. 


ome 
“Quick Brown Fox” Takes the 
Count 

The “quick brown fox” which has 
been spending its time jumping over the 
“lazy dog” is going to take a long, long 
rest if a suggestion of H. C. Siemer, 
a Berlin subscriber to Office Appli- 
ances, becomes popular. 

Mr. Siemer’s substitute for the an- 
cient practice sentence of “The Quick 
Brown Fox Jumps Over the Lazy Dog” 
is: “J. Q. Vantz struck my big fox 
whelp.” The sentence contains only 
twenty-six letters, one of each letter in 
the English alphabet, and, as he says, 
makes sense. 

Of course there are some belittlers 
who will say that keeping a big fox 
whelp doesn’t make sense. But on the 
other hand a fox that gets within jump- 
ing distance of a dog, lazy or other- 
wise, isn’t very brilliant, either. 


eudiieds 
Kelley Named Narbeth Post- 
master 

Joe L. Kelley, well known in Phila- 
delphia stationery circles through his 
connection with the Hoskins Company, 
was recently named postmaster at Nar- 
beth, Pa., where he has made his home 
for many years. Mr. Kelley, despite 
his numerous duties with the Hoskins 
Company, has found time to be Demo- 
cratic leader in Narbeth and is the first 
Democratic postmaster there for more 
than forty years. 


La Grange Youth Does Well in 
California 

Wright H. Prickett, Jr., son of W. 
H. Prickett of Chicago, is a young man 
of LaGrange, Ill., who has been mak- 
ing good with the Quaker Oats Com- 
pany on a California territory. Prickett, 
Sr., is a salesman at Chicago for The 
Ault & Wiborg Company, and takes 
pride in the fact that his son is follow- 
ing him in sales work, and is making 
good. 

Prickett, Jr., is a native of LaGrange, 
and a graduate of the LaGrange High 
School, and the Sterling Morton Junior 
High School at Chicago. During the 
1933 edition of “A Century of Prog- 
ress” at Chicago he was engaged in the 
display made by the Quaker Oats Com- 
pany. 


After graduating from _ school, 


Wright, Jr., made an automobile trip 
to the Pacific coast, a sort of personally 
conducted tour for a mother and daugh- 
ter whose resources were a bit limited 
for a long drive. The pioneers who 
traveled the plains and mountains in 
the early days suffered hardships, but 





At Right, Wright H. Prickett, Jr.; Left, 
Miss Dolores Cisne, a Friend 


with their plodding motive power could 
forage along the road. The gas car 
lacks the pastoral sentiment, and willy 
nilly insists on periodical stops for gas 
and oil. The trip was negotiated suc- 
cessfully. On arrival at Los Angeles 
Wright, Jr., set about to make a busi- 
ness connection. His services with 
Quaker Oats at the Chicago fair 
brought him an opportunity to travel 
in California for that company. For 
territory he has a large slice of Los 
Angeles and also country within a 
radius of 150 miles of that city. He 
made good quickly, and has high as- 
pirations to make further steps in the 
development of business for his com- 
pany. 
Kankakee Honors Frank 
Waterman 

When Kankakee honors a favorite 
son, she honors him. There are no 
half-way measures. So Frank D. 
Waterman, “home boy who made 
good,” who for forty-eight years has 
kept in touch with Kankakee’s develop- 
ment and made some contributions to 
its welfare, was the central figure of 
several days’ celebration the week of 
June 2. Although Mr. Waterman’s 
principal activities have been centered 
in the East, he has never forgotten the 
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place where as a youth he had some, if 
not all, of “the advantages of advers- 
ity. 

In August of last year, Kankakee’s 
Chamber of Commerce, supported by 
other citizens and officials, decided to 
honor Mr. Waterman by changing the 
name of Electric park, the city’s prin- 
cipal playground, to Waterman park, 
and accordingly erected a monument at 
the entrance to the park bearing a 
bronze plaque with the inscription, 
“Waterman Park—Named in Honor 
of Frank D. Waterman, Former Resi- 
dent and Loyal Friend of Kankakee, 
August 1, A. D. 1934.” 

The formal dedication of the park 
was deferred until June 7 and 8, when it 
would be convenient for Mr. Waterman 
to be present. Accordingly, after weeks 
of preparation, the park was dedicated 
in the presence of Mr. Waterman and 
about six thousand of his fellow citizens. 
Elaborate invitations were sent out and 
the occasion was made one of general 
rejoicing. 

It is of interest to note that the chair- 
man of the Waterman Park Dedication 
Committee which was instrumental in 
carrying out the affair with such success 
was Joseph D. Proffitt, a leading sta- 
tioner of Kankakee, long prominent in 
the business and civic affairs of that 
city. 

Early in the week there were some 
interesting social events, but the big 
program which was to culminate with 
the events of Saturday, June 8, was 
preceded by some stirring preliminaries 
on the morning of the seventh. Under 
the direction of the local Kiwanis Club 
(Mr. Waterman is an honorary mem- 
ber of Kiwanis at Eustis, Fla.) and 
headed by the high school band, a long 
procession of vehicles went from Kan- 
kakee to the town of Altorf, eight miles 
away. This town was Mr. Waterman’s 
birthplace, and here, before a battery of 
cameras in the barnyard of the place 
of his birth, the guest of honor washed 
the identical wagon (resurrected from 
a nearby barn) that he had washed as 
a boy to earn his first quarter. While 
the cameras snapped, he also knocked 
potato bugs off the vines in the garden 
where he had performed the same 
operation in his youth. The process was 
the same, the only difference being in 
the vines. 

Returning to Kankakee, the cele- 
brants participated in what is said to 
have been the greatest ladies’ night in 
the history of the Kankakee Rotary 
Club, given in honor of Mr. Waterman 
(a New York Rotarian) and Frank L. 
Mulholland, a prominent lawyer and 
distinguished Rotarian of Toledo, Ohio. 
The banquet was given in the Gold 
Room of the Hotel Kankakee. First 
on the program was the presentation to 
Mr. Waterman of the world’s largest 
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fountain pen, nine feet high, requiring 
the combined boy-power of four boy 
scouts to bring it to the platform. As 
soon as the giant pen was set up a door 
opened in the barrel of the instrument 
and out stepped little Miss Gail Fister, 
Kankakee’s favorite child entertainer, 
who did a lively tap dance while sing- 
ing “Love and a Dime.” Then she 
sang “Baby,” while she fastened a baby 
bonnet around Mr. Waterman’s head 
and further flustered the guest of honor 
by singing, “So Ya Ain’t Goin’ to Kiss 
Me, Huh?” punctuating the lines with 
osculatory attentions which left the 
Waterman countenance freely decorated 
with lipstick. 

President Lockwood of the local Ro- 
tary handed the gavel over to Nick 
Ziener, who acted as master of cere- 
mones. Piano music, community sing- 
ing and soprano solos by a distinguished 
Chicago vocalist followed. This com- 
pleted the musical program. 

Mr. Mulholland spoke in praise of 
the character and achievements of Mr. 
Waterman, who in turn introduced his 
out-of-town guests and gave reminis- 
cences of his early life in Kankakee. 
Other speakers also graced the occasion. 
Chet Shafer of Three Rivers, Mich., 
“Grand Diapason of the Guild of 
Former Pipe Organ Pumpers,” took 
the crowd with him in singing the an- 
them of the order, and Mr. Waterman 
proved his right to membership by 
pumping an ancient organ for the ac- 
companiments. 


Dedication Proceedings, June 8 


After a considerable period of prepa- 
ration on the part of the citizens of 
Kankakee, the activities terminated on 
Saturday afternoon, June 8, with a 
formal dedication of Waterman park. 
The program opened at noon with an 
old fashioned beef barbeque, where free 
sandwiches and coffee were served to 
more than four thousand persons. 

Mayor Roy D. Taylor gave the ad- 
dress of welcome. Will C. Schneider, 
an old friend, spoke of Mr. Waterman’s 
early life in Kankakee, and a tribute to 
his public activities was pronounced by 
Attorney Frank L. Mulholland of To- 
ledo. There was a concert by the high 
school band and a baseball game, after 
which Mr. Waterman spent some time 
in the reception tent, greeting old 


friends and signing autograph books. 
More than three hundred telegrams 
were received, some addressed to Joseph 
D. Proffitt, chairman of the Association 
of Commerce, some to the mayor, others 
to Mr. Waterman, and still others to 
other individuals connected with the 
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celebration, congratulating Mr. Water- 
man and the city of Kankakee. A 
number of the telegrams came from 
abroad. Among the latter were the fol- 
lowing: a message from Anton Lang 
of Oberammergau, with whom Mr. 
Waterman made acquaintance in Lang’s 
house thirty-four years ago and has 
since made it a practice to visit there 
when he has been in Germany; message 
from Herbert W. Holt, general secre- 
tary of the Stationers Association of 
Great Britain and Ireland, London; 
from Gabriel Carmacho and family, 
Bogota, Colombia, South America 
message sent from shipboard while 
passing New York; Guildford and 
Staff, Pen Corner, London; Mr. Hass- 
inger of Casa Hassinger, S. A., Bar- 
celona, Spain, and Col. R. S. Sands 
of John Sands, Ltd., Sydney, Australia. 

Many dealers throughout the country 
responded with telegrams of congratu- 
lation, the whole forming a volume 
which will undoubtedly be an impor- 
tant feature of the Waterman archives. 

We may note here that all of the 
local organizations in Kankakee took 
part in the celebration, thus making it 
unanimous. 

Coming with Mr. Waterman from 
New York was Officer Dick Daly of 
the New York police force. He started 


his career as a member of the “Broad- 


FRANK FARRINGTON SAYS 


The country is full of young men who want to know of an easy, simple way of achieving suc- 


cess. 

But “Who's Who,” which lists pretty nearly all the living men who have succeeded largely, 
doesn’t give the names of any who have found an easy way of doing it. 

The recipe offered by the man who has succeeded always sounds easy enough. Players ask 
Babe Ruth how to hit ’em out the way he does. The Babe says, “There’s only one answer to 
that question: pick out a good one and sock it!” That sounds simple, but try to do it! 

(All Rights Reserved—Frank Farrington) 
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way Squad” forty-two years ago. For 
thirty-eight years of that time, Officer 
Daly has been stationed at Broadway 
and Courtland street, within two hun- 
dred feet of the L. E. Waterman Com- 
pany’s door step. Officer Daly and 
Frank Waterman are close friends. 

Among the members of the trade 
from Chicago who were present for the 
dedication ceremonies were the follow- 
ing: 
Mr. and Mrs. E. Y. Horder and Mr. 
and Mrs. Fred P. Seymour, Horder’s, 
Inc.; Charles A. Stevens, Stevens- 
Maloney & Company; Mr. and Mrs. 
Charles C. Carpenter; W. W. S. Car- 
penter, Sanford Ink Company; Fred L. 
Coggin; Sidney E. Collins, Automatic 
Pencil Sharpener Company, and Wil- 
liam E. Smith, Ace Fastener Company. 

Something Biographical 

Mr. Waterman’s father was a wagon 
maker who had come to the little town 
of Altorf from Decatur, N. Y. He 
married Miss Delia Robinson, the local 
school teacher. Frank was born July 
20, 1869. His early career consisted of 
helping his father in the wagon shop 
after school, tending the little garden 
and doing the usual chores a boy does. 
When Frank was fourteen years old, 
his father died and the shop had to be 
abandoned. Young Frank then raised 
chickens and vegetables to help support 
the family. He also secured a job in 
a confectionery store at three dollars 
a week and a little later took a night 
job working in a skating rink. He 
earned two dollars a month by pumping 
the organ at St. Paul’s Episcopal 
church, and after a while became assist- 
ant manager of the Arcade opera house, 
a position of which he was very proud. 
Later he studied shorthand as a clerk 
in the office of Attorney W. R. Hunter, 
now circuit judge. After a year he 
went to Pueblo, Colo., and got a job 
soliciting for a tailor. He then re- 
ceived a letter from his uncle, L. E. 
Waterman, inviting him to come East 
and enter the fountain pen business. 
Frank started out as a salesman ped- 
dling pens from office to office, but the 
business expanded and soon they were 
selling pens at wholesale with the pro- 
viso that not less than six pens must 
be ordered to secure a wholesale price 
Thus was a big business started. 





Aid To Loose Leaf Sales 


W. Lee Fergus Makes Ready a New 


Loose Leaf Form Index for Dealers 


and Dealer Salesmen 


EN years ago, Mr. Fergus, then 

associated with the Marshall- 
Jackson Company of Chicago, now 
with the Globe Furniture and Sta- 
tionery Company of that city, pre- 
pared a Loose Leaf Form Index 
which was presented serially in 
these pages. It comprised a de- 
scription of all the standard forms 
included in the lines of all the 
loose leaf manufacturers except 
those who do not sell through the 
stationery trade, and those forms 
which come from local dealers and 
are limited to their own trade. 

Now, after a decade has passed, 
it is the privilege of Office Ap- 
pliances to present another and 
more comprehensive index by Mr. 
Fergus, with certain improvements 
in arrangement and classification 
which will add to the convenience 
of the index and aid dealers and 
their salesmen in the prompt dis- 
covery of similar or identical forms 
in the lines of the several manu- 
facturers. Furthermore, the prep- 
aration of a new index is desirable 
because of company changes and 
consolidations, alterations in form 
numbers, and new forms which 
have appeared from time to time 
since the publication of the pre- 
vious Index. Visible index forms 
for the cabinet types of visibles are 
not included, but those used in the 
loose leaf binder types will be 
a part of the coming Loose Leaf 
Form Index, the publication of 
which will start in the August is- 
sue and continue in subsequent is- 
sues until completed. 

Only within comparatively re- 
cent years has the visible index 
system been applied to loose leaf 
prong and ring binders. The prong 
type of binder was adapted to the 
visible index system, or vice versa, 
about 1921, and was immediately 
recognized as a contribution of im- 
portance to the loose leaf and vis- 
ible indexing fields. Soon after 


this Mr. Fergus devised a ring 
binder for use in keeping geneal- 





Mr. Fergus 


ogical records, the idea being to 
provide interested persons with a 
simple method of tracing family 
relationships without having to 
spread out large and troublesome 
diagrams of the family tree. This 
device was never patented. A 
little later—about 1927—came the 
ring binders for loose leaf visible 
index forms. 


Like Forms Identified by Special 
Figures 


One of the many useful features 
of the present index will be the 
identification of like forms by 
numbers or characters in the left- 
hand margins, so that one who 
seeks to duplicate a form he may 
not have in stock, or which may 
not be made in the line he regu- 
larly carries, can find a like form 
of some other line by simply seek- 
ing the same number or character 
without having to go through the 
descriptions of the several forms 
indexed. This little idea will save 
a surprising amount of time and 
work on the part of dealer sales- 
men. 

Valuable as the previous index 
was, the new one will present sev- 
eral features much in advance of 
those of its predecessor, and each 
issue containing these install- 
ments should be carefully pre- 
served for this and other features 
of the journal. 


The previous index was regarded 
by dealer subscribers as the most 
useful single feature on the sub- 
ject of loose leaf ever presented in 
a trade journal, and it elicited 
many letters in praise of the work 
and of Mr. Fergus personally, who 
gave of his time and expert knowl- 
edge that other dealers might 
profit by his system. As with every 
work of man, time and trial sug- 
gest improvement, hence the com- 
ing presentation will be several 
steps in advance of its predecessor 
in completeness and convenience. 

Like the form index of 1925, the 
new one will be published alpha- 
betically. In order to limit space, 
many cross references have been 
used. This gives all the different 
names by which loose leaf forms 
are known, yet does not needlessly 
repeat the indexing. Stock rec- 
ords, for instance, are indexed as 
“Stock Records,” under the “S” 
section. Under such headings as 
“Perpetual Inventory,” “Goods on 
Hand,” “Merchandise Records,” 
“Raw Material Records,” etc., 
there will be the reference, “See 
Stock Records.” 

The index first presents the 
names of the several companies 
whose forms are listed, and at the 
left of each name the trade name 
of its products, or where no trade 
name is available, the initial let- 
ters of the company or the first 
name of its title. Thereafter the 
products of the companies are so 
designated for purposes of brevity 
and convenience. 


Index Enables Salesman to 
Become an Expert 


In his introduction to the pre- 
vious form index, Mr. Fergus said, 
in part: “The salesman with the 
form index book is looked to as an 
authority on loose leaf. Custom- 
ers wait for him to serve them. 
Manufacturers send inquiries to 
his firm, knowing that prospects 
are as good as sold when placed in 
his hands. Even competitors call 
on him for information. He is a 
loose leaf expert. He never hesi- 
tates. He can answer all loose leaf 
questions. He knows who makes 
it. He studies that book, too— 
knows most of it by heart. Other 
clerks call it “The Loose Leaf Ex-~ 
pert’s Manual,’ for with its use ev- 
ery salesman can be an expert in 
selling loose merchandise.” 











Pictured Is the Famous Mayflower Hotel Where Delegates 
Will Establish Headquarters for the August Convention. 
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Convention 


The Nation’s Capital to 
Be the Scene of a Lively 
and Interesting Gather- 
ing. Mayflower Hotel 
Headquarters 


HE annual convention of the 

National Typewriter and Office 
Machine Dealers Association will 
be held August 28, 29 and 30 in the 
Mayflower hotel, Washington, D. 
C. 

The program has not yet been 
completed, but we are assured that 
it will represent the best thought 
in the industry. Some first-class 
timely addresses are assured, and 
we are told that action will be 
taken to consolidate the gains al- 
ready made in the industry and to 
lay plans for further unification 
and mutual support. 

Three points that will prob- 
ably come up for consideration will 
be the appointment of a paid sec- 
retary who will devote all of his 
time to the affairs of the associa- 
tion, the establishment of perma- 
nent headquarters in some central 
location such as Chicago, and 
methods by which sufficient rev- 
enue can be assured to meet such 
obligations as the association may 
incur if the first two points are 
adopted. 

An interesting program of events 
on the lighter side of life will be 
a feature of this convention. The 
nation’s capital is a place where 
one should go at one time or an- 
other, for it is filled not only with 
people of interest, but with noble 
architecture and libraries and mu- 


seums galore. Nobody who goes 
to Washington will leave without 
seeing the White House, the Lin- 
coln Memorial and other land- 
marks intimately associated with 
the nation’s history. 

It is promised that the conven- 
tion will be long remembered. The 
growing enthusiasm of the dealers 
in New York City, Chicago, Mil- 
waukee, Minneapolis and other 
groups promises a _ convention 
which will set the feet of those at- 
tending on the road to greater 
success and satisfaction. We have 
no hesitation in saying that the 
prospects for an outstanding con- 
vention are excellent. 

Since this is the first national 
typewriter meeting to be held in 
Washington, a good attendance is 
expected. The historical scenes in 
and around the city, its beauty, its 
situation, its activities political 
and otherwise, all combine to 
make Washington the key city for 
all who know and wish to know 
the history of their country. 

At the time of going to press the 
personnel of the committee in 
charge of the Washington conven- 
tion had not been completed, but 
will be available in time for the 
August issue. The committee will 
be made up of local typewriter and 
office machine dealers and of 
members from all other sections 





of the country. There will be also 
sub-committees on entertainment, 
program, reception, the ladies, 
resolutions, nominating, and such 
others as may be found necessary. 

Office Appliances is informed 
that work on the convention is 
going ahead rapidly. The Greater 
National Capital Committee of the 
Washington Board of Trade is ac- 
tively engaged in helping to put 
the convention over. 

Dealers all over the country 
have evinced interest in the meet- 
ing and indications point to a 
large attendance. 

For the information of the few 
who knew of some controversy in 
Washington about the plans for 
the August convention, we are 
happy to report that the situation 
has been cleared and that mem- 
bers of the trade there are enter- 
ing into the convention plans with 
enthusiasm. 

We advise every loyal dealer to 
be present at this convention to 
lend his influence to the sane and 
logical development of the indus- 
try throughout the United States. 
As we prosper so shall others and 
vice versa. 

The Headquarters Hotel 

The headquarters of the con- 
vention this year will be at the 
Mayflower hotel, one of the finest 
places of entertainment in the 








JULY, 1935 


United States. We append some 
brief comment on this excellent 
hostelry. 

Special rates have been ex- 
tended to all members of the type- 
writer fraternity who attend the 
convention at the Mayflower hotel 
in Washington, D. C. All rooms 
of this magnificent hotel have 
outside exposure, circulating ice 
water and oscillating fans. Every 
restaurant, including the coffee 
shop, is thoroughly air condi- 
tioned. The following rates will 
apply before, during and after the 
convention for the benefit of those 
who may wish to extend their visit 
to Washington for sightseeing or 
other purposes: Single rooms, $4; 
double rooms with double beds, $6, 
and double rooms with twin beds, 
$7 per day. 

The Mayflower hotel is one of 
the most splendidly appointed 
hostelries in the United States if 
not in the world. Here many in- 
ternational dignitaries in state- 
craft, diplomacy, finance and in- 
dustry and society make their 
headquarters when in Washing- 
ton. Hostesses of Washington’s 
brilliant social coterie frequently 
make the Mayflower a place of en- 
tertainment. 

The hotel covers an area of one 
and one-half acres fronting on 
Connecticut avenue and abutting 
on DeSales and Seventeenth 


streets. The building contains 6,- 


500,000 cubic feet comparable to 
the cubic contents of more than 
nine hundred ordinary two-story 
brick residences. 

The Mayflower hotel is situated 
in proximity to the principal 
points frequented by visitors to the 
city including several exclusive 
clubs, embassies and government 
buildings, beautiful parks, fine 
theatres and many other spots 
where history has been made. 

The building contains 1,059 
rooms of which 650 are hotel 
rooms with bath and the re- 
mainder are grouped into 112 
apartments ranging in size from 
one to nine rooms. 

The main lobby opens on Con- 
necticut avenue and the entrance 
to the residential apartments is 
on DeSales street. 


Hotel Finely Furnished 


To furnish this fine hotel cost 
$1,800,000. Most of the furniture 
is in American walnut and the 
colonial types have been used al- 
most exclusively in the residential 
apartments. Interior decoration, 
types of furniture, draperies, etc., 
were selected by artists of wide 
reputation. The murals, which are 
especially attractive, were done by 
an artist brought from Venice. It 
is said that twenty-two men were 
engaged for several weeks in deco- 
rating the public rooms, which 
lend to the Mayflower an air of 
distinction. From the main lobby 
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one beholds a vista four hundred 
seventy-five feet long through to 
Seventeenth street. This is the 
gallery or promenade whose walls 
are hung with fine tapestries and 
paintings. On the right is the 
grand ballroom and on the left is 
the Presidential or main dining 
room. Statuary, rich draperies, 
etc., complete the ensemble. Gold, 
ivory and vermilion predominate 
in the color scheme. The Chinese 
room may serve as a foyer to 
the grand ballroom. It is done 
in Chinese Chippendale fashion, 
marking it as one of the most 
unique period rooms in the city. 
Then there is the Mayflower 
lounge where one may have liquid 
refreshment in the most exquisite 
surroundings. It has one of the 
largest refrigerating units ever in- 
stalled in a single building, we are 
told, with a daily capacity of two 
hundred sixty tons of ice used for 
air cooling purposes in all pub- 
lic quarters during the summer 
months. The kitchen equipment is 
up-to-date and sufficient promptly 
to serve a houseful of guests. 
There are ninety cooks and thirty- 
five helpers, all of whom speak 
French, which is the language of 
the culinary department. 

The hotel is staffed by seven 
hundred fifty men and women and 
is managed by R. L. Pollio, widely 
known for his experience and na- 
tive ability in the management of 
hotels. 


Historical Mount Vernon, 
Another Landmark Which 
Will be Viewed by Deal- 
ers when they Gather in 
Convention. (Photo by 
Courtesy of Greater Na- 
tional Capital Committee) 














Better 
Retailing 


A Resume of a Book- 
let Published by The 
National Cash Reg- 
ister Company and 
Augmented by Sev- 
eral Charts for the 
Guidance of Busi- 
ness Leaders, Store 
Owners, Managers 
and Sales Men and 
Women and to Aid 
in Bettering Busi- 


ness 


“ ETTER RETAILING,” a hand- 
book for merchants, issued 
by the merchant service depart- 
ment of The National Cash Regis- 
ter Company, Dayton, O., is a val- 
uable asset to practically every 
variety of retail business estab- 
lishment, large or small. 

In the foreword of the book, 
which was written by a corps of 
Statistical experts after a period 
of many months of sweeping re- 
search, is an explanatory para- 
graph in which is set forth the 
aims of the publisher. It reads: 

“Our aim in preparing this book 
was to make it a practical guide to 
better, more profitable retailing. 
It is based on experience and data 
secured by investigations we have 
made, and from successful busi- 
ness men, Government depart- 
ments, bureaus of business re- 
search, and trade organizations. 
This ninth edition has been re- 
vised and all suggestions have 
been adapted to current condi- 
tions.” 

The 128 pages of the book con- 
tain more than forty tables and 





For Better Window 
Displays 

Make the windows advertise 
the merchandise you sell and 
the character of your store. 

Put human interest into dis- 
plays. 

Suggest the use of articles dis- 
played. 

Mark prices plainly. 

Display related articles to- 
gether. 

Display seasonal goods; tie up 
displays with local events and 
needs. 

Group merchandise; don’t scat- 
ter it. 

Tie up displays with advertis- 
ing. 

Don’t crowd the windows. 











Things to be Figured into 
Margin 

Rent (or if the property be 
owned by you, the amount of 
rent you could obtain for the 
store from someone else). 

Taxes. 

Interest paid on money bor- 
rowed. 

Repairs and painting (except 
on building). 

Salaries, including your own. 
(You should pay yourself at 
least as much as you could 
get if you managed a similar 
store.) 

Delivery costs. 

Advertising. 

Heat, light, power, water, and 
ice. 

Donations. 

Insurance. 

Stationery, bags, paper, and 
other wrapping materials. 

Telephone and telegraph. 

An allowance for shrinkage due 
to theft, spoilage, breakage, 
etc. 

An allowance for mark-downs 
due to style changes, mul- 
tiple-item sales, etc. 

Depreciation on furniture, fix- 
tures, delivery equipment, etc. 

Bad accounts and collection ex- 
penses. 

Miscellaneous and unclassified 
expenses. 

Interest on your investment at 
6%. (Capital invested in mer- 
chandise, cash used in oper- 
ating the business, accounts 
receivable, furniture and fix- 
tures, and delivery equipment 
minus amounts owed on ac- 
counts and contracts pay- 
able.) 

NET PROFIT. (Figured on 
sales.) 





| Why Margin Is Figured on 


the Selling Price 

Because all other retail busi- 
ness figures are based on 
their relation to sales, and all 
business figures should be 
uniform. 

Because neither margin nor 
profit is made until the sale is 
made. 

Because expenses are always 
figured in relation to sales. 
Because taxes are based on 

sales. 

Because total sales are usually 
available at a glance. 

Because allowances and dis- 
counts to customers are al- 
ways made on sales. 

Because mark-downs are al- 
ways figured on selling prices. 

Because commission payments 
are always based on sales. 

Because this method represents 
the per cent you make on a 
sale to a customer. To base 
the selling price on cost of 
merchandise exaggerates the 
percentage and is misleading. 
100% on cost is the same as 
50% on selling price. 

Because chain stores, depart- 
ment stores, and all success- 
ful stores everywhere figure 
margin on selling price. 

Because a large part of lost 
profit is due to figuring mar- 
gin on cost and expenses on 
selling prices. 














Things That Make a Store 
Attractive 
Convenient, symmetrical layout. 

Wide aisles. 

Modern display fixtures and 
equipment. 

Low fixtures in center of store, 
so the whole store can be 
seen. 

Appropriate floor—wood, tile, 
linoleum, or carpet—in good 
condition and clean. 

Much merchandise in plain 
sight. 

Attractive and orderly arrange- 
ment of displays and stock. 
Plenty of light—overhead and 

on displays. 

Daily change of displays. 

Harmonious blending of colors 
and form so that the whole 
store or-department makes a 
pleasant picture. 

Cleanliness of merchandise, fix- 
tures, and floors. 

Properly conditioned air. 

Store personnel neatly and in- 
conspicuously dressed, alert, 
courteous, eager to serve. 
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Causes of Slow Stock-turn 

Buying too much at a time. 

Lure of large discounts for big 
quantities. 

Seasonal changes. 

Too many brands. 

Buying from too many sources. 

Too many end-sizes. 

Wrong colors, materials, etc. 

Wrong prices or too many 
prices. 

Failure to take frequent phys- 
ical inventories. 

Obsolete styles. 

Shop-worn articles. 

Uninterested and _ untrained 
salespeople. 

Lack of salespeople’s knowl- 
edge of stock. 

Lack of proper stock control 
records. 

Failure to find out what cus- 
tomers want. 





Advantages of Credit 
Business 

Attracts a better class of trade. 

“Cash customers are every- 
body’s customers, while cred- 
it customers are customers 
of record.” 

Price does not restrict sales. 

Buying is more convenient for 
customers. 

Goods can be sent on approval 
and adjustments made easier. 

Displays and suggestions sell 
goods quicker. 

Casual buyers and shoppers 
can be won as regular cus- 
tomers. 

Charge customers are usually 
more interested in quality 
merchandise. 

Credit customers usually buy 
more. 

Volume can often be increased. 








Seven Ways to Move Slow 
Stock 

1. Pay salespeople a P. M. 
(Premium Money) for sell- 
ing the slow goods. 

2. Write and telephone to cus- 
tomers who may be inter- 
ested in buying the partic- 
ular size, color, style, etc. 

3. Display the goods attractive- 
ly, calling attention to them 
with special descriptive price 
cards. 

4. Mark down the price and of- 
fer as a “Special.” 

5. Automatically reduce the 
price at fixed intervals if the 
goods do not sell. 

6. Buy enough new, attractive 
merchandise to freshen the 
stock, and feature new and 
old together. 

7. Advertise the truth about the 
merchandise, however bad it 
may be. 





Losses Due to Slow Stock- 
turn 

Capital tied up in idle stock. 

Inability to buy newer mer- 
chandise. 

Interest on inactive capital. 

Depreciation of goods. 

Mark-downs. 

Salaries and wages and other 
handling charges. 

Rent on shelf and storage room. 

Insurance. 

Taxes. 

Prestige. 




















Advantages of Strictly Cash 

Gets the money when the sale 
is made. 

Does not tie up capital. 

Saves interest on borrowed 
money. 

Provides cash for current oper- 
ating expenses. 

Reduces bookkeeping expense. 

Saves collection expense. 

Avoids bad debt losses. 

Avoids arguments and loss of 
trade through disputes. 

Prevents forgetting to charge 
amounts. 

Fewer goods are returned. 








charts, all bearing vital statistics 
for the retail merchant, many of 
which are reproduced on these 
pages. Fifty-nine photographs 
illustrate the value of organized 
selling. 


Every Phase Included 


Every phase of selling method 
has been thoroughly checked and 
rechecked and is touched upon in 
the book. Ample space has been 
given such important matters as 
“speeding up stock-turn,” “selling 
goods through window display,” 
“how to increase the average sale,” 
“departmentize for better profit 
control,” and “figuring selling 
prices.” 

One of the salient features in- 
corporated in “Better Retailing” is 
contained in a chapter headed 
“Store Organization.” In this is 
claimed the indisputable fact that 
in every store, no matter how 
large or small, time, work and 
money can be saved by organiza- 
tion. Organization, it is explained, 
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is merely the cutting up of a whole 
job into parts, or “to arrange and 
put together different persons and 
jobs into one whole body so that 
they will work as a whole easily 
and harmoniously.” 

“Buying to sell” is the heading 
of another powerful message di- 
rected to the large and small store 
alike. This deals principally with 
means which can be taken to avoid 
depreciation and markdown, both 
avid eaters of profits. 


Gives Cardinal Rules 

Three cardinal rules are out- 
lined for the avoidance of these 
two business ogres. They are: 

1. Buy frequently to avoid 
shortages, have fresh stock and 
obtain as many stock-turns as are 
profitable. 

2. When prices are declining buy 
in small quantities to cut loss 
through lower prices, stock 
shrinkage, markdowns and idle 
capital. 

3. On a rising market buy to 
protect your competitive position 
but do not speculate. 

Among the eighteen chapters of 
the book, of paramount interest to 
those in the office appliance field, 
are the following: 

Advertising increases business. 

Selling goods through window 
displays. 

Interior displays and store fix- 
tures. 

Good lighting helps to sell. 

How to increase the average 
sale. 

Making delivery a more profit- 
able service. 


Amply Illustrated 

A special feature of the hand- 
book is the number and variety 
of photographs which in them- 
selves contain many valuable hints 
on the question of display inval- 
uable to retail stationery and of- 
fice equipment store owners. 

Store fronting also comes in for 
its share of attention in “Better 
Retailing.” Eye-arresting “before- 
and after” photographs graphical- 
ly illustrate the need for improve- 
ment of many business places be- 
fore an increase in customers can 
be looked for. 

Replete with charts and tables 
denoting the benefits to be derived 
from advertising, twelve pages of 
the handbook are devoted to this 
interesting subject. 

Another vitally interesting book- 
let, published simultaneously with 
“Better Retailing” is “Expenses,” 
likewise compiled and issued by 
the National Cash Register Com- 


pany. 
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Dealing with Collection Agencies 


Fred Merish Outlines Some Collec- 


tion Agency Methods and Suggests 


Investigation Prior to Placing Ac- 


counts for Collection 


Note.—The author of the pres- 
ent article was connected with a 
collection agency for several years, 
and believes that his suggestions 
should be of value to dealers. 
Complaints have been heard re- 
garding “high-pressure” collection 
agencies operating among dealers, 
not always to their advantage. 

ANY retailers, including of- 

fice appliance dealers, have 
delinquent accounts on their books 
and this, plus the fact that they 
need money badly, has increased 
the high-pressure tactics of collec- 
tion agencies that send out sales- 
men to pick up accounts for collec- 
tion wherever they can find them. 
In our travels we hear much crit- 
icism about such agencies, most 
of which claim to be national in 
scope. Their main collection me- 
dia are the trick form, the threat- 
ening letter and the imposing 
name. They do business on a 
mass production basis via mail, 
which may be profitable for them, 
but not always profitable for those 
who entrust them with accounts. 

In one case recently brought to 
our attention, a salesman for a col- 
lection agency with “branches in 
principal cities,” according to the 
stationery, high-pressured a dealer 
into turning over delinquent ac- 
counts with the promise that 
eighty percent of the total would 
be paid the dealer by the agency 
within thirty days, the accounts to 
be verified during the interim. Af- 
ter six months’ correspondence, 
the dealer received a statement 
showing a total of $16.42 paid, out 
of $850 worth of accounts; that the 
commission charged averaged for- 
ty per cent; and that because two 
payments were made direct to 
the dealer for which he had not 
remitted the commission, he owed 
the agency ninety-three cents. In 
some cases, this is about what the 
dealer may expect after doing 


business with collection agencies 
with “branches in principal cities” 
and high pressure salesmen who 
promise anything to get the ac- 
counts because they get a rake-off 
on the “take.” 

The collection agency depend- 
ing upon letters only, may scare a 
few debtors into settlement, but 
the best bet is the persistent col- 
lector. For this reason, give pref- 
erence to the agency employing 
collectors with cars to contact 
debtors. Also give preference to 
the agency in the local territory. 
If complaints arise, they may be 
readily adjusted, and the local 
agency is usually able to get better 
results. 

Dealers often complain about 
the commission charged on collec- 
tions of $5 or less made by an 
agency. We offer the following 
explanation to set the dealer right: 
Although this fee may seem high, 
it is not necessarily exorbitant. It 
may be excessive for agencies us- 
ing only the mails for collection, 
but not for agencies employing 
collectors with cars. 

Some states stipulate the fees. 
In New Jersey, it is fifty percent 
on collections of $5 or less. No 
agency employing collectors with 
cars will get rich collecting ac- 
counts or part payments of $5 or 
less at fifty percent commission. 
One payment out of ten is a good 
average and half the payments 
may be under $3. Figure collec- 
tion expenses and overhead for 
these calls against fees received 
and only a reasonable profit, if 
any, remains. 

The large number of calls re- 
quired to make a collection is often 
due to the fact that many de- 
linquent accounts turned over to 
the agency are beyond all hope. 
Dealers in general wait too long 
before acting. They may have 
sufficient reasons for wanting to 
hold off before turning over their 





accounts to lawyers or collection 
agencies, but this does not alter 
the fact that many accounts 
turned over for collection have 
been held too long. A collection 
agency can enforce settlement 
more effectively than the average 
dealer, but when an account is 
“uncollectible,” the agency cannot 
restore it to life any more than 
the dead can be resurrected. 

Some dealers have intimated to 
us that an agency deliberately 
tries to collect in small sums to 
get bigger commissions. In prac- 
tice, the collection of $50 at fifteen 
percent commission or $7.50 is 
more profitable than the collec- 
tion of ten payments of $5 at fifty 
percent commission, or $25. If the 
collector collected on each call, it 
would be profitable, but the col- 
lector must make many calls, un- 
der the law of averages, to effect 
ten part payment settlements, and 
he may never get the last few pay- 
ments. Every seasoned collector 
knows that the last few payments 
are the hardest to get. Moreover, 
on accounts of $50 or more, the 
threat to sue is more effective be- 
cause the debtor knows that the 
creditor may sue, the amount be- 
ing sufficient to risk the expense 
of suit, whereas, on small pay- 
ments, the debtor may laugh off 
the threat. In this connection, the 
dealer who handles his own time 
payment paper should be particu- 
larly careful about granting credit, 
because if the purchaser reneges 
on the last few payments, he may 
find that the legal cost of repos- 
session is more than the balance 
due, and these accounts, if turned 
over to a collection agency, may 
cost him fifty percent to collect if 
the agency gets it in small install- 
ments. The reliable collection 
agencies usually charge a gradu- 
ated scale of commissions, the 
larger the collection, the smaller 
the commission. Commissions 
may run from five to fifty percent, 
and in most cases, the smaller 
commissions net the larger profits 
to the agencies. 

The most profitable way for a 
dealer to deal with a collection 
agency is to grant credit with care 
so that a minimum of delinquent 
accounts need be turned over for 
collection. A bad account is a loss 
—often to a collection agency, 
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Movies Point Way to Sales 


PARTY of Middle West tour- 

ists some weeks ago gained 
admittance to one of the major 
motion picture studios in Holly- 
wood. They entered on a pass and 
were placed under the sheltering 
wing of a guide. They had seen 
the sound stages; viewed with 
awed interest and bated breath 
the “lot” upon which the mighty 
mimes daily emoted all over the 
place and, as a final treat, were 
Shown the immense property 
rooms taking up, in this particu- 
lar instance, more space than a 
city block. 

The tourists found themselves 
surrounded by a bewildering ar- 
ray of miscellaneous articles 
ranging from popguns to pulpits. 
Three lifelike dummies were 
draped over a Roman chariot; a 
Zuiu medicine man’s voodoo robe 
hung rakishly over a baby buggy 
and a prop horse, leaning wearily 
upon a 1906 model Ford, stared 
glassily at the visitors. 

“Here they are—they’re all 
yours,” murmured the weary guide 
to the property man. “Show ’em 
what you got.” 

Admiring “ohs” and “ahs” 
greeted each fresh revelation. But 
one gentleman, an office equip- 
ment salesman on vacation, was 
aroused to speculate on a huge lit- 
ter of battered desks, wobbly chairs 
and other pieces of ancient office 
furniture. 

“What’s this?” he asked. “ Rel- 
ics of the Second Battle of the 
Marne?” 

“No, sir,” replied the property 
man, “that’s newspaper office fur- 
niture!” 

And thereby hangs this article. 

The newspaper industry, per- 
haps one of the greatest and most 
far-reaching in the world, is still 
one of the most shabbily adorned 
as far as office furniture is con- 
cerned. It is true that the execu- 
tive offices—publisher, managing 
editor, business manager and ad- 
vertising manager—are as modern 
as twentieth century office appli- 
ance manufacturers can make 
them but, generally speaking, the 
editorial rooms of the average 
great metropolitan daily as well as 
those of the smaller country 
weekly, are just about two jumps 
behind the times in this direction. 


Field 


A Good Man, Plus 1935 Catalogue 
and a Few Photographs Can Prove 


Average News-shop Is Antiquated 


and 


in Need of New Office 


Equipment 


Extent of a Newspaper’s Office 
Equipment 


Let us digress for a moment to 
point out the vast amount of office 
equipment contained in an aver- 
age metropolitan daily. 

To begin with, there are no less 
than ten individual typewriter 
desks assigned to the rewrite bat- 
tery. Other and similar desks, de- 
signed for the use of assignment 
reporters and “sob sisters,” will 
bring the total to twenty and per- 
haps more. Practically three times 
that number of office chairs are 
in use. Visitors must sit down 
somewhere. 

The average telegraph desk 
must seat from four to six men. 
The city desk two, three and some- 
times four more. There are still 
more individual desks for news 
editors, art editors, contest editors, 
aviation editors and the hosts of 
other “editors” so necessary to the 
modern daily journal of today. 
The copy desk, a huge horseshoe- 
shaped table, is special equipment 
and will not be considered here. 

A score of more wastepaper 
baskets, typewriter stands, tele- 
phone extension brackets and 
benches for copy boys and others 
will complete the picture. 

While it is also true that many 
of the great dailies of the nation 
have modernized their editorial 
rooms, that action is far from gen- 
eral. A large percentage of such 
organizations are operating with 
aged office equipment typified by 
the motion picture props so glar- 


ingly displayed in such movie 
thrillers as “The Front Page” and 
“Gentlemen of the Press.” 


Modern Equipment Needed 


Swivel chairs which collapse if 
tilted to an angle of more than 
five degrees; typewriter desks 
which can be closed only after a 
Herculean struggle and other an- 
cient pieces predominate. 

In the majority of editorial 
rooms the large numbers of type- 
writers are rented and are more 
than questionable both as to age 
and efficiency. Some are precari- 
ously “fixed” to desks, while others 
can, and frequently do, skid and 
drop to the floor with appalling 
suddenness. 

Sentimentality and a profound 
respect for traditions are in- 
grained in the average newspaper- 
man and he is apt to create a men- 
tal halo about the “shop” and its 
contents “as is.” But he still 
cusses fluently when his chair col- 
lapses or his typewriter desk snaps 
shut on his wrists, temporarily 
paralyzing both of them. 

Undoubtedly the newspaper in- 
dustry in general and the editorial 
room in particular is a virgin field 
for the modern office equipment 
salesman. Armed with descriptive 
catalogues of his 1935 equipment 
and perhaps a photograph or two 
of the interior of the more up-to- 
date newspaper editorial room, he 
should be able to show the light 
to the average publisher or man- 
aging editor who, perhaps, never 
thought of the matter before. 














28 





County Offices Rich Field for 


Special Equipment 


Note.—The co-authors of the 
subjoined article have given co- 
gent arguments for the use of of- 
fice machines with certain func- 
tion in the taxing and recording 
offices of the several states. Some 
study of the conditions of the sev- 
eral offices will reveal what ma- 
chines are best adapted for the 
purposes. And may disclose op- 
portunity for installation of other 
utilities for facilitating the work 
in hand. Sometimes public of- 
fices are compelled to maintain the 
slower methods by law. But the 
number of these cases is decreas- 
ing and it is becoming evident that 
if the work of public offices is to 
be carried on, something must be 
done to speed it up and avoid the 
present confusion and delay. 

Are office appliance manufac- 
turers and dealers alert to the 
golden opportunity opening to 
them in the field of governmental 
accounting? 


S ACCOUNTANTS looking at 

the selling field in office 
equipment, we would select the 
public office as probably the most 
likely prospect of the present day. 
For this there are several reasons, 
chief among them being that me- 
chanical appliances have been 
barred from many of these offices 
for years and that only recently 
has the door started to swing open 
to present to view the opportunity 
for advanced mechanical aids. 
Desire on the part of politicians 
to spread employment, laudable 
though it may be, has been the 
main reason why manual methods 
have continued in use while all the 
rest of the world was adopting 
the machine. Now with the delay 
in tax bills so prevalent in many 
parts of the country and the prac- 
tical impossibility of getting the 
increased volume of business out 
on time, the public is demanding 
more effective methods coupled 
with greater economy. Shortages 
in tax receipts have made neces- 
Sary a speedier accounting method. 


Increased Records reveal need for 


machines.—By L.C. Simpson,C.P.A. 
and Charles B. Ryan, Deputy Aud- 
itor, Cuyahoga County, Ohio 


The public accountant is being 
consulted as to the modernization 
of antiquated government systems 
and, of course, public accountants 
are the best representatives of of- 
fice equipment interests because 
they are familiar with the use of 
all types of office machines and 
are prompt to recommend their 
installation because they know the 
great economies which their use 
will effect. 

To illustrate the trend of the 
public office toward mechanizing 
their methods, we suggest a study 
of the Cincinnati, Detroit, Newark 
or Cuyahoga County, Ohio, tax of- 
fices. We wish here to outline 
briefly the evolution in the Cuya- 
hoga County, Ohio, auditor’s office, 
city of Cleveland, which today is 
utilizing office equipment almost 
to the same extent as any com- 
mercial or industrial office. 


Handling Tax Rolls 


Like every tax office in populous 
areas, the auditor’s office of Cuya- 
hoga County is required to pre- 
pare voluminous tax rolls each 
year. The County has nearly four 
hundred thousand parcels of real 
estate and an account must be 
kept with the owner of each of 
these parcels as to current and de- 
linquent general, special and other 
taxes. Imagine the work entailed 
when such parcels run into mil- 
lions as they do in the most thick- 
ly populated counties, where some 
of the largest cities are situated. 
Any way we look at it, it is a huge 
task to compete and write these 
tax rolls. The work requires a 


large force of people and many 
months are taken to complete the 
books. This is true even if the 
work involves no more than the 
writing of the owner’s name anda 
legal description of the property. 

The Cuyahoga office formerly 
typed the tax rolls which were in 
the form of loose leaf ledgers of 
heavy bond paper. The time re- 
quired to perform this monumen- 
tal task contributed largely to the 
inability of the county officers to 
complete the tax books in the time 
required by statute. This fact was 
brought out strongly in the sur- 
vey undertaken with a view to 
modernizing tax accounting meth- 
ods. 

The recommendations of our 
survey report urged the installa- 
tion of addressing machine equip- 
ment which was bought at an out- 
lay of $15,000 for machinery and 
$7,000 for cabinets. The county 
also paid $60,000 for the embossing 
of four hundred thousand metal 
plates. These plates show the 
owner’s name and a legal descrip- 
tion of each parcel of property, 
and they are filed alphabetically 
in cabinets by the taxing districts 
of the county. 

Among our purchases were two 
listing machines which imprint 
the matter from the plates upon 
ledger or tax roll sheets. Thus we 
are able to write our tax rolls in 
about three weeks, whereas the 
same task by manual method re- 
quired more than three months. 
The matter which is embossed on 
these plates, is a permanent rec- 
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ord and the plate can be used each 
year, whereas formerly all such 
matter had to be copied anew. 
The saving of time is readily ap- 
parent and avoidance of error in 
copying is assured. 


Account Cards for Special 
Assessments 


As an additional feature of the 
new installation, we printed four 
hundred thousand account cards 
for a special assessment account- 
ing system established to take the 
place of more than hundred large 
hand typed forms. The card sys- 
tem adopted will last for the dura- 
tion of each assessment, most of 
which run in annual installments 
for ten years or more. The adop- 
tion of this new system—new to 
the tax office—will do away with 
the books and the enormous task 
of writing them completely each 
year for the purpose of recording 
the annual installment against 
each parcel of property. 

We also set up a master card for 
each parcel upon which valuation, 
taxes and special assessments are 
entered. The totals are entered 
upon the tax books. These cards 
supplant one hundred twenty large 
volumes formerly made from car- 
bon copies of the tax roll. It would 
have been hardly possible to set 
up these card accounts by manual 
methods, but with metal plates 
and rapid automatic machinery, 
the cards were imprinted in a sur- 
prisingly short time. 

Almost as great a change was 
made in the accounting itself as 
in the preparation of the tax rolls. 
Calculations which were formerly 
manual are now almost entirely 
mechanized. A crew of efficient 
computing machine operators now 
handles practically all the ac- 
counting calculations formerly 
done by a temporary force of male 
accountants. All collections under 
the Ohio statutes are made by the 
county treasurer, but are analyzed 
and distributed by the auditor. In 
previous years, the auditor’s office 
borrowed the auditor’s tax stubs 
to analyze collections, but this 
year by reason of cooperation with 
the treasurer, a special stub was 
prepared as a part of the tax bill 
for use by the auditor. This one 
change, minor though it may ap- 
pear, resulted in a surprising sav- 
ing of time and payroll this year. 
Work in the auditor’s office was 
carried on simultaneously with 
that of the treasurer’s office on 
the same stubs. Heretofore all of 
this analyzing has been done by 
longhand methods, but this year 


the listing machines were intro- 
duced and the time saved and the 
improvement in appearance and 
legibility of this record has been 
startling even to the designers of 
the list. 


How Calculating Machines Serve 


A brief review of a few of the 
tasks handled by the calculating 
machine division will give a bet- 
ter picture of what machines are 
doing for Cuyahoga County tax 
payers: computing interest, cross- 
adding principal and interest and 
balancing almost one million spe- 
cial assessment items are handled 
by this division, whose machines 
compute the general and school 
taxes for subsequent billing by the 
treasurer. Semi-annual settle- 
ments between the auditor and 
treasurer involve the distribution 
of forty-five million dollars, penal- 
izing unpaid taxes, posting paid 
taxes, subtracting full and partial 
payments to determine unpaid 
amounts due, analyzing delin- 
quencies and balancing both the 
treasurer’s and auditor’s tax rolls. 

Machine accounting and mod- 
ernized methods such as are used 
in commercial accounting have 
taken over the public office and 
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the taxpayer is the beneficiary. 
What has happened in Cuyahoga 
County, Ohio, is taking place in 
varying degrees all over the coun- 
try. Costly antiquated handwrit- 
ten records no longer satisfy the 
needs of government offices either 
from the standpoint of economy or 
of speed. The same degree of ef- 
ficiency which is a requisite in 
commercial organizations is now 
demanded in the conduct of the 
public’s business. Officials every- 
where are changing their former 
policy which was to spend all the 
money possible, to a policy of car- 
rying on all necessary functions 
with the least expense to the tax 
payer. This policy has been forced 
on government bodies by the 
shortage of available funds and 
the reluctance of voters to approve 
additional levies; but in future in 
the consideration of candidates 
for public office, pledges of econ- 
omy and efficiency of operation 
will play something more than a 
minor part. Mechanical aids are 
the answer to the public’s de- 
mands, but the office equipment 
distributors must not rely entirely 
on the accountant to push their 
products. The field is open and 
the time is ripe for selling. 





Attractive and Successful Window Display of Visible Index Equipment by the Post- 

index Company in One of the Show Windows of Stevens, Maloney & Co., Chicago. 

The Central Sign Reads, “Your Business at Your Finger Ends.” The Window Was 

Well-conceived and Well-executed. It was Lighted for the Eye, but the Camera 
Failed to Disclose Many of its Features. 
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Two Ways of Selling Safes 


RRIVING with the police at 

the scene of a hold-up or 
burglary has been a rather spec- 
tacular but effective stunt which 
has accounted for part of a recent 
fifty per cent increase in the sales 
of the John A. Marshall Company 
of Kansas City, Mo., as related by 
Mr. Marshall to R. B. Hutchison. 

“Of course,” said Mr. Marshall, 
“this stunt doesn’t supply all the 
leads necessary to keep our five 
outside salesmen busy, but one 
man, with an aptitude for fast and 
persuasive talking and quick clos- 
ing is kept well occupied for a good 
part of his time. He has a certain 
advantage, because the prospect is 
already in a condition of high 
nervous tension, and usually will- 
ing to listen to a plan that will 
save him from having to repeat 
the experience he has just encoun- 
tered.” 

The saleSman who carries on this 
part of the work has a short wave 
radio in his department with 
which he listens to police calls. 
When a hold-up or burglary of a 
store or office is reported, he 
jumps into his car and arrives on 
the scene with the police and the 
newspaper reporters. 

Sometimes the prospect makes 
the point that he is already pro- 
tected by burglary and hold-up in- 
surance. To this the salesman re- 
plies that he would no doubt be 
glad to pay to avoid another such 
experience, and that the Cash- 
guard, coupled with an armored 
car service, approaches the ideal 


Trip with Police to Scene of Bur- 


glary Helps Kansas City Dealer with 


Ideas for Increasing His Sales 


While Denver Retailer Advocates 


Home Wall Safes for Safe-keeping 


Valuable Jewelry 


in point of protection. Hold-up 
men avoid places so protected, for 
they usually know the layout in 
advance. 

“We work with the armored car 
service,” said Mr. Marshall, “on a 
mutual agreement that we will 
recommend the use of the service 
and they will advise the installa- 
tion of the Cashguard wherever it 
appears to be to the customer's 
advantage.” 

Newspapers Watched for Hold-up 
Reports 

In addition to the short wave 
radio announcements, the sales- 
man watches the newspapers for 
reported hold-ups and lists these 
in an indexed file. This is used as 
a daily check as each new hold-up 
is reported to see if the victim has 
had a previous experience of the 
kind. If he has, this is additional 
ammunition for a sales talk on 
safe and armored car protection, 


because of a ruling which deprives 
a man of insurance after having 
been the victim of a second hold- 
up. 

Since both the armored car 
service and the safe are sold ona 
monthly payment plan, a system 
of protection purchase can be 
worked out that will be satisfac- 
tory to a majority of hold-up vic- 
tims, because a few dollars a 
month looks rather small just 
after they have seen some hun- 
dreds disappear within a few min- 
utes. 

Most of the outside men work 
regularly assigned territories, cov- 
ering churches, garages, and 
neighborhood stores and theaters, 
where the multiple key and time- 
lock safe can be sold strictly on its 
merits as a protector of cash over 
week-ends. 


. * * 


Another idea in selling protec- 
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tion of money and other valuables 
was related to W. B. Sherrill by 
George K. Charpiot, widely known 
office equipment and safe distrib- 
utor of Denver, Colo. Mr. Char- 
piot avers that the best place fora 
safe is in one’s home, and recom- 
mends the installation of a wall 
safe. “The yegg,” says the safe 
man, “is not versatile. He knows 
but one field—the office building 
or mercantile establishment. He 
has been taught to prowl this type 


of place or to spot it and make a 
midnight call. The wall safe ina 
man’s home is usually beyond his 
ken.” 

Mr. Charpiot has worked in as- 
sociation with the police depart- 
ments of the western part of the 
United States for over thirty 
years, and for the same period has 
been a consultant for every major 
insurance company. He advises 
business men to leave their office 
Safes open and thus avoid a 
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smashed door. There are plenty 
of uses for an office safe aside 
from the storage of money and 
negotiable securities. It is said 
that, when called in to examine 
the scene of a safe robbery, Mr. 
Charpiot can tell at once from 
what school or group the robbers 
came, thus narrowing the search 
by the police. The insurance com- 
panies, of course, reciprocate in 
every way they can.—B. 8S. 


A Few Words on Modernistic 


Office Furniture 


Being a Discussion by Mrs. E. B. 


Espenscheid, Office Equipment 


Dealer, Peoria, Illinois 


Note.—The city of Peoria, Illi- 
nois, is located on the Illinois river, 
a little to the north and west of 
the center of the state. It is one 
of the principal corn-belt cities, 
and is famous for its brewing and 
distilling industries, and as a cen- 
ter for other manufacturing enter- 
prises. It is a railroad center and 
a wholesale distributing point of 
importance. Peoria is a city of 
prosperous people who keep 
abreast of the times. The house of 
A. Espenscheid is one of the lead- 
ers in the office equipment indus- 
try, its activities covering Peoria 
and contiguous territory. It is an 
up-to-date establishment, as is 
evidenced by Mrs. Espenscheid’s 
observations. 


UR sales have been tending 

toward the more modernistic 
designs in place of the standard 
lines of office furniture, although 
the buyer of cheap furniture or 
the one who buys the used furni- 
ture always takes the standard 
lines. Furniture, however, that is 
built effectively and is modern- 
istically designed so as to promote 
good appearance with economy 








Mrs. Espenscheid 


and space saving commends itself 
to the user for the distinctive ap- 
pearance which offices nowadays 
favor. 

Space is an important item in 
any office and the office man ap- 
preciates furniture built to pro- 
mote efficiency and to bring about 
economy of room. These features 
are to be found in modern office 
equipment and more particularly 
in the modernistic designs. I may 
hazard the opinion that modern- 
istic furniture is here now to stay 
and that its presence means more 


Sales because people are always 
looking for something new and 
different. If what they find is 
pleasing and not too extreme, they 
are likely to favor it. This gives 
new life to selling and at the same 
time educates the public in the 
economy of space saving and in 
interesting appearance. There is 
no question in my mind but that 
symmetry and simplicity are com- 
ing to be the dominating factors 
in the furniture of the well bal- 
anced office. 


Modern Filing Cabinets 


I remember about twenty years 
ago one of the early steel filing 
cabinets, which even then was an 
improvement over the old wooden 
types. Since then metal cabinets 
have been improved step by step 
so that now we have free coasting 
slides with ballbearings which give 
better and quicker performance 
without tiring the filing clerk. 
This adds to the efficiency of the 
office because of the easy opera- 
tion of the drawers so that people 
using the files waste no strength 
unnecessarily and are left fresh 
for other tasks. 

Visible indexing systems today 
provide quicker access to corre- 
spondence and make for more ac- 
curate filing. 

In filing cabinets, I would say 
that the proportion of steel sales 
approaches one hundred per cent. 
There is no increase in wood filing 
equipment according to our expe- 
rience. To be sure, the wooden 
cabinets are still in keeping with 
progress in fine suites in certain 
private offices, but no longer in 
large installations. 
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HORDER STORE NO. 11 OPENED LAST MONTH 
Early in June, the eleventh unit in the group of 
Horder stores in Chicago was opened at 60 East Adams 
street. It is a double store measuring forty-one feet 
wide and seventy-two feet deep. The generous display 
windows have back panels of matched walnut, a beau- 
tiful background for any type of display. The glass 
doors by which entry is made into the windows from 
the store are sand blasted so that they are opaque, hid- 
ing any unattractiveness of the back of the window 
display from the view of anyone in the store. 

The first impression upon entering the store is that 
of spaciousness and color harmony. The customers’ 
space is so generous that it cannot be described as be- 
ing made up of aisles. An apple-green ceiling, jade- 
green walls and mahogany colored shelving, show cases, 
counters, etc., combine effectively and harmoniously. 
Bright green felt background in the display cases add 
to the attractive appearance. 

Each of the three building columns in a line down the 
center of the store is surrounded by display cases and 
counters. To prevent the counter around the column 
nearest the door from protruding too far into the cus- 
tomers’ space, the case was built close up to the column. 
All parts of the display case are accessible to the sales- 
man, although he cannot pass between the pillar and 
the case. 

On the east wall of the store at the front is located 
the artists’ supplies department. All of the various 
items, such as brushes, tubes of paint, etc., are stocked 
in special metal cases built by the Service Steel Prod- 
ucts Company of Chicago. All of the shelving and other 
steel fixtures in the store were also made by this com- 
pany. 

Next in line is the wrapping counter, scientifically 
designed to make it easy to obtain the right size bag or 
sheet of paper, and just beyond it is the billing desk, 
with which is connected a credit record on visible cards 
of all Horder accounts. A display case for stapling de- 
vices is equipped with a special demonstration block at 
one end, which allows the saleman to put the stapling 
machine through its paces without leaving the prox- 
imity of the stock. 

As a glance at the accompanying illustration will re- 
veal, the walls are lined with shelving in which drawers 
are set at elbow’s reach. All of the drawers open out 
toward the customer so that he can see just what mer- 
chandise is available to him when a drawer is pulled 
out. Each drawer is equipped with dividers adjustable 
to one inch intervals. A particular advantage of this 


New Store of Horder’s, Inc., at 60 East 
Adams Street, Chicago.—-Above is a view 
of the wide store front with its spacious 
show windows. The lower picture re- 
veals one side of the interior of the store. 
At the extreme right may be seen the 
special department for artist’s supplies. 
Because of the proximity of the store to 
the Art Institute of Chicago and several 
other art academies, it is anticipated that 
this department will be particularly pop- 
ular. 
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drawer system is that after a sale has been made the 
salesman simply returns the drawer to its closed posi- 
tion and the stock is again protected from soilage by 
dust and handling. 

Roller ladders of counter height provide means of ob- 
taining merchandise from stock carried on the higher 
shelves. Because of their height, or rather lack of 
height, the ladders are unobtrusive. 

Some of the drawers, such as those for twine and en- 
velopes have glass fronts so that the customer may see 
before he purchases. 

An attractive feature of the store is an open display 
of inks and paste specially illuminated. 

At the center back is an order desk for fine engrav- 
ing, wedding invitations, announcements, calling cards, 
etc. Comfortable seats are provided to customers while 
making their choices of grade of paper, style of letter- 
ing, etc. Close by are some shelves carrying visible rec- 
ord binders in which is recorded the inventory of the 
store’s stock. The inventory quota is two volumes of 
binders each day. This system keeps an accurate and 
up-to-date check on the 14,000 different items handled 
in Horder stores. 

The system of handling greeting cards in the new 
store is worthy of note. A sample of each card in stock 
is mounted on a heavy board and placed in an open 
bin of its classification. Each mount board carries the 
number of the card under the card and the class num- 
ber at the top. By numbering the classes, such as 
Birthdays, Mother’s Day, Sympathy, etc., the sample 
can be sorted out easily and put back in the proper bin 
after having been taken out for inspection by a cus- 
tomer. Each card is enclosed in its envelope and each 


envelope is placed in a merchandise bag ready for the 
customer to take away. The filled merchandise bags, 











AND HERES THE MORE ROYALS WERE BOUGHT IN THE US 
TYPEWRITER IN 1934 THAN IN ANY PREVIOUS YEAR 
that makes the record possible and first 4 months 1935 subsamhally exceed same period 1934 
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properly numbered, are kept in drawers under the dis- 
play bins, readily accessible to the salesman. This sys- 
tem prevents soilage and speeds up the service to the 
customer. 

Across the entire rear of the store is an extra room 
equipped with a counter for unpacking merchandise 
and shelving for storage of extra stock. 

Each particular kind of merchandise in the new 
Horder store is alloted the same relative location as 
the same merchandise in every other Horder store. 
This enables a salesman to function efficiently in any 
store in the Horder system. 

— 
WITKOWER’S HUNDREDTH ANNIVERSARY 

Witkower’s stationery and book store, the pride of 
Hartford, Conn., and the establishment where feet of 
the literary great strode the floor during the past cen- 
tury, recently celebrated its one hundredth anniversary. 

It is a far cry from the time when Abraham Lincoln 
entered the store to meet Gideon Welles for a two-hour 
political discussion on March 6, 1860, to the year 1935 
when Isaac Witkower, the present owner, runs a thriv- 
ing business, and visitors come just to see the place 
where Mark Twain, Harriet Beecher Stowe, Charles 
Dudley Warner and immortal Jenny Lind once were 
frequent visitors. 

In 1920 the store was owned by G. F. Warfield and 
that year Mr. Witkower became his partner, although 
he had been with the store since 1903. Mr. Warfield 
retired in 1929 and his partner became full owner. 

Since that time Mr. Witkower has made several 
changes in the place, enlarging and extending it to 
make room for additional stock and departments. For 
the last sixty-six years the store address has been 
77 Asylum street. 

ails 
BIG ATTENDANCE EXPECTED AT SHIPMAN-WARD 
SCHOOL 

The free summer school for dealers, their sons and 
employees, to be conducted by the Shipman-Ward 
Manufacturing Company of Chicago, July 1, 2 and 3, is 
going to be attended by a big crowd, according to a re- 
port from James P. Ward, Sr., president of the com- 
pany. Mr. Ward says that the reservation list has 


grown rapidly during the past few weeks. 
A detailed report of the school will appear in the 
August number. 
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This Attractive Display of Royal Type- 
writers Was Shown at the Recent In- 
form-A-Show Held by the National 
Association of Purchasing Agents in 
New York City.—The new Royal port- 
able and the Victory model Royals 
were displayed during the show which 
lasted from May 23 to 28. The large 
backgrounds graphically pictured the 
progress made by the Royal Type- 
writer Company during the past year. 


DEVOTED EXCL 
PRODUCTION OF TYPEWRITERS te” 


DUPRE ON PACIFIC COAST TOUR 
For the purpose of completing facilities for imme- 
diate service of Fibroin stencils and duplicator supplies 
to Western dealers, Ben. A. DuPre, president of the 
Fibroin Stencil Corporation, is on an extended tour of 
the Pacific Coast. 
At the same time he is introducing to California 





Ben A. DuPre, President of the Fibroin Stencil Corpora- 
tion of Jacksonville, Florida, Standing Beside the Car in 
Which He Is Touring the Pacific Coast Territory. 


dealers the recently-created Fibroin economy stencil, 
the Penguin. 

Because of its fine printing qualities and its low price 
the Penguin has received an enthusiastic welcome from 
Western stationers as the answer to insistent demands 
for a lower-priced stencil containing all the essential 


qualities. 
—$—@—_____— 


GLOBE-WERNICKE APPOINTS ESSEL VISIBLE 
RECORDS MANAGER 

Erwin R. Essel has been appointed manager of the 
visible record division of The Globe-Wernicke Co., Cin- 
cinnati, according to H. H. Wittstein, vice-president in 
charge of sales. J. N. Roberts, Jr., has been appointed 
assistant manager. 

In assuming his new duties Mr. Essel is staging a 
home-coming, as he was a member of the Globe- 
Wernicke staff for several years and took a prominent 
part in the development of the visible records division. 

“Mr. Essel is assuming charge of a department which 
has grown by leaps and bounds,” Mr. Wittstein said, 
“due to the fact that more and more concerns are real- 
izing the importance of having vital business facts in- 
stantly available to meet rapidly changing conditions.” 
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Chicago Loop Branch of the A. B. Dick 
Company._The upper picture is @ view 
of the impressive exterior. Below is the 
modern interior with Flexwood walls of 
ribbon prima vera (white mahogany). 





A. B. DICK INTRODUCES MODERN NOTE IN NEW 
LOCATION OF CHICAGO BRANCH STORE 

On Monday, June 3, the Chicago loop branch store 
of the A. B. Dick Company was moved from 107 South 
Clark street, where it had been located for twelve years, 
to new quarters in the recently erected two-story build- 
ing at the southeast corner of Monroe and Dearborn 
streets. The lease for the space in the new building 
was signed shortly after the structure was completed, 
permitting a wide latitude in the choice and arrange- 
ment of the space taken. The floor plan of the new 
location is “T” shaped with a seventeen foot frontage 
at 43 West Monroe street and a rear space three times 
as wide. The total area is 2,100 square feet. 

The impressive store front and the balanced design 
of the interior are both expressions of the genius of 
Walter Dorwin Teague, whose achievements as an in- 
dustrial designer have won him wide fame. Inherent 
in the patterning is the modern touch, indicative of 
efficiency, invested with a dignity that results from 
adherence to sound principles of design. It is attrac- 
tively modern without a trace of the bizarre. 

The store front is of black Carrara glass with the 
trim and lettering of Alumilited aluminum. The latter 
has a satin finish which is eye-arresting, yet restful to 
the eyes. The ensemble effect is impressive. 

In the interior, the walls are paneled with Flexwood 
of ribbon prima vera or white mahogany. Bright strips 
of chrome plated metal run horizontally along the walls 
about eighteen inches apart. The furniture, with the 
exception of the manager’s desk, is of tubular chrome 
steel. Matching the walls, the manager’s desk has a 


veneer of ribbon prima vera. 
Like the rest of the building, the store and offices 
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Another modern feature is a 


are air conditioned. 
ceiling of sound-absorbing Acoustone. 

In its new location, the branch store not only serves 
as a convenient depot for drop-in and call trade, but 
also as a during-the-day headquarters for the Chicago 
loop sales staff of the company. In the rear room, 
accessible from the lobby of the building, the salesmen 
report at stated intervals to make contact with the 
main office by telephone. The lobby entrance and the 
service entrance at the rear permit salesmen to come 
and go and supplies to be received without disturbing 
the customers’ section. 

On the east wall of the store proper, is a movable 
case for displaying supplies. It is finished in white 
mahogany Flexwood in harmony with the wall panel- 
ing. As may be seen in the accompanying illustration, 
three Mimeographs are on display along the west wall. 
In the rear is the customers’ counter, in which is a 
lighted well, glass covered, for displaying Mimeograph 
supplies. At the right through an open doorway may 
be glimpsed a portion of the demonstration room. A 
small recessed space (not visible in the picture) off the 
machine demonstration room is for demonstrating the 
various models of the Mimeoscope. 

Beyond this counter is the manager’s desk. At the 
right of the counter is the supplies stock room, easily 
accessible to the salesmen serving a customer. 

~~ 
SIEBERT JOINS TEXAS TRAVELERS 

Ross Siebert, of the Clegg Company, San Antonio, 
and also president of the San Antonio Stationers Asso- 
ciation, has been appointed assistant secretary of the 
Texas Travelers, succeeding Herbert Beckman.—BCR 








TULY, 1935 


SAN ANTONIO NEWS NOTES 

The business equipment department of Stowers Fur- 
niture Company has been appointed exclusive distrib- 
utor for DoMore health chairs in San Antonio and 
vicinity. This department of the Stowers organization 
is being remodeled and redecorated to provide modern 
and larger stock displays. 

> 7 > 

W. R. VanDerveer, branch manager for Underwood 
Elliott Fisher in San Antonio, has returned from a va- 
cation on the Gulf Coast and reports fine fishing. A 
score of friends are waiting for him to produce photo- 
graphic proof of his allegation, which he has promised 
to do sooner or later. J. D. Bridges, salesman out of 
this office, is vacationing on the Coast. 

” * * 

Horace Hamilton, well known among Texas station- 
ers, reports a fine business for the year, sales being 
thirty per cent higher than those of 1934. 

* 7 . 

C. C. Shee, sales manager for the Oakville Company, 
spent several days in Texas calling on stationers. He 
was accompanied by Horace Hamilton, Texas repre- 
sentative. Mr. Shee also plans an extended tour of the 
Pacific Coast. 

om > * 

E. P. Heye, San Antonio branch manager for L. C. 
Smith & Corona, is having his hands full trying to 
keep up with his sales. Mr. Heye reported an increase 
of sales bringing the total thirty per cent higher than 
that of last year. In addition to that, he declared, he 
recently made a delivery of sixty-one L. C. Smith type- 
writers to the local HOLC.—BCR 


MR. STEVENSON RETURNS TO SAN FRANCISCO 

In the May issue of Office Appliances a report was 
published giving an account of the visit of D. K. Ste- 
venson of Stevenson & Son, San Francisco. Mention 
was made of Mr. Stevenson’s visit to Grand Rapids, 
but by inadvertence the names of the firms he repre- 
sents were omitted. The firm of Stevenson & Son are 
the official representatives of the Gunn Furniture Com- 
pany of Grand Rapids and the Columbia Steel Equip- 
ment Company of Philadelphia. 

Mr. and Mrs. Stevenson have now completed their 
two months’ trip and have returned home. Mr. Steven- 
son expresses himself as optimistic over the future. 
He spent a few days at each of the factories named and 
thoroughly enjoyed this profitable experience. 


Baudean, Inc., of New Orleans 
Presented This Impressive Dis- 
play of Conklin Fountain Pens 
in Which Is Included Small 
Units of Esterbrook (right) and 


Seripto (left) Pencils.—It is re- 
gretted that the effective color 
distribution and balance were 
lost to a certain extent in this 


black and white reproduction. 





w 
on 


MENDELSOHN RETURNS TO SOUTH AFRICA 

Ending a visit of more than two weeks in New York 
during which he completed negotiations for the han- 
dling of additional agencies, Jules Mendelsohn, agent 
at Johannesburg for the Imperial Typewriter Com- 
pany, Ltd., England, sailed for his return to South Af- 
rica June 29. The distinguished visitor, who is a di- 
rector of J. Maddison & Company, arrived aboard the 
S.S. Normandie on its maiden trip. 

Just before sailing time Mr. Mendelsohn concluded 
arrangements with the Yawman and Erbe Manufac- 
turing Company, Rochester, N. Y., whereby he will be 
their sole distributor in South Africa. 

Mr. Mendelsohn was high in his praise of the Ameri- 
can business man. The directness of approach, the 
courtesy and frankness of those whom he met was very 
pleasing, he declared. When he arrives in Johannes- 
burg the visitor will have completed 50,000 miles of 
travel. 

a 
WOODSTOCK OFFICIALS TOUR EASTERN CITIES 

R. W. Sears, president and chairman of the board of 
the Woodstock Typewriter Company, Chicago, together 
with J. M. Hackney, vice-president, and J. F. Swahl- 
stedt, assistant treasurer, have just completed an ex- 
tended tour of Eastern cities during which they paid 
visits to several Woodstock branch managers. 

According to Mr. Hackney, upon his return to Chi- 
cago headquarters, positive evidence was found that 
the recent increase in business throughout the East is 
still flourishing. 

“Business from large as well as small buyers was bet- 
ter this June than it has ever been before for the Wood- 
stock Company,” Mr. Hackney said. “Because of this 
unparallelled business jump we find it necessary to take 
new and larger quarters for many of our branches in 
order to house the increased personnel.” 

eS a es 
VALUABLE TIPS IN CROWN HOUSE ORGAN 

Snappy gags, bright and airy news events, and val- 
uable tips to salesmen made up the June issue of 
“Crown Tattler,” the house organ of the Crown Ribbon 
& Carbon Manufacturing Company, Rochester, N. Y. 

The paper stressed the advisability of having “some- 
thing new” to suggest when calling on prospects; the 
value of concentrating on present territory instead of 
worrying about getting more, and the absolute neces- 
sity of building up a good following. 
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GLOBE-WERNICKE PRESENTS NEW BOOKCASES 

The addition of two new lines of beautiful wood book- 
cases, embracing a total of ten modern models, has just 
been announced by the Globe-Wernicke Co., Cincinnati, 
O. Ranging in height from twenty-four to forty-eight 
inches and in width from twenty-four to thirty-six 
inches, the bookcases are made of thoroughly air-sea- 
soned wood, kiln dried and carefully selected for uni- 
formity of appearance and are finished in walnut or 
mahogany veneer. 


i iy 





Bookcases._-Front, the 
Ardmore. 


Globe-Wernicke 
Plymouth, and rear, the 


New 


One model of the Ardmore and one of the Plymouth 
style are shown above. The larger models of both 
styles can be equipped with glass doors. A merchan- 
dise plan, whereby dealers may give customers a beau- 
tiful set of books, is also offered to the trade. 

See “ee 
SHEAFFER PRESENTS “THE FIRST LADY” 

Christened with the smart name of “The First Lady”’ 
and distinguished by its coloring and streamlining, a 
new pen for women has recently been placed on the 
market by the W. A. Sheaffer Pen Company, Fort Madi- 
son, Ia. 

The new pen, light in weight and aimed at the femi- 
nine market, is more slender than the medium-sized 
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It is 
equipped with a newly-designed clip and comes in three 


Sheaffer pen and is streamlined for balance. 
colors—black, ebonized pearl and grey pearl. There 
are also pencils to match. 

The First Lady pen retails at two prices, $8.75 for the 
Lifetime pen and $5 for the other model. The pen is 
available at both prices in either lever type or visible 
barrel style. 

> -- 
“BABY” HERMES TYPEWRITER 

E. Paillard & Cie, S. A. Yverdon, Switzerland, manu- 
facturer of the Hermes typewriter, both standard and 
portable, has put on the market a new machine called 
the “Baby.” This machine is so compact that it can 
be carried in a hand leather bag; the dimensions of 
this typewriter are six centimeters high and twenty- 
eight centimeters square. It weighs but six pounds. 
The machine has forty-two keys, back spacer, shift 
key, margin stops, ball bearing platen, 23.7 centimeter 
writing line—practically all the functions required 
from a typewriter. The “Baby” is a manufacture of 
somewhat extraordinary dimensions and capabilities 
heretofore unknown in typewriter manufacture. These 
machines are produced in a factory of high precision 
standards. The new model functions reliably as a type- 
writer, and is not to be regarded as a toy, because of 
its compactness.—ERB 

TRINER PRESENTS IMPROVED POSTAL SCALE 

Designed with the finest close-weighing accuracy due 
to the five-grain tolerance rule of the United States 
postal department, an improved scale has been placed 
on the market by the Triner Scale & Manufacturing 
Company, 2714 West Twenty-first street, Chicago. 

Because of the post office’s exacting requirements, 
many business concerns are said to be wasting postage 





The Improved Triner Scale 


money due to the fact that ordinary scales are unable 
to detect and indicate a five-grain variation. 

Triner refinements make this close-weighing accu- 
racy possible. Permanent balance, special alloyed steel 
pivots, perfect alignment and operation of moving 
parts insure a lasting service. 





W. A. Sheaffer's New First Lady Pen 
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NEW “STEELCASE” DESK MAKES BOW 
A new and elaborately-equipped “Steelcase” desk, a 
product of the Metal Office Furniture Company, Grand 
Rapids, Mich., has recently been placed on the market. 
The new line embraces several models which are priced 
low. 





Steelcase Stenographer Desk 


Among the novel features claimed for the desk, which 
is also equipped with wear-proof linoleum tops, are: 
drawer operation silenced by rubber bumpers, ball- 
bearings for letter file drawers, elimination of excess 
weight and modern style and designing. 





Steelcase Executive Desk 


Each style of desk is fully equipped with convenient 
trays, pin trays, drawer partitions or stationery racks 
for the most efficient service to the user. 

a aa 
TWO ADDITIONS TO OAKVILLE LINE 

The Oakville Company Division of the Scoville Man- 
ufacturing Company, Waterbury, Conn., has announced 
two new additions to the Oakville Yellow Box line. 
These additions consist of colored and nickel-plated 
thumb tacks and aluminum and crystal headed push- 
pins. The new Oakville push-pins, with either alu- 
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Oakville’s Nickel-Plated and Crystal 
and Aluminum Push-Pins. 


minum or crystal heads, are packed six on a card and 
twelve cards in a box. Bulk packing is also supplied— 
fifty in a box. 

The colored thumb tacks of the solid headed type 
are manufactured in red, white, green, and blue, size 
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No. 3 only. They come on a wooden block, twelve and 
thirty-six on a block, and are packed twelve blocks in 
a substantial yellow box. 

The nickel-plated thumb tacks, also solid-head type, 
are packed in the same manner and offered in sizes 
No. 2, 3 and 4. 

These new Oakville items are now ready for distri- 
bution and complete information and samples can be 
secured by writing the company at the address given 
above or communicating with the nearest branch offices 
or representatives. 

NEW DUPLEX CHAIR LINE MAKES BOW 


Embodying many new features and designed for a 
variety of uses, a new line of chairs and stools has re- 
cently been announced by the Duplex Products divi- 
sion of the Waukegan Foundry Company, North Chi- 
cago, Ill. 

The new line is the result of more than three years 
of testing of construction under all conditions of usage, 
and a careful checking of added efficiency in service. 

The principal feature of the new output is a line of 
folding seats; chairs and stools which fold up under 
counters or tables or, for permanent-position desks and 
other furniture, against the wall. 

A newly-created system of enamelling, painting and 
finishing enables buyers to specify color and design 
which will best harmonize with other interior decora- 
tions and furnishings. 

— ww 


VICTOR ADDS NEW STENCIL LINE 
A new white stencil which makes proof reading 
quick and accurate and requires no tissue overlay to 
prevent typewriter type clogging has been added to 
the Victor line. An improved correction fluid is a com- 
panion item. 





Victor Correction Fluid in Use 


When Victor white stencils are cut with the black 
carbon cushion sheet face-up under the stencil, the 
typing stands out black and legible and can be swiftly 
read through for errors. The added feature of a lower 
cost makes them ideal for bulletin and similar work 
when used in connection with the new correction fluid. 

Further details may be obtained by writing the Vic- 
tor Safe & Equipment Company, North Tonawanda, 


N. Y. 
—__—_<g——_— 


GENERAL HAS THREE NEW INK BOTTLES 
Three new “little brothers” of the General cocktail- 
shaker-lamp-base-ink-bottle have been placed on the 
market by the General Pencil Company, Jersey City, 


N. J. 
The three new sizes are the pint, the twenty-five and 
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the ten cent. The latter two, besides resembling the 
quart bottle, are also equipped with a non-tippable fea- 
ture. The pint bottle is identical with the larger size. 

The novelty of the quart bottle which, by merely se- 
curing necessary accessories with the return card at- 





New Members of the General Ink Family. 
Above, Pint and Quart and, Below, Ten and 
Twenty-five Cent Sizes. 


tached to each container can be converted into a cock- 
tail shaker or lamp base, won consumer approval and is 
mainly responsible for the similar-shaped pint size and 
the two smaller members of the General ink family. 
a 
THE CORONA JUNIOR PORTABLE 

To meet the demand for a moderate price portable 
containing all the essential features, the L. C. Smith 
& Corona Typewriters Inc., Syracuse, N. Y., has created 
the Corona Junior. 





The Corona Junior 


Among the characteristics of this latest and most 
modern of the “Elsie” line, are the following: 

Standard four row keyboard; writes both capital and 
small letters: modern enclosed design; ball bearing 
carriage; large right platen knob; adjustable touch; 
crownless key rings; dark, non-glare keytops; easy ac- 
tion and full visibility of paper. 

In the June issue of Office Appliances a photograph 
of a “Corona Three” model was inadvertently used to 
picture the new Corona Junior. The error is regretted 
and this means is taken of correctly portraying the 
Corona Junior, the latest member of the “Elsie” type- 
writer family 
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NEW AUTOPOINTS IN COLOR 


Two more Autopoint pencils joined the fashionable 
color parade recently when the Autopoint Company, 
1801 Foster avenue, Chicago, announced the modern 
feature in its No. 6 standard and S76 oversize. The 
coloring scheme is already a feature of the 90B Realite 
pencil. 

A delicate pastel effect is prominent among the new 
barrel colors with a comprehensive range of shades to 
suit every color preference. The colors included are: 
Light and dark blue—lavender, orchid and purple— 
Magenta, cerise and pink—Orange, yellow—medium 
and light green. 

A brilliant color scheme is presented on Autopoint’s 
new easels, EA-106 and EA-109. They respectively dis- 
play 12 each of the No. 6 standard and oversize S76 
pencils with the Autopoint mechanism, including the 
lustrous color barrels and the color harmonies supplied 
by the novel eraser heads and writing tips. 

peustiillllinaiianatie 
NEW LEE DAILY DIAL CALENDARS 


Three new perpetual desk calendars are being mar- 
keted by Finch & McCullouch, Aurora, IIl., makers of 
the Lee Daily Dial and other similar conveniences. 

The new models, pictured here, are the “Utility,” the 
“Ace” and the “Secretary.” The “Utility” model (No. 
10) is 4%4 inches high, covered with duotone fabricated 
leather, and the “Ace” (No. 15) is a similar model built 








Three New Daily Dial Perpetual Calendars.—Top, the 
“Ace,” center, the “Utility” and bottom, the “Secre- 
tary.” Built with a Removable Memorandum Pad. 


onto a walnut finish wood base with convenient trays 
for pens, pencils, pins and clips. 

The “Secretary” (No. 20) is a combination of the Util- 
ity Model No. 10 and “week-at-a-glance” memo calen- 
dar No. 436. Its size is 6x12%2x5'%. Its weight is 1%4 
pounds and it is equipped with removable memoran- 
dum pad. 
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NEW BATES STREAMLINE STAPLER assembled. It is available in seven standard sizes to 
The Bates Manufacturing Company, 20 Vesey street, meet all ordinary storage requirements. 
New York City, recently perfected a streamline stapling According to H. H. Wittstein, vice-president, the Nor- 
machine for which they claim several unique attributes. wood storage file completes the Globe-Wernicke line, 
which now includes storage files in three distinct price 
ranges. 
er ——_——— 


NEW VISIBLE NOW ON DOLLAR VACUUM-FIL PEN 
The Vacuum-Fil Pen Company, Fort Madison, Ia., 
has announced a new development in visibility in low- 
est-priced fountain pens, to be known as the “Visible- 
Top” Vacuum-Fil pen. Because the tip.of the pen 
barrel is completely transparent, the user can deter- 
mine at a glance if the pen is empty or nearly so. 

The novelty of the “Visible-Top” has made the new 
pen a success in the low price field. Priced at $1, the 
pen is also equipped with the “one-turn” operation 
for filling, cleaning or emptying. 





Bates Streamline Stapler 


It also possesses features of symmetry, beauty and saan Kolin 
strength. The machine makes its own staples, material WIS-ILL CLUB NOTES 
for 5,000 staples being inserted at one loading. It is Norman Pearce of Eberhard Faber was congratulated 
said that the machine will not jam nor clog. for his share in providing entertainment at the weekly 
gare co ae meetings. On Friday, May 31, he had as his guest 
A NEW CALENDAR LINE Merle J. Lucas of the advertising department of Com- 


A new line of calendars is announced by the Stark monwealth Edison Company who spoke on the subject 
Calendar Company, 203 South Dearborn Street, Chi- o¢ patriotism. Mr. Lucas started with comments on 
cago. It includes calendar pads in book style, open Memorial Day, the day which preceded the meeting, 
end, jumbo, daily date wall calendars, executive type, nq delivered an impressive talk which held the close 

attention of everyone in the room. 


* * * 


Among the out of town visitors at the regular lunch 
meeting held June 7 were C. S. Demaree, well known 
stationer of Kansas City, and G. F. Griffiths of the 
Noesting Pin Ticket Co., Mt. Vernon, N. Y. Mr. Dem- 
aree was making one of his periodic visits to Chicago 
in the interest of his business and accepted the invita- 
tion of Elmer Krumwiede to be present at the meeting. 
Mr. Griffiths managed to keep a cheerful expression 
despite his longings to be back in the “civilized” pre- 
cincts of the east. 


* * * 


A representative of the Better Business Bureau sup- 
plied the program for the June 14 meeting. He went 
into detail to explain how the bureau was combating 





Stark’s No. Three 


Calendar 
fraudulent advertising. 
and a full line of stands. The various numbers of the * * * 
line are made according to standard requirements for The Wis-Ill-Er, monthly news bulletin of the Wis-Ill 
size and punching. The illustration shows Stark Calen- Club, made a good start with its initial issue under the 
dar No. 3, size 3°x4", punched 2” center to center. date of June, 1935. Four 8% x11 mimeographed pages 


with a specially designed printed cover. It was full of 


news and interesting comment. 
. * ” 


Several members of the Wis-Ill Club are arranging 
for a Show Boat party to be held on the evening of 
July 12. Some of those who have made reservations are 
W. J. Dalton of Noesting Pin Ticket Company; Ralph 
Maneval of A. W. Faber, Inc.; Herbert Walsh of South- 
worth Company; Harry Balch of Quality Park Envelope 
Company; Bill Cox of Carter’s Ink Co.; and Matt Dil- 
lon of Associated Stationers Supply Company. It is 
planned to have a group of manufacturers representa- 
tives and dealers who will attend with their wives and 
to reserve a block of seats so that the party may stay 
together. The Show Boat is at the Diversey bridge 
over the Chicago river. 


NEW GLOBE-WERNICKE STORAGE FILE 
One of the new products of The Globe-Wernicke Co., 
Cincinnati, is known as the Norwood storage file. The 
fronts of the drawers and the reinforcing frames are 





The New Norwood File 


of steel, the metal parts being finished in baked green 7. File 
enamel. Buff colored fibre board completes the re- The membership directory of the Wis-Ill Club is well 
mainder of the case. advanced and will be issued soon. It will be pocket 


The file is shipped knocked-down and can be quickly size with fine durable covers. 
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CROCKER OPENS SAN FRANCISCO STORE 

The recently-opened branch store of the H. S. Crocker 
Company has developed into one of the major show 
places of San Francisco. Located at the intersection 
of Pine and Montgomery streets in the heart of the 
financial district, the establishment is an up-to-the 
minute example of modern stationery store develop- 
ment. 

Eight large windows, topped by neon lights are util- 
ized for a telling display of merchandise ensembles, in- 
cluding typewriters, books, pens and pencils, loose-leaf 
systems and other supplies. 

The plan of the interior is unique. Instead of the 
conventional counters, the store is laid out on the open 
merchandise plan with clerks on the floor, tables of 
uniform height and low enough for full store view. 
Large flood lights are installed in every section of the 
store, and only merchandise which might become 
soiled, is under glass. 

A row of shielded lamps around two sides of the store 
gives opportunity to spotlight the window without of- 
fending sensitive eyes. A white ceiling above, a bright- 
colored linoleum below with the decorations and 
furnishing trimmed in a light buff and salmon 
finish, makes a combination of light and life; while a 
little edging of black emphasizes the general brightness 
of the color. 

This color scheme and arrangement has proved so 
satisfactory that it is being installed in all the H. S. 
Crocker branches, even the linoleum being the same 
color and pattern which, alone, gives the various stores 
a distinctive uniformity. 

Another Crocker Company store, constructed along 
Similar lines, was recently opened in Fresno, Cal. 
Twenty-five feet wide and 125 feet deep, the usual sta- 
tionery lines were augmented by a large gift section 
which instantly proved popular.—SS 

RHODINE TAKES ACE STAPLING MACHINES IN 

THREE STATES 

The J. L. Abbott Company, exclusive wholesale dis- 
tributors for the Ace stapling machines and specialties 
at Los Angeles, states that Carl E. Rhodine, 1714 Arap- 
ahoe street, Denver, Colo., has been appointed to repre- 
sent the Abbott organization in the states of Colorado, 
Wyoming and New Mexico. 

Mr. Rhodine spent seven years with The National 
Cash Register Company in and around Denver. He 
was five years with the accounting firm of Ernst & 
Ernst and three years in the stapling machine business 
with C. G. MacDermid Company, Bostitch distributors 
in the Denver territory. Mr. Rhodine is an experienced 
man in stapling machines and office specialties and is 
well known and respected in the Rocky Mountain 
region. 

—— 
WOODSTOCK TRANSFERS DISTRICT MANAGERS 

The transfer of two district managers and appoint- 
ments of five new distributors has been announced by 
the Woodstock Typewriter Company, Chicago, IIl. 

Owen Webster, district manager for Woodstock in 
Michigan, was sent to Dayton, O., as branch manager. 
His place will be filled by S. J. Duffy, who was district 
manager in the State of New York. 

The newly-appointed distributors are: 

Leonard S. Raymond, proprietor of the Typewriter 
Shop, Tucson, Ariz.; Elmer E. Woods, Woodstock Sales 
Agency, Lamont, Okla.; Paul Mann, of Parsons, Kan.; 
Clifford R. Straubel, Straubel Office Supplies and Print- 
ing Company, Green Bay, Wis., and George W. Harper, 
Albany, N. Y. 
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New San Francisco and Fresno Stores of the H. S. Crocker 
Company.—The two upper pictures show the exterior and in- 
terior of the large store at Pine and Montgomery streets in 
San Francisco. The two lower pictures are of the Fresno branch. 


—— 


BROWN ENLARGES OPERATIONS 


William H. Brown, 6708 Glenwood avenue, Chicago, 
who for five years has been Chicago representative for 
Jasper Chair Company, now also represents Jasper Desk 
Company. His territory is enlarged so that it includes 
northern Illinois, northern Indiana, Wisconsin and 
Minnesota. 
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On Buying Stencils 


By Ben Pate, Advertising Manager, 
Fibroin Stencil Corporation, 


Jacksonville, Florida 


ERFORMANCE is the yardstick of quality. Price is 
Pony an inducement to buy when the quality of the 
product offered is equal to the accepted standard of 
value. 

Stencil dealers must, if their business is to prosper, 
consider carefully the merits and ability of dry sten- 
cils offered to them below the accepted price of first 
quality stencils. They should ask themselves: (1) Is 
this stencil backed by the guarantee of a responsible 
manufacturer? (2) Will it perform to the entire satis- 
faction of my customers? (3) Will the sale of it involve 
me in litigation with owners of patents? 

They must go further and point out to their custom- 
ers the advisability of investigating the integrity and 
responsibility of all strangers who solicit their orders 
for stencils. Once aware of the unwholesome practices 
of many itinerants having no established places of 
business, their customers will more readily appreciate 
the advantages of purchasing their stencil supplies 
from established dealers. 

In some instances dealers are themselves to blame 
for existing conditions. Many dealers have looked upon 
these cheaply made stencils as an opportunity to make 
additional profit, little realizing that they are not only 
piling up trouble for themselves from returned orders 
and dissatisfied customers, but are also, to some extent, 
destroying users’ confidence in all dealers and in the 
stencil industry. 

Both dealers and users have nothing to lose and 
much to gain by caution in their stencil purchases. 
No legitimately established stencil manufacturer ob- 
jects to an investigation of their responsibility. On 
the other hand, no bogus manufacturer will permit an 
investigation. Caution in buying, by both dealers and 
users will restrict the activities of the plausible sales- 
man who comes into a territory, makes quick coverage 
of the district and withdraws with no intention of 
appearing again, if it does not eliminate him entirely. 





41 


RUSSELL’S ANNUAL PICNIC HUGE SUCCESS 


Employes of the Russell Stationery Company, Ama- 
rillo, Tex., held their annual picnic and outing at 
Harding’s Ranch in the Palo Duro Canyon Sunday, 
June 2. Each member of the firm was provided with 
tickets for guests and a record crowd attended the an- 
nual affair. 

All of last year’s hilarious features were included in 
this outing. John Elmer Oakes did not forget his rep- 
ertoire, ranging from scrambling eggs to mocking bird 
music; Joella Vaughan injected some startling innova- 
tions into an otherwise peaceful baseball game, and 
horseshoe pitchers pitched horseshoes to the exclusion 
of everything else. 

The various committees responsible for the success 
of the day’s outing were as follows: 

Invitations and Transportation: R. L. Stroud. Dishes 
and equipment: Adrian Walker, Carl Dupriest, George 
Autry. Water and lemonade: Dutch Vahue, Charles 
Woodburn, Billy Shaw. Ice cream and supper: George 
Autry, Frances Dawson, Eunice Morris. Eats and buy- 


ing: George Grimm, Ted Bautista, Hortense Wood- 
burn. 
Breakfast: John Elmer Oakes, Lewis Autry, Black- 


shear Jameson, Lotta Bard, Alice Arnold. Dinner: 
P. M. Richardson, Lela Jameson, Carl Parker, H. F. 
Hendricks, Horace Russell. Games and entertainment: 
Joella Vaughn, Frank Lawler, David Mead, Robert 
McNeil, Rock Hardin. 
L cnt enetiiiameies 
NATIONAL PENCIL COMPANY EXPANDS 


Forced by a steady increase in business to seek larger 
quarters in Shelbyville, Tenn., the National Pencil Com- 
pany has started a complete remodeling plan of the big 
building formerly occupied by the Cumberland Cedar 
Works in that city. The plan will embrace sweeping 
changes in the interior of the structure in order to 
properly house the many departments and offices of 
the National Pencil Company, which expects to occupy 
the building within the next few weeks.—_CG 

Re Se 
ELLIOTT TYPEWRITER EXCHANGE OPENS 


With twenty-one years of experience at the service 
of prospective customers, the Elliott Typewriter Ex- 
change has opened at 429 Commerce street, Nashville, 
Tenn. M. Ross Elliott, formerly repair and service 
manager for Remington Rand, and Dallas Flowers, ex- 
pert on noiseless typewriters, head the specialized serv- 
ice department. The Exchange will carry a complete 
line of ribbons, carbons and typewriter accessories.—CG 


: -_— = 


The Accompanying Illustration Shows an 
Exhibit of L. C. Smith & Corona Type- 
writers, Inc., at the Business Show Held 
by the J. L. Hudson Company Depart- 
ment Store in Detroit, May 6 to 11, In- 
clusive-—One of the interesting features 
of the exhibit was the performance of a 
young Detroit high school girl, who was 
writing better than sixty words per minute 
with less than six months’ training. E. E. 
Hunter, manager of the Detroit Smith- 
Corona branch arranged a short demon- 
stration of the Silent L. C. Smith. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 
fhe The staff at the main office, 417 South Dearborn Street, Chicago, 
and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 


St. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In swhscription matters, 
Mrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 
authorized representative of Office Appliances in the 
British Isles. 


London, June 7, 1935. 

I liked the talk given at last month’s Office Appli- 
ance Trades Association luncheon. It was by Mr. C. 
W. Tucker of the Imperial Tobacco Company, and his 
subject was “What I Mean and Expect by Service from 
the Members of the Office Appliance Trades.” Looking 
over my notes and reading through a report of the 
talk, one cannot help feeling how much of Mr. Tucker’s 
time was spent in telling us things we all ought to know. 
Later, in recounting some of his experiences with office 
machine firms, it was obvious that even if we ought to 
know these things, we are inclined to forget them. Al- 
ternatively, we are failing to train our staff in the right 
way. 

The selling of office appliances differs from the sell- 
ing of so many other lines inasmuch as the prospect 
does not want, or perhaps we had better say does not 
know he wants, our products. For this reason a tre- 
mendous responsibility rests on the salesman, about 
whom Mr. Tucker had much to say. Amongst other 
things he objected to the expression often used by 
salesmen, after they had expounded the merits of their 
machines, to the effect that he would like the prospect 
to have a machine on trial for a period and would he 
please understand there was no obligation to buy. As 
one of the only ways the prospect is able to tell whether 
the machine will do all that is claimed for it and is 
suited to his business, is to have the machine at his 
office for a try, there is obviously no obligation and this 
side of it should not be stressed. When it is stressed, 
then in Mr. Tucker's opinion, a vague sort of obliga- 
tion is implied. Dividing the service he expects into 


the three categories of selling, training and mechanical 
service the speaker, whilst not 


belittling either the 


training or the mechanical service, felt that the sales 
service was probably the most important. It is hard 
to believe, but it is surprising the number that tackle 
their prospects by reiterating all the wonderful virtues 
of their machines forgetting entirely to suggest their 
application to the prospect’s particular business. An- 
other point Mr. Tucker made was that the salesman 
should definitely have the backing of his firm and that 
anything he says or does should be substantiated by 
his employers. Again there is the question of exagger- 
ation. Mr. Tucker made the rather startling statement 
that nearly all office machine salesmen exaggerate. 

Another point touched on was the question of re- 
muneration. Nearly everybody in our trade selling 
office machines is paid on a very small salary and com- 
mission basis which I believe is also common in your 
country. Personally I think this is a bad system, and 
Mr. Tucker evidently was of the same opinion. His 
point is that nowadays the salesman has to know more 
than just the workings of the machine. He has to 
have a very good knowledge of general office routine, 
and in getting this larger experience may be for a time 
not engaged in actual selling. As their livelihood de- 
pends on actual sales they are naturally reluctant to 
give any of their time to gaining this knowledge and 
experience. 

There is so much of this quota business—all very well 
in its way but it is inclined to make the representative 
complete his quota by hook or crook. A machine sold 
this way without any thought as to whether the cus- 
tomer wants the appliance is definitely against the 
interests of the manufacturers. Same with these com- 
petitions—t5 bonus for all salesmen selling so many 
machines by a certain date. Many machines are “sold” 
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purely on a sentimental appeal to the buyer. I have 
known cases where salesmen have begged buyers to 
have a device even if, after a “trial period,” they return 
it, provided the so-called sale is made by a certain date. 
This is all wrong and far too prevalent. If the sales- 
man is keen he will make legitimate sales and earn the 
rightful commission. If he is not, he suffers most and 
his employers always have the option of giving him 
notice. 

Finally, Mr. Tucker expressed the opinion that “sales 
technique should be based on service’—in its broadest 
sense. That it should be given freely and as a matter 
of course and not as something “to make a song about” 
in order to force sales. The speaker also voiced his 
thanks to the trade for all it had taught him and ap- 
pealed for a continuation of this teaching. 

At this luncheon we had two guests in Mr. Millar, 
a well known office appliance agent from New Zealand, 
and Mr. Russell, president of the Office Equipment 
Manufacturers Institute of the U. S. A. Mr. Russell 
brought greetings from your people and mentioned that 
they had recently joined the International Union of 
Office Appliance Trades Associations. At the end of 
June, by the way, the Union is holding its tenth annual 
meeting in Brussels, Belgium. Quietly but surely this 
Union has grown into a very sturdy organization. Its 
secretary is Mr. J. Gustave Hemes, proprietor of Inter- 
national Export Review. Its present chairman is Mr. 
J. Adams Keene (National Loose Leaf Co. Ltd.). 

The chairman of the luncheon—and of the O. A. T. A., 
of course,— told those present of the indisposition of 
Mr. J. Adams Keene and of my father, Mr. E. Jackson 
(Kenrick and Jefferson, Ltd.). It was decided to send 
them telegrams of good cheer. 

One of the big events of next month is the Sixth 
International Congress for Scientific Management. 
Representatives are coming from about forty countries. 
I hear you folk are sending about sixty delegates. The 
Prince of Wales is Patron and amongst other visits to 
be paid is one to the Royal Farm at Windsor by kind 
permission of H. M. the King. There is also to be gov- 
ernmental recognition in the shape of a reception and 
the Lord Mayor of London is also receiving the dele- 
gates. Although no specific mention is made of office 
appliances in the syllabus—and this seems all wrong— 
it is obvious that they play a most important part in 
this science of management. Members of the trade 
should watch this event. I am hoping to give a report 
on the congress at a later date-—VEJ 

a i ae 
PELIKAN CHIEF CELEBRATES ANNIVERSARY 

The house organ of the Pelikan-Werke observed the 
seventy-fifth anniversary of Fritz Biendorff, “Kommer- 
zienrat” (Dr.-Ing. E. h.) with his biography, and some 
history of the industry located at Hanover. This pub- 
lication was enclosed in a cover of light yellow, with 
the design executed in gold ink. One page was devoted 
to the formula used at the inception of this business 
for writing ink. Another page showed the three mem- 
bers of the second generation who are active in the 
business, with their father. One of the important lines 
of the Pelikan plant is fountain pens. 

Any visitors wishing to inspect the plant and its 
products are invited to call—ERB 

seemaiaieainis 
“THE BEAUTIFUL WORLD” 

“De Mooie Wereld” is an illustrated journal which 
reaches us from Soekaboemi, West-Priangen, Java, 
bringing views from various countries, printed in col- 
ors, with the picture legends in three languages. It 
shows the world at work and at play. 


43 


ERROR IN WANDERER-WERKE ITEM 

On page 51 of the May issue of Office Appliances a 
short notice appeared regarding the annual balance of 
Wanderer-Werke vorm. Winklhofer & Jaenicke, Akt.- 
Ges. In this item, unfortunately some errors occurred 
in certain portions of the balance data. The report 
should read as follows: 

Wanderer-Werke vorm. Winklhofer & Jaenicke Akt.- 
Ges., Schoenau near Chemnitz, Germany, paid a divi- 
dend of six per cent on preferred stock and eight per 
cent on Rm. 7.818.000. common stock for 1934. Net 
profits for 1934, including profits carried forward from 
the preceding year, amounted to Rm. 1.412.059. com- 
pared with Rm. 866.145. in 1933. The benevolent fund 
has been increased by another Rm. 100.000. For the 
erection of new buildings Rm. 350.000 have been set 
aside on the balance sheet, while Rm. 306.000 are car- 
ried forward on new account. 

The financial condition of the company indicates an 
expansion of the business, sales having shown an in- 
crease of seventy-eight per cent over 1933. 

In February of the present year, Wanderer-Werke 
looked back over fifty years of operation. After relin- 
quishing its Wanderer automobile interests to the Auto- 
Union, the company devoted itself to operations in the 
field of machine tools, bicycles, and writing, adding and 
bookkeeping machines, laying especial stress on the 
new noiseless “Silenta” typewriter. 





Viennese Football Team of the U. E. F. Company.—Of this 
team, Dr. Habicht, fifth from the left, is one of the backs. It 
is said that he packs a wicked kick on the playing field and a 


powerful sales wallop in the office. Dr. Habicht is manager of 
the U. E. F. office in Vienna. 
Si aiecsgiaielgs 
BRONZE PLAQUE OF COLUMBUS PLANNED 

Spanish-American Trade, published by the American 
Chamber of Commerce in Spain, Barcelona, reports 
that plans have been made to erect a bronze plaque as 
a memorial for Christopher Columbus. This is to be 
placed at the convent of La Rabida, where the discov- 
erer prayed the night of August 2, 1492, before sailing 
for the new world. The inscription is to be written by 
Dr. John H. Finley. The coats of arms of King Ferdi- 
nand and Queen Isabella are to be carved on the me- 
morial, and also the coats of arms of the American 
colonies. 

aero recee ys 

SENSITIZED CHECKS UNIVERSAL IN ENGLAND 

The South African Printer & Stationer states that 
banks in England are now using sensitized check paper, 
as a safeguard against alteration. 
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Exhibit of L. C. Smith & Corona Prod- 
ucts at the International Fair at Milan, 
Italy, Held April 12-17, Inclusive, 1935. 
The Illustration Shows the Booth of C. 
Davico di Quittengo, General Distributor 
of L. C. Smith & Corona Typewriters Inc., 
of Italy. The Placard at the Left Pro- 
claims this Company’s Name and Address. 
The Right Hand Placard Shows the Name 
of the Sub-agent of the Company for 
Milan and the Province of Lombardy, 
Messrs. Bertani & Longoni, Whose Ad- 
dress at Milan is Via Dante 14. 
In This Display May be Seen the L. C. 
Smith & Corona Typewriters and the 
“Vivid™ Duplicating Machine. 


IMPORTATION OF TYPEWRITERS INTO HUNGARY 
ENDED 

Papier Zeitung reports that the importation of type- 
writers and calculating machines into Hungary has 
been prohibited by the authorities. Imports of type- 
writers and calculating machines, from the German 
viewpoint, will be impossible except under extraordi- 
nary conditions. 

In 1934 Hungary imported 583 typewriters and calcu- 
lating machines. There were imported also twenty- 
seven copying and duplicating machines. 


<= 





T. T. Malleson, Royal’s Foreign Sales Director 

Is Shown Demonstrating the New Victory Model 

Royal Typewriter to R. V. M. Suryaran, Rajah 

Kumar of Pithapuram at His Palace in Madras. 

Mr. Malleson has reached India on a world- 

wide tour which will finish in the United States 
some time in the Fall. 


~ 


WILLIAM C. HAY TRAVELING SOUTH AMERICA 


William C. Hay, manager of the foreign sales depart- 
ment of the L. C. Smith & Corona Typewriters Inc., is 
making a tour of all of the important cities of South 
America. He sailed from New York May 25 on the 
Grace Line SS. “Santa Lucia,” and will visit all of the 
principal cities to call on dealers in Smith-Corona 
products. Mr. Hay’s route was south on the west coast, 
across the Andes and returning up the east coast. It 
is expected that the trip will require about five months. 
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“K&J” BOOKLET TELLS FIFTY-SEVEN YEARS 
OF SERVICE 


Coinciding with the recent Silver Jubilee of King 
George V. of England, Kenrick & Jefferson, Ltd., print- 
ers and stationers and one of the largest concerns in 
its field in Great Britain, celebrated 57 years of con- 
tinual service by issuing a booklet entitled “1910 to 
1935.” 

The booklet, consisting of forty-eight pages, was 
written by Amos Stote and was privately printed for 
the company’s 1500 employes, their relatives and 
friends. 

The entire history of the firm, dating back to 1878 
when the company was a “bankrupt inheritance housed 
in a stable” is given, up to the present time when 
“K&J”—as it is known throughout the land—main- 
tains elaborate offices in London and has fourteen 
branches in the following cities: 

Cardiff, Sheffield, Belfast, Newcastle, Leicester, Leeds, 
Glasgow, Scotland; Bristol, Edinburgh, Scotland; Bol- 
ton, Northampton, Norwich, Manchester and Swansea. 

One of the most far-reaching efforts of a company 
to care for its employes was undertaken in 1926 when 
Wharfedale, the fine old home of the Jefferson’s, was 
converted into a clubhouse for K&J employes. 

In this manner the workers were possessed of a spe- 
cial headquarters containing billiard tables, smoke 
rooms, library, card rooms and equipment for indoor 
sports. Later the directors purchased six acres of 
ground which became football and cricket fields, bowl- 
ing greens, an eighteen-hole putting green and tennis 
courts. 

During the depth of the depression the clubhouse 
was thrown open to out-of-work relatives of company 
employes and large quantities of clothing, fuel, food 
and funds were gathered and donated to others. 

Of the 1500 employes of K&J, 142 have been with the 
company for more than twenty-five years, and 196 saw 
service in the British army and navy during the World 
War. 

a 
MEXICO INCREASES DEMAND FOR OFFICE 
MACHINES 


Notable expansion of sales of American office equip- 
ment in Mexico is reported by the United States De- 
partment of Commerce. The increased demand is 
ascribed chiefly to the impetus given by decidedly im- 
proved business conditions in the republic, while the 
continued stabilization of the peso with the dollar has 
been an important part in maintaining the predomi- 
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nant position of American business machines in the 
Mexican market. 

Imports of typewriters into Mexico increased from a 
value of 800,758 pesos in 1933 to 1,433,677 pesos, with the 
share of the United States amounting to ninety-seven 
per cent of the total. 

An increasingly wider use is being made of duplicat- 
ing machines in Mexico, imports rising from 52,672 
pesos in 1933 to 76,985 pesos in 1934. These figures, it is 
pointed out, do not include parts and supplies for 
duplicating machines, imports of which are estimated 
to have reached approximately 75,000 pesos in the past 
year. American makes accounted for eighty-five per 
cent of the total number of duplicating machines sold 
to Mexico in 1934. 

Mexican imports of adding and calculating machines 
increased sharply in 1934 to 698,519 pesos, a gain of ap- 
proximately ninety-eight per cent over the preceeding 
year. In 1934 the United States accounted for eighty- 
three per cent of the adding and calculating machines 
imported into Mexico. 

Sales of bookkeeping machines and dictating ma- 
chines in the Mexican market are as yet negligible, the 
Commerce Department states. 

Ses es 
NEW ZEALANDER SPOOFS HIMSELF 

The Booksellers, Stationers and Fancy Goods Journal, 
Melbourne, reports an incident with a geographical 
slant. 

“T remember meeting a New Zealander in State street, 
Chicago, just after he had had an unpleasant interview 
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with a large hardware manufacturer with whom he did 
business. It was his first visit to the noisy city, and 
he had boomed New Zealand so high that his listener 
chirped in with ‘Wait a minute, please,’ touched his 
bell and asked his secretary to bring him a map of the 
world. 

“ ‘Now,’ he said, ‘show me this wonderful country.’ 
After the visitor had pointed out the two islands on the 
map the Chicagoan chuckled, ‘Well, I'll be dumped. I 
always thought those spots on the map were fly specks.’ 
New Zealand may appear small, but it certainly is a 
marvelous little place.” 

Saas 
AUSTRIA APPROVES PEN INSPECTION WEEK 

The Tenger Papier und Schreibwaren Zeitung (Vien- 
na) commented favorably on “Pen Inspection Week,” 
which has been a feature of the American market, 
originated by the W. A. Sheaffer Pen Company. Special 
window displays were made, and pen users invited 
within the store to have their fountain pens looked over 
to determine if they were giving proper service. If 
repairs were necessary the work was done while the 
customer waited. Pen sacs were cleaned, and the writ- 
ing instruments put in good condition for further use. 

———<—>__—_- 
DIRECTORY OF GERMAN MACHINE DEALERS 

Biiro-Bedarf Rundschau, Berlin, has issued a direc- 
tory of sources of supply for manufacturers and dealers 
in office machines. This is a complete compilation for 
the German trade. Its price is RM6, including postage 
and packing. 


Emil Trefzger. All 
salesmen of the 
branch won their 
all-star ratings with 
the f ollowing per- 
formance: R. O. 
Greenbury, 151.7 
per cent; C. Hais- 
man, 1214 per 
cent; A. Murray, 
120.2 per cent and 
A. Dixon, 100.5 per 
cent. Manager 
Fagan pointed out 
that the staff must 
not forget that this 
occasion was not 
for the purpose of 
celebrating a task 
achieved, but rather 
for a task well be- 
gun. After dinner, 
the entire staff ad- 
journed to the Em- 
pire theatre and en- 
joyed a fine variety 
show, 
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Two Recent Royal Displays. 


show held by the J. L. Hudson Company in Detroit. 


Royal caveman typewriter were featured. 


BIG FURNITURE EXHIBITION ADDS 
OFFICE FURNITURE 

The Grand Rapids Furniture Exhibition Association 
through its president, F. Stuart Foote, has announced 
the enlargement of the exposition, heretofore confined 
to household furniture, to include in the July market 
a special showing of office furniture and equipment, 
which, according to present intentions, will become 
a regular feature of the exposition. “This,” says A. 
P. Johnson, educational director, ‘marks the beginning 
of the collective showing of office furniture as a dis- 
tinct entity in the exposition’s merchandising of fur- 
niture.”’ 

Space in the Manufacturers’ Building has been con- 
tracted for by a number of the leading office furniture 
manufacturers, including The Macey Company, Im- 
perial Furniture Company, Gunn Furniture Company, 
Metal Office Furniture Company, Valley City Desk 
Company, Wagemaker Company and Stow-Davis Fur- 
niture Company, all of Grand Rapids, and Browne- 
Morse Company, Muskegon, Mich., and The B. L. Marble 
Chair Company, Bedford, Ohio. 

The foregoing office furniture manufacturers are 
among more than fifty well known manufacturers in 
this field who were invited to participate in the July 
exposition beginning July 1 and continuing to and in- 
cluding July 20. It is expected that several of these 
will accept the exposition’s invitation before the open- 
ing date. The display will be interesting. 

President Foote says that the specialized showing of 
office furniture at Grand Rapids is in the nature of 
an experiment and is so regarded by the manufactur- 
ers who have agreed to try it out. He believes, however, 
that the showing will be successful and will warrant 
making it a semi-annual or at least an annual promo- 
tional sales event. 

. > . 

Note.—More than twenty-five years ago, when ninety 
per cent of office furniture was sold through general 
furniture dealers, Office Appliances set out to direct 
the distribution of office furniture through the com- 
mercial stationery and office equipment trade. At that 
time some of the stationers displayed a few pieces while 
others made occasional sales from catalogues. 

Office Appliances took the position, which it still 
maintains, that office furniture has nothing in com- 
mon in distribution with household furniture, but has 
very much in common with other factors of the office 
equipment business. To that idea the journal has been 
steadfast through the subsequent years. 


At the left is an exhibit of Royal typewriters at the annual business 
Arthur Neuenhaus, Royal demonstrator, and the 
At the right is the display of S. E. Vaughan, Royal repre- 
sentative in McKeesport, Penna. 


At the outset, the journal urged that office furniture 
is purchased by business men and should be sold where 
other things for office use are supplied. Some furni- 
ture, the filing cabinet for example, is part of a system 
all other features of which are furnished by the com- 
mercial stationer. 

The dealers were reminded too, that many of the 
machines required articles of furniture to put them in 
function. Special desks were developed for typewriters 
and adding machines and special chairs for their op- 
erators. It was suggested that representatives of the 
commercial stationer making their frequent calls upon 
their prospects and customers are the first to know 
where new equipment will be required and where old 
equipment should be replaced. 

It was expected, of course, that some of the house- 
hold furniture stores would further develop their office 
furniture departments and gradually increase the sales 
of the product. It was believed, too, that the number 
of exclusive office furniture retailers would be in- 
creased. But the more intensive cultivation by the 
commercial stationery dealer and the partnership be- 
tween furniture and office system and utilities would 
ultimately result in the major portion of office furni- 
ture finding its way to the user through the channels 
of that trade. 

Before ten years had passed leading commercial sta- 
tioners throughout the country established furniture 
departments and by the end of the second decade, the 
publishers of Office Appliances had the satisfaction 
of seeing the major portion of office furniture and 
associated products distributed through the industry 
served by the journal. 


—_—_.g—— 


LYONS RECOVERING FROM OPERATION 

William (Bill) Lyons, manager of the Mimeograph 
department of the Office Supply Company, Jackson, 
Miss., has recently come out of the local hospital after 
an operation which was considered quite serious, but 
from which we are happy to report Mr. Lyons is making 
rapid recovery. 

—— 
MR. HARRIS VISITS THE CARTER FACTORY 

On May 30 Frank F. Harris, Chicago district manager 
for the Carter’s Ink Company, left for a motor trip to 
Boston. The entire trip, 1100 miles each way, was com- 
pleted in five days’ driving time. Mr. Harris spent sev- 
eral days at the factory and returned to Chicago on 
June 8. 
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SHEPPARD HOLDS “ANNIVERSAY” DAY 

For the double purpose of celebrating the thirty-fifth 
anniversary of the business and as a sixtieth birthday 
party for its founder, C. E. Sheppard, an “Anniversary 
Day” was held recently by officials and employes of the 
C. E. Sheppard Company, Long Island City, N. Y., mak- 
ers of Cesco loose leaf products. 

The highlight of the party, held May 23, was the 
holding of open house at the large plant when Mr. 
Sheppard was conducting a number of personal friends 
through the building as part of his birthday celebra- 
tion. While en route from the offices to the plant, he 
was stopped by delegations of employes who presented 
him with several remembrances and tokens of esteem. 

Charles H. Everly, Eastern manager of Office Ap- 
pliances, in an address of felicitation congratulated Mr. 
Sheppard on being responsible for the success of a 
business which has so long flourished. 

He declared it “was a challenge to enterprise and in- 





C. E. Sheppard 


genuity to maintain a company’s ideals and traditions, 
and to keep in step and tempo with changing times.” 
In a speech of thanks, Mr. Sheppard referred to his 
older employes as the “Old Guard” and disclosed the 
fact that six had seen more than twenty-five years of 
service; twelve more than twenty years; seventeen 
more than fifteen years, and thirty-eight more than 


ten years. 
Starting in 1900 as a modest marketer of a few bind- 


A Traveling Office Equipment Store. 

The Central State Office Equipment Com- 
pany recently established by J. B. Hurston 
at 121 South College avenue, Mr. Pleasant, 
Mich., purchased the trailer shown in the 
accompanying illustration and equipped 
it with a full line of samples of commer- 
cial stationery and office devices. It is 
now being used as a demonstration car 
in a selling campaign. Mr. Hurston re- 
ports that it has created quite a sensa- 
tion wherever it has appeared and, more 
important, it has increased sales from 
fifty to one hundred percent. It is planned 
to attend various trade conventions with 
the trailer. Besides offering office equip- 
ment for sale, the company has the sales 
rights on the trailer, which helps to make 
the venture a profitable one. Mr. Hurston 
would like to hear from manufacturers 

wishing publicity via his trailer. 
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ers and forms Mr. Sheppard, who is still actively in 
charge of the big plant, built up the business, year by 
year, until today it stands one of the largest in the 
country. 

Within recent weeks much additional space has been 





The Cesco Plant in Long Island City, N. Y. 


secured and remodeled for new manufacturing equip- 
ment and enlarged offices. The company also has 
branch offices in Cleveland, Boston, Philadelphia, Pitts- 
burgh, Newark, N. J., and Lynchburg, Va. 

BURGLARS ROB MOLINE HOUSE 

Approximately $1,500 worth of fountain pens and 
more than $100 in cash were stolen from the Carlson 
Brothers store, 1405 Fifth avenue, Moline, IIl., early on 
the morning of June 22, by burglars. 

The thieves gained entrance by using a jimmy to 
spring the lock of the front door. They selected the 
pens with great care, taking only the more expensive 
brands and using a half-dozen brief cases, also stolen 
from the store, to carry out their loot. 

Apparently they departed by a rear door, but care- 
fully locked both front and rear entrances before leav- 
ing. Inside the building they forced open showcases 
and a large, heavy steel cabinet. The more valuable 
pens were removed from the cabinet. 

All the evidence pointed to professional burglars. 
Police believe an organized gang which has been oper- 
ating in the middle west is responsible. 

BUTTON BACK FROM EUROPEAN TRIP 

George Button, of the Wholesale Typewriter Com- 
pany, New York, returned home from a five-week Euro- 
pean trip when the S.S. Manhattan docked, June 13. 
Mr. Button, who devoted practically all his time in Eu- 
rope to business matters, said conditions on the other 
side of the Atlantic are decidedly on the upgrade, and 
prophesied increases in American business as a result 
thereof. 











JOHNSTON VIEWS STRATOSPHERE CAMP 

Tom Johnston of Johnston & Bordewyk, Inc., one of 
the leading stationery firms with headquarters at 
Rapid City, S. D., was recently initiated into all the 
mysteries of “strato” flights when he paid a visit to 
the Stratosphere Camp in the Black Hills as guest of 
the United States Army. 

With Mr. Johnston was Herbert S. Morgan, North- 
west representative of the Associated Stationers Sup- 
ply Company, Chicago. Both men were “shown the 
works” by Captain Albert W. Stevens and Orvil A. An- 
derson of the U. S. Army Air Corps. 

The Army men took time out from their pressing 
duties to conduct an inspection of the camp and point 
out the various preparations for another stratosphere 
flight to be undertaken soon. 


One of Two Recent Foreign Shipments 
Made by the Harter Corporation, Sturgis, 
Mich.—-Indicating a promising increase in 
business this year over a similar period 
of 1934, the Harter Corporation made two 
large shipments to foreign ports in June. 
The first was a big order of posture 
chairs for a Central American National 
bank. It included several executive chair 
models. The other, part of which is pic- 
tured here, was dispatched to Reiss Mas- 
sey Company, Ltd., Hongkong, China. 
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Members of the Black Hills Press Asso- 
ciation at the Stratosphere Camp, Black 
Hills, S. Dak., June 7, 1935.—Fifth from 
the right is Herbert Morgan of Associated 
Stationers Supply Company. Eighth from 
the right is Tom Johnston of Johnston & 
Bordewyk, Inc. (stationers), Rapid City, 
S. Dak. At the extreme right is Captain 
Albert W. Stevens. Next to him is Cap- 
tain Orvil A. Anderson. 


SEVERAL REMINGTON TRANSFERS REPORTED 

Several members of the Remington Rand forces at 
San Antonio, Tex., have been promoted to other points, 
and one salesman has been added to the systems di- 
vision of the company recently. 

Among the changes are the following: 

J. C. Hawley, of the systems division, to Wichita 
Falls where he is to become residential manager of the 
same department. Elbert Johnson, service department, 
to Beaumont to take charge of the maintenance divi- 
sion. C. Fothergill has been transferred from Houston 
to San Antonio to fill the vacancy created by Mr. John- 
son’s promotion. Elwood E. Hauck, adding machine 
division, was transferred from Houston to San An- 
tonio. D. W. Patton has joined the systems division 
as salesman.—BCR 





Window in Perkins Brothers Store, Sioux 
City, Ia.. Showing an Effective Display 
of Sanford’s Blue Black Ink.—With a 
background of seven panels especially de- 
signed for the purpose, the ink exhibit 
attracted wide attention. 
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Sheaffer's New Prismatic Display.-Equipped with a 
flasher light, ebony-finished wood and mirror glass, 
this new and beautiful prismatic window display was 
created recently by the W. A. Sheaffer Pen Company, 
Fort Madison, la. Sturdily built and of two-shelf 
construction, the display is so arranged that a flasher 
light within shines through the top shelf and is re- 
flected in the top mirror. The prismatic brilliance of 
the display reflects the various colors of the Sheaffer 
pens and pencils, 





LONG WEARING 


Silent 


- vis TYPEWRi! 





\ Display of Smith-Corona Products in Louisville, Ky.. During the Derby.—Merchants of Louisville, Ky., con- 

ducted the Louisville Exposition April 19 to 28, displaying their wares at the Jefferson County Armory. The 

Standard Typewriter & Supply Company was the only exhibitor of typewriters. The booth planned by E. C. 

Thomas of that company, displayed a great deal of thought and ingenuity in preparing the display of Smith-Corona 

machines. Both the standard and the silent models of the L. C. Smith were shown, as well as the Silent Corona. 
Emphasis was given to special L. C. Smith platens and special features were brought out. 

















“The Better Lighted Window.”—This 
demonstration window for better lighting 
was put in by the Hartford Electric Light 
Company, Hartford, Conn. The Art Metal 
“Dynamique” desk was selected by the 
company because of its modern and effi- 
cient design. The space was offered to 
Burt & Jeffers, Inc., Art Metal agents in 
Hartford, who immediately accepted the 


offer. 








50 





REPORT OF IMPORTANT EVENTS AND ACCOUNT OF NOTEWORTHY ACTIV- 





ITIES FOR THE MONTH IN EVERY DIVISION 


OF THE INDUSTRY 








NEWS 
rT 


ano 





MISCELLANY 


CURRENT CORPORATION FINANCIAL STATEMENTS 
Remington Rand, Inc., operated at its best profit level 
in four years during the fiscal year which ended March 
31, it is shown by the company’s preliminary report for 
the period. Net profits, subject to final audit, were 
$1,750,591, an increase of 38.4 per cent over the pre- 
ceding year and the largest since the fiscal year ended 
March 31, 1930. Net sales increased 25.3 per cent over 
the preceding year to $33,388,891. After a board meet- 
ing James H. Rand, Jr., chairman and president an- 
nounced that the directors are “formulating a plan 
for reclassifying the capital stock, which they believe 
will be advantageous to the stockholders, improve the 
capital structure, provide for adjustment of accrued 
dividends, and pave the way for a refunding of the 
company’s 542 per cent debentures on a more favorable 
basis.” No details of the plan were made public. 

As of March 31, 1935, accrued dividends on the 
156,840 shares of seven per cent first preferred stock 
were $24.50 a share, or $3,842,580, while accrued div- 
idends on the eight per cent second preferred were 
$28.00 a share or $519,512. Debentures outstanding 
were $17,453,000, while $3,180,000 additional were held 
in the treasury, an amount sufficient to cover sinking 
fund needs for the next four years. 

Operations during the final quarter of the fiscal year 
continued to run ahead of the corresponding period a 
year before, although the rate of gain was smaller 
than for the preceding quarter or for the fiscal year 
as a whole. Indicated net profits for the quarter ended 
March 31 were $800,213, an increase of 12.6 per cent, 
while sales were $9,010,593, an increase of 5.7 per cent 
over the like quarter a year ago. In the quarter ended 
December 31, 1934, profits were 26.1 per cent above the 
corresponding period a year earlier and sales were 17.5 
per cent higher. 


Status of Remington Rand, Inc. 


Tentative report of Remington Rand, Inc., and its 
domestic and wholly owned foreign subsidiaries, for the 
fiscal year ended March 31, 1935 (subject to final ad- 
justments upon completion of audit), shows net profit 
of $1,750,591 after depreciation, interest, amortization 
of discount on debentures and federal taxes, equal after 
allowing for only annual dividend requirements on 
seven per cent First and eight per cent Second pre- 
ferred stocks, to thirty-nine cents a share (par $1.00) 
on 1,290,987 shares of common stock. This compares 
with $1,264,940, or one cent a share on common in the 
preceding year. 

Accumulated unpaid dividends as of March 31 last 


on the first preferred stock amounted to $24.50 per 
share and on the second preferred stock to $28.00 per 
share. 

Current assets as of March 31, 1935, including $4,511,- 
733 cash, amounted to $24,909,572, and current liabilities 
were $2,644,722, compared with cash of $5,237,590, cur- 
rent assets of $23,858,025, and current liabilities of 
$2,559,973 at the end of the preceding fiscal year. (Wall 
Street Journal, May 29.) 

* > * 

Addressograph-Multigraph Company resumed div- 
idends June 12 with declaration of fifteen cents on the 
common stock, payable July 10 to stock of record June 
21. The last payment of twenty-five cents was made 
April 11, 1932. (Chicago Daily News, June 12.) 

* . > 

The application of Horder’s, Inc., to list 125,000 shares 
of common stock, no par value, on the Chicago Stock 
Exchange, was approved yesterday by the governing 
committee. (Chicago Daily News, June 20, 1935.) 

> . > 

Tentative reports of Remington Rand, Inc., for April 
and May show net profit of $368,000 after all charges 
and federal taxes, or an increase of $203,000 over the 
earnings for the entire June quarter of 1934, when net 
profit of $165,027 was reported. 

No estimate is given for June, but officials believe 
that the indications point to satisfactory results for the 
month, as sales compare favorably with April and May 
of this year.—(Chicago Daily News, June 22, 1935.) 


* * * 


International Printing Ink Corporation has declared 
a quarterly dividend of twenty-five cents, payable Au- 
gust 1 to stockholders of record July 15. This places the 
stock on a $1.00 annual basis. The company has paid 
special dividends of twenty-five cents each on the com- 
mon on November 1 and December 20, 1934, and Feb- 
ruary 1 and May 1, 1935. (Chicago Daily News, July 
25). 

— 

CORRY-JAMESTOWN NAMES EIGHT AGENTS 

In line with the company’s nation-wide expansion 
program, eight new and exclusive agencies to handle 
the famous “Steel Age” lines have been appointed by 
the Corry-Jamestown Manufacturing Corporation, 
Corry, Pa. 

In speaking of the appointments, George W. Staple- 
ton, vice-president of the company, said: 

“All of these new agencies are carrying a represent- 
ative display of ‘Steel Age’ equipment for demonstra- 
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tions to their prospective buyers. We and they feel 
that this new representation will prove highly profit- 
able for everyone concerned. We are most certainly 
fortunate in securing these high class representatives 
and it is a pleasure to announce the appointments.” 

The agencies are: 

Charles E. Temple Desk Company, St. Louis, Mo.; 
T. I. McLane Printing Company, Clinton, Ia.; Keystone 
Office Supply Company, Titusville, Pa.; W. A. Seybt & 
Company, Greenville, S. C.; Consolidated Business 
Service, South Bend, Ind.; L. D. McFarland, Morgan- 
town, W. Va.; Young’s, Grove City, Pa., and Mayes Of- 
fice Equipment Company, Baltimore, Md. 

FITCHBURG ADDS REPAIR DEPARTMENT 

Elaborately equipped to care for the various models 
and lines carried, a new repair department has recently 
been installed by the Fitchburg Store Fixture Company, 
dealers in L. C. Smith and Corona typewriters, and Vic- 
tor adding machines, Fitchburg, Mass. 

The business was launched one year ago by W. A. 
Morency, formerly sales agent for the National Cash 
Register Company at Glens Falls, N. Y. Mr. Morency 
spent twenty-one years in the employ of the company. 

The added repair department is in charge of W. D. 
Graves who has many years of experience to his credit, 
mainly in the service of the Government at Quantico, 
Va., where, at one time, he was in charge of servicing 
more than 400 machines. 

Besides the two lines listed above Mr. Morency is 
agent for the Hobart Manufacturing Company, the 
Watson Manufacturing Company and many others. He 
carries a full line of office supplies and equipment. 

$$ g>—____ 
DEATH TAKES FRED C. ZIEGLER 

Fred C. Ziegler, veteran Cincinnati stationer and, 
until recently, senior member of the firm of Ziegler, 
Redeker & Dick, died late last month following a brief 
illness at his home in Westwood, O. 

Mr. Ziegler, who was seventy-six years old at the 
time of his death, began his career at the stationery 
field sixty years ago when he went to work in the War- 
ren Book Store. He was later connected with the Webb- 
Biddle Company for twenty-five years and in 1923 he 
joined with George Redeker and Harry Dick in found- 
ing the firm in which he was active until his retire- 
ment in the early part of this year. 

Besides his widow, Mrs. Elizabeth Ziegler, the pioneer 
business man is survived by four sons, Warren, Albert, 
Howard and Fred W. Ziegler. 

———__—~<—____ 
BARRE BUSINESS CHANGES HANDS 

Lester J. and Gladys H. Cheyne have bought the in- 
terests of the B. W. Hooker Company, Inc., in the Green 
Mountain Stationery Company, Barre, Vt. This busi- 
ness was established July, 1929, and has enjoyed a 
steady growth. This necessitated a larger and more 
prominent location, which was found at 119 North 
Main street. The lines have been expanded to include 
office equipment, commercial and social stationery and 
gifts. 

——<p—__ 
MR. LEFTWICH VISITS MANHATTAN 

Austin Leftwich, of the Tropical Printing & Sta- 
tionery Company, New Orleans, La., attended the an- 
nual convention of the National Association of Pur- 
chasing Agents at New York some weeks ago. 

nestigaiiidaas 
UNITARY ACTION BY DON MACDONALD 

Donald Macdonald brought added luster to Bradley 
& Scoville, New Haven, Conn., through making a hole- 
in-one at the New Haven Country club. 
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SPEED TYPISTS CONTEST HELD 

More than 400 men and women contestants entered 
the International Commercial Schools Contest at Chi- 
cago, June 27 and 28, seeking to win honors as the na- 
tion’s fastest stenographic experts. 

Because of the lateness of the contest, Office Ap- 
pliances is obliged to wait for the August issue to give 
a full and complete article on the two-day sessions, 
with a list of winners and runners-up. 

Present from every state in the country, the contest- 
ants found themselves pitted against championship 
material in the person of George Hossfield, present 
typewriter speed champion, and Albert Tangora, a 
former holder of that title. 

Three classes, A, B and C, were held for novices, 


amateurs and open tests. 
—_——a—__ 


SAFETY RECORD OF REMINGTON RAND PLANT 

The Cambridge, Mass., plant of Remington Rand Inc., 
was awarded first place for 1934 by the National Safety 
Council. The grant was made for the best record 
among medium size printing and publishing plants in 
the United States. It typifies a fine record for safety, 
on the basis of both frequency and severity of acci- 
dents. 
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A CORRECTION 


On pages 24 and 25 of the June issue appeared an 
article by J. Edw. Tufft on the subject, Office Modern- 
ization Exhibit Reveals Prospects. The article referred 
to a complete permanent modern office exhibit in the 
I. N. Van Nuys Building participated in by twelve non- 
competing companies. 

The equipment contributed to the exhibit by the 
Grimes-Stassforth Stationery Company is the Mimeo- 
graph of A. B. Dick Company; furniture of the Shaw- 
Walker Company and products of the Keuffel & Esser 
Company, for each of which companies “Grimes-Stass- 
forth” is exclusive distributor in southern California. 

Several errors occurred in this article, due to incom- 
plete information obtained by Mr. Tufft from the 
sources to which he applied. 

F. J. Swan was referred to as head of the Grimes- 
Stassforth Company. This is incorrect. George W. 
Grimes is president. Mr. Swan is manager of the com- 
pany’s filing equipment department. 

While these old friends of the journal were liberal 
enough to refer to Mr. Tufft’s confusion of names and 
offices as “a small matter,” it is a blunder of great em- 
barrassment to the publishers. Mr. Tufft’s unfami- 
liarity in the field relieves him somewhat. For the 
failure to catch the error here, there is no reasonable 
explanation. 

ooo 
GOOD INTENTIONS GET US IN WRONG 

In the June issue of this journal, we inadvertently 
rechristened Messrs. Tannen & Corwin into Tannen- 
baum & Corwin. The item came to us correctly as 
Tannen & Corwin, but as the name of one of the prin- 
cipals is Samuel Tannenbaum, we undertook to change 
the name because we supposed that the shortened ver- 
sion was an error. We apologize. 

Messrs. Tannen & Corwin, it will be recalled, have 
opened a new stationery store at 355 East One Hundred 
Forty-ninth street, New York, N. Y. The principals 
are Samuel Tannenbaum and Sidney S. Corwin. 
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FOUNTAIN PEN SALES IN ARGENTINA 


A report to the United States Department of Com- 
merce from the office of the American trade commis- 
sioner at Buenos Aires indicates that the superior qual- 
ity of American fountain pens has enabled American 
manufacturers to hold first place in the Argentine 
market, despite severe competition from lower priced 
foreign products. The report shows that last year Ar- 
gentina imported 3,786 dozen fountain pens, valued at 
137,673 pesos, compared to 3,704 dozen, valued at 134,- 
691 pesos in 1934. Because of steadily improving eco- 
nomic conditions in this market, the report states, it is 
expected that fountain pen imports during 1935 will 
show an appreciable increase over 1934. 

German fountain pens have made notable progress 
in Argentina the last four years, but these pens are in 
a much lower price class, and do not compete directly 
with the American product. The best selling fountain 
pen in Argentina at the present time, according to the 
local trade, is an American brand; in the second pref- 
erence group are two American brands and a German 
make; the third and fourth groups are made up of two 
German pens and one American brand, while the fifth 
group includes two English pens and one Japanese 
brand. 

a 


NEW BARKLEY FILING SUPPLY CATALOG 

C. L. Barkley & Company, 517 S. Jefferson Street, 
Chicago, are distributing to the stationery trade their 
new illustrated catalog covering their complete line of 
filing supplies. 

The catalog is in loose leaf form incorporating the 
Barkley report folders and fasteners. Catalog pages 
are tab indexed for quick reference to the desired 
article and price list and description are legibly pre- 
sented. 

Added to the Barkley lines is the new Green-Edge 
personal file. It is designed to meet a long left demand 
for an inexpensive method of handling personal and 
private papers ordinarily lost or destroyed. 

~~ 


OKLAHOMA PROMISES BANNER WOODSTOCK 
YEAR 

H. G. Swenson, district manager for the Woodstock 
Typewriter Company in Oklahoma, was a recent visitor 
in Chicago. Mr. Swenson’s optimistic report said the 
sales of Woodstock typewriters throughout the entire 
length of Oklahoma had increased by leaps and bounds 
and promised a record-breaking year in that territory. 










The Accompanying Photograph Shows the Display 

Quarters of the DoMore Seating Service at St. Paul, 

Minn., and the Clever Arrangements of Merchan- 

The insert is of the exterior of store showing 
the attractive window. 


ilise. 





APPLIANCES 


OFFICE 


HORDER BULLETIN COMMENTS UPON NRA 

In General Bulletin No. 345, circulated among its em- 
ployes by Horder’s, Inc., Chicago, the first two para- 
graphs read as follows: 

“Just as long as it can this Company will continue 
in effect what it considers the beneficial features of 
NRA. 

“Basically we believe that personal efficiency will be 
the best substitute for regimentation. Efficiency will 
create individual success and satisfaction, individual 
success makes corporate success, general corporate suc- 
cess develops sectional activity and there follows then 
general business prosperity on a sound basis.” 

Continuing, the bulletin refers to adherence to max- 
imum hours and minimum wage recommended by NRA, 
pointing out that the company’s policy will be deter- 
mined by the trend both in the commercial stationery 
trade and in general business. Leadership can point 
the way, but the final factor of influence is resident 
in the acceptance or rejection of the NRA hours and 
wage suggestions by business in general. 

|Note.—The above expression of their intention by 
Horder’s, Inc., regarding what was valuable in the de- 
fJunct NRA, probably expresses the intention of all 
dealers who give serious consideration to the situation. | 

—— 
PRECOCIOUS TYPIST 

A news dispatch from Louisville recently reported 
that a boy of twelve was said by his father to be able 
to read when he was two years old, used a typewriter 
at three, and wrote fiction at four. His parents, Mr. 
and Mrs. Irvin H. Mills, said that the boy had been in- 
structed by travel, and that he had never been to a 
school, a church or a motion picture show. 

painiaiitintion 
CHICAGOAN JOINS NASHVILLE BUSINESS 

Robert Loomis has joined the Brandon Printing Com- 
pany, Nashville, Tenn. He is general manager of the 
business. He was associated with Hawkins & Loomis, 
Chicago printer, and disposed of his interest in that 
business. Subsequently he was with the Twentieth 
Century Press at Chicago, and McCormick & Hender- 
son. 

oe 

OKLAHOMA STATIONER TAKES MORE SPACE 

Wigger’s Inc., has moved its store to a downtown 
store in the retail district of Oklahoma City, Okla. This 
business was opened in 1915 at Parlett & Wigger Com- 
pany. Mr. Wigger was elected president of the Okla- 
homa City Stationers Association a short time ago. 
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CALIFORNIA YOUTH WINS SPEED CHAMPIONSHIP 
CUP 

The Glendale, Calif.. News Press of May 29 reported 
the fact that a cup emblematic of the typewriting 
championship of Southern California junior and senior 
high schools and junior colleges had come into posses- 
sion of the Theodore Roosevelt junior high school of 
Glendale, the trophy, sixteen inches high, having been 
won by Garry Gilbert, fourteen-year-old pupil of the 
Glendale school. He captured first place in the finals 


of the annual Southern California Typing Competition 
which this year was held at Belmont high school, Los 
Angeles. 

Gilbert made a new contest record of 82.3 words per 





Here is Garry Gilbert, Fourteen Year Old Southern California 
Boy who Defeated All the Local High School Pupils in a Speed 
Typing Contest. 


minute with an accuracy rating of 98.79 per cent. He 
is the son of Mr. and Mrs. Lee C. Gilbert, and a pupil 
of H. P. Fitzpatrick, instructor in typing at Theodore 
Roosevelt school. 

The report goes on to state that Harold Bjarnason, 
also of the Roosevelt school, won fourth prize in the 
third semester junior high typing division. Both quali- 
fied for the finals in the recent district competition 
held at San Fernando. 

The district winner of the division was Helen McNair 
of the Theodore Roosevelt. The three pupils named 
will be presented with gold pins and other insignia of 
honors in the district in final contests at a student 
assembly to be held in the near future. 

For the foregoing report and the picture which ac- 
companies this article, we are indebted to C. Elmer 
Anderson, president of the National Typewriter and 
Adding Machine Dealers Association, Pasadena, Calif. 

coiieemtiiiliimaiiaaes 
GIRL WINS CARTER’S POSTER PRIZE 

Winning over scores of other entrants, Miss Alice Jef- 
ferson, of the Pratt Institute, Brooklyn, N. Y., was re- 
cently presented with the Carter’s Ink Company prize 
of $50 for the best poster depicting activities of the 
American Society for the Prevention of Cruelty to Ani- 
mals. 

The Carter’s Ink Company, makers of the well-known 
line of VelVet Tempera colors, offered the prize in an 
effort to stimulate public interest in the aims of the 
Society. Miss Jefferson’s prize-winning poster was on 
preservation of wild geese during the migratory season. 
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THE GUEST BOOK 

Theodore F. Peirce, president, Pacific Desk Company, 
Los Angeles, enroute to the annual meeting of Opti- 
mists International at St. Louis, affixed his signature 
to The Guest Book on June 11. The visit stimulated 
our determination to make the best of things as they 
are while doing—as all others do—what we can to make 
things “as they should be.” But aye! There’s the rub! 
The difference of opinion about what things “should 
be.” Time did not permit us to perfect a program for 
making everyone content and comfortable. Besides, 
four or five young men in Washington who know every- 
thing about economics and sociology and just how to 
mesh their cogs with industry, have that in hand. The 
first attempts failed, to be sure, and stripped a lot of 
gears,—but— 

From our conversation with Mr. Peirce we opine that 
the situation on the Pacific Coast is about the same as 
elsewhere. And that it is too soon to evaluate the Cali- 
fornia “Fair Trade” act. 

A visit with Ted Peirce always recharges our pep bat- 
teries and brightens the day. 

Silas C. Oviatt of New Orleans, southeastern dealer 
supervisor for the A. B. Dick Company, in Chicago to 
attend a special meeting of the supervisors, called for 
the week of June 16, looked in upon us on June 22. 
Although still young, Silas is “old timer” with the 
Mimeograph, his zeal for which is ever at top notch. 
At each visit with our old friend we learn more inter- 
esting things about the South in general and about 
New Orleans in particular: that New Orleans is about 
the best place in the world and that anybody who 
hasn’t seen that beautiful city has a delightful treat in 
store. 

W. E. Duerr of the B C D Office Equipment, Inc., De- 
troit, Mich., paid a call at the office of this journal on 
June 21. Mr. Duerr was in Chicago on business for his 
company and while here he looked about for some ex- 
perienced salesmen to handle the chairs, office furni- 
ture, fire and burglary protection, systems and index- 
ing and other important lines for which his company 
acts as distributor. He expressed himself as optimistic 
over the present and future of the office equipment 
business in Detroit. 

Frank L. Severance, secretary of The Pitt Corpora- 
tion, Kansas City, Mo., gave us the pleasure of a call on 
June 27 and told us about the unique features of the 
new binders designed by Mr. William Pitt, with which 
the company has reentered the loose leaf field. The 
company is enthusiastic over the reception of its line 
by the dealers to whom it has been shown. The num- 
ber will be increased as rapidly as the plans for expand- 
ing the business can be put into effect. Mr. Severance 
is delighted to be again associated with his old chief, 
Mr. Pitt, and in the same city in which he started in 
the field thirty odd years ago. He is looking forward 
with pleasure to contacting old friends in the trade. 
The company’s experience thus far encourages the of- 
ficials to look forward with optimism. 

Lawrence W. Hamm, president of The Pierce Com- 
pany, printers, lithographers and stationers at Fargo, 
N. D., signed The Guest Book on the 27th. Mr. Hamm 
also is governor of the Seventh Regional District of the 
National Stationers Association and president of the 
North Dakota Stationers Association. He reports an 
attractive increase of business over last year. While in 
Chicago, he purchased a press and visited at the offices 
of the A. B. Dick Company, whom he represents in a 
group of counties. 








MEE TINGS—CONVENTIONS—DINNERS 


OFFICE EQUIPMENT MANUFACTURERS INSTITUTE 
MEETS AS GUEST OF DICTAPHONE CORPORATION 


BOSTON GREETS FIRST DISTRICT STATIONERS 


By this time the first two-day convention of Regional 
District No. 1 of the National Stationers’ Association at 
Boston, Mass., will have passed into history as probably 
one of the biggest and most successful meetings in 
recent years. 

Because of the late date (June 25 and 26) on which 
the convention was held, Office Appliances is able only 
to give a brief outline of the scheduled sessions. How- 
ever the August issue will contain a full and detailed 
account of the meetings, golf tournament and two ban- 
quets. 

With the New England Travelers Club taking the 
leading part in arranging an interesting and construc- 
tive program for the visitors, as well as a lavish and 
novel schedule for the ladies, the convention was ex- 
pected to live up to expectations. 

The opening day schedule was arranged as follows: 

At ten o’clock in the morning, an address of welcome 
by District Governor A. F. Rebhan, followed by ad- 
dresses on “The Latest Developments” by Charles P. 
Garvin, general manager of the National Stationers 
Association; “The Open Price Plan,” by Brooks Crosby; 
“The Educational Plan,” by J. Brooks, and “Creative 
Selling,” by J. S. Sprott, president, The Globe-Wernicke 
Co. 

The afternoon session was devoted to meetings of 
dealers, manufacturers and association members. At 
seven o’clock in the evening was scheduled the station- 
ers banquet with entertainment and dancing. 

The morning session of June 26 was set aside for a 
joint meeting of dealers and manufacturers to consider 
reports of the resolutions committee. A golf tourna- 
ment in the afternoon with sight-seeing trips for the 
ladies and a “Travelers Night” banquet and entertain- 
ment in the evening was to bring the convention to a 
close. 


~~ 


NEW YORK “METREM” HOLDS ELECTION 

The “Metrem” club of the New York office of Rem- 
ington Rand Inc., held its annual election June 3. 
There was keen interest in the campaigning. The 
meeting was conducted by J. J. Lindsay until it was 
turned over to the chairman. At that time a vote of 
appreciation was given to Mr. Lindsay for his success- 
ful activities as president the past two years. 

After the votes were counted the following were in- 
ducted into office: F. L. Case, president; W. J. Leather, 
vice president; Otto Meinhardt, secretary; J. W. Ott, 
treasurer. J. J. Lindsay and C. V. Quayle were elected 
to the board of directors. 

The new president is assured of the support of the 
membership the coming year in the chief activities of 
“MetRem’’—the cultivation and promotion of com- 
mercial welfare and fraternal spirit in the New York 
office, as well as throughout the entire Remington Rand 
Inc. organization. 


> 


CLEVELAND DEALERS HOLD SESSION 
The regular monthly meeting of the Cleveland Type- 
writer and Adding Machine Dealers Association was 
held in the Allerton hotel with a dinner preceding the 
usual business session. Matters relating to rentals and 


repairs were discussed at length by the large number 
of dealers present, and plans for a proposed Associa- 
tion outing to be held soon, were approved.—_AED 


(Pictures on Opposite Page) 


With officials of the Dictaphone Corporation acting 
as hosts, sixty members of the Office Equipment Manu- 
facturers Institute attended the regular quarterly 
meeting of the organization, June 6 and 7, at Bridge- 
port, Conn. 

Faced with an unusually large program for the two- 
day business session, the delegates attended five meet- 
ings and still managed to participate in the fine pro- 
gram of entertainment arranged in their honor by the 
Institute’s host. 

The highlight of the outcome of the business ses- 
sions, it was conceded, was that in which the Code 
executive committee unanimously recommended to 
the industry that it continue to abide by code provi- 
sions. The recommendation was received with enthu- 
siasm by the manufacturer’s representatives. 

The convention got under way officially with an ad- 
dress of welcome by Mayor Jasper McLevy who spoke 
to the assembled Institute members in their headquar- 
ters at the Stratfield hotel. The speech was preceded 
by a reading of the treasurer’s report, roll call and the 
introduction of new members. 

Due to the absence of H. R. Russell, of the National 
Cash Register Company, who is president of the In- 
stitute, the meetings were presided over by W. R. 
Greenwood, vice-president, who introduced Herman W. 
Steinkraus, vice-president of the Bridgeport Brass 
Company. Mr. Steinkraus spoke at length on sales- 
manship and stressed necessity of studying salesmen. 
He said, in part: 

“The most complicated machine to deal with in the 
business field is the human equation. We find the 
errors easily in machines, but it is not so easy to find 
what is wrong with human beings. The trouble is that 
when a machine goes wrong we usually repair it, but 
when a man goes wrong we fire him without a regard 
to the investment we have in him.” 

Other speakers on the two-day program included: 
J. L. Stewart, Burroughs Adding Machine Company; 
L. H. LaMotte, International Business Machines Cor- 
poration; W. M. Cooper, American Sales Book Com- 
pany; W. K. Page, Addressograph-Multigraph Corpo- 
ration; L. C. Stowell, Dictaphone Corporation; W. R. 
Greenwood, Postage Meter Company, and J. M. Hack- 
ney, Woodstock Typewriter Company. 

The second day was devoted to short sessions and a 
visit to the Bridgeport factories of the Dictaphone Cor- 
poration, Remington-Rand, Inc., and the Underwood 
Elliott Fisher Company. Golf and a sail upon Long 
Island Sound completed the convention. 

a 
DO MORE ORGANIZES OFFICE STAFF CLUB 

The first of a series of monthly meetings for the pur- 
pose of organizing a club for the headquarters office 
personnel was held by the DoMore Chair Company in 
its general offices, Elkhart, Ind., June 2. 

The purpose of the club is to promote the interests 
of all concerned through suggestions for improvements 
in office practice and methods, and the social welfare 
of its individual members. A meeting will be held each 
month and will be featured by a dinner given by the 
firm. 

The June meeting was concluded with several hours 
of social festivities at the home of H. B. Williams, gen- 
eral manager of DoMore. 
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Snapped at the Bridgeport Meeting of the 
Office Equipment Manufacturers Institute. 
1. Left: M. S. Eylar, vice-president, Un- 
derwood Elliott Fisher Co. and vice-presi- 
dent of the Institute. Right: P. D. 
Wagoner, president, Underwood Elliott 
Fisher Co., and vice-president of Institute. 
2. J. L. Stewart, Burroughs Adding Ma- 
chine Co. 3. Left: C. R.Strohm, Under- 
wood Elliott Fisher Co., secretary of the 
Institute. Right: J. Lee Sweeney, execu- 
tive secretary of the Institute. 4. W. R. 
Greenwood, general sales manager, Post- 
age Meter Co., vice-president of the Insti- 
tute, and, with W. H. Wheeler, Jr., vice- 
president of the Postage Meter Co., the 
host on the yacht Lady Lou. 5. The good 
ship Lady Lou leaving the dock at Bridge- 
port for an afternoon sail with a group of 
Office Equipment Manufacturers Institute 
members aboard. 6. W.H. Wheeler, Jr.. 
vice-president of the Postage Meter Co.., 
and host with W. R. Greenwood of Post- 
age Meter Co., aboard the Lady Lou for 
the sail Friday afternoon. M. V. Miller, 
sales manager of Royal Typewriter Co. is 
“walking the plank” in the left back- 
ground. 7. The hosts of the meeting. 
Left to right: J. L. MeIntosh, L. C. Sto- 
well, M. B. Sands, and C. E. Hallenborg. 
all officials of the Dictaphone Sales Corp. 
8. The only golf foursome at the meeting 
(and J. L. MeIntosh insisted that he was 
only the chauffeur). Left to right: A. W. 
Vanderhoof, Standard Mailing Machines 
Co.; C. E. Hallenborg and J. L. MeIntosh. 
both of the Dictaphone Sales Corp., and 
K. M. Henderson, Ditto, Ine. 













































rHE Orrice EquipMeENtT MANuraActurers INSTITUTE AT THE UNiversiry CLus, Brincerort, Conn.., 
June 6, 1935. 


MEMBERS OF 


O. J. Sundstrand, Underwood Elliott Fisher Co.; R. M. 
Winger, Addressograph-Multigraph Corp.; J. M. Hack- 
ney, Woodstock Typewriter Co.; T. E. Miller, Shaw- 
Walker Co.; C. F. Price, Remington Rand Inc.; W. E. 
Snodgrass, guest (Amer. Tel. & Tel. Co.); L. H. La 
Motte, International Business Machines Corp.; S. W. 
Whiting, Dictaphone Corp. 
Back Row: D. S. Thrall, National Cash Register Co.; 
W. M. Cooper, American Sales Book Co.; W. A. Metz- 


From left to right: Kneeling: C. E. Hallenberg, Dicta- 
phone Corp.; R. E. Stewart, Underwood Elliott Fisher 
Co.; M. B. Sands, Dictaphone Corp.; T. J. Flynn, 
Thomas A. Edison Ine.; J. L. McIntosh, Dictaphone 
Corp.; W. R. Hickok, Stromberg Electric Co. 
First Row: F. U. Conard, Underwood Elliott Fisher 
Co.; J. L. Sweeney, executive secretary, Institute; J. L. 
Stewart, Burroughs Adding Machine Co.; K. M. Hender- 
son, Ditto, Inc.; L. C. Stowell, Dictaphone Corp.: W. R. 


Greenwoed, Pitney-Bowes Postage Meter Co.: F. B. Pat- 
terson, National Cash Register Co.; M. S. Eylar, Under- 
wood Elliott Fisher Co.; P. D. Wagoner, Underwood 
Elliott Fisher Co.; S. C. Allyn, National Cash Register 
Co.; W. H. Wheeler, Jr., Pitney-Bowes Postage Meter Co. 
Second Row: A. W. Vanderhoof, Standard Mailing Ma- 
chines Co.; C. R. Ketchum, Pollard-Alling Mfg. Co.; 


ger, Royal Typewriter Co.; M. V. Miller, Royal Type- 
writer Co.; L. H. Thompson, National Cash Register 
Co.: W. K. Page, Addressograph-Multigraph Corp.; C. 
R. Strohm, Underwood Elliott Fisher Co.; S. J. Foote, 
Todd Co.; R. T. Harris, Dictaphone Corp.; T. H. Beard, 
Dictaphone Corp. 
(Photo by Arthur W. Linney, Bridgeport, Conn.) 








The Crowd at the Chicago Typewriter Fraternity 


CHICAGO TYPEWRITER MEN PICNIC 

Upwards of five hundred people, including children 
and grown-ups, attended the annual picnic of the 
Chicago Typewriter Dealers Association at Thatcher’s 
Woods on June 22. The fun began at ten o’clock in the 
morning and lasted until ten at night. There were 
games galore and prizes were numerous enough to sat- 
isfy everybody. Noise and fun makers were distributed 
on the arrival of each load of people. This lasted for 
two hours while the picnickers were getting settled and 
acquainted. During this time there was horseshoe 
pitching, ball games and other amusements of an im- 
promptu character. From ten to one the time was 
devoted to luncheon, everybody having brought his own 
dinner or purchasing it on the grounds as the case 
might be. 

In the afternoon there was a kiddies’ parade led by 
the king of laughmakers, the clown, who continued his 
clown and pony entertainment all day. Following the 
parade, there was a girls’ race for tots up to six years 
of age. Girls from six to twelve then raced, followed by 
a boys’ race up to six years and another boys’ race for 
boys from six to twelve years of age. A feature of the 
midafternoon program was the girls’ race for girls 
twelve years of age and older. Then there was a ball 
game between the Ames Supply Company and the 
Typewriter Specialists, in which the Ames Nine won 
by a big figure. After the taking of the official photo- 
graph reproduced on this page, a seven-inning ball 
game was played by nines selected from the manufac- 
turers and from the dealers. 


round prizes were awarded at 5:00 o’clock, followed 
by community singing in the pavilion led by Eddie 
Sheehan and gang, and at 6:00 P. M. dinner was eaten 
and after that the picnickers danced to the tunes of 
a six piece orchestra. 

The judges of the different events included Messrs. 
Shipley, Schroeder, Sallander, Hazen Ames, Albright, 
Art Lyon, Jim Ward, Sr., and Art Froehlich. 


The Ames Supply Company donated the beer for the 
occasion and many others in the field contributed cash 
for the purchase of the different prizes. These con- 
tributors included L. C. Smith & Corona Typewriters, 
Inc.; Remington Rand, Inc.; Royal Typewriter Com- 
pany, Inc.; Underwood Elliott Fisher Company; 
Woodstock Typewriter Company; Ames Supply Com- 
pany; International Typewriter Exchange: Reli- 
able Typewriter & Adding Machine Corporation; 
Shipman-Ward Manufacturing Company; Pruitt, Inc.; 
All Makes Typewriter Exchange; American Type- 
writer Exchange; Illinois Typewriter Company; 
Kingson Service; Stack Typewriter & Supply Com- 
pany; Typewriter Sales & Service; Typewriter 
Service & Exchange; Manufacturers Typewriter Clear- 
ing House; Holbrook & Gibson; Walter Lothrop; Otto 
Ernest; Star Typewriter Company; Peter Paul. 


The event was one which will long be remembered. 
for in addition to the interest in the several events and 


Picnic, Thatcher’s Woods, Saturday, June 22 
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Snaps from Chicago Typewriter Dealers” 
Pienic. 


On the Opposite Page 


1. Reading left to right: Lamont Wood, Mid-West Typewriter 
Company, Kansas City; James P. Ward, Jr., Shipman-Ward 
Manufacturing Company; A. R. Ames, Ames Supply Company; 
A. B. Froehlich, Reliable Typewriter & Adding Machine Cor- 
poration; a group of Wards—Dick Ward, James P. Ward, Sr., 
Miss Lillian Krack, employed by Shipman-Ward Manufactur- 
ing Company, and James P. Ward, Jr. 

2. Joe Klasa, and William F. Clausing, International Type- 
writer Exchange; J. A. Luetz and Hazen Ames of Ames Supply 
Company; Dal Marvil, brother-in-law of Hazen, and football 
coach at University of San Francisco; N. J. Van Dyne, Virginia 
Stoner, A. N. Hoskinson and W. J. Harper, all of Underwood 
Elliott Fisher Company. 

3. Bob Morrissey and Hank Schroeder, Remington Rand, Ine. 

1. Mrs. Hazen Ames and Hazen Ames, Ames Supply Company. 

5. Glenelyn and Beverly Lawless, Dancers—-Daughters of 
a typewriter man. 

6. A Hot Game of Marbles._Joe Taxis, Varityper Company; 
Chuck Koetke (standing) Carl Marine, Underwood Elliott Fisher 
Company; Joseph Keating and Aivin Kloeckner, Typewriter 
Sales & Service, Inc. Inset: Tom Stack, Stack Typewriter Com- 
pany. 

7. A. B. Froehlich, Reliable Typewriter & Adding Machine 
Corporation; E. J. Sheehan, Ames Supply Company. 

8. G. C. Morley, Woodstock Typewriter Company; Mrs. 
Morley; H. R. Karcher, Ames Specialty Company; two Ames 
Supply Company baseball players walking from the camera 
and showing the famous Ames cat; J. Johnson, L. C. Smith & 
Corona Typewriters, Inc.; F. D. Kline and C. Phillips of 
Typewriter Sales & Service. 

9. R. Schramm, Miss Elsie Herman and A. F. Peterson, all 
Underwood Elliott Fisher Company; the whole DeWick family ; 
Art, L. C. Smith manager at Davenport, Art, Jr.. and Mrs, Art: 
Barbara Albright; L. M. Albright, president Chicago Typewriter 
Dealers Association; Marjorie Albright and Mrs. L. M. Albright. 

10. Lamont Wood, Mid-West Typewriter Company, Kansas 
City; Marjorie Vowell, Typewriter Sales & Service; A. B. Sal- 
lander, L. C. Smith & Corona Typewriters, Inc.; John Connors, 
Ames Supply Company; Ray Labres, Typewriter Sales & Serv- 
ice; Larry MeDonough, Royal Typewriter Company, Inc.; J. 
J. Balaz, Royal Typewriter Company: Mrs. Irene Lowther. 
Office Equipment Mart; W. M. Shipley, Reliable Typewriter 
& Adding Machine Corporation. 

ll. Elmer Young, Young Office Equipment Company; W. W. 
Beutler, Typewriter Service & Exchange; F. H. Calhoun, Chi- 
cago representative, Peerless Key Company; J. B. McCormick, 
sales manager, L. C. Smith & Corona Typewriters, Inc.; Venida 
and Lolita Labres, daughters of Ray Labres of Typewriter 
Sales & Service: F. L. MeCoughey, Des Moines manager L. C. 
Smith & Corona Typewriters, Inc.; A. H. Kellstedt, Peoria 
Typewriter Company, Peoria, Ill.; J. A. Lyons, Manufacturers 
Typewriter Clearing House. 


in the opportunity of getting together on a social basis, 
the picnic was attended by a number of typewriter men 
from Milwaukee and Minneapolis. 

Roy Anders of the Ames Supply Company, formerly 
a band leader at Decatur, Ill, served as impromptu 
pianist during some of the rain storms. 

One of the extra features of the day was a game of 
marbles. We understand that the participants played 
for keeps. 

This was the fourth annual picnic and was declared 
to be the best picnic that the association has yet held. 
The accommodations at Thatcher’s Woods are excel- 
lent and it is hoped that the same grounds may be ob- 
tained for the picnic next year. 












































CARBON AND RIBBON DEALERS ASSOCIATION 
HEAD COMMENTS UPON NRA DECISION 

Officers and members of the Carbon and Ribbon 
Dealers’ Association of Northern California are making 
final plans for the annual meeting of the organization 
to be held in San Francisco, August 9. At that time 
a president, vice-president, treasurer and five directors 
will be elected. 

F. A. Hammergren, founder and president of the as- 
sociation, recently addressed a letter to members of 
the industry in which he cited the position of the as- 





F. A. Hammergren 


sociation in relation to the NRA decision of the Su- 


preme court. The letter follows: 

“The United States Supreme Court has declared the Code provisions 
of the N. I. R. A. unconstitutional, setting out that the delegation of 
power by Congress to the President was not a proper delegation of that 
body The President immediately declared all codes abandoned, but 
urged all employers to cooperate with the NRA. 

“In most cases, Associations, Employers, and Individuals rallied to 
his support. In a number of instances there were reports of wage re- 
ductions, increased hours for workmen and a general practice of ‘price 
cutting.’ 

“As President of this Association, I personally urge every member 
of our industry to continue to operate under the ‘Fair Trade Practices’ 
adopted by this Association, maintain the same spirit of friendliness 
toward his competitor and to ‘stand by’ to protect what we, collectively, 
have built in a period of more than two years. 

“At no time has this Association nor our industry been regulated by 
a legalized code. We have operated on a moral code which has been 
beneficial to the entire trade, and as the court decision does not affect 
us, there is no reason for us not to continue our program of self-gov- 
ernment 

“As most of the code provisions have been regulated into the ‘Cali 
fornia Fair Trade Practice,’ the possibility of reduced wages and in- 
creased hours are minimized. Price fixing has never figured in our 
scheme of operations, so we need not concern ourselves over that sit 
uation 

“We must assume the responsibility of continuing the merits of what 
this group represents Let us accept that responsibility.” 


Other officers of the Association are W. G. Huston, 
of Mittag & Volger, Inc., vice-president; L. H. Chap- 
man, of A. Carlisle & Company, treasurer, and John H. 
Griffith, secretary. 


> 





Meeting Held at the Medina Athletic Club in Chicago, Where 

Dealers from That Section Gathered to Hear the New Royal 

Portable “Talkie.”.-Western Sunervisor J. L. McDonnough. 

of the Royal Typewriter Company, presented the film to the 
large group shown above. 
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On the Opposite Page—Pictures Taken at the Wis-IL Club 
Outing. 
1. H. S. Bolles, Graver-Dearborn Company; Peyton Barkley, 
Cc. L. Barkley Company; Tom Valleau, George E. Fox & Com- 
pany; Harry Prescott, Associated Stationers Supply Company; 
Norman Pearce, Eberhard Faber Pencil Company; Jack Lene- 
han, Wilson-Jones Company; Ollie Hamilton, F. S. Webster 
Company; Bill Sahm, Eagle Pencil Company. 
2. George Cormack, Wilson-Jones Company; Ralph Maneval, 
A. W. Faber, Inc.; Elmer Krumwiede, manufacturers’ repre- 
sentative; Fred Seymour, Horder’s, Inc.; Al Skibbe, Associated 
Stationers Supply Company; Leo Stein, Stein Brothers Manu- 
facturing Company; Ben Powell, A. W. Faber, Inc.; Mack 
Carter, assistant pro at Westward Ho. 
3. H. I. Hougan, C. P. Schoen, A. G. Bassett, The Wahl Com- 
pany; J. L. Johnson; Lou Kriloff, Albert Sokolec and Phil Sol. 
Reliable Stationery Company; Tom _ Bledsoe, Autopoint 
Company. 
t. Charles Underwood, Fulton Specialty Company; T. Mac- 
Corkindale, Just & Son; Al. McLane, Spencerian Pen Com- 
pany; John A. Gilbert, Office Appliances; R. Janovsky, Wilson- 
Jones Company; G. J. Aigner and W. D. Comstock, G. J. 
Aigner Company; H. O. Atwood, Eberhard Faber Pencil 
Company. 
5. Harry Horder, Horder’s, Inc.; Bill Cox, The Carter's Ink 
Company; G. O. Stevens, Stevens, Maloney & Company; Russell 
Carpenter, Sanford Manufacturing Company; Clark Roland, 
Marshall-Jackson Company; Harry Calvin, Wilson-Jones Com- 
pany; Herbert Walsh, Southworth Paper Company; Eric 
Behmer, Marshall-Jackson Company. 
6. Bill Dalton, Noesting Pin Ticket Company; Norman Pearce, 
Eberhard Faber Pencil Company; Ollie Hamilton, F. S. Webster 
Company; Ray Anderson; J. B. Holmes and R. J. Vojta, Frank 
Mashek & Company. 
7. Ernie Lund, Englewood Blue Print Company; Gordon 
Kickels, The Globe-Wernicke Co.; Harry Balch, Quality Park 
Envelope Company; Bill Schuster, National Blank Book Com- 
pany; Fred C. Hawkins, John Smythe, Geyer’s Stationer; Harold 
Hawkins, Stationers Loose Leaf Company.—Snapshots by Ben 
Powell of A. W. Faber, Inc. 
a 
WIS-ILL CLUB HOLDS OUTING 
The first outing of the Wis-Ill Club was held June 21 
at the Westward Ho country club, located three miles 
north of Melrose Park, Ill. It consisted of eighteen 
holes of golf, a baseball game, a dinner and entertain- 


ment. Ninety men were present. 

The Westward Ho course was in fine condition. Some 
liked it so well that they managed to squeeze in an ex- 
tra nine holes. All prizes were for blind bogey and were 
in cash. First prize went to Gordon Kickels of The 
Globe-Wernicke Co.; second prize to Leo Stein of Stein 
Bros. Manufacturing Company; third prize was divided 
among H. O. Atwood of Eberhard Faber Pencil Com- 
pany; Herbert Walsh of Southworth Paper Company; 
Bill Schuster of National Blank Book Company and 
P. H. Sol of Reliable Stationery Company. 

In the ball game, manufacturers’ representatives 
were opposed to their dealer customers. The repre- 
sentatives were members of the club. Dealers were 
their guests. The game was exciting until a light 
shower brought it to a close. That, however, did no 
harm because it came at the time when the players 
were expected to prepare for dinner. 

Professional musical entertainment was provided for 
the dinner and afterward. Among some impromptu 
specialties were songs by Harry Prescott of Associated 
Stationers Supply Company; T. MacCorkindale, Just & 
Son, and Bob Lauder, Englewood Blue Print Co. 

When George Cormack started early to get in a few 
practice holes, he was corraled by an Universal News 
Reel photographer and spent about an hour or so be- 
fore the camera, playing golf or at it with a young lady 
for a partner, who travelled the course in a ricksha 
pulled by her caddy instead of walking. The reporter 
for Office Appliances assisted at the early part of the 
picture, but then deserted it in favor of the ancient 
Scotch game which was the principal attraction of the 
day. G.O. Stevens, Stevens, Maloney & Company, found 








upon arrival that an essential part of his wardrobe was 
missing. Fortunately, his father, Charles A. Stevens, is 
a member of Westward Ho and Ollie remedied what 
might have been a desperate situation by borrowing 
from his father’s locker. The elder Stevens also at- 
tended, but arrived after the golf game. 

Gordon Kickels demonstrated a powerful drive. At 
one hole his woodshot hit near the top of a tall tree 
overhanging the green. It would have been good for 
at least another fifty yards in the open. It bounced 
around in the tree, dropped to the green and rolled to 
a point three inches from the cup. 





Harold Hawkins, of the Stationers Loose Leaf Com- 
pany, came down from Milwaukee to participate. Of- 
fice Appliances’ reporter had the pleasure of a few 
practice holes with him at noon and nine in the eve- 
ning after the tournament was over. 

Fred Fenne of Neva-Clog Products, Inc., traveled four 
hundred miles by car to be present and arrived in time 
for dinner. In the morning he was in Delaware, Ohio. 

The outing was a real success. The chairman of the 
golf committee was George Cormack. Norman Pearce 
of Eberhard Faber Pencil Company had charge of en- 
tertainment. 





——— ee 
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HAMAKER ADDRESSES INDUSTRIAL ADVERTISERS 

At the annual convention of the Advertising Fed- 
eration of America held at the Palmer House in Chi- 
cago during the week of June 10, L. S. Hamaker, vice- 
president and general manager, Berger Manufacturing 
Company, spoke before the Industrial Marketing Con- 
ference. The subject was “Coordinating Technical Re- 
search and Publicity in the Development of New Mar- 
kets.”” The meeting was sponsored jointly by the Engi- 
neering Advertisers Association, The Chicago chapter 
of the National Industrial Advertisers Association and 
the Chicago Dotted Line Club of The Associated Busi- 
ness Papers, Inc. 

In the course of his remarks Mr. Hamaker said that 
many concerns make the mistake of manufacturing 
and marketing new products just because their plants 
are equipped for the production. Two questions which 
he said should be answered before going ahead with a 
new number are, “Can it be sold at a profit?” and 
“What are the marketing possibilities?” Actual cases 
were cited to illustrate the point. He stated that the 











L. S. Hamaker 


depression caused manufacturers to search for new 
products, some of which were ridiculous from the 
standpoint of sales prospects, and that many com- 
panies were money in pocket because they did not go 
ahead with new products which at first seemed quite 
desirable. 

Mr. Hamaker’s turn to speak came late in the day 
when one would expect an audience which had sat still 
for four hours to become restless. He handled a serious 
subject remarkably well, flavored it with a sprinkling 
of humor and held the close attention of his listeners. 
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Dinner Given by Division Sales Managers Hill, 
Theis, Beadle and Mark to Dealer Supervisors of 
The A. B. Dick Company of Chicago on the 
Evening of June Seventeen.Seated at the head 
of the table is M. E. Roberts, general sales man- 
ager of the company. Clockwise around the table 
beginning at bottom left: M. C. Conradsen, district 
15, Seattle; T. S. White, district 10, Indianapolis; 
G. S. Crumbaugh, district 3, Philadelphia; H. 5. 
Kinsman, district 2, Rochester; C. H. Brubaker. 
district 1, Boston; H. A. Warner, district 11, Des 
Moines: J. A. Boydell, district 4, Harrisburg; C. 
P. Hansen, district 9, Wis-Mich.; J. A. Beadle. 
sales manager division No. 3; E. F. Hill, sales man- 
ager division No. 1; L. R. Mark, sales manager 
division No. 4; J. E. Theis, sales manager division 
No. 2: S. C. Oviatt, district No. 6, Birmingham; 
E. A. Petersen, assistant to general sales manager: 
I. H. Stever, division No. 5, Charlotte, N. C.; A. P. 
Strickland, division No. 14, Denver: G. M. Moffitt, 
division No. 8, Ohio; J. G. Creal, division No. 13, 
Texas; J. O. Barnes, division No. 12, Mo.-Kans.; 
W. M. Moses. division No. 16, California: and F. 
Sissons, division No. 17, West Canada. 





Organization Meeting Held Recently by Dealers in Merri- 
mac Valley, New England.—After the dinner Portable Sales 
Manager W. A. Metzger of the Royal Typewriter Company 
and District Manager C. A. Bane of the portable department 
showed a new film giving dealers helpful hints in merchandis- 
ing Royal portables. Representatives from all parts of New 
England attended the meeting and expressed appreciation for 
the moving picture demonstration of the new Royal portable. 


GLOBE-WERNICKE WORKERS STEP OUT 

The tenth annual outing of Globe-Wernicke workers 
and their families was held at Coney Island, an amuse- 
ment park near Cincinnati, June 22. It was sponsored 
by the Employes Mutual Aid Society. 

Thousands of Globe-Wernicke folks thoroughly en- 
joyed the interesting program which included a boat 
ride on the Ohio river to and from Cincinnati; an ex- 
citing ball game between two teams of the Norwood 
Industrial League, won by Globe-Wernicke, 4-2; danc- 
ing, a swimming party and many amusement features 
of the park. 

In commenting on the affair President J. S. Sprott 
said it was one of the most enjoyable ever held and he 
warmly praised the manner in which the employes’ 
committee handled the arrangements for the outing. 


a oe 


STATIONERS AND REPRESENTATIVES GATHER 
AT NIPPERSINK 
Representatives of manufacturers and some Chicago 
stationers were included in the party which attended 
the outing of the Chicago Ad Post of the American 
Legion. The outing was held at Nippersink Lodge, 
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Nippersink, Wisconsin, on June 14, 15 and 16. Golf, 
fishing and other sports provided a full three day pro- 
gram. Among those who attended were W. J. Dalton, 
Eric Steinbeck, Harry Balch, Herbert Walsh, George 
Cormack, Jack Lenehan, John Lyng, Charles Smith, 
Charles Weil, George Fox, Peyton Barkley, Carl Carlson, 
Otto Bull, Walter Snelling, Karl Castle, and Harold 
Hoffmann. 
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At the left—Pictures snapped at the Chico Outing at Navajo 
Fields.-Top row left to right, Nels Malmquist, guest; Gordon 
Kickels, The Globe-Wernicke Co.; George Cormack, Wilson- 
Jones; E. R. Lund, Englewood Blue Print Co. Second row, 
Herbert Walsh, Southworth Co.; Eric Behmer, Marshall-Jackson 
Co.; Bill Schuster, National Blank Book Co.; Clark Roland, 
Marshall-Jackson Co. Third row, Harry Balch, Quality Park 
Envelope Co.; John Gilbert, Office Appliances; Fred Fenne, 
Neva-Clog Products Inc.; Russell Carpenter, Sanford Manufac- 
turing Co. Fourth row, C. M. Flight, Oxford Filing Supply 
Co.; Don Chadduck, Carters Ink Co.; Ben Powell, A. W. Faber, 
Inc.; Bill Cox, Carters Ink Co. Fifth row, Norman Pearce, 
Eberhard Faber Pencil Co.; John Smythe, Geyers Stationer; 
A. E. Bergland, Joseph Dixon Crucible Co. Sixth row, Cless 
Burras, Cless O. Burras, Oak Park; Rudy Janovsky, Wilson- 
Jones; Bob Pierritz, Pierritz Bros.; H. O. Atwood, Eberhard 
Faber Pencil Co. Bottom row, Sam Rosenthal and Sol Hurtig, 
Wicker Park Stationers; S. W. Winslow, Whiting Paper Co.; 
Harry Calvin, Wilson-Jones Co. 
- 0 


CHICO STATIONERS ENTERTAIN AT GOLF 

The Chico Club, composed of stationers in outlying 
parts of Chicago and suburbs, held their first golf out- 
ing of the year at the Navajo Fields Country Club 
June 5. This club is the one of which E. R. (Ernie) 
Lund of Englewood Blue Print Company is a member. 
As usual he showed the way with an attractive score. 
Some of the most accurate iron shooting was the work 
of Harry Balch of Quality Park Envelope Company. On 
one par three hole his tee shot came to a stop half an 
inch from the cup. Many in the party could not resist 
the temptation to continue after eighteen holes, some 
playing twenty-seven before they decided it was time 
to go to the showers and get ready for the steak dinner 
which followed. 

The Chico stationers invite manufacturers’ repre- 
sentatives to their outings and many of the representa- 
tives find it a pleasure to participate. An afternoon 
and evening of good sport and good fellowship was 
provided. 

—————————<—_— 
NATIONAL OFFICE MANAGEMENT ASSOCIATION 
MEETS 

Nearly 300 members attended the sixteenth annual 
conference of the National Office Management Asso- 
ciation held in Philadelphia, June 3, 4 and 5, inclusive. 

A principal feature of the convention, in addition to 
the election of officers, was the presentation to Mrs. 
W. H. Leffingwell of the NOMA fellowship, awarded 
posthumously to her husband, the late William Henry 
Leffingwell. The presentation was made by H. A. Hopf, 
past-president of the organization. 

Among the many who presided over the assembled 
delegates at the various sessions was L. C. Stowell, 
president of the Dictaphone Sales Corporation, New 
York. Mr. Stowell wielded the gavel at a meeting at 
which R. C. Hitchcock, Westinghouse Electric & Manu- 
facturing Company, Newark, N. J., was the principal 
speaker. Other speakers were: 

P. L. Davidson, Carrier Engineering Corporation, 
Philadelphia; Dr. J. Douglas Brown, Princeton Univer- 
sity; Dr. W. E. Fisher, University of Pennsylvania; Dr. 
Ernest J. Dewees, Philadelphia; W. H. Evans, Philadel- 
phia; W. M. Beers, Western Electric Company; R. S. 
McKenzie, Atlantic Refining Company, Philadelphia; 
E. F. Randolph, Jr., General Electric Company; Dr. 
Donald Laird, Colgate University, and Harold B. Ber- 
gen, Cincinnati, O. 

venience 
12:30 CLUB WELCOMES CHIEF HOME 

More than one hundred members and friends con- 
gregated at the Staten Island Elks Lodge Clubhouse at 
Oakwood Heights, N. Y., for the annual outing of the 
Stationers 12:30 Club, June 19. Though the day was 
anything but bright, wise and farsighted planning 
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brought an enjoyable session despite the inclement 
weather. 

A few hardy souls, who never let weather interfere 
with anything, managed to play a few holes of golf at 
the nearby Richmond Country Club, but the majority 
confined themselves to indoor sports and cards. 

The assembled members were particularly pleased to 
welcome home Harry Tehan, president of the club, who 
has been absent for more than five months on a lei- 
surely tour of the country. Mr. Tehan responded to the 
rousing greeting and particularly thanked the Outing 
Committee for its efforts in making the day a success. 


ENGRAVERS HOLD CHICAGO CONFERENCE 

With delegates present from every principal business 
city in the country, the Engraved Stationery Manu- 
facturers Association held its annual conference in Chi- 
cago, June 16 to 19. 

Chief among the resolutions adopted by the delegates 
was one approving the “Price Determination Schedule” 
issued early in April, and another by which the dele- 
gates agreed to maintain the hours, wages and child 
labor provisions of the industry as just and stabilizing 
measures. 

Among those present who are office equipment deal- 
ers as well as engravers, were the following: L. J. 
Sears, Franklin Printing and Engraving Company, 
Toledo; W. P. Waddy, Everett Waddey Company, Rich- 
mond, Va.; H. E. DeCamp, S. D. Childs & Company, 
Chicago, and L. A. Ostermayer, Clark & Courts, Gal- 
veston, Tex. 

For this report, we are indebted to A. D. Wiggins, 
president, The John B. Wiggins Company, Chicago. 
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NEW EXPANDING ENVELOPE ASSOCIATION 

Following the Supreme Court decision on the N.R.A. 
fourteen manufacturers whose output is approximately 
ninety per cent of the specialty envelopes made in con- 
nection with the office equipment industry, got together 
and organized under the name, Expanding and Spe- 
cialty Envelope Institute. It was decided to continue 
operating under N.R.A. hours and wages. 

Nelson Bushnell of the Alvah Bushnell Company of 
Philadelphia was elected president; H. J. Hoffman of 
the Smead Manufacturing Company, vice-president; J. 
W. Willmore of Cooke & Cobb Company, treasurer, and 
J. W. McLean, executive secretary. 

The meeting was held June 10 and 11. The board 
of directors consists of Messrs. Bushnell, Hoffman, Will- 
more, John Fitzgerald of Ames Safety Envelope Com- 
pany of Boston and Frank Vallou of the Wilson-Jones 
Company, Chicago. 

CONNECTICUT STATIONERS OUTING 

Scorching weather and very little shade from the 
sun’s rays failed to stop members of the Connecticut 
Valley Stationers Association holding their annual out- 
ing with its traditional golf game at the Rock Ledge 
Golf Club, June 20. 

That the C. V. S. A.’ers take their golf more than 
seriously was evidenced by the fact that the majority 
of scores hovered about the eighties instead of drifting 
skyward to the three-figure mark. 

Following a dinner in the evening, Leo Burt, presi- 
dent of the Association, addressed the gathering and 
called upon Gustave Fischer who presented a resolution 
in tribute to a departed member, the late Bill Haggerty. 





Cavent py THe Camera at THE Connecticut VALLEY OvutTING at THE RockLepce Country Cius, West Hartrorp, 
Conn., June 13, 1935. 


1. L te R—E. A. Kramer, E. E. Smith, G. Edward 
Palmer, W. P. Hoy and John F. Molloy. 

2. L to R—Geo. W. Hockbarth, H. A. Brainerd and 
G. W. Anderson. 

3. L to R—Leo W. Burt, Burt & Jeffers, Inc., Presi- 
dent of the Connecticut Valley Stationers’ Association; 
Bill Driscoll, Carter’s Ink Co.; Stanley MeGar of J. F. 
Molloy Co., Secretary of Connecticut Valley Stationers” 
Association; Sid Challenger and E. B. Clarke, L. E. 
Waterman Pen Co. 

4. L to R—Ray I. Cowles, Bradley & Scoville, Inc.; 
W. B. Keppie; J. D. Lehman and W. H. Robertson. 

5. L te R—Ernest Childs, W. H. Gunlocke Chair Co., 
and F. L. Jeffers, Burt & Jeffers, Inc. 


6. L to R—C. H. Everly, Office Appliances; Tom 
Stonehouse, and Bill Evans both with W. A. Sheaffer 
Pen Co.; G. C. Wheeler, Office Appliances. 

7. L to R—Jim Hobart, Eberhard Faber Pencil Co.: 
Art Shearman, Wilson-Jones Co.; Ted Hargan, Yawman 
& Erbe Mfg. Co.; Jos. Brooks, Brooks Mfg. Co. and 
Walter Nichols, Weis Mfg. Co. 

8. L to R—Grenville Davis, Acco Products, Inc.; Jack 
Kennedy, Trussell Mfg. Co. and Acco.; Guy Hart, 
Joseph Dixon Crucible Co. 

9. L to R—Donald Macdonald, Bradley & Scoville. 
Ine.; Harry Ferry, National Blank Book Co.; John 
Scoville, Bradley & Scoville, Inc.. and Ford Chidsey, 
Bradley & Scoville, Inc. 





fULY, 1935 


63 





At the Philadelphia Stationers Outing Held June 20, 1935. 


1. L. to R. Stanley Woodruff, David Price, Rudy Franz, 
Tom Stagg, President, Philadelphia Stationers Associa- 
tion, and David Roth. 2. Leo Solinger. 3. L. to R. 
John Kerns, John J. Sheehan, Walter A. Stringer and 


PHILADELPHIA STATIONERS ASSOCIATION 
GOLF OUTING 

With golf and the vision of a good dinner taking the 
place of their business cares, more than seventy-five 
members of the Philadelphia Stationers Association 
met June 21 for their annual outing at the Baederwood 
Country Club, Noble, Pa. 

The weather was ideal, course perfect and hazards 
not too numerous, and the boys covered themselves 
with glory at the various holes. Substantial prizes were 
awarded the following by Ben Wachtel, president of the 
Penn-Mar-Va Travelers Club: 

R. A. Gemmil, of Binney and Smith, winner of the 
kicker’s handicap, Parker pen and pencil set. Elmer 
Ramsey, Keating Company, low gross winner, Water- 
man pen and pencil set. W.C. Curtin, Mohican Pencil 
Company, low net winner, W. A. Sheaffer pen and pen- 
cil set. 

Richard Pomerantz won a cup for dealer’s low net 
which was presented by Tom Stagg, president of the 
association. “Lucky number” winners and their prizes 
were: William Reichert, Progressive Stamp Company, 
Wahl Company pen and pencil set; J. A. Switzer, Auto- 
matic Printing Company, Joseph Dixon Crucible Com- 
pany donation; W. Henderson, Anderson Publishing 
Company, Esterbrook Pen Company donation; E. Sny- 
der, C. H. Hunt Pen Company, Joseph Dixon Crucible 
Company donation. 

Harry Earley, Shanahan Company, Oxford Filing 
Supply Company donation; W. C. Curtin, Eberhard 
Faber Pencil Company donation; W. G. Stringer, Jo- 
seph Dixon Crucible Company, Binney & Smith Com- 
pany donation; Fred Reader, Pomerantz Company, 
Acco Products, Inc., donation; Harris Keon, Mohican 
Pencil Company, Eagle Pencil Company donation; John 
Kerns, Stationers Loose Leaf Company, Boorum & 
Pease Company donation, and R. Roth, Roth Bros. Sta- 
tionery Company, Joseph Dixon Crucible Company do- 
nation. 


~~ 
CAMPBELL VACATIONS AT MINERAL WELLS 
Boyd Campbell, president of the Mississippi School 
Supply Company of Jackson, Miss., is back at his desk 
after a few weeks’ stay at Mineral Wells, Tex., in con- 
dition which gives high endorsement of the beneficial 
waters there. 


C. A. Connell. 4. L. to R. Bill Hough, Ben Wachtel. 
5. L. to R. J. A Switzer, E. H. Eilers, Burt Brewster, 
Wustner and Fred Reader. 6. L. to R. Geo. 
Calland, Eddie Eisenstein and Harry Earley. 


Geo. 


CHICAGO MANAGERS GOLF AT GLEN OAK 
June 7th was the date of the first 1935 Golf party of 
the Office Appliances Managers Association of Chicago. 
It was held at the beautiful Glen Oak Country Club, 
Glen Ellen. After spending the morning at work they 
motored out to the club to tee off at two o'clock. Din- 





Two Snap Shots from Glen Oak.—Top row, left to right, Ned 


Leighte, Underwood Elliott Fisher Co.; E. L. Capehart, Inter- 
national Business Machine Corporation; A. E. Blackstone, Dicta- 
phone Sales Corporation; Harry Shifflette, Marchant Calculating 
Machine Corporation. Bottom row, Harry Cross, Dictaphone 
Sales Corporation; Donald Oakes, Postage Meter Co.; John 
Gilbert, Office Appliances; Jim Stewart, W. S. Gilkey Printing 
Co.; Van W. Evans, Standard Mailing Machine Corporation; 
W. P. Brandt, Underwood Elliott Fisher Co. 


ner was served at seven and at eight, or shortly after, 
taking advantage of daylight saving, some went out for 
more golf, each player using only one club. 

The president of the Chicago organization is J. B. 
Ward, Addressograph sales agent. The outing was ar- 
ranged by A. E. Blackstone of the Dictaphone Sales 
Corporation, who is manager of the entertainment com- 
mittee of the association, assisted by John Gilbert of 
Office Appliances. 





64 





NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Harry A. Morgan, Stationers Corporation, Los Angeles, Calif., president; R. A. Maish, Dennison Manufacturing Company, 
Framingham, Mass., vice-president and chairman, manufacturers division; B. ]. Bristoll, Koch Brothers, Des Moines, lowa, vice- 
president and chairman, office furniture and office outfitters’ division; R. C. Moore, Columbia Ribbon & Carbon Manufacturing 
Company, Kansas City, Mo., vice-president and chairman, field division; ]. O. Davis, Miller-Davis Company, Minneapolis, Minn., 
vice-president and chairman, manufacturing stationers division; Edward Wobber, Wobbers’, San Francisco, Calif., vice-president 
and chairman, distributors’ and wholesalers’ division; William E. Stockett, ]r., Stockett-Fiske Company, Inc., Washington, D. C., 
treasurer; Woodson P. Waddy, Everett Waddey Company, Richmond, Va., auditor; C. P. Garvin, Washington, D. C., secretary 


and general manager. 


Regional Governors and Retail Directors 


No. 1. A. F. Rebhan, Blake pany, Dayton, Ohio, Gov- 
& Rebhan Company, Bos- ernor, 
ton, Mass., Governor. ; 
No. 5. Edwin I. Baer, 
No. 2. J. E. Van Natta, Baers’, Canton, Ohio, Re- 
Ithaca, N. Y., Governor. tail Director. 


No. 3. John A. Brown, J. , 
R. Weldin Company, Pitts- No. SS. oro oe 
burgh, Penna., Governor. son Srothers, Moline, , 

¥ . Governor. 


No. 3. J. P. Moriarity, E. 
Morrison Paper Company, No. 6. M. A. Bredesen, 
Washington, D. C., Retail Bredesen Brothers, Beloit, 

Wisc., Retail Director. 


Director. 

No. 4. P. K. Smith, Pinel- No. 7. L. W. Hamm, The 
las Printing & Stationery Pierce Company, Fargo, 
Company, &. Petersburg, N. D., Governor. 

Fia., Governor. No. 7. G. W. Trapp, Curtis 

No. 5. C. W. Roth, Roth 1000, Inc., St. Paul, Minn., 
Office Equipment Com- Retail Director. 


General Offices and Information Bureau 





No. 8 C. M. Meyer, Bur- No. 11. James S. Ball, Kil- 
seo Mager, Inc., Kansas ham Stationery & Printing 
City, Mo., Governor. Company, Portland, Ore., 


Governor. 
No. 8. John Ford, Jr., 
Peterson Litho & Printing No. 12. W. F. Johnston, 


Company, Omaha, Neb., Schwabacher-Frey Co m - 
Retail Director. pany, Los Angeles, Calif., 
Governor. 


No. 9. P. T. Pearce, The 
Cargill Company, Houston, No. 13. J. S. Luckett, Luck- 
Tex., Governor. ett Loose Leaf, Ltd., To- 
ronto, Canada, Governor. 
No. 9. W. C. Northern, - 
Stafford-Lowden Company, No. 14. A. J. Kerin, Tower 
Ft. Worth, Tex., Retail Brothers, New York, N. 
Director, Y., Governor. 


No. 10. E, Frank Winfield, No. 14. Henry Frank, Henry 
Winfield’s, Grand Junction, Frank, Inc., New York, 
Colo., Governor. N. Y., Retail Director. 


525 Investment Building, Washington, D. C. 


Time and Place of Next Annual Convention—October 7 to 10, 1935, Muehlebach Hotel, Kansas City, Mo. 


STATIONERS! REMEMBER KANSAS CITY! 

Once again we remind office equipment and commer- 
cial stationery dealers that the Kansas City, Mo., con- 
vention of the National Stationers Association is ap- 
proaching. October 7 is not far away. Committees are 
working in conjunction with the convention depart- 
ment of the Kansas City Chamber of Commerce to 
secure as large an attendance as possible, and the 
Washington office of the stationers’ organization is 
hard at work to the same purpose, under the direction 
of General Manager C. P. Garvin. The management of 
the Muehlebach hotel will be ready, and everything will 
be set to go when the convention opens. 

Those who attend the convention—may their num- 
ber be legion!—-will enjoy the distinction of being pres- 
ent at the thirtieth annual meeting of the association. 

At thirty, the association should proceed with calm- 
ness and sound judgment henceforth. This thought is 
something more than a fancy, for some of the members 
have attended nearly every meeting since the associa- 
tion was organized more than thirty years ago. 

We know of no organization the aggregate of whose 
membership stands upon a higher plane than that of 
the National Stationers Association, which numbers in 
its ranks many men of the highest character and 
soundest business judgment, distinguished for their 
ability and public spirit in their respective communi- 
ties. Many such men will attend the Kansas City con- 
vention. 

The convention city of 1935 is a popular meeting 
place for associations in the Middle West and South- 
west. For the last two years Kansas City has enter- 
tained the stationers of the Eighth Regional District, 
and many other organizations make it their regular 
meeting place. We think of the city as being in the 
Southwest, whereas it is not far from the geographical 
center of the United States and can be reached con- 


veniently by rail, bus, or private automobile from every 
part of the country. It is less than twelve hours by rail 
from Chicago, less than twenty-four hours from Los 
Angeles and but a short distance from New Orleans, 
and is easily accessible to the people of the Atlantic and 
Pacific seaboards, and to those of the Northern and 
Southern borders. 

Office Appliances again urges stationers everywhere 
in this countrty to attend the 1935 convention. Much 
good work will be done and the entertainment will be 
on the real Western scale. 

a 
NEW YORK STATIONERS DISCUSS FELD- 
CRAWFORD LAW 

At a monthly meeting of the Stationers Association 
of New York, held on May 27 at the Arkwright Club, 
New York City, the Feld-Crawford law was the subject 
of lively discussion. Henry Frank, first vice-president 
of the association, read resolutions adopted at the mass 
meeting of the commercial stationers held on Tuesday 
evening, May 21. These resolutions were offered as a 
report of the mass meeting and are as follows: 

“Whereas, it is felt that most of the troubles in the 
stationery industry are readily traceable to predatory 
price cutting on the part of some dealers and to the 
fact that many of the hundreds of dealers, not being 
familiar with their costs of doing business, and, there- 
fore, not being able to arrive at proper selling prices 
of their merchandise; and 

“Whereas, it is agreed that predatory price cutting 
and the use of “Loss Leaders” are dishonest and meth- 
ods of unfair competition; and 

“Whereas, it is agreed that all merchandise should 
stand or fall on its own merits and value based on 
cost, overhead expenses and a reasonable profit; and 

“Whereas, Governor Lehman, on May 17, 1935, signed 
the so-called Feld-Crawford bill, permitting manufac- 
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Mystery sometimes lurks deep within simple 
things. What is the secret of the supremely 
fine work done by the cellulose-ester stencil in 
duplicating all kinds of line drawings and letter 

work, rapidly and at low cost? A decade of scien- 
tific research produced it. It does Mimeographing 
as it was never done before. It has brought art 
to the typewritten page. And it has given the 
Mimeograph Process new ranges of usefulness. An 


exclusive Mimeograph achievement! Within this dark 


blue sheet may lie the happy solution of a problem 


for you. Write A. B. Dick Company, Chicago, or see 


your classified telephone directory for local branch 
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PANAMA 
RIBBONS 


Be grateful to the 

Yy PANAMA Harmoniz- 

EX ing Ribbon when you 

are too pressed to dic- 
tate your best. 


It supplies the air of graciousness 


and poise that may be 


missing in a hasty mes-  G 


sage. ‘aia 
It helps you to retain en 
your reader's good a 4 


— 


will, because it 


carries yours to him in every word. 


*Ask your PANAMA man 


MANIFOLD SUPPLIES CO. 
188 Third Avenue e Brooklyn, N. Y. 


*Ask your BEAVER man in Chicago where 
Panama goods are trademarked BEAVER 








OFFICE APPLIANCES 


turers to establish prices for the resale of their trade- 
marked and branded goods; therefore, be it 

“Resolved, that the interests of the thousands of peo- 
ple dependent upon the stationery industry for a live- 
lihood, as well as the consuming public to receive full 
value for their purchases, the commercial stationers 
assembled in mass meeting, heartily endorse the prin- 
ciples of the Feld-Crawford bill, and further be it 

“Resolved, that the commmercial stationers recom- 
mend to the manufacturers of trademarked and 
branded goods sold by stationers, that said manufac- 
turers establish as soon as possible standardized prices 
for the resale of their respective commodities, such 
prices, however, not to be arrived at until they have 
considered all factors of costs and reasonable profits to 
the dealers.” 

The presentation of the report and resolutions 
brought forth much argument in reiteration of many 


| of the things stationers and manufacturers have been 
| talking about for many years. Before the meeting 
| ended, Robert A. Jonas suggested that committees be 
| formed among the different commodity groups to con- 
| fer and find out some basis for action on the matter. 


The Feld-Crawford bill became a law on Friday, 
May 17. 

—— 

RHODE ISLAND STATIONERS TO HOLD OUTING 

Rhode Island clams are quaking in terror as July 24 
approaches, bringing with it the second annual outing 
and clambake of the Rhode Island Stationers Asso- 
ciation, to be held at the Warwick Club, Longmeadow, 
mn. - 

Although there are several events slated for the day, 
the clambake takes precedence over them all. Sched- 
uled to begin at 5 o’clock, the bake will have several 
novel features, including all-night dancing and a well- 
stocked bar. Field events, with prizes for men and 
women, will not detract much from the big event of 
the evening. 

The outing committee is composed of the following: 
Alexander Agronick, chairman; Leonard Nyberg, Ray- 
mond “Bud” Spooner, Walter Wilson, Walter Dolliver, 
Lurena G. Adams, Mae Sullivan and Benjamin Agro- 
nick. 

—_ 
ILLINOIS BOOKSELLERS AND STATIONERS 

A regional meeting of the Illinois Booksellers and 
Stationers Association was held in the Illinois hotel, 
Bloomington, Ill., June 23 when the assembled dele- 
gates were addressed on several important matters per- 
taining to the field. 

With E. A. Nichols, president of the association, 
wielding the gavel, the meeting was called to order at 
two o’clock. The first speaker was Frank Simmons, of 
Springfield, Ill., who spoke on pending legislation which 
chiefly concerns school book dealers. William Jaquin, 
Peoria, discussed similar matters. 

Earl Perrine delivered a speech containing many 
valuable hints on how appropriate advertising and win- 
dow displays can increase business of stationery stores. 
He was followed by Glenn McFarland who gave an ex- 
cellent “pep talk” on better and increased business. 

nasctaiiins 
NEW JERSEY DEALERS TO CELEBRATE 

Members of the New Jersey Typewriter Dealers Asso- 
ciation will hold their annual outing and dinner on 
Saturday, July 27, at Seidlers Beach, Morgan, N. J. 
According to C. Muenze, secretary of the association, 
the number of members planning to attend the affair 
indicates one of the biggest annual turnouts in recent 
years. 








CORONA 
STERLING 
The peer 
of porta- 
bles. Has 
everything! 





OS 


ACRES OF 
DIAMONDS 


. the story of the 


man who sought riches far afield 

and neglected his many opportuni- 
lies—-acres of diamonds—which lay 
all about him ? 


Many stationers, likewise, may be neg- 
lecting substantial profits which they can 
find among their own customers by selling 
a diversified, quality line of carbon paper 
to suit all office and factory uses. 


Not every manufacturer can offer such a line 
and such a service—time tested and_ profit 
proved. But COLUMBIA can supply you 
with carbon paper for all of your customers’ 
regular and special requirements: typewriter 
carbon, pen carbon, pencil carbon, adding and 
billing machine carbon—carbon in sheets 
and rolls for bookkeeping machines, 
stencil machines, 


tabulators, registers 





and many other types 


of business machines. 





Concentrate on COLUMBIA, the COM- 
PLETE line—backed by actual experience 
which knows no substitute. 
DON'T GUESS WHEN YOU CAN BE SURE 
There 1S a Difference! 
oe 


COLUMBIA RIBBON & CARBON CO., Inc. 
Main Office and Factory Glen Cove, L. L., N. Y. 


Export Department 
305-313 East 45th St.. New York City 


OLUMBIA 


TYPEWRITER RIBBONS 








AND CARBON PAPERS 
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OFFICE EQUIPMENT SPECIALIST OPENS NEW 
BUSINESS 

H. L. Cox, formerly with the Macey Desk Company of 
New York, has inaugurated a business on his own ac- 
count at 259 Lafayette street, New York City, where he 
will handle a line of commercial furniture. 

William Bagley, formerly with the Atlas Typewriter 
Company, is manager. 

Mr. Cox announces himself as an office equipment 
specialist handling new and used office furniture. He 
was associated with the Macey Desk Company for two 
years, making adjustments of every kind on office 
equipment. For three years he was a salesman for 
Peck & Hills. Just before going into business at the 
address above, he started to do free lance work, mean- 
ing by that, making adjustments on office equipment, 
refinishing, etc., for several offices that knew his work. 
Other customers began to come and soon Mr. Cox found 
it necessary to open a shop where he began to sell and 
buy new and used furniture in addition to adjusting 
and refinishing it. His work now embraces cabinet 
making, refinishing, polishing, upholstering, recaning, 
handling new and used office furniture, shelving and 
partitions. 

Mr. Bagley came with Mr. Cox when he opened up 
at 259 Lafayette. He acted as inside salesman, remain- 
ing in the shop when necessary for Mr. Cox to make 
contacts outside. His assistance is especially valuable 
in the modest typewriter business that the company 
has been doing—buying, selling and repairing. 

Mr. Cox will be happy to receive catalogues from 
manufacturers of all types of office equipment. 

—__—_—>————_— 
TOLLEFSEN TAKES AN ADDITIONAL LINE 

C. G. Tollefsen, for some years a traveler in this field, 
and now for a considerable period a traveling repre- 
sentative of the Eveready Manufacturing Company (of 
Boston), factory and sales office at Worcester, Mass., 
has recently added the line of the Schollhorn Company 
of New Haven, Conn., for whom he now handles their 
Bernard time-saving convenience office tools, punches 
and eyelets. For this line he will cover Greater New 
York. His address is 30 Church street, New York City. 

The Eveready line includes Models D, A, K and F 
automatic stapling machines, with supplies for each. 
The Schollhorn Bernard line of special purpose tools 
takes in the “Triumph” Baby Grand eyelet punch, 
“Triumph” eyelets, Multipower paper punch, Vacuum 
punch No. 2600, a staple remover, a slot punch and 
double pointed paper fasteners, the original “Triumph” 
eyelet punch No. 190, the “Wunaxion” punch that 
punches holes and attaches eyelet in one operation; 
“Wunaxion” eyelet pliers, No. 180 eyelet fastener pliers, 
a loose leaf punch, a card punch, a ticket punch, etc. 

Mr. Tollefsen’s long experience in the field of paper 
fastening machines is a guarantee of success in serving 
the stationery trade and the houses which he repre- 
sents. 

2 
LATTA OPENS NEW STORE IN MEMPHIS 

J.S. Latta, Inc., recently opened a store at 124 Madi- 
son avenue, Memphis, Tenn., dealing in stationery and 
fountain pens, school supplies, books, globes, atlases, 
etc. The company also handles toys. R. H. Kaiser is 
president.—CG 

—— 
0. E. PRUITT A BANK DIRECTOR 

O. E. Pruitt, president of Pruitt, Inc., Chicago, is one 
of the board of directors of the new Madison-Crawford 
National Bank of Chicago, located at 4010 West Madi- 
son street, Chicago. 


























The New 


= 5E 
SEES Tait MARCHANT 


. Unprecedented, easy, fast opera- 
. adjustable to operator ease 


SILENT SPEED . 


tion without noise 


QUIET OPERATION... 


complete ly electric 


Feather touch key con- 


trolled 


KEYBOARD CONTROL... 


under fingertips of one hand. 


AUTOMATIC CLEARANCE... 


a single touch clears all 3 dials 


Complete compact . . 


right or left. 


Electric keys . . . con- 


veniently grouped 


GLIDING CARRIAGE... 


either direction at the touch of 
3 CHECK DIALS... 
ing keyboard set-up. 


3 DIAL ALIGNMENT... 
grouped in operating alignment. 


sliding 
key. 


Smooth easy 


an electric 


One for each factor . . . includ- 


All three check dials closely 


Unrivaled in pe rformance . . 
The easiest to buy of all calculators! 


QUIET AUTOMATIC 
Ci-EloDric CALCULATOR 


It’s a natural! 


MAKCHANT 





PRE-SET DECIMAL ... Always right! Easy to read... 
definitely pre-determined. 

COMPLETE CARRY-OVER ... Smoothly progressive 
throughout entire carriage capacity .. . 20 places. 
FASTEST MULTIPLICATION...Smooth.. 


ous, flowing dials. 


AUTOMATIC DIVISION ... At the mere touch of 
electric and fully automatic. 


. continu- 


the division key... 
ADD & SUBTRACT BARS... By direct operation 


no keys or levers to set ... always ready. 


OVAL KEYS... Fit the fingers... 
greater efficiency ... closer dials... 


condensed key- 


board... easier read. 


ATTRACTIVE APPEARANCE... Streamlined. . 
colors, small, light . . . portable. 


. soft 


unduplicated in silence. 


Marchant Calculating Machine Company...Qakland, California 
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We quote from a dictionary as follows: 


f Respire: To breathe in and out; send forth in exhalations. 
To enjoy relief and rest. 


Respiration: The process of inhaling and expelling air; 
breathing. 


. om . . ATES 
Respirator {iriricial nesrinaTion. 
| 
The construction of Respirator Chair Cushions is 
such that the heat retaining and insulating quali- 
{ ties of sponge rubber are eliminated by a novel 
} method of forced ventilation. Illustrations are 
actual photegraphs taken from a strip of movie 
film of a man sitting on a Respirator Chair Cushion, 
| a portion of which was cut away to show action 
|| which takes place with each movement of the body. 
As air cups are compressed, and after being com- 
pressed resume their natural shape, air currents are 
created which are distributed throughout body of 
cushion through lateral tubes. The action described 
isn a respiring or breathing action, which explains 


| the name given this cushion- Respirator. 


Cross Sectional Views of 
Respirator Cushions in Use 
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| «=o Ne. | 18 HMlustration No. 1 the position is natural. 
. aa This shows how cushion flexes in accordance 
with curvature and weight of the body. 
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No. 2 In Illustration No. 2 person seated is leaning 
. nal to the left, permitting cups on right side of 
cushion to expand and compressing cups on left side of 
cushion. 





| Pepe iterrte g 





4 No = Illustration No. 3 person is leaning to the 
{ - right, oe eups on right side, allowing 
I, cups on _* side to expand 


Respirator Chair Cushions are offered to the trade with a 
positive guarantee that they are the coolest and nrost com- 
fortable chair cushions on the market. 

GREATER COMFORT PRODUCES INCREASED EFFICIENCY 


Manufactured by 


L. M. BICKETT COMPANY 
Watertown, Wis... U.S. A. 
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RUDNICK LEAVES ROYAL TYPEWRITER SERVICE 

David S. Rudnick, who has been district manager for 
the Royal Typewriter Company, Inc., at Cincinnati, 
recently resigned that position and has joined the Ran- 
dall Company, also of Cincinnati, as Eastern sales man- 
ager, with an office at 180 Madison avenue, New York 
City. 

The Randall Company manufactures a line of office 
supplies, featuring typewriter ribbons, carbon paper 
and writing inks. It is said that the principal sales 
will be to department stores and those national ac- 
counts which purchase in large quantities. 

Mr. Rudnick has been in the office equipment field 
almost continuously since 1907, when he started out as 
a country salesman in Texas for the Remington Type- 
writer Company and in due time was advanced to the 
position of branch manager at Houston, Texas. In 1919 
he left the Remington service and went into business 
at Washington, D.C. He returned to the office equip- 
ment field in 1931 as district manager for the Royal 
Typewriter Company at Cincinnati, where he made a 
fine record. 

eS 
BATES STAPLER TRADE-IN CONTEST 

June 30 ended a Bates stapler trade-in contest in 
which every dealer’s salesmen throughout the country 
was eligible. Prizes were in cash and consisted of a 
first award of $50 to the dealer’s salesman who traded 
in the greatest number of staplers for Bates staplers. 
There were three divisional prizes of $25 each awarded 
to winners in cities of over 500,000 population; cities 
from 50,000 to 500,000 population, and cities of less than 
50,000—one winner in each group. There were five 
general prizes for salesmen ranking next below the 
winners of the grand and divisional prizes 

It is expected that the names of the prize winners 
will appear in the August issue of Office Appliances. 

ninindialiienaamen 
BEAUMEL JOINS A. B. DICK SALES FORCE 

William Beaumel, for many months proprietor of a 
fountain pen business in New York City, has joined 
the sales staff of the A. B. Dick Company and will 
shortly be assigned to a Brooklyn territory. 

In March, 1934, Mr. Beaumel took over the pen and 
mechanical pencil business which had formerly been 
operated as the D. W. Beaumel Company, at 17-27 
Vandewater street, New York. Prior to that time he 
was connected with the company for twenty-two years. 

Due to that lengthy experience he goes to the A. B. 
Dick Company with an accurate knowledge of produc- 
tion and a thorough understanding of the office appli- 
ance industry as a whole. 

aE 
FIVE DISTRIBUTORS JOIN FRIDEN 

Continuing its expansion policy, the Friden Calculat- 
ing Machine Company, Oakland, Cal., has appointed 
five new distributors. The appointees, all of whom 
have had considerable experience in the field, are: 

F. S. Balyeat, Seattle, Wash.; L. K. Allebaugh, Boise, 
Idaho; J. R. Griswold, Denver, Colo.; Ray Engebretsen, 
Salt Lake City, and E. C. De Long, Allentown, Pa. 

Mr. De Long, long known in the office appliance in- 
dustries, operates the Office Utilities Agency. 

—-) —~<S—_——_—— 
BOONVILLE WOMAN IMPROVES STORE 

Mrs. Margaret Howard, dealer in office equipment 
and supplies, Boonville, Ind., has recently made a num- 
ber of improvements to her place of business following 
a decided increase in business over last year. Mrs. 
Howard, who carries many important lines of mer- 
chandise, has been in business since 1925.—-WBC 
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1. 2. 3. 4. 
60" x 26” x 20 72 33 2 
Double Doors 


70” x 16” x 20° 
Single Door 


60" x 15" x 20° 
(All of the above available as wardrobes or storage cabinets.) 


Single Door 


Single Door 


Security presents a new, complete line of cabinets at new low 
prices that will give you a real sales stimulation for summer. 


FEATURES 


Security craftsmanship throughout. Welded construction. 
Vo bolts or rivets to work loose. 


Reinforced doors. 
Sturdy shelves, welded to sides and back of cabinets. 
Strong grooved key locks on all. 
1 model for every purpose at sensationally low prices. 


Three finishes—Green, Walnut, Mahogany. 


WRITE FOR FOLDER No. 101 


The Security Line: 


5 grades of vertical filing cabinets 
including 5, 4, 3, 2, and I- 


Desks and tables. 


Waste baskets and desk trays. 
Transfer cases. Costumers and clothes racks. 
drawer high. Card Drawer Cabinets. High line cabinets. 
Horizontal and half sections for Bookcase sections. Storage and library shelving. 
every purpose. Storage Cabinets. 


Planned equipment — built to specifications — for 
banks, court houses, and other public institutions. 





yy 


SECURITY STEEL EQUIPMENT CORPORATION 





AVENEL, N. J. 
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NEW LOW PRICES ON 


ZONE 





LIST PRICE 


243 





IN OLIVE GREEN 
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GOODFORM ALUMINUM POSTURE CHAIR 


LOOK at the chair and then at the new price. Your own eyes can’t 
deceive you. Here is value and a most salable item. The Good- 
form Chair is only a two-year-old, but one of the fastest-selling 
items in the entire GF line. Goodform is the good-looking pos- 
ture chair that provides tailor-made comfort. Not only does it 
qualify on all the requirements of correct seating, but pleasing 
lines and attractive finish inspire immediate acceptance by the 
individual user. Goodform Posture Chair has no appearance 
handicap. Prospects know it is comfortable at first sight — 
actual trial verifies their verdict. The new low price will make 
it more popular than ever with customers — the profits it reaps 


will make it more popular than ever with GF dealers. 


THE GENERAL FIREPROOFING 
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TWO BIG GF LEADERS 


BRING HARVEST DAYS TO GF DEALERS 





GF 1600 SERIES METAL DESKS 


THE Best-known Desk in America is now offered at an all-time 
low price. Here is the metal desk that has started thousands of 
American offices on standardization programs; replaced ineffi- 
ciency and obsolescence with order and economy; out-sold all 
others; has been the basis of more standardized offices than all 
others; that in single installations numbers thousands of units. 

Never before has the GF dealer been in so favorable a 
position for volume selling of metal desks. Thousands of pro- 
spective buyers who have expressed their belief in the soundness 
of desk standardization and have indicated their preference for 
GF Metal Desks are now ready. GF dealers will find the new 


prices a most convincing argument for immediate sales. 


YOUNGSTOWN, 


COMPANY, OHIO 














ZONE 





LIST PRICE 


1660F 60X34 


593 
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Lorract mirsLaker in Quy Qangquage 


In Mexico employers know 


A lot about erasers; 


— 


It took modern science years to develop 
erasers to the high standard of quality in- 
WELDON ROBERTS 
specializes on erasers—and that 
Weldon Roberts quality, service, reputa- 


tion are known the world over. 


sisted upon today. 
is why 


Weldon Roberts ELLIPTIC Eraser No. 121 
is a case in point. Made of properly cured 
gray rubber scientifically compounded for 
erasing all pen and pencil marks ELLIPTIC 
is one of the most popular numbers. It is 
fast, clean, non-smudging and has definite 
usefulness for all wielders of pen or pencil 

in home, school, office, art, architectural or 


engineering studio. 


ELLIPTIC—and the rest of the complete 
Weldon Roberts line—will help boost your 
eraser sales. Ask us to tell you more about 
them—about Weldon Roberts service, dealer 
cooperation, prices and profits. Get started 
Weldon Roberts 


with a_ representative 


Eraser assortment now. 
& 
WELDON ROBERTS RUBBER CO. 


America’s Eraser Specialists 


N. J. 


Newark 


Waerdon Rotertr 


ES AAAR/US 





As everywhere, the typists there 
Use ELLIPTIC error chasers. 
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A SNAPPY ADVERTISEMENT BY HULL 

A. S. Hull, proprietor of the Hull Stationery and 
Printing Company, Austin, Tex., recently viewed a num- 
ber of “wanted” cards in the local police station and 
thereby was born an idea. 

He went back to his printshop, did a little work, 
locked up a form and electrified his customers and 
friends with a folder, eight by seven inches, bearing a 
photograph of himself over which was the word 
“WANTED” in 48-point type. 

The folder also gave his description, number, finger- 
prints and, under another large “WANTED,” carried 
the words: “This man is noted for his Service and 
Merchandise. He has worked hard the past three years 


| to give Austin a stationery and printing store where 
| the slogan ‘99 to 1 We Have It’ can be relied upon.” 





aieetilimtnes 
PIONEER TENNESSEE HOUSE 

What is now the McCowat-Mercer Company was 
founded by the late Ed Mercer, who achieved promi- 
nence as a court reporter and expert stenographer in 
his earlier years. His original staff and his brother 
are still active in the organization. 

The company is located in the McCowat-Mercer 
building, a four story structure at Church and Liberty 
streets, Jackson, Tenn. The store occupies a corner 
section and shows a fine line of office furniture, ath- 
letic goods, brief cases, leather specialties, office sup- 
plies, etc. They also do job printing and handle globes, 
maps and atlases. The company is one of the oldest 
concerns in the office equipment business in western 
Tennessee.—CG 

a 
STATIONERS GUILD OF CANADA PASSES 
CENTURY MARK 

Continuing the drive inaugurated several months ago, 
The Stationers Guild of Canada recently passed its 
century mark with the acquisition of five new mem- 
bers. 

The membership drive of the organization is in line 
with the All Canada Stationers’ convention, to be held 
in Toronto from September 30 to October 2 inclusive. 

The new members added to the roster are: 

P. V. Ayotte, Three Rivers, Que.; the Bates Manu- 
facturing Company, New York, N. Y.; Howard’s Book 
Store, Galt, Ontario; Chapple’s Book Store, Guelph, 
Ontario, and the Reliance Ink Company, Winnipeg, 
Man. 

= eg + 
TREASURER IS PRESENTED WITH AUTO 

In honor of his twenty-five years of service, Leo H. 
Wittgen, vice-president and treasurer of the Smith & 
Butterfield Office Equipment Company, Evansville, 
Ind., was recently presented with an automobile by 
other officials of the firm. 

The presentation was made at a picnic and celebra- 
tion held for Mr. Wittgen by employes of the company 
who tendered him a plaque bearing the pictures of 
the thirty men and women with whom he has worked 
for many years. The outing was presided over by A. S. 


| Butterfield, president of the firm.—WBC 


sitesi 
MARCHANT’S TWENTY-FOURTH YEAR 

Marchant Math-Mechanics inspired the sales organ- 

ization of the Marchant Calculating Machine Company, 


calling attention to the fact that the company is now 


in its twenty-fourth year. Edgar B. Jessup, president 
and general manager of the company, encouraged his 
staff with reference to the facilities at their disposal 
to lighten labor and speed up calculations for business 
and the professions. 
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New—Better—Different 


GLOBE-WERNICKE TRI-GUARD FILES ARE THE 
OUTSTANDING FILING DEVELOPMENT IN YEARS 






The two side rods act as a 


‘swaycheck’’ for guides and 
folders, keeping them sub- 
stantially erect and always 
visible. 





Steel Files—Left 


GlobeArt steel files have many dis- 
tinctive advantages, including Tri- 































Guard filing principle . . . progres- 
sive type extension slides . . . auto- 
matic stop to prevent drawers from 
springing open . . . non-binding steel 
follower . . . automatic locking de- 
vice and safety latch . . . large filing 
capacity . . . beautiful finish and 
hardware. 


Wood Files—Right 


The beauty, dignity and charm of 
fine wood furniture are combined 
with best mechanical features, in- 
cluding Tri-Guard filing principle 
and progressive steel extension 
slides with ball-bearing _ rollers. 
Drawer bodies made of steel, except 
front, with dust-proof bottom . 

bronze hardware . . . finish, genuine 
walnut or mahogany face veneer. 


MAKES WORK EASIER 


Unnecessary ice) frequently 
adjust follower in a Tri-Guard 
file. Guides slide easily on 
three rods that support con- 
tents and provide ample 
working space. 





The Tri-Guard filing principle provides the fastest, simplest, easiest, and 
best method of filing and finding. It assures greater accuracy and more 
efficiency with less work. This feature is an exclusive Globe-Wernicke 





development. 


Like all G W products, Tri-Guard files and guides are sold only by 
dealers. Their distinctive features enable dealers to substantially increase 
sales and profits, and make satisfied, permanent customers. 


SAVES TIME AND 
MONEY 


The ‘‘sway-check’’ principle 
is obtained without the use 
of mechanical accessories 
There are no inserts to buy - 
nothing more to install. 


Globe-Wernicke 


As a business man, investigate the opportunity to make money with this 
outstanding merchandise. Write for the facts today. 





Cincinnati, Ohio 


OFFICES 


Special 


MAKERS OF OVER 4000 ITEMS NEEDED IN 

Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions 

and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies 
Stationers’ Products; Storage and Visible Record Equipment and Steel Shelving 
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Leading Stationers Everywhere 
Display and Sell Sather Products 


‘ORDER j= HOR 


Business £quij 


LEATWeEROID 


SILT 





This photo was taken during the month of June 


when Seatheowid Cathewoid products were featured by 


HORDER’S IN CHICAGO  ¢« « 


You can increase your sales by selling Keathewid, products. The 


attractive display cards and material shown in this window are available 
to Quality Park Dealers. 


QUALITY PARK ENVELOPE Co. 


11-116 Merchandise Mart— Chicago 


Factory at St. Paul 
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SMITH-CORONA CROSS COUNTRY FLIGHT 

During April and May L. C. Smith & Corona Type- 
writers Inc., conducted the most successful sales con- 
test in the history of the organization. It was termed 
a “Cross Country Flight.” Prizes of cash and merchan- 
dise totaling $3,000 were offered for the best records of 
salesmen, dealers for the L. C. Smith Standard and | 
Silent office typewriters, and the wholesale representa- 
tives. The contest was conducted in aviators’ language, | 
and how the contestants did fly! 

Branches were called “airdromes” and were divided 
into five sectors or groups. The winning branches in 


each group were: 

Sector 1—Columbus, Providence, Spokane; Sector 2—TIndianapolis, 
Oklahoma City, Denver; Sector 3—Milwaukee, Dallas, Des Moines; 
Sector 4—Los Angeles, Philadelphia; Sector 5—Minneapolis, Wash- 
ington, 

Salesmen of the organization were termed “Pursuit 
Squadrons.” In this division were five “flights” or clas- 
sifications. The three highest salesmen in each group 


were: 

Flight 1—A. E. Simmons, Dallas; B. G. Evalson, Denver; C. P. 
Ledwidge, St. Louis. Flight 2—G. M. Ahern, Providence; W. H. 
Young, Oklahoma City; E. P. Haye, Dallas. Flight 3—J. J. McCarty, 
Columbus; C. W. Morgan, Newark; W. C. Luff, Los Angeles. hia 

 % 


4—W. B. LaCasse, New York City; E. B. Coyle, Washington; 
Bornhoft, Chicago. Flight 5—N. W. Mansur, Portland, Maine; C. 
Yauger, Dallas; R. E. Winchester, Portland, Maine. 


Great interest was taken by L. C. Smith dealers, who 
were called the “bombing squadron.” This squadron 


was divided into three “flights.” The winners were: 


Flight 1—R. A. Tiernan Typewriter Company, Santa Ana, Calif.; 
National Typewriter Company, Hartford, Conn. Flight 2—O. G. Dunn, 
New Bern, N. C.; Bartel Rohe & Rosa, Richmond, Ind.; Sioux Falls, | 
S. Dak. Flight 3—American Typewriter Company, San Diego, Calif.; 
D. A. McQueen, Fayetteville, N. C.; Union Printing Company, Bel- 
lingham, Wash. 


The “Scout Squadron” consisted of L. C. Smith whole- 
sale representatives. The two highest were J. J. Agnew, 
Los Angeles, and F. F. Aaron, Philadelphia. They were 
followed closely by J. B. Langford, Atlanta; J. J. 
Smith, Jr., Albany; L. J. Goyette, San Francisco; A. B. | 
Sallander, Chicago. 

In this “Cross Country Flight” many new contest | 
records were established and the highest sales volume | 
for April and May was realized for any like periods in | 
the history of the company. Moreover, total retail | 
quotas, total wholesale quotas, and total contest quo- | 
tas were exceeded by a tremendous margin. Especially | 
gratifying to Branch Sales Manager James B. McCor- 
mick was the result of the L. C. Smith dealer section | 
in the contest. A new all-time dealer sales record was 
established. 


—_——<@—_____ 
RELIABLE’S LATEST CATALOGUE 

The Reliable Typewriter & Adding Machine Corpora- | 
tion, 303 West Monroe street, Chicago, IIl., is distribut- 
ing a new catalogue to office machine dealers. This 
includes an innovation—a confidential buyers’ guide to 
equipment allied to the office machine industry. 

This is the first catalogue issued by Reliable employ- 
ing the letterpress process for some time. The book 
contains several hundred good buys for dealers in office 
equipment. Every effort has been made to produce a 
permanent asset to dealers in machines and equipment. 
The catalogue is garbed in an attractive cover, which 
can be located readily in the dealer’s catalogue file. 

Dealers who are not on the regular mailing list of 
the Reliable Typewriter & Adding Machine Corporation 
can secure a copy of the new catalogue on request. 


auniiiaai 
F. P. SEYMOUR TAKES CHURCH POSITION 

F. P. Seymour, vice president of Horder’s, Inc., has 
been made a member of the executive committee of the 
Chicago Theological Seminary, an affiliate of the Uni- 
versity of Chicago. This adds to the responsibilities of 
Mr. Seymour, who is active in a number of positions 
demanding the attention of business men. 
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MY CUSTOMERS ‘GO’ 
FOR A.W. FABER'S 
NEW TYPE THIN EDGE 
ERASERS 





Cg NCE in a great while a manufacturer comes out 
witha hall a that is the answer to the Stationer’s 
Prayer for Sales. 
“A. W. Faber’s New Thin Edge Eraser is such a product. 
For the first time in many years I have something new to 
talk about in typewriter erasers. I point out to my 
customers the narrower ellipse and the wafer-like edge of 
this new eraser which enaliien a typist to do a quicker 
and cleaner erasing job. 
““Beveling the eraser to a thin edge is an excellent idea. 
The typist can now erase one or two letters of a word 
without blurring the surrounding area. Stenographers 
interested in turning out clean Foren certainly appre- 
ciate this feature. 


“Thanks for stimulating my eraser sales!” 
g my 


For ordinary work A. W. Faber stock erasers are still 
pre-eminent in quality. But for especially delicate era- 
sures every office should have on hand No. 7080 and No. 
7080B (with brush) Erasers. 


e 


Gp rABer A 


Write to our Factory at NEWARK, N. J., U.S. A. 


Cross-section view of 
the A. W. Faber Thin 
Edge Eraser, showing 
wafer-like edge which 


facilitates erasing. 
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And Now 
MID-YEAR 
TRANSFER 


R.SALES MANAGER: Hot morn- 
M ing, isn’t it? Yes. July, of 

course, Sure Bet you're won- 
dering what you can suggest to your men 
to help increase July sales. It's a bet. 
Why not try LIBERTY Boxes? Vi 
bite, why? Well, it’s transfer season—the 
mid-year transfer. Firms are cleaning up 
business records for the first half year 
getting ready for fall business. Leading 
economists all think business is going to 
be fine in the fall 
good argument. 


It’s a good time and a 
Get ready for better 
business in the fall. Look at the row of 
LIBERTY Boxes shown here. 


For July, you 


There's a 
need. 
better line for 


box for every 


haven't got a profit 


making. 


If you need folders to distrib- 
ute toe your customers—or 
sales aids for your salesmen 


write. No charge. Don’t 
forget also LIBERTY Perma- 
nent Binders and LIBERTY 


String Binders. 


Bankers Box Co.. Ine. 


536-538 S. Clark St.. Chicago, IU). 
Established 1918 


Permanent Binders .. . 
For binding loose leaf records in 
book form. Any size covers, any 


punching. Self-locking posts. The 
finest permanent loose leaf binder 
on the market. Write for folder. 





String Binders... 


For packaging small records. Used 
from coast to coast. Superior to 
rubber bands, straps or wires. Any 
size, any dimension. Three styles. 
Ask for samples. 


yg 
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BATES NEW YORK OFFICE MOVES UP 

The fifteenth of April was a red letter day for the 
New York office of the Bates Manufacturing Company, 
for on that day they moved into new and larger quar- 
ters, jumping ten numbers from 20 to 30 Vesey street, 
and three floors from the eighth to the eleventh. 

“Now,” says the Bates house organ, “the editor gazes 
out of his windows at ships carrying Bates products 
to ports all over the world. Dealers and all other 
friends, including competitors, will be extended a cor- 
dial welcome on visiting the new location.” 





Canadian Typist Champ Demonstrates 
Speed.— On a recent trip to New 
York, Miss Irma Wright, Canadian 


champion typist, demonstrated her speed 
while H. O. Blaisdell, world’s champion 
typist in 1910-11, held a stop watch. Dur- 
ing the last few months Miss Wright has 
been touring Western Canada, staging 
speed demonstrations in schools and de- 
partment stores. 
= Eo —— — 
NOTES FROM THE MID-WEST TRAVELERS 


The Mid-West Travelers Club wish to extend a cor- 
dial invitation to all dealers and travelers to attend the 
annual meeting of the National Stationers Association 
to be held in Kansas City October 7 to 10. 


* * . 


E. J. Mitchell, of the Levison & Blythe Manufacturing 
Company, dropped a postcard to headquarters from 
Pittsburgh the early part of June, advising that he had 
just completed a long trip through the East and South- 
west where he found business good. 

HOUSTON GETS NEW PRYM BRANCH 

Equipped with complete warehouse stocks of pins, 
safety pins, clips and fasteners, a branch office of 
William Prym of America, Inc., was recently opened at 
1803 McKinney avenue, Houston, Tex. The new branch 
will be under the supervision of M. O. Bock, long promi- 
nently connected with the stationery business. 

me ae 
VICTOR MAILING ON SYSTEM SALES 

A mailing by The Victor Safe & Equipment Company, 
North Tonawanda, N. Y., directed the attention of 
dealers to the profits to be earned in selling systems. 
The “Streamline” Rand visible name filing system 
affords the logical reading sequence of a newspaper— 
left to right. Both filing and finding are quickened. 
The slogan is “Key to the Facts.” 











AMES presents 


She KING of QO/E7 PLATENS 


















THREE TIMES THE RUBBER | EW =). | SMALL CORE 





Write for Details 
AMES SUPPLY COMPANY 


564 W. Randolph St., Chicago 


37-39 Murray St., New York, N. Y. 583 Market St., San Francisco, Calif. 











SO OFFICE APPLIANCES 









ee 7 = 


we SD 


ODERN IZING 
She Offices of Umeruca 


It’s new! It’s different! It’s better! A seen-at-a-glance Steelcase 
triumph of design, engineering and craftsmanship ...a_ desk 
developed to meet 1935 demands .. . at 1935 startling low prices. 
Never before has such a fine steel desk been sold at such a price. No 

[STEELCASE] wonder business America has acclaimed it ... no wonder dealers 
from coast to coast say it meets the need of the hour. 


n 


| 





With its new beauty, its Steelcase styling, its many unique features 
and above all its matchless low price, it’s a sure winner in any dealer’s 
stock. Write today—right now—for all of the details. 


METAL OFFICE FURNITURE COMPANY, GRAND RAPIDS, MICHIGAN 
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PACIFIC NORTHWEST NEWS NOTES 

Expanding from Seattle, the Diamond Stores, Inc., 
featuring stationery supplies and other merchandise, 
are to open a fourth unit of their chain shortly at 
Bremerton, Wash. The company has taken a long- 
term lease at 414 Pacific avenue in the Puget Sound 
city. The firm also plans to open another store in 
Seattle where three establishments are already in ex- 
istence. 

+ ~ - 

Special emphasis was recently placed in Tacoma, 
Wash., on “National Pen Inspection Week,” a plan orig- 
inated by the W. A. Sheaffer Pen Company. Several 
of the leading office supply houses participated in 
the drive for new fountain pen business. Headed by 
Pioneer, Inc., and the Harold E. Dahl Company, the 
firms urged customers to drop in and have their pens 
cleaned, adjusted, inspected and refilled without cost. 
Parts were replaced at nominal prices. 


* * * 


With a complete line of stationery and school sup- 
plies, the Washington Book Store was recently opened 
at 4320 University Way, close to the campus of the 
University of Washington. C. L. Elliott, who came to 
Seattle from Boulder, Colo., is the proprietor. 


* * * 


The Royal Typewriter Company has given up its 
quarters on Fourth avenue and moved to 919 Second 
avenue. The new location, which is in the Office Ap- 
pliance building, gives the company considerably more 
room in which to show its complete stock of merchan- 
dise. The Royal Company is the latest to add its offices 
to a number of diversified business machine organ- 
izations in a single building in Seattle. 


* * * 


Several of the leading stationery and office appli- 
ance stores of the Pacific Northwest specialize in a 
mail-order fountain pen repair business, offering ex- 
pert service for the flat sum of fifty cents. For this 
sum the point of a pen is adjusted, the ink channel 
cleared, a new rubber sac installed and a general over- 
hauling given. 

» * + 

Spacious new quarters of the Seattle branch of Rem- 
ington Rand Inc. are now occupied by the company’s 
personnel and display stock at 1318 Second avenue. A 
fine array of the diversified office merchandise is shown 
on the second floor of this building, under attractive 
illumination. There are typewriters, typewriter sup- 
plies, safes, vault doors and other articles spread over 
a wide floor area.—CML 

i. 
NORTHWEST TRAVELERS NOTES 


By Fred C. Schaefer, Correspondent 





Kenneth C. Hedeen is in charge of the office machine 
department recently installed by Koch Brothers, Des 
Moines, Ia. 

Alice M. Swanson, of the Perkins Brothers Company, 
Sioux City, Ia., will spend a three-week vacation visit- 
ing relatives in California. 

——— 

VICEROY COMPANY BUYS TRIANGLE BUSINESS 

The Viceroy Manufacturing Company, West Toronto, 
Ont., has bought the plant and equipment of the Tri- 
angle Rubber Company. The latter has manufactured 
rubber latex products. The Viceroy Manufacturing 
Company has been selling agent for the Triangle line. 





STENOGRAPHIC 
NOTE BOOKS 


ATA PRICE EVERYONE CAN AFFORD 


THERE IS A 
NON-SKID EDGE 
ON EACH COVER 


The NON-SKID edge 
does the trick 








HE Ring-Bound Easel Stenographic Note- 
book is the current sensation among 
office items. 

It has EVERYTHING ... flat writing surface 
(no “hump”)—flexible ring binding—board 
covers— perfect writing surface ...to say 
nothing of eye appea/—and why shouldn't 
stenographic notebooks be good looking? 

BUT THAT’S NOT ALL! It has the new 
NON-SKID EDGE (patent pending) that is 
an exclusive Rockwell-Barnes feature, and 
that gives it an advantage which has only 
been obtained in the past with expensive 
“gadgets”. It stays where it’s put—in any 
normal transcribing position... It’s the kind 
of stock that won't stay on the shelves. 


1511 West 38th Street 
CHICAGO 
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“YOU'RE TELLING ME! 


At a convention recently, 
a certain wag revived that 
old one about, ““You can 
always tell a typewriter 
man, but you can’t tell 


him much.” 


Well, when it comes to 
platens, we believe there’s 
some truth in that chest- 
nut. Certainly typewriter 


men know platens. 


So we won't say a word 
about the unequalled 
quality of our rubber, the 
precision methods we use, 
the special tools and ma- 
chinery, the uncompro- 
mising standard of in- 
spection that go into the 
making of our “IN- 
VINCIBLE,” the orig- 


inal non-hardening 
platen. 
No, we won't mention 


these because typewriter 


men know them to be 


facts. But we will say 
that if you want platens 
to satisfy your most ex- 
acting demands of serv- 
ice and price, then you 
can depend absolutely on 
“INVINCIBLES.” 


Dealers everywhere are 
finding supreme satisfac- 
tion with “INVINCI- 
BLES.” 
Write today. 


Why not you? 


AMERICAN WRITING MACHINE CO. 
374 BROADWAY NEW YORK, N. Y. 


Branches in Principal Cities 
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MR. MARQUARDT GETS SOME IDEAS ABROAD 

A. C. Marquardt, export manager of The Conklin Pen 
Company, recently made an extended trip abroad. He 
relates that one evening a few weeks ago he walked 
into the Grand hotel in Paris at about 10:30. The lobby 
of this hotel is usually crowded with a brilliant as- 
sembly of Americans and their Parisian friends, but on 
the night Mr. Marquardt came in to register, he was 
the only person in the lobby except the solitary clerk 
on duty at the desk. 

Mr. Marquardt, whose trip abroad occupied three 
months, says that the French are going to do something 
about the scarcity of American visitors. He looks for 
a round trip steamship rate to France at a very much 
lower figure than at present. 

Mr. Marquardt says that market conditions in Euro- 
pean countries generally are now attractive to Amer- 
ican manufacturers of certain lines. In England, he 
says, the jobber today is buying higher quality mer- 
chandise than at any other time within the last 
ten years. Purchasing power in England, Portugal. 
Sweden, Holland and some other big markets is defi- 
nitely approaching prosperity levels. 

It is Mr. Marquard’s opinion that the depression era 
is far in the past for many European countries. He 
attributes recovery to the natural processes of time 
more than to any specific act of statesmanship. “Things 
just couldn’t get any worse and hence had to get bet- 
ter,” says Mr. Marquardt. “It has been more than a 
decade since these countries entered into hard times 
and, regardless of what is or is not done, an intelligent 
nation will work itself out of any untoward situation in 
the course of time. Rapidly growing employment and 
purchasing power in Europe should make an increas- 
ingly attractive export market there for products that 
are not manufactured in volume in those countries. 
However, there is an increasing disposition to demand 
that America or any other favored country shall import 
in equal measure surplus production from European 
countries. Tariffs will drastically affect export and im- 
port business in America.” 

—— ‘ 
GENERAL TAYLOR RECOVERED FROM ILLNESS 


General A. R. Taylor of A. R. Taylor & Company, 
office equipment, books, stationery, etc., returned to 
the store last May to superintend his busy staff of co- 
workers. General Taylor had been ill for some days 
and recuperated on his farm. It is said that he is the 
pioneer in the book and office supply trade of Memphis. 
For years his store was on South Main street, but sev- 
eral years ago he moved it to the stone front building 
on South Second near Madison. The General was a 
boy soldier in the Civil War, and was one of the or- 
ganizers of the Chickasaw Guards, crack military and 
social unit of Memphis in the period following that 
conflict. He takes great interest in history and litera- 
ture and has been a frequent contributor to magazines 
and newspapers of Dixie —CG 

a 
KENON-TAYLOR COMPANY USE RADIO AT 
MEMPHIS 


The Kenon-Taylor Company, North Front street and 
Madison avenue, Memphis, Tenn., just across from the 
post office, have recently been putting on radio an- 
nouncements about typewriters, adding machines and 
office equipment generally. They have an up-to-date 
repair department and, in addition to their other ac- 
tivities, carry a line of stationery, and have made im- 
provements in the display features of their corner store 
where they have been located many years.—CG 
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Boxes of Oxford Index Cards were in the 
very middle of the flood—but not a single card 
was harmed! Cellophane wrapping kept them 
dry! 


You may never be in this predicament, but 
why not let Oxford Cellophane wrapping save 
you from the many normal spoilage losses that 
beset index cards — dust — handling — drying 
out—returns unfit for stock—and so on. This 
extra protection is as good as an extra cash dis- 
count. 


Besides, customers prefer index cards 
wrapped in Cellophane—your sales figures 
will show it. 

Let us send samples of the complete line of 
Oxford Cellophane wrapped index cards—see 
for yourself the quality, variety, and prices 
that are attracting more and more dealers to 
the outstanding cards of today’s market. 


Tee, PRECISION Oskar, OXFORD FILING SUPPLY CO. 


- (SF OCOL ROTARY CU 
Aw OVE it AR 340-A Morgan Ave. Brooklyn, N. Y. 
a 
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Oxford. INDEX CARDS 


wrapped in moistureproof Cello p hane 
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JIM WARD’S ROYAL FLUSH 
Beats Anything on the Market Today! 











re 


PARTS 






TYPEWRITERS 




















oped to insure correct resili- 
ence and uniformity. As 
for the rest of our services, 
you see them in the cards. 
No waiting—no delays for 
derwoods and Royals are you or your customers. Send 
for those who insist on the renee for a trial order to be con- 
finest available; our De Luxe Platens, for all vinced of the quality of our typewriters, 
makes of typewriters and adding machines platens, parts and the service we are able to 
are the best yet, and all scientifically devel- give. Write today for complete parts catalog. 


E lay down our cards 

. @ straight flush. 

ace high . . . a set-up that 
beats anything on the mar- 
ket today. Our rebuilt Un- 


UNDERWOOD 


100% Rebuilt, Crusader, 
Blue Ribbon Rough 


« 
ROYAL 


Blue Ribbon Rough, 
Crusader Grade Rebuilt 





SHIPMAN-WARD MFG. CO. 


4401 RAVENSWOOD AVENUE CHICAGO, ILLINOIS 
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FOUNTAIN PENS OF BEST GRADE LEAD SALES 
PROCESSION 
The following statement of sales and percentages in 
fountain pens for 1934 is offered by Charles L. Mitchell, 
secretary and sales manager of Crane & Company, To- 
peka, Kansas: 


Per cent of each Per cent of num 
grade of pens sold ber of pens sold 


Selling Price 
during year 1934 by grade 


$ 1.00 .018 .089 
1.25 015 .061 
1.50 O11 .037 
1.75 017 047 
2.00 .002 .004 
2.50 041 079 
2.75 024 042 
3.00 014 .023 
3.25 .006 .009 
3.50 .023 .033 
4.00 .004 .004 
4.50 .009 .009 
5.00 .238 .234 
5.75 .005 .004 
6.00 .000 .000 
6.50 000 .000 
7.00 027 .019 
7.50 122 079 
7.75 007 004 
8.00 .007 004 
8.25 031 .019 
8.50 .008 .004 
8.75 .000 .000 
9.00 .000 .000 
9.50 .009 .004 

10.00 .276 .136 
.999 .996 


Mr. Mitchell says that the better grades of fountain 
pens are coming back. “When the depression first hit 
us,” he continued, “people naturally picked up the 
cheaper grades, but they are finding by experience that 
cheap pens are worth no more than the sum the buyer 
pays for them, and discovering that the better grades 
are the least expensive in the long run.” 

oe 
INDIANA SUPREME COURT MAKES USEFUL RULING 


For the first time in the history of Indiana, the Su- 
preme Court of that state has just made a ruling up- 
holding the right of an employer and an employee to 
enter into a contract prohibiting the employee from 
taking customers with him when he joins a similar 
business after leaving the first one. 

A case arose in Evansville, Ind., where the complain- 
ant’s head salesman, who had been with the organiza- 
tion a number of years, left the company three years 
ago. It was stated that he had signed a contract in 
which he agreed not to interfere with the company’s 
business for eighteen months in the event he left its 
employ. On leaving the first employer, the salesman 
joined a competing company and sold similar products 
to his old customers. The company obtained an in- 
junction restraining the salesman from continuing this 
practice. Defendant filed a demurrer which was up- 
held by the lower court. The state supreme court held 
that the demurrer should have been overruled, thus re- 
versing the lower court’s decision. “The contract is 
valid,” the court said. “The restraining on the lower 


court defendant is reasonably necessary for the protec- 
tion of the company and is not unreasonable restriction 
on the defendant’s rights.”—EB 
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OLUMBIA 


FILING CABINET LINES 


SOLD 
EXCLUSIVELY 
THROUGH THE 
DEALER 








COLUMBIA LINE 


STANDARD GRADE 
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UTILITY GRADE 
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MANUFACTURED BY 


COLUMBIA STEEL EQUIPMENT CO. 
P. O. BOX 2244, PHILADELPHIA, PA. 
OFFICE AND SHOW ROOM 


LINCOLN LIBERTY BUILDING 
N. E. CORNER BROAD AND CHESTNUT STS. 

















break 
your back 


trying to carry a load of slow 
moving so-called rebuilts—even 
if you can buy them cheap. 
Dead stock is overhead. Over- 
head eats profits 





Is it reasonable when you can 
buy the finest and fastest selling 
rebuilt typewriters— 


MASTER GRADE 


UNDERWOODS 


at the present rock bottom 
prices? 


THE WHOLESALE TYPEWRITER CO. 


FACTORY AND GENERAL OFFICES: 155 Sixth Ave., NEW YORK, U.S. A. 
CABLE: SALETYPE, N. Y. 
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A NEW HOUSE ORGAN 


Volume One, Number One, of The Rotaprinter for 
May, 1935, is a little triple folded communication 11% 
inches wide by 834 inches high when spread out. When 
folded, the width is a little under four inches, and it 
fits the coat pocket nicely. The sponsors state that it 
is published occasionally in the interest of more profit- 
able use of the Rotaprint. After an introductory state- 
ment giving some of the features of Rotaprint service 
and a word or two of history in which President H. K. 
Baumgardner explains the organization of the Ameri- 
can Rotaprint Corporation, the publication proceeds to 
an illustrated explanation of the Rotamatic suction pile 
feeder, an ingenious and useful accessory to the Rota- 
print machine. 

The last page gives a supply price list, being a con- 
tinuation of the list on a preceding page. Dealers de- 
siring further information should address The Ameri- 
can Rotaprint Corporation, Cleveland, Ohio. 

isimenetinaeiliaianinica 
FROM ERRAND BOY TO BOSS 

Such an enviable career as that outlined in the above 
caption is that of William J. Seibold, who, after twelve 
years in the stationery business in various capacities, 
recently became a partner in the Heinrich-Seibold Sta- 
tionery Company, Rochester, N. Y. 

Although Mr. Seibold joined his present firm in Octo- 
ber, 1933, it was not until last April that he, together 





W. J. Seibold 


with Kenneth C. Heinrich, took over the interest of 
G. C. Naramore, a former partner of Mr. Heinrich, and 
the new partnership was established. 

Mr. Seibold started his career as an errand boy with 
the Eaton Bros. Company, Rochester, N. Y., at the age 
of fifteen. He was with the firm for two years when 
he established connections with Scrantoms, Inc., and 
later specialized in selling the entire line of the A. B. 
Dick Company for the next ten years. He resigned to 
become one of the heads of Heinrich-Seibold. 

idanitinaiiaannite: 
EVANSVILLE FIRM REMODELS STORE 

Work of remodeling the Smith & Butterfield store, 
Evansville, Ind., has started, following the approval of 
plans by Sidney Butterfield, president of the company. 
The work will include the installation of an automatic 
elevator in the building which the company has occu- 
pied for the past thirty years—WBC 

oncumdiiiens 
CHAPMAN NOW DO MORE DISTRICT HEAD 

Frank H. Chapman, for many years Toledo agent for 
the DoMore Chair Company, Elkhart, Ind., has been 
appointed district manager for Ohio. Mr. Chapman’s 
territory will include all of the state of Ohio, excepting 
Cleveland. He will maintain headquarters in Toledo. 
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FAST MOVING! 


That’s the pleasantest feature of Oakville’s Yellow Box 
Line. Its well-established acceptance and constant turn- 
over make it a prominent profit-builder anywhere. And 
speed is the key-word to its success. Every item in the line 
is designed, built and packed to accelerate the pace of 


modern business. 


Check the factors that make the Yellow Box Line the odds- 
on favorite with dealers everywhere. There’s speed again- 
one order, one shipment gives you a full stock of paper- 
fastening devices—saves time, duplication, and extra ship- 
ping expenses. And Oakville’s popular policy of full 
cooperation brings active merchandising helps, fair profits 
always. How many Oakville items do you sell? Let us give 
you full details of the complete line—with fast-selling 


recent additions. Write to the address below. 


OAKVILLE COMPANY 


DIVISION SCOVILL MANUFACTURING COMPANY 
CONNECTICUT 


Pins, Clips, Fasteners, Thumb-Tacks, Tak-a-Pins, etc. 


SAN FRANCISCO 


Oanvint v 
or 


fe “, WATERBURY 


CHICAGO 


\ p) NEW YORK 
- In Canada—BROWN BROTHERS, Ltd., Toronto 2, Canada 


eae 











N E W 


Two brand-new fast-selling 
items have won places in the 
Oakville Yellow Box Line. Don’t 
fail to stock them! 


FIRST. OAKVILLE PUSH PINS. 
In two finishes—Aluminum and 
Crystal heads. Sharp-fine points 
firmly embedded in heads. Each 
style packed six on a card in 
decorative display; one dozen 
cards in a display carton. Or 50 
Push Pins bulk in a box. 


SECOND. OAKVILLE COLOR- 
ED THUMB-TACKS. Sharp, 
sturdy, decorative. Nickel- 


plated or,enameled in good col- 
ors—blue, red, white, and green. 
Packed 12 on a block to retail for 
5c; 36 on a block to retail for 10c. 
One dozen blocks packed in a box. 
NOTE: Colored Thumb-Tacks in size 


No. 3 only. Nickel-plated Thumb- 
tacks in sizes Nos. 2, 3, 4. 
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For Those Hardest-to-Please Customers 
A COMPLETE LINE OF STENCILS 


BY VICTOR 


T’S only natural, if past 

experience has made you 
mighty critical about stencil 
materials. We hope it has! You'll 
be so much the better judge of 
Victor quality. All we say is: make 


us prove this quality to your satisfaction. 


That’s why we make these claims. It’s not 
just a commonplace advertising gesture. We 
want you to try out Victor Stencils and Ink 
and see for yourself what excellent results you 
get ... how much “crisper” reproductions are 

. how easy stylus work becomes... how 
resistant to punch-out the stencils are .. . how 


simply errors are corrected. 


Yes, sir, we think you'll become as enthu- 
siastic (well, almost!) as we are—and that means 
big things are going to happen to stencil sales 
and profits. Meantime, send for samples. Victor 


Safe & Equipment Co., N. Tonawanda, N. Y. 





ewer’ 


omy ** 
- 











NEW! wHITE STENCILS for easy proof 
reading; type white stencils with black carbon 
paper face up... no tissue overlay needed ... 
Victor White Stencils will not clog type... 


easy to correct. 


VICTOR CORRECTION FLUID, praised 
by many as the perfect fluid! Makes corrections 
that cannot be detected... gives smoother, 


more transparent coating .. . dries instantly. 





VICTOR STENCILS AND INK 
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GERMAN REQUIREMENTS FOR SUNFAST COLOR 

Writing ink, inked ribbons, carbon paper, etc., are 
of most value when the work done is indelible; when 
exposure to daylight does not affect the work done. 
To test this characteristic the writing is exposed many 
months to sunlight. In Germany special regulations 
have been published, specifying how long writing by 
inked ribbon can be exposed to sunlight without losing 
color. Hitherto, to enable the control of light resist- 
ance, the writing was exposed to the open air in day- 
light and sunlight. 

Since the effect of sunlight has been simulated by 
electric current, the aim was to construct a lamp for 
proving the fastness of individual batches of pigment. 
The high current lamp gives fifty times more concen- 
tration of light rays than the ordinary sunlight. It was 
necessary to construct a special filter in order to pro- 
tect the beamed materials against destruction. This 
has resulted in the effect that goods to be guarded 
against fading may be tested under artificial sunlight 
at any time of the year. The bleaching process is the 
same as under ordinary sunlight, but thirty minutes 
of artificial sunlight equal eight days’ exposure to nat- 
ural sunlight. This effects a great saving of time in 
testing —ERB 





The South Bend College of Commerce, the Largest Business 

School in Northern Indiana, Is Shown Receiving a Shipment 

of Royal Typewriters for Use in the School’s Typing Classes.— 

Manager W. W. Pennels of the Royal South Bend branch office 

is shown with J. M. Dillman, Royal service foreman, and M. D. 
Puterbaugh, president of the school. 


NEW STORE AT NORFOLK, NEB. 

D. J. Murphy recently organized the Norfolk Type- 
writer Company at Norfolk, Nebraska. The company 
deals in Royal typewriters, rebuilt typewriters, adding 
machines, stapling machines and supplies. The new 
store is located at 509 South Ninth street. 

Mr. Murphy formerly resided at Sioux City, Iowa. 

—_—_— > -— 
NEW STORE IN MEMPHIS 

The Tri-State Trading Company, 238 South Main 
street, Memphis, Tenn., recently opened an attractive 
store showing a considerable range of office furniture 
and specialties and emphasizing some good window and 
floor displays—CG 

— 
GIRL WINS BOSTON “U” DEGREE 


Miss Ruth L. Todrank, daughter of G. A. Todrank 
typewriter dealer, Evansville, Ind., was given her mas- 
ter of arts degree by the Boston University last month. 
Another daughter, Marion, is a graduate of Evansville 
College where she received many campus honors dur- 
ing the year —_WBC 











Che “Dare” 


in 42" racrome 


means lasting 


DuRACROME is Esterbrook’s own exclusive 


fountain pen metal. Only the Esterbrook foun- 
tain pen has it. Because of it, you can offer a 
fountain pen with accurately graded points to 
meet any writing requirement. And the inter- 
changeable pen point and feed is another ex- 
clusive feature that helps make easy sales — 
without a repair follow-up. Keen retailing calls 
for a play-up of this most satisfactory pen. 













There's a smooth-flowing 
Solid Duracrome point to 
fit every style of writing, 
and each is graded to hair- 
line accuracy. 


Esterbrook also makes the 
unique Re-Loading Push Pen- 
cil that feeds two feet of lead, 
as needed, by a simple thumb 
motion ! $1.00 and up, retail, 
and in colors to match the 
fountain pen. (Prices slightly 
higher in Canada) 


bsteitruuk 


STEEL PEN MANUFACTURING CO. 


86 Cooper Street 
Camden, N. J. 


$1.00 
and up 


at retail 





or Brown Bros., Ltd. 
Toronto, Canada 
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CAsk Your~ 
Secretary 


if she’s 
ever heard 
its equal 





enthusiastic 
on, if she has 


® She has heard some 
praise of Nuphonic* oriyes compe 
come within earshot of other secretaries who 
are already using it. They're all for it! Your 
own secretary will feel that way too, after she 
has used this outstanding transcribing instru- 
ment for just one day! 


pre tty 


She'll like its attractive modern design by Stanford 
Briggs the ndustrial designer, but she'll find even that 
eclipsed by its lifel ike reproduction of your voice. There 
is a clear, clean cut quality about it that takes the average 
secretary comy letely by surprise. She has never heard 
such reproduction before! 

Yes, it does seem unbelievable Ses we're willing t 
prove it. A phone call to the Dic 1e office in your 
city will bring it to the test. We ire ° willing to stand or 
fall on her actual experience with it in your offic Ask 
her to phone today. 


*“Nuphonic Reproduction—a new development of 
the Dictaphone laboratories—gives a new standard 
of voice clarity such as secretaries have never before 


experienced. 
OAT ik 
Dictaphone Sales sC rporation "4 
420 Lex 1 Avenue, New York, N. Y. Co 
In Canada—137 We lington St. West, Toronto. ©°?* 
[-] I want to see your representative 
Please se your Nuphonic Progress Portfolio. 
Name 
Compa 
Addres 


THE NEW B-12 


DICWTAP HONE 


The word DICTAPHONE is the Re + ong Trade-Mark of Dictaphone 
Corporation, Makers of Dictating Mach ines and Accessories to which said 
Trade-Mark is Applied 
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A NEW BOOK BY DARTNELL 

“Getting the Most Out of Salesmen” is the title of a 
new book written by J. C. Aspley, editor of the Dartnell 
Sales Executive Service, and recently published by the 
Dartnell Corporation of Chicago. 

Said an executive in contributing data for this book: 
“Our greatest problem today is men—by which I mean 
getting all our men on a profitable earning basis and 
employing and training additional men capable of sell- 
ing our products successfully. One approach to this 
problem is getting branch and field managers to work 
more effectively with their men, multiplying through 
these men their own knowledge and skill.” 

“Getting the Most Out of Salesmen” is a two hun- 
dred page working manual for senior salesmen charged 
with developing younger men. The book is also for the 
use of sales managers, district managers and branch 
managers in charge of field sales activities. The new 
book is a companion volume to the series of Dartnell 


| Manuals for Salesmen. The book is of convenient size 


and contains among many other things a number of 
check questions for field managers. The chapter titles 
following the foreword and list of collaborators are as 
follows: Qualifications of a Good Manager; The Com- 
pany Point of View; Picking Men Who Will Make Good; 
What Makes a Man Work Harder?; Working with a 
Man in the Field; Getting the Calls Made; Keeping 


| Down Sales Expense; When a Salesman Hits a Slump; 


The Problem of the “Weak Sister”; The Importance of 
Study; Reaching Out for New Prospects; The Use of 
Letters and Bulletins; Sales Meetings and Contests; 
When Territories Must Be Cut; How Managers Organ- 


| ize Their Work; Supplement—Checking Points for 


| Managers. 


After the chapter titles is a page entitled The Good 
Manager, written by Henry L. Doherty, who gives the 


| qualifications of such a position, such as evenness of 


temper, courtesy, never too busy to do the big things, 
does not get scared when things look black, works hard, 
keeps his temper, makes a hobby of his job, performs 
consistently, and uses facts. 
~~ 
JOHNSON MOVED TO LARGER QUARTERS 

Because of a steady increase in business which made 
the acquisition of larger quarters necessary, the John- 
son Typewriter Company recently moved from upstairs 
offices at 517 South Main street to ground floor quar- 
ters at 448 South Main street, Princeton, Il. 

Arthur M. Johnson, head of the concern bearing his 
name, explains that in addition to needing more space, 
a check had shown that customers have a natural aver- 
sion to walking upstairs. 

“And besides that,” he declared, “we carry large 
stocks of L. C. Smith and Corona typewriters, Shaw- 
Walker cabinets and Wilson-Jones De Luxe products, 
and carrying these upstairs was not so hot.” 

Shortly after the move was made the company again 
experienced an increase in business which necessi- 
tated hiring additional help. Plans for remodeling 
the front of the new quarters are being prepared. 

—————_>_ _—__- 
MR. GOLDBERG, COSMOPOLITAN 

Friends of Abe Goldberg, the New York wholesale 
stationer, are reported to be thinking of changing his 
name and that of Mrs. Goldberg to the Cosmopolitan 
Goldbergs. Last year they went to the Orient and this 
year Mr. Goldberg will shortly start on a world tour, 
leaving New York early this month on the President 
Wilson for California by way of the Panama Canal. 
He will leave Los Angeles on the SS Monterey for 
Hawaii, Pago Pago, Samoa, New Zealand and Australia. 
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Art Metal office equipment 
is more durable, more efficient, 
has lasting beauty because it is 
made by men who take pride 
in the quality of their work. 
Soundly engineered for efli- 
ciency and durability, no Art 
Metal product leaves the fac- 
tory until every drawer works 
smoothly and silently, until 
every square inch of surface is 
faultlessly finished. 


Modern equipment, such as 


specially designed welding ap- 





paratus, speeds Art Metal pro- 
duction and Art Metal quality 
is still further assured by the 
painstaking attention to detail 
that accompanies every opera- 
tion. 

Thus users find that Art 
Metal equipment gives greater 
satisfaction. Art Metal deal- 
ers find that satisfied custom- 
ers make repeat sales easier, 


more profitable. 


Customers specify Art Metal 
equipment not only for its 


AGENCY DIVISION—ART METAL CONSTRUCTION 


JAMESTOWN, NEW YORK 


¥ ~ 


- a ¥ 


co. 





* 





sturdy construction and last- 
ing beauty, but also because of 
the many special purpose mod- 
els and advanced construction 
features exclusive to the Art 


Metal line. 


The many products and wide 
variety of models stocked in 
Art Metal warehouses enable 
dealers to fill orders promptly 
and profitably. Write today 
for further information on an 
Art Metal franchise in your 
territory. 
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32ND ANNUAL NATIONAL 


BUSINESS SHOW 


October 14th to 19th, 1935 
COMMERCE HALL 


Port Authority Building 
Eighth Ave. and 15th St. 
NEW YORK 


Featuring the latest methods, machines 
and equipment for meeting the business 


administration needs of today 


National Business Show Company, Inc. 


America’s Efficiency Exposition 
Frank E. Tupper, President 


50 Church Street New York, N. Y. 
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CAPITOL COMPANY EXPANDS 


Due to a steady increase in business over a period of 
several months, the Capitol Typewriter Company, White 
Plains, N. Y., has recently made substantial increases 
in its personnel and work space. 

The enlargement plan includes a complete remodel- 
ing of the firm’s showrooms and the building of a pri- 
vate office attached thereto. Additional space was then 
rented on a higher floor and was converted into a larger 
and better-equipped repair department. A branch 
office was opened at New Rochelie and telephone serv- 
ice installed at Mt. Vernon and Port Chester, N. Y. 
An additional salesman and three mechanics have been 
added to the operating staff. 

The Capitol Typewriter Company is agent for Victor 
adding machines and Royal standard typewriters. 








Industrial Show at Athol, Mass.—Lester Winn, Dealer at 
Athol, Mass., for L. C. Smith & Corona Typewriters Inc., 


made a display. He operates under the Worcester Branch 
of Smith-Corona. Shown in the picture are Mr. Winn, in 
front of the booth; Harold V. Blakley, salesman, on the 
left; back of the booth is G. F. Farrell, manager of the 
Smith-Cerona Worcester Branch. 


~<>—_—__ 


SPIRAL BINDING INVENTOR AN ITALIAN 


Méthodes, a Paris publication, commented on the in- 
troduction of the spiral binding for books into the 
United States. Frank Amato, the sponsor, investigated 
the device, and found that it originated in France, and 
was patented officially in Germany. In order to raise 
the capital necessary, he returned to Italy—whence 
various champions have time and again been sent to 


America. Mr. Amato had to overcome many difficulties | 


—neither manufacturers, dealers nor users were inter- 
ested. 

In no wise discouraged, Mr. Amato established the 
Spiral Binding Company in New York, after three years 
of effort. The office of the company consisted of an old 
desk, some files, and a borrowed stenographer. The | 
life of the pioneers! Difficulties which appeared unsur- 
mountable, scepticism and 
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Clear, Clean 
CARBON COPIES 


are assured by using 


€EN-TR-KOTED 


CARBON PAPER, TOGETHER 
WITH THE PERFECTED 
CEN-TR-KOTED BACKING SHEET! 


* 


Outstanding Advancement! 


indifference everywhere. | 


But the tenacity and the sure faith of the Italian could | 


not but finally prove to be right. 


Six months ago the spiral binder came to the front | 


and won favor with users. Applied first only to stenog- 
raphers’ note books, the use of the spiral binder has 
been extended constantly until it has reached the 
present production of many millions of pieces an- 
nually. 


| 


Our New, Improved Two- 

Color Ribbon Achieves 

Durability and Brilliance 
Heretofore Unknown! 


GRAND PRIZE 


CARBONS AND RIBBONS 


PACIFIC CARBON AND 
RIBBON MFG. CO. 


HEAD OFFICE AND FACTORY: 
1451 Harrison St., San Francisco, Calif. 





%& SEND FOR HELPFUL BOOKLET 


Write Now for Your Copy of 
CARBON PAPER FACTS! 


This interesting booklet will help to increase your 


sales! Gives important information about manufac- 
ture and use of carbon paper and typewriter ribbons. 


| Free—yours simply upon request! 
| 
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PRONTO Storage File 


26 


iP 4 








A BOX FOR 
EVERY 
PURPOSE 


= 








NOTICE! 


ALL GREEN 
BOARD NOW 
MATCHES THE 
GREEN STEEL 
FRONT OF THE 
LETTER AND 
LEGAL SIZE 
PRONTOS. 























STEEL REINFORCED 
DRAWER AND CASE 


ALL STEEL DRAWER FRONT 


EYE APPEAL 


STAMINA 
° 


QUICK ASSEMBLY 


FOLLOW BLOCK 


SIMPLE STACKING DEVICE 


26 SIZES 


LOW LIST PRICES 85c to $2.10 


PRONTO FILE CORP. 


636 Broadway NEW YORK 
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HOTEL RED BOOK FOR 1935 


The official directory of the American Hotel Asso- 
ciation of the United States and Canada—the Hotel 
Red Book—is just off the press. This book has been the 
standard hotel directory since 1886 and is found almost 
everywhere where people travel. It is published by the 
American Hotel Association Directory Corporation, of 
which Thomas D. Green is president and treasurer, 
and Emerson D. Owen is editor and manager. 

The interesting fact is announced that the Hotel Red 
Book with this edition is forty-nine years old and the 
edition is known as the Golden Anniversary Edition 
of the Directory, which was published June 10. 

The book contains, in addition to its directory fea- 
tures, a number of instructive and timely articles, 
notably one on improvements in hotel plumbing in the 
past fifty years. The well-known John Willy, himself 
a hotel journal publisher, was reporting for hotel pa- 
pers in 1886 when the first Hotel Red Book was issued 
under the aegis of the late Simeon Ford, owner of the 
old Grand Union hotel in Forty-second street, New 
York, and a famous wit and after-dinner speaker. Mr. 
Willy handles the construction and equipment phase 
of a series of articles under the general title, “Fifty 
Years Ago and Now,” describing conditions he found 
in hotels a half century ago compared with the splen- 
did accommodations furnished in modern hostelries, 
making an article of great interest to all who travel. 

Another contributor on hotel conditions of other 
days is Oscar of the Waldorf, who discusses the subject 
of Hotel Service. He said that the real secret of so 
much good service in the modern hotel is that the hotel 
man enjoys his job—the job of pleasing people. 

One writer claims that old-time service was better 
than it is today because of its greater humanity and 
closer connection between the hotel and the guest. 

The restaurant end of it is handled ably, likewise 
accounting, by Edward C. Romine of a firm of hotel 
accountants. Special articles are also presented by 
other well known hotel authorities. 

The edition has a special gold cover and totals nine 
hundred ninety pages, most of it taken up with listings 
and advertising of approximately nineteen thousand 
hotels in this country and Canada. 


i 
ELBE EMPLOYEES DISTINGUISHED IN BASEBALL 


Employees of the Elbe File & Binder Company, Inc., 
215 Greene street, New York City, are going in seri- 
ously for other things in addition to the making of 
good loose leaf products. The Elbe people, it may be 
added, are in the habit of going with full enthusiasm 
into whatever they undertake. Be it known that they 
are now gripped by the soft ball craze, which is base- 
ball played with an indoor ball, and have organized a 
team that is taking on all comers, especially those in 
the loose leaf field. 

The Elbe team’s record is an impressive one of three 
victories out of three games played. It is said that the 
players think of their team as they do of all Elbe prod- 
ucts. Any local firms with a desire to dispute the posi- 
tion of the Elbe team are invited to try it on a Satur- 
day afternoon. 

Ben Freifeld is team manager. The following mem- 
bers of the staff make up the team, which carries the 
name of the firm’s trade mark, the Elbe Line—Manny 
Waldman, Philip Waldman, Frank Trinkoff, Ben Frei- 
feld, Elliott Horowitz, Jack Imberman, Lew Trinkoff, 
Martin Ladd, Al Greenberg, Martin Alberts, Cecil Conti, 
Morris Weldon, Dan Sobel, Jules Sherman, Frank Edel- 
baum. 
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UIETED 


USHIONED” 





More than ever the 
Machine of Champions 


The New 


A>» UNDERWOOD 


FI fF / SPECIAL TYPEWRITER 














ARK this significant 
feature of Cushioned 
Typing now: There’s no 
ratchety rasp and bang 
when the carriage is thrown 
across the machine. Just 
a gentle purring swish... 
that’s all. 

The new Underwood Special is not only far 
more quiet, but new features, including the 
famous and exclusive Champion Keyboard, 
give it greater speed, greater accuracy, greater 
durability, greater simplicity, greater ease of 
operation ...enabie it to produce a far more 
beautiful and clean-cut typing job. 

Be sure to see the new Underwood at the 
nearest branch. Telephone or write for a demon- 
stration in your own office. Every Underwood 
Typewriter is backed by nation-wide 
Underwood Service. 











Typewriter Division 
UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and other Supplies 


342 Madison Avenue, New York, N.Y. 
Sales and Service Everywhere 


UNDERWOOD ELLIOTT FISHER SPEEDS THE WORLD’S BUSINESS 
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CHAMPION DAILY MAIL BOND 


for the Daily Routine of Business 
- 


The Champion mills make over 20,000,000 


pounds of sulphite bond per year. 


What 


it takes 
TO MAKE A GOOD BOND PAPER 


is not only different from the usual 





Here is a paper sample book that de- 


scribes the multitude of production 
details in the manufacturing of good 
sulphite bond paper. This book shows 
close up views of production, finish- 


ing and inspection in a manner that 


presentation but gives a complete ex- 
position of the care necessary to pro- 
tect uniformity of high quality paper 
characteristics, such as color, clean- 


liness, strength, formation and utility. 


B56 


This new book will be delivered by a Champion 


paper merchant, or direct on request from 


printers and buyers of printing. Please send 


your request on your business letterhead. 





THE CHAMPION COATED PAPER CQO., Hamilton, Ohio 


Manufacturers of Coated and Uncoated Advertisers’ and Publishers’ 


Papers, Bonds and Cardboards . . 


. « « Over 1,500,000 Pounds a Day 


District Sales Offices: NEW YORK, CHICAGO, PHILADELPHIA, ST. LOUIS, CINCINNATI, CLEVELAND, BOSTON 
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ELMER KRUMWIEDE REVISES LINES 

Elmer Krumwiede of Chicago, a manufacturer’s rep- 
resentative, better known as Elmer, in order to give 
more time to his principal lines, has limited himself to 
selling the products of four manufacturers. His terri- 
tory is the middle west. His principal lines are those 
made by G. J. Aigner Company of Chicago and the Art 
Steel Company, New York. He also sells for R. A. Wag- 
ner, Wind Gap, Pa., who makes desk trays and related 
articles and H. Z. Mallin Company, who make uphol- 
stered furniture. Elmer is a very active producer with 
a fine reputation among the trade throughout the 


states he covers. 
~~ 


New Member of Ames Staff.—This interesting picture portrays 
little Miss Rose Marie, daughter of John Bobbot, New York 
salesman for the Ames Supply Company. The picture was 
taken by Art Taylor of The Globe Typewriter Company and 
was presented in the May issue of UEF News, organ of the 
Underwood Elliott Fisher Company. 
cuales 
CARTER’S NEW CATALOGUE IS OUT 
Bearing a beautiful cover in full colors and contain- 
ing artistically-arranged pages of the company prod- 
ucts, the Carter’s Ink Company has released its No. 77 
ink and adhesive catalogue. In addition to a listing 
of prices of products, half tone and line cut illustra- 
tions, the booklet contains a page devoted to interest- 
ing facts about ink. The colored cover is an illustra- 
tion of the complete cube line of the company. Copies 
are available to dealers on request. 
—_$—g—__—_ 
MARKWELL KEEPS RESOLUTION 
The Markwell Manufacturing Company, Inc., of New 
York, N. Y., recently distributed a repetition of a reso- 
lution which the company took on its organization fif- 
teen years ago and has since maintained, to conduct 
their business with honor and fairness in every respect; 
to establish liberality and justice; to concentrate; to 
surround themselves with employees who carry out the 
principles of the company, and to drop all those not in 
favor with the principles in the resolution. 
ncensilibiiiilicadai 
LOS ANGELES COMPANY MOVES 
The Office Equipment Brokers, Inc., of Los Angeles, 
last month moved into new and larger quarters at 343 
South Spring street. The company now has three 
floors of new and used office equipment with extensive 
main floor display arrangements of new office furni- 
ture and typewriters. George G. Whitney is president 
of the firm and Jack Sebrell is general manager. 
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the most comfortable and attractive 


office chairs are UPHOLSTERED IN 
LEATHER 


Those illustrated here are made of solid American Walnut, with 
seats equipped with six springs built on a steel frame. Dixie 
Vealskin and New Eagle grain leathers are used, also full top 
grain at slight additional cost. This style is available without arms 
in both leg and destal types. We make several other styles 
upholstered in leather and an excellent commercial line for offices, 
banks, libraries, schools and public bu'Idings. A few of them in 
your display will bring in some worthwhile extra business. Let us 
send you full details. 


JASPER CHAIR COMPANY 
JASPER INDIANA 







Chicago i. — aa 


6708 ‘Gieemaall 2 Ave. 
Tel. ROGers Park 3644 




















The ACE 


Lifetime Guarantee 
makes it the unrivaled 
Stapling Machine 


Dealers find ACE Fasteners the easiest to 
sell because of the strong, iron-clad 
guarantee they carry. Dealers sell them 
with complete confidence, knowing full 
well that there will be no come-backs. 
And customers buy willingly a stapling 
machine that is so obviously superior 
and by far the cheapest over a period 
of time! 


Permanent or pin 
stitch! Fastens 35 to 
40 sheets average 
weight paper. 
210 staples. 

20 ox. 
$6.00. 


ACE No. 102 
(shown above) 


Loads 
Weight 
Retail price 













PILOT CADET 


No. 402 No. 302 
Will give years of wear. Sturdy, compact. Details 
Has no equal in its price same as Pilot. Loads 105 
range. Loads 210 staples. staples. Weight 11 oz. Re- 


tail price $3.00. 
Three-year Guarantee 


Retail price $4.00. 
Five-year Guarantee 


ACE LINE 
USERS WILL 
RETURN = 
FOR ACE STAPLES No. 2025 


Steady profit for you in staple sales! 


Ace Sta- 
ples complete the Ace Fastener lifetime guar- 


Prices Apply 


antee. Precision made. Stock the handy Ace East of Rockies 


Staple Remover too. 


AcE FASTENER 
CorP 3415 N. Ashland Ave. 


Chicago - il. 
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AMERICAN TYPEWRITERS PROGRESS IN 
RUMANIA 


The United States Department of Commerce reports 
that despite severe import and exchange restrictions, 
American typewriters made noticeable progress in Ru- 
mania during the past year. Total imports of type- 
writers into Rumania during 1934 are estimated at ap- 
proximately 17,000 kilograms, of which over 10,000 kilo- 
grams were of American origin. The 1934 total for 
American machines far surpassed importations in the 
previous few years. 

The bulk of the American typewriters imported, 
which exceeded the allotment granted by the Ruman- 
ian government to the regular importers of American 
typewriters, were imported against compensation ex- 
ports, which increased the price of the machines by 
some forty per cent. 

Prior to 1930 the Rumanian market was dominated 
by German typewriters, having as sole import competi- 
tors the American makes, which at that time had not 
been well introduced. Since that year, however, the 
marked superiority of American machines has come 
to be recognized generally and these are almost invar- 
iably preferred when the price factor is not the deciding 
element. 

Because of the unfavorable exchange situation in 


| Rumania as regards imports, the present outlook for 


American typewriter business is uncertain, the report 


| concludes. 


| Douglas 


—_—_~—__— 
STATIONERY STOCK CONTROL 


Stock control at a glance is accomplished in a simple, 
inexpensive but very effective way by the Bryant and 
Stationery Company, 922 Grand avenue, 


| Kansas City, Mo. 


“With the exception of certain items in the office 
machine line, anything in our business carried in stock 
over a year ceases to be profitable,” said Mr. Trice 
Bryant, president of the company. 

The method devised for telling immediately what 
items had been on the shelves more than a year is 
quite simple. It also serves as a constant reminder 


| to the clerk to clear the stock of such items at the first 
| opportunity. 


Inventory in the store is taken annually. At that 


| time the company has a rubber stamp of some dis- 


tinctive shape made. The shape may be a circle, a star, 
an arrow, or any shape to differentiate it from those 


| used at previous inventories. At the time of the inven- 


tory every box or package of stock is stamped with 
that inventory’s insignia. 

A list of the insignia for each year is of course kept. 
By simply glancing at the shelves anyone can tell what 
stock has been left over from a previous year. Any 


| stock, with the machinery exceptions mentioned, more 


| 


than three years old is discarded.—_BS 
—— 


MANAGERIAL APPOINTMENTS BY REMINGTON 
RAND 


Remington Rand Inc., has announced several ap- 
pointments to territorial responsibilities. Howard V. 
Widdoes, sales manager of the systems division, has 
assigned the following men to the territories indicated: 
Des Moines, F. H. Fredericks; Erie, Penna., L. L. Hart- 
wick; Kansas City, Mo., D. O. Modeer; Richmond, Va., 
H. B. Mathney; Toledo, Ohio, L. Glueck. 

District managers have been appointed—Birming- 
ham, Ala., C. H. Cowart; Duluth, Minn., A. L. Tate; 
Lexington, Ky., T. L. Kelly. 
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GOOD NEWS, SAM! WEVE 
JUST SECURED THE 


NIAGARA DUPLICATOR 
FRANCHISE | 


SWELL! NOW IVE 
GOT SOMETHING TO 


OFFER, . / 
CUSTOMERS . 


“Sensation of the Stencil 
Duplicator Field."’ Niag- 
ara Model AF Electric. 
Ream Feed. HAIR-LINE 
registration. Fully AUTO- 
MATIC. Complete with 
Slip-Sheeter, Cabinet and 
4-Speed Electric Drive, 
$320, F. O. B. Factory 
San Francisco. 


; 
; 
Xf 
: 
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Seldom, if ever, has a stencil 
duplicator been welcomed as has 
the Niagara A. F. Electric. 


Dealers are enthusiastic about it. 
Salesmen are eager to handle it. 
Owners are delighted with it. 


Many are using Niagaras to pro- 
duce manifold forms and other 
work formerly requiring printing 
press facilities. 


Hair-Line registration and fast, 
Automatic operation are not mere 
talking-points with Niagara, but 
actual demonstrable features, 
guaranteed by Niagara exclusive 
design and construction. 


Correspondence is invited from 
sound and capable retailers of 
office appliances in sections where 
we are not represented. 


NIAGARA DUPLICATOR CO. 
5815 Third Street, San Francisco, Calif., U.S. A. 


Cable Address: ““Niado” 


NIAGARA 











A BOOK OF A THOUSAND 


* BARGAINS * 


SUMMER 1935 ISSUE 


RELIABLE'S 


CONFIDENTIAL 


WHOLESALE 
CATALOG 


and 


BUYER'S GUIDE 


NUMBER wining 


The summer issue of Relia si Big nfiden ny Wholesale Catalog 
and Buyer’s Guide is the big = fin issue ever printed 
24 pages in all. — bw < 9g oe Bago ok fea a thousand 
and more of the season's outstanding bargains he ‘iesadsiion, 
Addin 3 Ma chin Ca lculating Machines, Billing and Bookkeeping 
Ma chin and “Che ckwriters. Don't. miss “. ... its pages are 
filled wit hs eal money-saving opportunities. 


WRITE OR WIRE FOR YOUR COPY 











RELIABLE TYPEWRITER & ADDING MACHINE 
CORPORATION 


303 W. MONROE ST., CHICAGO, U. S. A. 
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DOUBLED OFFICE LIGHTING WITH 
SLIGHT CHANGES 

Sometimes simple changes in existing lighting equip- 
ment will bring astonishing results. General illumina- 
tion in the purchasing offices of the Westinghouse 
Lamp Company, Bloomfield, N. J., was more than 
doubled merely by changing to modern fixtures and in- 
creasing the wattage fifty per cent. 

This information comes from the Westinghouse 





Before Installation of Modern Lighting. 
Seventeen 200 watt Mazda lamps pro- 

duce average of seven footcandles on 

desk tops. Insufficient illumination and 
glare tire the eyes and invite errors. 


Technical Press Service, East Pittsburgh, Penna. Be- 
fore the recent changes the offices were lighted with 
seventeen old style fixtures and two hundred watt 
Mazda lamps. The illumination was inadequate, aver- 
aging only seven footcandles on the desk tops as com- 
pared with a minimum of ten footcandles recommended 
by the standards of good practice. The eyes of office 
workers tire too soon at routine work, keeping general 
efficiency low. 

Investigation of the system showed that the existing 





After Equipment. 


Installing Modern 
Seventeen 300 watt Mazda lamps produce 
average of 18 footcandles on desk tops, 


eye-comfort and office effi- 


ciency. 


increasing 


wiring could safely carry one hundred watts more per 
outlet. The change was made to three hundred watt 
lamps but the improvement was slight. The old fash- 
ioned fixtures were utilizing the light inefficiently. Im- 
mediately new Magnalux semi-indirect luminaries were 
installed, giving maximum efficiency with a minimum 
of glare. The average illumination on desk tops 
jumped to eighteen footcandles, an increase of one 
hundred fifty-seven per cent. 

Workers report more comfortable seeing conditions, 
more enjoyable working atmosphere. The psychologi- 
cal advantage is intangible, but it is there, benefiting 
quality of work with fewer mistakes. 





| 





It is economical to consolidate purchases. Dealers 
eager to increase sales and profils should take full 
advantage of the following fast selling “leaders” in 
the “Mg V” line: 


Trade SUPERIOR Mark 
TOP PRINTED, DRY STENCILS 


Blue or White, as preferred, with carbon cushion 
sheet inserted. New sales impelling features to 
save time, prevent eyestrain and insure absolute 
accuracy. Duplicating inks and all other duplica- 
tor supplies are unsurpassed in quality and guar- 
anteed to produce best results — greatest service. 


CORRECTION FLUID 


For all stencil papers. A new pink 
colored fluid which forms a perfect 
coating over the error—its transpar- 
ency gives complete visibility for trac- 
ing and typing. Packed in handy 
bottles with bakelite screw cap 
equipped with convenient brush. 





ALPHA OIL 


Unquestionably the finest oil for use 
on typewriters and other delicate 
office machines. Entirely odorless 
and will not gum. Furnished in 1 
oz. and 2 oz. bottles with bakelite 
cap and wire dropper for convenient 
use. 


The “*M&V” line of 
“ROUND BOX” 


Trade Mark 
TYPEWRITER RIBBONS AND CARBON PAPERS 


is most complete and the wide price range offers dealers 
the unusual opportunity of meeting not only the needs 
and requirements of every business office, but the buying 
habits of each customer. The “M&V” reputation for 
Quality and Fair Dealing is unchallenged and dates back 
for half a century. It is a recognized fact that the in- 
tegrity of the maker is always the best guarantee for the 
product and insures full value for every dollar. 





Write for catalog, prices and complete informa- 
lion. You will find it to your advantage to get 
better acquainted with the ““M ¢ V”’ organization. 


MITTAG & VOLGER INC. 


PRINCIPAL OFFICE AND FACTORY 


PARK RIDGE, N. J. 


AGENCIES THROUGHOUT THE WORLD 
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PEERLESS 


NOW OFFER 


THE Keystone 
NON-SUSPENSION FILE 


WAND BRONTE LAO) 
OL DEE AND matOowast 


ORAWEE BE MFORC met 
AMO Burret® OF 
0¢ GAUGE ance Matt 






WOE LOCKING FOLLOWER MOCE 


* FLOATING BOLL ER BL asiNGS 


HOLLER ATTACHED TO O8AWER BureeEE 


HEAVY GAUGE U CHANNEL REINFORCEMENT 


QheNFORCED CHanMe, Orviots 


Tyernae (0G4 OF BOTTOM = —————— 


This new Keystone Non-Suspension 
File will revolutionize the field on non- 
suspension units. 


Our NEW “*FLOATING ROLLER” 
Bearing actually makes this file, even 
when heavily loaded, operate as smooth 
as any progressive suspension unit. 


In All Heights and Finishes 
Full 28-inch Depth 


Solid Bronze Hardware 


All Types of Inserts Are Available 
- —~—p—_—_- 


These files, at no increase in price, 
offer exceptional value. 


—— 


WRITE FOR CATALOGUE 


PEERLESS STEEL 
EQUIPMENT CO. 


Hasbreok and Unruh Sts. 


OFFICES 


Boston, Mass. 


Philadelphia 
New York, N. Y. 


Los Angeles, Cal. 
Baltimore, Md. 
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METHODS OF HANDLING CUSTOMER COMPLAINTS 


Is the customer who comes bearing a complaint an 
asset or a liability? A surprising number of companies 
look upon him as an asset according to Methods of 
Handling Customer Complaints, a report recently is- 
sued by the Metropolitan Life Insurance Company. 
According to this report there is a growing opinion that 
complaints, if correctly handled, may offer opportuni- 
ties for selling the customer on the company’s service. 
It may suggest ideas for betterment of the product and 
service, or point the way to the development of new 
products and uses. 

That philosophy, however, does not lead companies 
to encourage complaints. Modern management is seek- 
ing and finding many effective preventive measures. 
Sales is one of these preventives. In educational ef- 
forts of this kind, the report points out, salesmen are 
taught to sell service as well as merchandise, to assist 
the customer in selecting merchandise suited to his 
needs, to refrain from overselling, to cooperate with 
dealers in moving merchandise, to make company’s 
policies clear regarding terms of order, returned goods, 
etc., to exercise extreme care in the mechanics of mak- 
ing out an order, and to refrain from making delivery 
and other promises that cannot be kept. 

The report, which is based upon a survey made by 
the Policyholders Service Bureau, offers in some detail 
a discussion of the methods used by manufacturers, 
wholesalers and retailers in making sure that com- 
plaints receive proper attention and that the customer 
and the company arrive at a satisfactory settlement. 
Case studies are presented, and are illustrated with 
reproductions of the forms used in recording the re- 
ceipt and handling of various complaints. 

According to the report, the “silent complaint” is an 
important consideration in any discussion of customer 
grievances. The customer who drifts away for no ex- 
pressed reason, according to those contributing to the 
survey, presents a more complicated problem than the 
customer who is chronic in demanding adjustments. 
Members of the former group are more numerous; it is 
difficult also to trace the causes of misunderstanding. 
Many companies report making a periodic check-up of 
their accounts in order to handle this situation. Such 
investigations have been known to reveal imperfec- 
tions in the company’s service or products that other- 
wise might not have come to light. 

Copies of Methods of Handling Customer Complaints 
are available to those interested and may be had by 
addressing the Policyholders Service Bureau, Metropol- 
itan Life Insurance Company, New York, N. Y. 

Soe 
INK SCRAM COMPANY APPOINTS DISTRIBUTORS 


Harry Kranzberg, president of The Scram Company, 
manufacturers of Ink-Scram and Perfectype, St. Louis, 
Mo., visited Chicago and Kansas City recently. He ap- 
pointed the McPike Drug Company of Kansas City, Mo., 
and A. C. McClurg & Co., Chicago, as wholesale dis- 
tributors of Ink-Scram and Perfectype. 

Mr. Kranzberg is well pleased with the acceptance 
of his company’s products by the trade and the public. 
= 
FARADAY ON STEEL PENS 


The Irish Printer quoted from the writings of Fara- 
day, the scientist, regarding the invention of the steel 
pen. They were first made by a Mr. Wise, who shaped 
his metal pens on the lines of the quill pens then in 
use. When first introduced steel pens cost eight shil- 
lings a gross. In modern times they have been manu- 
factured in England to sell at four pennies a gross. 
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Mr. WALTER RAUTENSTRAUCH 


one of America’s foremost 


CONSULTING ENGINEERS 


Says: 





ENGINEER fa 
i 
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ee 
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This background of experience and 
professional standing gives authority 
to Mr. Rautenstrauch’s statements 


Fellow of New York Academy of Science. . . . 
Fellow of American Association for the Advance- 
ment of Science. . . . Member American Society 
of Mechanical Engineers (Chrmn. Finance 
Comm.) ... Member United Engineering Trust- 
ees. . . . President Society of Industrial Engi- 
neers. . . . Professor Industrial Engineering, 
Columbia University. . . . Formerly Professor 
of Mechanical Engineering, Columbia Univ.; 
Asst. Prof. of Machine Design, Cornell Uni- 
versity. . . . Author of Machine Elements in 
Mechanical Engineers Handbook. 











WALTER RAVTENSTRAUCH 
COMBULTING ENGINEER 
vo wae 
PAN UFACTURING INDUSTRIES 
ornce 
UT? STREET AMO BROADWAY 
“ae vom 


March 19, 1955 


Woodstock Typewriter Company, 
Six North Michigan Aveme, 


Gent lemen: 


I have examined one of your typewriters, which 
you inform me is a standard unit taken from stock, and present 
my findings herewith, 


The purpose of the examination was to ascertain 
the degree of reliability obtaining in the machine's mechanical 
construction, its probable durability in use, and the probability 
of its maintaining its adjustments. In the course of this exan- 
ination the machine was subjected to normal use and fhe behavior 
of each part was observed, Various abusive tests were applied to 
its operation to ascertain the probability of its maintaining its 
adjustments at the hands of unskilled and careless operators, 
The machine was taken apart and all stationary and moving parts 
examined with respect to their rigidity and the probable wear at 
the moving parts and bearings. 


I find that the machine conforms to the best 
standards of mechanical construction, All parts are formed and 
proportional to insure an adequate margin of safety against dis- 
tension and maladjustment due to abnormal and abusive treatment. 
The assembly of its principal mechanisms to a unit cast top 
frame assures a rigidity of construction and alignment of a high 
order, The bearing surfaces of the moving parts conform to the 
dest standard practice in typewriter mamfacture, Altogether 
I find that the machine is designed according to acceptable 
mechanical principles and its construction conforms to a high 
standard of machine manufacture. 


Respectfully submitted, 


Pea Cec PoTe 


Dae K 
Consulting Engineer 
WR: js 








TYPEWRITER BUYERS: We invite you to verify 


through demonstration— 


the facts proved in Mr. Rautenstrauch’s laboratory tests. 


His unprejudiced scientific inspection was, literally, a microscopic checkup on every mechanical 


element of the Woodstock— 
You should investigate, and PROVE, 
and economy. 


WOOD 


from smallest moving part to the assembly of the complete mechanism. 
these facts, 


NOW. They assure you the greatest efficiency 


STOCK 





TVR & wees 


Branches in Principal Cities . 4 


T ER 
SIX NORTH MICHIGAN AVENUE, 


COMPAN Y 


CHICAGO 
Distributors All Over the World 
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TO A DEPARTMENT HEAD 
WHO WANTS TO CUT 
ADDRESSING COSTS 


Invest in a modern motorized addressing machine. 
































Addressing machines that are quieter, faster, more accu- 
rate, and more economical than ever before are now 
available. Their use effects substantial reductions in office 
expense and overhead, saves time and effort, makes the 
operator a happier, more contented worker. 


xk k 


When buying any electrified office device—such as a 
motorized addressing machine —you can be sure that if 
the motor bears the G-E monogram, it is as correct for the 
service as the device is RIGHT for your needs. 


If the motor bears this mark, you need ask no further 
questions about the electric equipment. For this 
monogram is your assurance that the manufacturer 
has sold you a motor that he knows is built to 
the same high standards that he demands in every 
other detail of his product in order that it may 
serve you well. 


General Electric offers to manufacturers of 
office devices the skill of experienced engi- 
neers; unparalleled manufacturing facili- 
ties; and ready, convenient, nationwide 
service. General Electric, Dept. 
6B-201, Schenectady, N. Y. 

070-93 
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ATTRACTIVE NEW HOUSE ORGAN 


The National Resaler is the name of a new house 
organ which gives promise of decided usefulness to 
dealers representing the National Blank Book Company 
of Holyoke, Mass. According to its masthead, the new 
publication is intended to be “a friendly visitor to retail 
sales people, exchanging practical resale suggestions 
and ideas.” 

No. One of Volume One comes under an April date 
line. The foregoing brief announcement is supple- 
mented by a boxed-in statement on the first page urg- 
ing dealers to regard the publication as their own paper 
—“a friendly visitor who will drop in from time to time 
with helpful ideas”—a medium from which the manu- 
facturer and the dealer alike will derive benefit. Stories 
of outstanding experiences in sales of record keeping or 
associated products are solicited. On the first page, 
referring to the interrogatory caption, “What’s New,” is 
a story about the importance of keeping customers up- 
to-date on new goods and proving quite conclusively 
that it pays to present what is new and keep hammer- 
ing at it. 

Other subject titles are, Going Places with National, 
How to Get More Eye-Ease Sales and It Pays to Know 
These Answers, which is a series of questions and an- 
swers on the reason why of National’s Eye-Ease record- 
keeping items. 

The second number of the National Resaler contains 
several timely articles and is published for June and 
July. The subject of Going Places, etc., is retained and 
there is an important article on Ten Points That Will 
Help Your Sales by J. M. Campbell. 

On the back page is an experience by a well known 
New York Citly stationer demonstrating that the Na- 
tional’s End-Bound construction is needed to give blank 
books adequate protection at the points of greatest 
wear. 

Another brief article on the same page pertains to 
the idea of plussing the sales. This article showed how 
a suggestion from a salesman brought about the sale 
of tabbed and lettered index sheets to the satisfaction 
of the customer and the profit of the store. 

The National Blank Book Company is to be congratu- 
lated upon the quality of its new house organ. 

The editor of the National Resaler is D. C. Hegarty, 
who is advertising manager of the National Blank Book 
Company, and knows his job. 


=< 
OFFICE MACHINERY COMPANY ESTABLISHES 
SCHOOL 


General Office Machines, Inc., 750 Prospect avenue, 
Cleveland, Ohio, announces the establishment of a gen- 
eral calculating school at the address above given. 
This school is under the management of Ruby Coon, 
formerly instructor and employment manager at the 
Felt & Tarrant school. The school will supply expert 
Comptometer operators for inventory or permanent 
employment. 

——_—. 


EAGLE-OTTAWA DEDICATES BALL FIELD 


The Eagle-Ottawa Athletic Association, Grand Haven, 
Mich., dedicated a ball field in June, providing an ade- 
quate field for the athletic sports of the organization. 
The work of transforming the site into a sports field 
was done by members of the association. The dedica- 
tion ceremonies were presided over by Mayor Richard 
Cook of Grand Haven. 

He gave emphasis in his address to the importance of 
the Eagle-Ottawa plant to the city of Grand Haven as 
an industry. 
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Illustrating Style No. 1205—Size 367% x 78x 195g. Only 
one of several styles and sizes available from the Steel Age 
Line. 


The 1200 “Steel Age” Line of 
Storage Cupboards 
and Wardrobes 


Pack a sales wallop that will bring you 
profit where other lines go unheeded! 


They are necessary office items and can 
be sold! 


Have your Samples ready! 
Following features make sales easier: 


1— Electro - welded con- 7—Corrugated lock in 


struction handle 
2—Doors do not bind or 8—Three-point locking 
sag device 
3—Simple shelf adjust- 9—Reinforced door con- 
ment struction 
i—Baked-on enamel 10—Heavy gauge steel 
finish throughout 
5—Especially pleasing 11—Best quality work- 
design manship 
6—Door handlesin 12—More utility—longer 
bronze life 
=—_—_—_ 


Corry-Jamestown Mig. Corp. 


Corry, Penna. 


Cable Address 
Corjam 


Export Dept. 
5713 Euclid Ave. 
Cleveland, Ohio 


Branches in Principal Cities 











106 


For Office-Home-Club. 























Shown above is the new 
modernistic All-metal 
Smokers’ Cabinet, with 
two drop extension tops, 
two compartments inside, 
and is finished in either 
Bronze or Ebony, with 
Chromium trimmings. 


a 





$10.00 













The Servatray 


$5.00 


Smokers’ Stands 
a Tl > 


Retail 
Prices 


Quoted 








This unique line is preeminent in 
its field. Our have 
combined Beauty, Style and Qual- 
ity in a wide range of designs 
which appeal to the taste and re- 


craftsmen 


The Empire 
$7.50 


finement of your customers. 
Many dealers are showing in- 


creased with Ash-Away 
Smokers’ Stands. 


sales 


Upon your request, we will gladly 
send descriptive literature, prices 
and trade discounts 


Manufactured by 


The Nagel-Chase Mfg. Co. 
2811-23 No. Ashland Avenue, Chicago, Ill. 


Permanent Display—Space 803 New York Furniture 
Exchange, 206 Lexington Avenue, New York, N. Y. 
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COLONIAL FRANCE AT BRUSSELS EXPOSITION 

We have had the good fortune of being able to visit 
several sections of the French Colonial Exhibits in the 
French Colonies Palace. Mr. Jean Schwob, of Henri- 
court, associate manager, has been kind enough to give 
detailed information concerning the participation in 
the sections and we are pleased to be able to give this 
information to our readers, said Agir. a Brussells Publi- 
cation. 

Algeria: This exhibit details, first: the accomplish- 
ment of public works, colonization, co-operation, pub- 
lic health, education, etc.; second: economic and tourist 
life in Algeria. 

Self governing Colonies: This participation features 
the tercentenary celebration of the annexation of the 
Antilles to France. 

Indo-China: Largely artistry, with painted wooden 
panels. Little of everything. Progress in the colony 
illustrated with graphs. 

French West Africa: This particular section shows 
a pit containing a luminous plenisphere, mounted on a 
green slab. On it is all sorts of information—educa- 
tional, economic, commercial, etc. 

French Equatorial Africa: Panels of precious wood 
constitute one of the richest exhibits of this colony, 
with other productions displayed in the showcases. 

Madagascar: This is particularly instructive. It has 
economic, ethnographic, geographic and social docu- 
ments, and statistics of several important products 
from the island. Shows precious stones. 

Tunis: Its nearness to Europe has developed good 
tourist trade since the war. Dioramas reproduce the 
most interesting sites characteristic of the country. 

French Morocco: This section shows the work real- 
ized by the French Protectorate. Progress shown in 


| urban development, agriculture, political and social 


matters, and standardization, of agricultural products. 
The territories under the Colonial Mandates: Togo 


and Cameroons—This division has decorative art 


panels, illuminated photographs, and dioramas repre- 
senting the growth of its principal products. Political, 
economic, and commercial facts are presented. 

The States of Levant: Chiefly tourist advertising, 


| displaying natural and architectural beauties. 


sini 
COLLECTION BOX FOR BENEVOLENT FUND 
The Board of Benevolence of The Stationers’ Asso- 
ciation of Great Britain and Ireland is accumulating 
a fund to provide comforts for needy stationers. To 
facilitate these collections the board places in station- 
ery stores a collection box in which both stationers 


' and their customers contribute to the fund. The col- 


lection box is made in the guise of an old fashioned 
inkwell, with a quill pen forming part of the device. A 


| slot for coins takes place of the usual opening in a 


desk inkwell. 
a 
CIRCLE OPENS IN HOLLYWOOD 
The R. J. Circle Typewriter Company was recently 
opened at 1642 North Cahuenga avenue, Hollywood, 


| Calif., in the heart of the motion picture colony. Mr. 


Circle has served the film trade for the past twelve 
years, having been connected with the Holly-Beverly 
Typewriter Company until recently. He will carry a 
stock of new portables, rebuilts and office supplies. 
RR 
BUCKEYE COMPANY OPENS NEW COAST OFFICE 
Expanding its Pacific Coast activities, the Buckeye 
Ribbon & Carbon Company, Cleveland, O., has opened 
a branch office at 315 Broadway, Los Angeles, accord- 
ing to an announcement received recently. 
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Filing Supplies 


Very few items in a Dealer’s stock carry a mark-up (Profits) 
equal to Filing Supplies. 


Re-Order Business 


When once a Filing Supply account is established there is a 
constant year after year Re-Order Business. 


Go Into Any Business Office 


Look in the filing cabinets. They are full of Indexes, Folders, 
Record Cards and Guides. There’s your pot of gold. Did you 
sell those supplies or did some other wide-awake dealer? 


Analyze It 
A Filing Cabinet in itself is a most useless piece of furniture. 


Its value to any business can be measured by the efficiency 
of the Filing Supplies in the drawers. If the records can be 
filed and found easily, accurately, and instantly, its value is 
high—if not, its value is low. 


Never let a Filing Cabinet leave your store without making 
the effort to furnish the supplies which will be used in it. 
See that every file is Properly Indexed. 


Browne-Morse line of Filing Supplies is complete. It is priced 
right and the quality is of the best. Our catalog is the map 
to show the way to the Pot of Gold. Ask for it. It is free. 
Samples gladly supplied. 


Perhaps we can help you solve any filing problems with 
which you are confronted. Try us. 


And Transfer Cases Too 


A complete line of the best Steel Transfer Cases made. Steel 
Transfer Cases are the least expensive, figured on the basis 
of long time use. 


FOM 
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Browne-Morse Company 


Factory and General Offices Muskegon, Michigan 
New York Office —140 Maiden Lane 
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BEAT ::- HEAT 


with Moon! 


€ 


COPYING PENCILS BY STAEDTLER 


Good always and best in the summer 


4 TYPES: 
EXTRA HARD HARD MEDIUM = SOFT 














THE MARK OF QUALITY 


UNIVERSAL 


The Heavy Duty 
Self Leveling 
Office Machine 
Stand 


You can safely entrust the most expensive, indispensable 
office machine to its support. Strong and safe, it is steady 
as well which induces accuracy in the operation of the 
machine. Tusco UNIVERSAL is framed of one inch cold 
drawn steel tubing, top is cast iron, slotted and drilled to 
accommodate practically every type of office machine. 
Back can be tilted up to 2% inches, making large adding 
machine keyboards more accessible. Moves easily and 
noiselessly on 3-inch rubber tired casters—simple cam 
brakes hold stand steadily in position. Shipping weight, 
40 Ibs. 


DEALERS: Tusco is the stand with the unqualified 
guarantee; you can depend upon it for creditable per- 
formance in any office. Booklet with details on request. 


| Tubular Specialty Mfg. Co. 
—WILL NOT BECOME ee 1940 Stanley Ave., Detroit, Michigan 
REPRESENTATIVES: 

Typewriter Circle Co., 359 Broadway, New York, N. Y. 


C. E. Ritter, 2451 E. 78th St., Chicago (Phone REGent 1110). 
s TA E D T L E R ’ ! N Cc - crouse Representative: Lincoin Export Co., 41 Water St., New York, 








SOFT AND SOIL HANDS 





J. $. 


53-55 Worth Street New York, N. Y. 

































The Bentson 700 Line 


A Quality Product 
at Moderate Cost 

















Like absorbency and non-linting re- 
sistance to wear Decorative Appeal 
will increase your Desk Blotter sales. 
The appearance of Wrenn Desk 
Blotters attracts customers, the qual- 
ity sells them, and the satisfactory 
long life brings them back for more. 


Made with Cradle Type Rust-Proof 
Roller Bearing Suspension Slides 
Put new life into your blotting sales 


with the three design-protected 
original patterns by Wrenn. 


BASKET WEAVE 
MOSAIC 
CADET 


Each is available in twenty-one rich 
colors. Each is identical in uniform 
high absorbency and long service. 


The 700 line answers all re- 
quirements for appearance, 
convenience and durability. 
The outer case is furniture 
steel, with corners acetylene 
welded and smoothed to give 
attractive finished appearance; 
connecting parts electrically 
welded, and case welded to 
inner framework. No addi- 
tional sides or end panels 
necessary. Dust-proof flange 
seals opening between drawer 
and case when drawer is 
closed. 


Try the special “balanced assort- 
ment” of Wrenn Desk Blotters to- 
gether with Show-Blott,—the full 
view dustless glass display case. 
Watch “Decorative Appeal’ double 
or triple your blotting sales. 






The merits of this line war- 
rant your careful investiga- 
tion. Complete information 
upon request. 


SHOW-BLOTT 


sells more blotting and stops all “‘shop 
wear.”"’ Write for special attractive ‘‘deal.”’ 


AURORA - - - ILLINOIS 











MIDDLETOWN OHIO 
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PASSED AWA YF 


H. H. BENEDICT 

Henry Harper Benedict, one of the pioneers of the 
typewriter industry and the sole survivor of the group 
which founded the Remington typewriter business in 
1873, died at his New York residence, June 12. He was 
in his ninety-first year. 

Born in German Flats, Herkimer county, New York, 
Mr. Benedict was graduated from Hamilton College in 
1869. His business career began immediately upon his 
graduation and he joined the firm of E. Remington & 
Sons, Ilion, N. Y., arms manufacturers. Within a short 
time he was made a director and then treasurer of the 
Remington Sewing Machine Company, a subsidiary. 

In February, 1873, the typewriter invention of Chris- 








The Late H. H. Benedict 


topher Latham Sholes was offered to the company and 
Mr. Benedict was instrumental in Philo Remington’s 
decision to buy it. Seven months later the firm began 
the manufacture of the writing machine which was 
destined to become world-renowned. 

When the firm of Wyckoff, Seamans & Benedict was 
formed for the purpose of marketing the typewriter 
throughout the world, Mr. Benedict became the mana- 
ger of foreign sales. 

In 1886 the name of the firm was changed to the 
Standard Typewriter Company with Mr. Benedict as 
president and when, in 1903, it was again changed to 
the Remington Typewriter Company, he continued as 
president until his retirement in 1913. 

A lifelong patron of the arts, Mr. Benedict developed 
a valuable private gallery. Despite his many activities 
in the business world he found time to become a con- 
tributor to educational and charitable enterprises. 
His philanthropies included the Hall of Languages and 
an organ in the chapel of Hamilton College as well as 
a hospital at Ilion, where he made his home from 1869 
to 1882. 

He was a trustee of Hamilton College and the Brook- 
lyn Institute of Arts and Sciences; a fellow of the Met- 
ropolitan Museum of Art, a member of Phi Beta Kappa, 
Delta Kappa Epsilon, the D.K.E. Alumni Association of 
New York, the New York Historical Society, the Ameri- 
can Museum of Natural History and the New York 
Chamber of Commerce. 

Mr. Benedict is survived by a widow, Mrs. Katherine 
Geddes Benedict, and two daughters, Mrs. A. A. Forrest 
and Josephine C. Benedict. 

FREDERICK GRAVES 

Frederick Graves, eighty-three years old, head of the 
Graves & Graves Furniture Company, 173 South Main 
street, Memphis, Tenn., died on May 21 after an active 
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REASONS 


PARR 


VACUUM CUP 
RUBBER 


FINGERTIPS© | 


make faster profits for you. 


| MORE ECONOMICAL .. . rein- 
. 


forced tips give them 


life.” 


**double 


made of pure, 


9 They’re BETTER... 
. live, light rubber. 
Large, airy perforations give maxi- 


3 ° mum ventilation... 
tion. 


no perspira- 


that’s why they come back for more! 


5 sizes ... 12 tips to box ... 1 gr. to ctn. 


... sink your finger 
into a soft cushion... 


.. feel how easily it gives... 
no strain... perfect ease... 


THE SAME THING 
HAPPENS WHEN 
YOUR FINGER 
GLIDES INTO THE 
SOFT, YIELDING, 
CONCAVE SUR- 
FACES OF THE 


art Rubber Typewriter Keys! 


Eye strain is relieved, and the fingernails 
are saved! 


Long wearing, ac- 
curately made, 
quickly attached. 


Parr Key Sets for 
all makes of type- 
billing 
and adding ma- 


writers, 


chines. 


ELABORATE DEALER DISPLAYS and 
FOLDERS FREE! Write NOW! 
PARROT s?EE8rENER CORPORATION 


363 Broadway New York City 
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UFiL 


STEEL OFFICE 
FURNITURE 


... + for comfort and convenience 
. .« « for time saving and work speeding 
. . for life time durability 





Vo. 626 Line 
High Desk Stools 


“Built Like 
a Bridge” 


If backrest is 
desired, see our 
No. 7206 line. 


selling in good 
is included in the 
U HLiine. *“Postur-Chair” with the low back and scien- 
tifically shaped seat for sedentary workers in office and 
factory, “Little Dandy” and “Economy” steel office 
stands, the 70-70 typewriter desk and the 50-56 file stool, 
are popular numbers. Another important group is the 
626 line, one of which is shown here. 


furniture of 
volume and giving satisfaction in use 


Serviceable many types 


The 626 line is made in 17, 22, 25 and 28 inch minimum 
heights, each adjustable 4'o inches up, in '% inch steps. 
The three taller stools are fitted with 18 inch diameter 
foot rests. All are regularly equipped with ball and socket 
steel feet 1'6 inches in diameter, always making flat con- 
tact with the floor even though the stool is tipped, thus 
protecting linoleum or plastic floor coverings. 


The 626 line is used generally by bank tellers, draftsmen. 
clerks in county and municipal offices and other high desk 
workers. Opportunities are thus frequently presented 
Office Equipment Dealers for sales, some of them in large 
numbers. Keeping representative numbers of the U H L 
line in stock and on display has proven profitable wherever 
there is a market for office furniture. Prices and details 
will be sent you on request. 


The TOLEDO 
METAL FURNITURE CO. 


1578 HASTINGS STREET TOLEDO, OHIO, U. S. A. 
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experience of thirty-four years in the trade. He was 
born at Heath, Mass. Subsequently the family removed 
to Iowa, where he spent his early years, coming to 
Memphis at about the age of forty-nine. He was active 
in the Congregational church and in Masonic circles. 
His widow and two children survive.—CG 
Cc. W. HONEYWELL 

Hundreds of friends throughout the stationery indus- 
try were profoundly shocked to hear of the death of 
Charles W. Honeywell, of Deemer & Company, Wilkes- 
Barre, Pa., Sunday, June 16. 

Despite his numerous duties as president of the 





The Late 
Charles H. Honeywell 


Deemer firm, Mr. Honeywell took opportunity to devote 
a substantial part of his time to affairs of the National 
Stationers Association of which he was Regional Gov- 
ernor of District No. 3 in 1930-31. 

Funeral services were held from the Honeywell resi- 
dence in Wilkes-Barre Wednesday, June 19. Following 
the last rites, conducted by the Rev. Verne L. Smith of 
the Central Methodist Church, interment was in Oak- 
lawn cemetery. 


Y Y 


F. S. WATERS 

Frank S. Waters, president of the Lyon Metal Prod- 
ucts Company, died suddenly of a heart attack Thurs- 
day, June 6, at his home four miles west of Aurora, III. 

Mr. Waters, who was fifty-seven years old at the time 
of his death, had been ailing for several months, but 
had experienced considerably improved health since 
his return from Florida last winter. His sudden pass- 
ing came close upon the heels of a severe cold which 
had confined him to his county estate. 

Born March 2, 1878, in Hackensack, N. J., Mr. Waters 
came to Chicago at an early age and it was here that 
he received his early education. Later, with his 
brother, Beverly L. Waters, he founded a small metal 
shop in Chicago which was destined to become one of 
the major office equipment businesses in Illinois. 

Mr. Waters is survived by a widow, Mrs. Mabel Kil- 
bourne Waters, and another brother, Raymond T. Wa- 
ters, of Chicago. 


Sg ha , 
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M. J. GREENE 

Michael J. Greene, vice-president of the Brooks Com- 
pany, one of the Cleveland, O., pioneer office supply 
houses, died last month following a lengthy illness. 
Mr. Greene, who was sixty-five years of age at the time 
of his death, joined the Brooks Company forty-five 
years ago and was instrumental in creating the suc- 
cess achieved by the firm. 

In addition to his other duties Mr. Greene found 
time during the past ten years to edit “Rotary Re- 
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TRANSFILE 


> 


There is convincing appeal in 
TRANSFILE. It's in a class by it- 
sel-—a superior class readily ap- 
parent to any prospective buyer. 


TRANSFILES have that extra 
strength where it is needed most. 
Actually all the weight is ab- 
sorbed by steel. The file drawer 
is as strong as an ox. 


And only TRANSFILE offers Steel 
Roller Bearing Drawer Suspension 
—the heavier the load the easier 
the roll. 

Made in three styles—The Regular for storage 
records —The Super-Test fo: active records— 
The DeLuxe for active records, finished to 


harmonize with your customers present equip- 
ment. 


Go TRANSFILE for profit! 


GUIDE SYSTEM & SUPPLY CO. 
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THE DE LUXE 
TRANSFILE 


THERE'S A TRANSFILE FOR 
EVERY PURSE AND PURPOSE 


FILING SUPPLIES by <> 


There's an advantage in the Gussco com- 
plete line of filing supplies. It's a line 
developed and priced especially and 
wholly for the trade. Gussco dealers 
know this combination of quality, price 
and service shows a profit. Maybe you 
are missing a good bet. 





335 CANAL ST. 
NEW YORK,N. Y. 
















60 years of 
Desk Building 


This extended, continuous operation 












Chicago Representative: W. H. Brown. 
6708 Glenwood Ave., Tel. ROGers Park 3644 


No. 578 Secretarial Desk, a popular 
commercial design in full quartered 
oak or in walnut and mahogany fin- 
ishes. Measures 60x34 inches, 30% 
inches high. Typewriter compart- 
ment is placed in right or left pedestal 
as per your order. 






New York Warehouse: 
573 Broadway, New York, N. Y. 





proves the genuine quality and popu- 
larity of the Jasper Desk Co. fur- 
niture. Sturdy construction, attrac- 
tive appearance and features of mod- 
ern convenience are combined in all 
our products. 

Office Furniture Dealers: A com- 
parison of the value and sales oppor- 







tunity in this line will convince you 
of the advisability of putting it in on 
a regular basis. For details and 
illustrations, see our catalog No. 421. 


JASPER DESK COMPANY, Jasper, Indiana 
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The 
Georgian 
Period 
Desk 






No. 5000— 28x52 

32x52 
34x60 
36x72 









The interest and charm of Georgian period furniture re-designed 
to meet the requirements of modern business, single out our No. 
5000 desk. We use genuine American black walnut on all exterior 
exposed parts and the finest 4-joint butt walnut obtainable for face 
veneers. Many of our dealers are doing good business with it and 


Poot shipments of these 
desks with New Indiana we know of other territories where it would have a warm welcome. 


Chairs, offer savings in Don’t pass this profit opportunity. We'll be glad to send photo- 


time and freight, worth 


hceteiatiioes. graph and details. 





INDIANA DESK COMPANY ....JASPER, INDIANA 


DICTATOR 


STENCILS 


After more than a year 
of intensive practical 
tests we are now offer- 
ing to the trade these 
new non-cellulose 
stencils, attractively 
packed, for all styles 
and size machines. 














NEW INDIANA 
Office CHAIRS 


Office furniture Dealers are doing good business with 
this attractive design. Made in solid walnut, quar- 
tered oak and birch, beautifully finished. No. C-303 
is of this design but without arms. No. C-302 is a 
side chair with arms and No. C-304 a side chair 


without arms. 


See our catalog for other popular 











designs. New Indiana Chairs may 
be shipped with your order of 
Indiana Desks, reducing charges 


and expediting delivery. Details 


This new quick drying non-offset 
ink is guaranteed not to injure 
any type stencil. It is an intense 
black and comes in grades for 
either open or closed drum ma- 











chines. 


New Indiana 
f We co-operate with dealers to 
C h air C ompany the fullest extent. 


JASPER, INDIANA INK SPECIALTIES CO. 


FRED B. CANODE 
519-21 South Laflin Street 
CHICAGO, ILL. 





No. C-301 
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minder,” the official magazine of the Cleveland Rotary 
Club. He is survived by five children——-AED 
A. M. LARWILL 

Alfred M. Larwill, proprietor for more than twenty 
years of the University Book and Stationery Store, 
Cleveland, O., died at his home there last month. He 
was sixty-eight years old. 

Mr. Larwill, who was born in Genesee, N. Y., and came 
to Cleveland when a boy, is survived by a daughter and 
a sister —AED 


oe 
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NATHAN P. WINCHELL 

Nathan P. Winchell, a resident of Grand Rapids, 
Mich., more than sixty-five years, passed away at his 
home June 7. He was born at Pittston, Penna., and 
went to Grand Rapids as a young man in 1869. Mr. 
Winchell was engaged in the paper and stationery 
business until his retirement in 1925. Surviving are 
his widow, Anna Winchell; one daughter, Mrs. Crystal 
Wierhacke; one son, Jay D. Winchell; one grandson, 
Clark Wierhacke; one granddaughter, Mrs. John Pat- 
terson. 

W. G. REED 

W. G. Reed, the pioneer stationer of Martinez, Calif., 
died at the Community Hospital June 1 following an 
illness that had continued several months. Mr. Reed, 
seventy years of age, arrived at Martinez thirty-five 
years before and started a stationery business, which 


he operated until a few months before his death. He} 
He took an active | 


came from his native state, Illinois. 
part in the community life, and was for twenty-five 
years superintendent of the Sunday school of the Con- 
gregational church. 


Y y 
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PETER BENNINGHOFEN 

Peter Benninghofen, a part owner of The Hamilton 
Autographic Register Company, Hamilton, Ohio, passed 
away May 31. He was seventy-four years old. Mr. Ben- 
ninghofen was interested in other Hamilton industries, 
and until a year ago was vice president of the First Na- 
tional Bank & Trust Company. Two sisters and one 
brother survive. 


bos mo 
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FRANK H. BOYER 

Frank Haskell Boyer, one of the founders of the Bur- 
roughs Adding Machine Company, passed away at his 
winter home in Los Angeles, Calif., following an illness 
of two days. He was fifty-eight years old. Mr. Boyer 
was also one of the founders of the Chicago Pneumatic 
Tool Company. 

~~ 

BALTIMORE HOUSE INCORPORATES ITS BUSINESS 

On May 8, the Business Equipment Company, 502 


St. Paul street, Baltimore, Md., took out incorporation | 


papers under the laws of that state, with Howard P. 
Boyer as president and Homer D. Mayers as secretary- 
treasurer. 

The Business Equipment Company was organized 
June 25, 1934, by Messrs. Boyer and Mayers as a part- 
nership. The activities of the company have been con- 
fined to office furniture and office machines together 
with the supplies that go directly with these two groups 
of items. The company features the Macey line of 
matched suites, as well as that company’s line of steel 
office equipment and filing supplies. In this they have 
been markedly successful. The company also handles 
office machines, such as typewriters, adding machines, 
etc., and the supplies that go with them. A few months 
ago the organization, owing to increased business, 





SCHOOL CASES! 
The Market of Millions— 





SEM Special Student's 


LIPP Binder or Case! 


Complete NEW line, to be retailed at $1 to $3.50, afford- 

ing a substantial profit to dealers. Zippers, Envelopes, 

Ring Binders, Portfolios—there’s a style to fit every 

school requirement. We'll gladly send samples for 

inspection, upon request. Fill in the coupon below. 
566 W. ADAMS ST. 


Stein Brothers Mfg. Co., Inc., (ircéaco. tL 
THIS COUPON WILL BRING SAMPLES FOR INSPECTION 


Stein Bros. Mfg. Co., Inc., 566 W. Adams St., Chicago, Hl. 


You may send, for inspection, samples of special school cases, 
Name 
Street. 


City. State 





EQUIPMENT 


LOOSE 


MACHINE POSTING 
BINDERS and FORMS 


Our New Catalog of Machine Post- 
ing Equipment illustrates and de- 


scribes many new items—distinc- 
tive types of devices and forms that 
represent the last word in speed and 
utility. Send for your copy today. 


—Agencies Available— 


Exclusive protected territory is available 
to active established dealers. Complete 
Catalog and full details on request. 


THE C. E. SHEPPARD CO. 


4401-4429 Gust) Long Island City 


Twenty-First St. New York 
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For years, discriminating business and professional people have used 
HIGGINS’ ETERNAL BLACK WRITING INK because of its beautiful, jet 
black writing—permanent as the pyramids and proof against heat, light. 
moisture and chemical eradicators 





DISTINGUISHED HANDWRITING 


at no extra cost 


Together with Higgins’ Red, Washable Blue and Blue-Black Inks, it con- 


stitutes a group of writing fluids which offer the utmost in distinguished 
appearance to all business and personal handwriting. 
ity reputation of Chas 


Backed by the qual- 
manufacturers of Higgins’ 
American Drawing Inks 
since 1880. Write us your 
requirements. 


M. Higgins & Co., Inc., 








— Chas. M. Higgins & Co., Inc. 
271 Ninth St. 
Brooklyn, N. Y. 











Stencils 






for 

ROTARY 
DUPLICATING 
DEVICES 





A test will convince you that TEMPO is the 


finest non-cellulose stencil made—and it’s ALL 
AMERICAN. Quality means more sales and 
greater profits. New List price—Liberal Dis- 
counts to dealers. 

Shipments made from Tempo Duplicator & 
Supply Co., 435 North Wells St., Chicago, or 
direct from our factory. 


Order today or ask for samples and prices. 


Manufactured by 


MILO HARDING CO., LTD. 
1362 So. Hill St. LOS ANGELES, CALIF. 
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rented a store at 510 St. Paul street for use as a ware- 
house in addition to their premises at 502, the same 
street. The company is doing a fine business and notes 
an increase every month since they have been estab- 
lished. They are interested in new lines which are 
being developed from time to time and would like to 
hear from manufacturers. 
Sa a 
KIRSCH JOINS RELIABLE TYPEWRITER 
AND ADDING MACHINE CORPORATION 
David Kirsch has joined the staff of the Reliable 
Typewriter & Adding Machine Corporation, 303 West 
Monroe street, Chicago, Ill. For the past eighteen 
months Mr. Kirsch has been serving Reliable’s promo- 
tional work as an advertising agent. Under the new 














David Kirsch 


arrangement he is devoting all his time and energy to 
the company, for the benefit of its customers. 

Mr. Kirsch has had an extended experience in adver- 
tising. He specialized at Northwestern University in 
the advertising course. He was born at Chicago, and 
is twenty-six years old. Mr. Kirsch’s business connec- 
tions in the past include a varied experience in the 
office equipment field. He has plans for working out 
activities for assisting office machine dealers in devel- 
oping their sales promotion plans. The domestic phase 
of Reliable’s business will be given special attention. 

> 
FOLLIN JOINS MARBLE COMPANY STAFF 

M. V. Follin, for many years identified with the office 
appliance industry, has been appointed northwestern 
territory representative of the B. L. Marble Chair Com- 
pany, Bedford, O. He replaces S. R. Evans, who returns 
permanently to the southern territory. 

Mr. Follin, whose home is in Riverside, Ill., is thor- 
oughly acquainted with office chair salesmanship, hav- 
ing formerly been connected with the sales organiza- 
tion of the Colonial Chair Company, Chicago, and the 
Jasper Chair Company, Jasper, Ind. 

Scores of congratulatory letters were received by Mr. 
Follin from friends throughout his territory, which 
includes Illinois, Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota, South Dakota and Wisconsin. 
His headquarters will be established in Chicago. 

a 

SMITH-CORONA BRANCH AT ATLANTA MOVES 

The Atlanta branch of the L. C. Smith & Corona 
Typewriters, Inc., moved June 15 to 62 Marietta street, 
S. W., in order to obtain more commodious quarters 
and better facilities. The Atlanta office supervises op- 
erations covering ten of the southern states. The busi- 


ness in the south has increased greatly to a point where 
more room was necessary. J. L. Howerton is manager. 
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HOLD YOUR CUSTOMERS 


wis Cleangrip 


(Patent Applied for) 


You have often lost profitable carbon paper accounts because competitors call- 
ing upon your accounts CLAIM to have something “just as good.” 

The customer doesn't know better because to him all OLD STYLE Carbon 
Papers LOOK ALIKE. 

YOU CAN HOLD your accounts with CLEANGRIP. Distinctive in ap- 





pearance, it LOOKS and IS DIFFERENT from all others. 

CLEANGRIP is CURL-RESISTANT. Its uncoated end margins are RE- 
ENFORCED (patent applied for) which adds strength and permits of speedy 
alignment without ends wrinkling, tearing or curling. This feature is found 
only in CLEANGRIP. 

CLEANGRIP possesses all the durability and writing qualities of the highest 
grade Carbon Papers PLUS THE EXCLUSIVE CLEANGRIP FEATURES. 
THEREFORE, regardless of competitors’ claims, CLEANGRIP users will 
demand CLEANGRIP exclusive features. This makes resistance to “sales 
talk”’ almost impregnable. 


H.M.StormMs Co 





THE PERFECT CARBON SHEET 


Patent applied for 


Our Dealers Plan 
means new business for YOU. 
Write promptly for samples, 
prices, territory, etc. 


Manufactured Exclusively by 


H. 4. Storms Company 


Makers of “The Complete Line” of Carbon Papers and Typewriter Ribbons 


Dept. “O” 
561 Grand Avenue Brooklyn, \. Y. 











TRAVELLING MEN 
WILL BE INTERESTED 


Ejector 
Bar 





PRICE $3.50 
NOW A MACHINE OF PROVEN 
PERFORMANCE AND SALEABILITY 


Dealers and users have enthusiastically endorsed its easy, 
sure action, neat appearance and utility. 





This new plier type stapling machine is preferred for 
modern oflice use as it is small, light, compact and sturdy. 
The 2” throat depth and 105 staple load add to its capacity 
and usefulness. 


No. 710 


16x 12x7 inches 


Salesmen are getting ready for their Fall 
Campaign. They will want this genuine 
top-grain cowhide catalog case. Solid bot- 
tom, reinforced corners, three pockets, three 
extension lock are among its many features. 


Let us send you our complete catalog with 
prices and discounts. 


National Brief Case Mfg. Co. 


512-532 S. Peoria Street, Chicago, Ill. 


It operates quickly, easily and surely. It staples in any 
position; fastens papers while in files; tucks into desk 
drawer, or lies flat—out of the way. 


Take your plier to your work anywhere in office or factory 
or shipping room. Slip it into your pocket when its use ts 
needed in various places. A machine with so many varied 
uses induces quick sales. 


Displays, folders and new complete catalog showing all Plier 
type and Desk Staplers ready. Write for your copy today. 


NEVACLOG PRODUCTS, Inc. 


BRIDGEPORT, CONN. 
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BUSINESS RECOVERY 
CAN BE ATTAINED ONLY BY 
SELLING QUALITY MERCHANDISE 
AT A PROFIT 





SMART STATIONERS PUSH QUALITY 


INTERNATIONAL 


TY. oF. wea se 2 


GO0G0000060608 


Munson Suppry Co., 348 Hudson St., New York City 
Please send information about the New Key 
New Package and Counter Display to 


Name. 
Address. 


City. va sake e cae 











OFFICE APPLIANCES 


Announcement 





NEW SPEED-O-PRINT 





IMPROVED DUPLICATOR 
Ready for Delivery 


\ World of Features for the World’s 
Lowest Priced LEGAL SIZE Rotary 
Stencil Duplicator 

Stripper 

Prints to the top of the sheet or postcard 
Registration guide 

Smoother, noiseless operation 

Positive, easy stencil and ink pad at- 
tachments 

Improved inside cylindrical inking 
Automatic adjustment for thickness of 
stock 

Many other features.........---.5-- 


$ 
retails for 50 f.o.b. Chicago, Il. 


Fully Guaranteed 


Everyone is talking Speed-O-Print. Sales are increasing 


daily. Speed-O-Print dealership means no one can 
undersell you. Attractive dealer prices. Write today for 
details. 


SPEED-O-PRINT CORPORATION 


180 W. Washington St., Chicago, Ill. 





Have you seen our 
latest ? 

















IMPROVED QUALITY 


at no extra cost! 


Any folder buyer will recog- 
nize the remarkable value of 
these new WARSHAW folders. 


The high quality stock at no 





s . : , 
increase in price makes a real 

Manufacturers of sales natural. 
Index Cards The same quality workman- 
(full rotery cut ship, too, round corners and 


Protex Stickons 
Mending Tape 
Gummed Index 


_ WARSHAW MFG. CO., Inc. 


e ONE MAIN ST. BROOKLYN, N. Y. 


in all standard sizes and cuts. 
Get samples now. 











BUMP STAPLER 


Outstanding Features 


SIMPLICITY 

LOW PRICE 

BEAUTY 

AUTOMATIC STAPLE 
FEED 

DURABILITY 


Alll included in the new 
BUMP STAPLER 


Uses Standard 14 inch Crown Staples. 
Write for complete details. 


BUMP PAPER FASTENER COMPANY 


LA CROSSE, WISCONSIN, U. S. A. 
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OXFORD FILES BEGIN FIFTH YEAR 


During the summer of 1931, the Oxford Filing Sup- 
ply Company, 340 Morgan avenue, Brooklyn, N. Y., 
brought out what was then a new product—a corru- 
gated board storage file with a sliding drawer. The 
idea started without any precedent, but it seemed 
worth trying. It is a far bugle note from that original 
Oxford corrugated board file to the efficient Oxford 
storage and transfer files of 1935. 

The upper illustration pictures one of the first experi- 
mental Oxford files of this description. The edges of 





Only Four Years Old Is the Storage File in the Upper Illus- 

tration But It Is Hopelessly Out of Date as Compared with Its 

1935 Brother Shown Just Below.—This picture is a graphic 

demonstration of the rapid advance and improvement of Oxford 
files. 


the corrugated board are unfinished and the pull han- 
dle is a simple ring. It is said that many of these 
original Oxford files are still in service. Though short 
on looks, perhaps, they were sturdy. 

The Oxford files of today shown in the next illus- 
tration combine good appearance and a sturdiness that 
were little thought of when the first corrugated files 
were put on the market, nor was it expected that so 
many hundreds of thousands would be sold. 

The Oxford policy of distributing only through the 
stationer has spread the profit from these sales 
throughout the trade. This has helped many dealers 
to ride safely over the rough spots of the past few 
years. 

~_> 
CROSSMAN BUYS CLAYTON INTEREST 


David Crossman, formerly part owner in the Cross- 
man & Clayton Stationery Company, New York, has 
purchased the interest of Sam Clayton it was learned 
recently. 

According to Mr. Crossman he will continue to oper- 
ate under the name of Crossman & Clayton for the 
present. Mr. Clayton, who is well known in the loose- 
leaf field, may return to that line, although his plans 
at present are unsettled. 





STURGES 
POSTURE 


CHAIRS 


Easy 
Quick 
Adjustments 


A complete and out- 
standing line of pop- 
ular metal posture 
chairs sold through 
office furniture deal- 


ers. 
6 


Write for 
Particulars 





This new chair has a different, sensible, roomy, comfortable 
seat, size 14 x 16 inches. Back support adjustable up and 
down, forward and backward im one operation. Upholstered 
in genuine leather. Hard rubber casters. 


STURGIS POSTURE CHAIR CO. 
STURGIS, MICH. 














HERE’S ACARBON | 
THEY WON'T FORGET 


For there’s nothing like its dash- 
ing silver design anywhere. It appeals to typists 
because it’s smart, modern and different. The name 
is catchy, too, and ties right in with the design 
which identifies every sheet. This excellent carbon 
gives long service, is clean to work with, and comes 
in all weights for type-bar and noiseless machines. 


How could they? 


The Carter’s Ink Company, 
Boston, New York, Chicago. 


Carter’s MIDNIGHT CARBON PAPER 
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IS LABORATORY BUILT 














Before GENERAL’S Inks were 
produced commercially, sample 
of each type, toget 
competitive inks, were given 
the most exhaustive tests by 
the N. Y. Testing Laboratories 
(the oldest and largest un- 
biased testing laboratories in 
this country). The results of 
these tests conclusively proved 
GENERAL'S superiority, 
respect, over all other inks 


ner with 


in every 


And today, the four popular 
sizes of GENERAL'S Ink 
definitely proving their super 
ority in SALES through 
country Everywhere, the 
mand is for tr 
@neet of writin 


Send for Details 
GENERAL PENCIL COMPANY 


increasing 
g fluids 


JERSEY CITY ° NEW JERSEY 








OUTSTANDING 
LEADERSHIP 


eck shit 


—i en Ais 
te 





+ - +a 


furnished dealers on request. 


Sample book and price list 
EATON PAPER CORPORATION 
PITTSFIELD, MASSACHUSETTS 














OFFICE APPLIANCES 


SIX ANGLERS TAKE FOUR HUNDRED FISH 

Poor helpless fish of Little Creek, Del., were snagged, 
captured or coerced late last month when officials of 
Marx-Lyons Company, stationers of Philadelphia, de- 
scended upon their snug retreat and wiggled luring bait 
under their noses ‘til they went crazy. And when the 
smoke of battle cleared away, the fishermen counted 
four hundred victims between them. 

Those in the party were Joe Johnson and Charles 
Nase, general manager and chief accountant respec- 
tively of Marx-Lyons, Stanley Woodruff, Acco Clip 
Company, Arthur Peterson, of Oxford, and Tom and 
Gene Clark. 

In the excitement of hook-and-drag-in, Mr. Johnson 
lost his fishing rod and the others, with scant respect 
for a grieving brother, made up a song dwelling on the 
tragedy and which they sang all the way home. 

a 





sales agent for the U.E.F. 
turned over thirty-five 
commercial teacher of 
Mr. Young appears at the lower 


A Welcome Order.—G. F. Young, 
Company at Ashland, Ky., recently 
Underwood specials to A. L. Danbury, 
the Pikesville high school. 
right hand and Mr. Danbury at the left. The men behind the 
machines left to right are Virgil Elkins, salesman, and J. E. 
Chambers, service man, both of Mr. Young’s staff. 








WEDDINGS 


THRIFT-GAMAGE 

Mr. and Mrs. Tim Thrift have announced the mar- 
riage of their daughter, Margaret Lenore, to Hall Ben- 
ton Gamage on Saturday, June 8, 1935, at Winchester, 
Mass. 

The bride’s father, Timothy B. Thrift, is advertising 
manager of the Elliott Addressing Machine Company, 
Cambridge, Mass. He is an office equipment man of 
long experience particularly in the advertising field, 
and has been associated with several of the larger com- 
panies in this field for many years. 

Office Appliances extends hearty felicitations. 

vuisinaiilitinenias 
SCHNEIDER-HABIG 

The wedding of Miss Helen Habig and Maurice 
Scnneider took place Thursday, June 20, at St. Joseph’s 
Church, Jasper, Ind. The Rev. Philip Schneider, of 
Greensburg, Ind., uncle of the bridegroom, performed 
the ceremony. Mr. Schneider is associated with the 
New Indiana Chair Company at Jasper and is widely 
known to the trade. He is a member of the Kappa Psi 
fraternity and a graduate of Jasper Academy. The 
couple is at home at 1344 North Jackson street, Jasper. 
—WBC 
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TOPAY)T 


PRICE—PERFORMANCE and PROFITS are all 
embodied in our new PENGUIN White Stencil. 
The ultimate in stencil value. Retails for $2.50 
per quire with generous discounts to you. Un- 
conditionally GUARANTEED. Write TODAY 


_ for full information. 

FIBROIN STENCIL CORPORATION 
306 West Adams Street. . . Jacksonville, Fla. 
Branches: Cincinnati, Dallas, Goshen, Los Angeles 

















SALE 


STARTS A “CHAIN” OF 
REPEAT ORDERS from cus- 
tomer and friends. 

Place a lot of them on ap- 
proval at our risk, then try to 
take them back. 


GRANI 
RAPIDS 











F«M Memory 
Masterpieces 


For the Office-- 
For the Home-- 











No. 20 
“Secretary” 
Retails at 

$2.00 


No. 15 
" ACE” 
Retails at 


$1.50 


) 





blill 


ttt a a eee 





nd descriptive folder showing the 
10ry Masterpieces 


DEALERS-- Send for prices 
) 


Finch & © MeCullouch, Aurora, Il. } 


ee | 


—— 





Se iil 


FALL CAMPAIGN 


e Plan ahead now for your fall 
merchandising campaigns and allied 
store and window displays. Give 
to the ex- 


careful consideration 


tremely versatile line of 


FULTON STAMP PADS 


STAMP PAD INKS 
OFFICE PRINTING 
OUTFITS 


The new Fulton catalog will probably suggest 
a number of profitable tie-ups of co-related 
items that your customers may be in the habit 


PLAN YOUR 


WR IT E F ° R of buying elsewhere. Get started now. This 
TH EB N ig WwW summer will be a busy time for many of your 

customers who are making careful prepara- 
F U L T ° N tions for better business in the fall. 


CATALOG... 


FULTON 
SPECIALTY 
CO. 
Elizabeth, N. J. 
Sales Office: 
200 Fifth Ave. 
New York City 


Write for the New Catalog now! 





























QUEEN RIBBON 4 CARBON CO 
maw vor 


Business “pays off" on re- | 


sults--not alibis—only re- 
sults count. 
if you concentrate on 


“Queen” Ribbons and Car- 
bons you are sure to be there 
at the “pay off’—they give 


results. Try them. 


QUEEN RIBBON & CARBON CO., Inc. 
360 Furman St. Brooklyn, N. Y. 


Manufacturers of a complete line. Inked ribbons for a 
variety of purposes. Carbon in rolls for every need. 





IF IT’S NOT IN YOUR STOCK 
DRAW ON OURS 


FILES 
FOLDERS 
GUIDES 









WASTE 
BASKETS 


STAPLING 
MACHINES 


STAPLES 





IN 


NEW YORK STOCK 





CAL CAMERON 
140 MAIDEN LANE 
NEW YORK, N. Y. 











OFFICE APPLIANCES 


TO SHOW YOU 
WHAT WE MEAN 


The 60-inch Desk 
from No. 2100 
Walnut Series 





Here’s a typical Imperial value——the solid, well styled 
No. 2100 Series that sets a sensational new standard for 
utility, smart appearance and economy. Fully 25 per 
cent heavier than the average office desks selling at the 
same low price level, No. 2100 Series will help you give 
your customers more for their desk dollars. The Im- 
perial Desk Selling Kit is full of such values; write for it 


today. 


IMPERIAL BRESK COMPANY 


Evansville, Indiana 





A PosTuRE CHAIR 
Devoid of all alga 


ae 


Complicated 
Mechanism 


Just adjust for height 

. and this chair 
is ready to give 
hours, days and years 
of healthful, comfort- 
able sitting. Posture 
features are builtin 





...not manipulated. 


Send now for complete facts about 
this correct posture, comfort induc- 
ing chair. Address Dept. OA 7 


Distributing arrangements with responsible dealers for 
other than educational institutions will be considered. 


American Seating Company 


y 


9. . ’ Makers of Dependable Seating for Offices, Schools, 


ee Churches, Public Auditoriums. 








General Offices: GRAND RAPIDS. MICHIGAN 
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CLEGG HAS GOOD WINDOW DISPLAY 

The Clegg Company, San Antonio, Tex., recently pre- 
sented an effective window display in a complete “econ- 
omy office suite” priced at $94. An added feature of 
the window was a side showing of thermo water 
pitchers for office use. The firm reports a good busi- 
ness in school annuals this year, a line in which it has 
led for many years.—BCR 

~ 
WOODSTOCK ARIZONA BUSINESS GAINS 

A steady increase in business over a period of months 
is reported by F. T. Carpenter, operator of the General 
Typewriter Company and agent for the Woodstock 


GENERAL TYPEWRITER CO. 


YPEWRITES 
sarvect 


WOODSTOCK 


ve PpuOENT A 





Delivery Truck Purchased Recently by the General Typewriter 
Company, Woodstock Agent in Phoenix, Ariz. 


Typewriter Company, Phoenix, Ariz. Mr. Carpenter de- 
clared that, due to a substantial increase of sales, he 
was recently obliged to purchase a new delivery truck 
to take care of the added business. 
ee 
“IT’S A PIPE” 

The Hanson-Weigh, published by the Hanson Scale 
Company, Chicago, Ill., narrated an incident heard at 
a meeting of the Chicago Advertising Executives Club. 

A sales manager went into a chain store at New York 
to buy a cigar. The clerk started to sell him a pipe. 
The sales manager said he was not interested in buy- 
ing a pipe. He had one. The clerk wasn’t prepared for 
that comeback, and began tapping the counter nerv- 
ously. 

A man who overheard the approach spoke up. “Say,” 
he said, “is that pipe you are playing with unbreak- 
able?” The clerk assured him that it was. The man 
bought the pipe. 

The experience gave the clerk an idea. Instead of 
asking customers if they didn’t need a pipe, he said to 
them: “I want to sell you an unbreakable pipe, one I 
think you will want to have.” He sold so many pipes 
on the unbreakable feature that the idea is being used 
throughout the stores in the chain. 

silipin 
TYPEWRITERS STOLEN IN STRIKE 

Three typewriters were stolen from the Apollo Metal 
Works, La Salle, Ill., during a strike riot last May 17, 
according to a warning issued by the Johnson Type- 
writer Company, Princeton, IIl. 

In warning dealers to be on the lookout for the miss- 
ing machines, Arthur M. Johnson, head of the company 
bearing his name, asked that any information of the 
missing typewriters be rushed to him. 

The typewriters and their serial numbers are: 

Remington 16A-Z473344, Pica type. 

Remington 16A-Z414546, Elite type. 

L. C. Smith 1143211B-11, with Ultra-Micro-Gothic- 
Elite type. 
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STATIONERS / 175 your 


LINE... EXCLUS/VELY/ 


“STEEL-STRONG’ PRODUCTS ARE SOLD 
THROUGH DEALERS ONLY 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure ... with the guaranty of Members of The 
Nat’l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, etc. ... and each product 


has been developed to tke highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


STEEL-STRONG "PRODUCTS 












Bill STRAPS 


THE C.L.DOWNEY CO. cincinnati.o 































Hundreds of stationers have 
proved that the Mohican line 
offers greater opportunities for 
profit in pencils. Write for sam- 
ples and complete information. 


SPECIAL NOTE 

You can’t afford to com- 
promise with quality in a pencil 
that bears your imprint. Ex- 
amine your rivate imprint 
pencils critically. If there is 
room for improvement write to 
us immediately. 


MOHICAN PENCIL COMPANY 
Manufacturers 
PHILADELPHIA, U. S. A. 





ae 











SENECA—MOHICAN—DA WN—GREAT 


Graphite, Crayons and Copying 











CROWN 


Typewriter Ribbons and Carbon Papers 








Whether a consumer, a dealer or a dis- 
tributor, the Crown line should meet your 
every requirement. Its wide variety of 
weights and finishes of carbon and the ex 
cellence of the fabric and inks, which readily 
adapt themselves to the various typewriter 
ribbon needs, enable you to provide and 
maintain satisfactory service 


Write today for full details covering our 
profit-yielding proposition. 


The Crown Ribbon & Carbon Mfg. Co. 
782-790 St. Paul St. ROCHESTER, N. Y. 


Good Impressions for More Than a Quarter Century 











MASTERGRAPH 
SIMPLICITY.... 


means more economy with 
greater efficiency 





The simpler the better! So it goes with all mechanism. 
And certainly this is achieved by the Mastergraph Dupli- 
cator. Direct connections and reduced number of parts 
make it comparatively free from mechanical disorders. 
And what a performer! Speedy (a single revolution of 
drum prints a copy); automatic paper feed (letters, legal 
size or cards); inclosed drum (automatic internal inking); 
paper strippers; automatic counter (optional); removable 
drum; adjustable printing point. Three models. A profit- 
able, trade building item for dealers. 


Send for complete information 
THE AUTOMATIC MASTERGRAPH CO. 
710 Grand Ave., Des Moines, lowa 
SHS SL eT a 








OFFICE APPLIANCES 


KISTLER SHOWS INTERESTING WINDOW OF 
CARTER LINES 
The Carter’s Ink Company’s line of Midnight carbon 
paper, typewriter ribbons, supplies and several impor- 
tant members of the ink and adhesive lines were shown 
recently in an attractive window display by The W. H. 





Above is an interesting window display of Carter’s line of Mid- 
night carbons, ribbons, inks and other important members of 
the Carter famly. 


Kistler Stationery Company of Denver, Colo. The items 
were symmetrically arranged and the background was 
appropriate and of a character to emphasize the goods 
exhibited. Many people were heard to speak favorably 
of the beauty and interest of the window. 
> 
NATIONAL POSTAL OPENS EASTERN OFFICE 

As the first step in its nation-wide expansion plan, 
the National Postal Meter Company, Los Angeles, Cal., 
has opened an eastern office at 420 Lexington avenue, 
New York City. 

I. H. Lyons, president of the company, in speaking of 
the expansion program, said: 

“The company plans a policy of rapid expansion and 
the opening of the New York office is the first of a 
large number of branches that the company proposes 
to open throughout the United States and, in addition, 
we expect to do business through agents in other than 
the major cities.” 

The firm manufactures postal meter and check sign- 
ing machines, and has been in operation on the Pacific 
Coast for nearly three years. 

—_ 

SWEDISH CATALOGUE PRINTED IN ENGLISH 

Featuring the Skandex visible card system, a new 
catalogue of Svenska Skandex A.-B., Stockholm, 
Sweden, has been issued printed in English. The book- 
let is being widely distributed throughout the United 
States and Great Britain. 








jose LEAF 








Chicago, Il E. T. Battey, manager here for the Boor & Pe ( 
peny made a visit to the factory in New York He i 
east through the mountains, spent some time at the factory, and returned 
to Chicago through New England and Canada 

Grand Rapids, Mich. Some weeks ago the Grand Rapids Loose Leaf 
Binder Company suffered a slight loss by fire in its storage building, and 
water damage to some paper stock There was no material t 1 ! 
to service to customers 

New York, N. Y.- Ben W. Okin, connected many years with th 
politan office of the Wilson-Jones Company, ha become manager f tl 

$ f the Spiral Binding Company with headquarter it 


western busine 
732 Sherman street, Chicag 


aa 
Loose Leaf Manual for Auto Underwriters 
The National Automobile Underwriters Association is preparing 


leaf manual for insurance men 
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pt 
s- PROGRESS 
aie ADDING 
MACHINE 


ROLLS 


Are SUPERIOR moderately priced rolls—made from 
bright white paper—strong—lintless—tightly wound— 
full footage—feed perfectly in any machine, and give 
clear sharp impressions. 

The PROGRESS self-display will sell more rolls for 
you. Write for advertising pieces, sample strips and 
information pertaining to this line and 

OTHER ROLL SPECIALTIES, PROGRESS Cash 
Register Rolls, Telautograph Rolls, Teletype Rolls, 
Mailer Rolls. 


Ask about the new VAN BUREN Adding Machine 
Roll—just created to meet the demand for a good 
quality, low priced roll. 


Bradner Smith & Company 


333 So. Desplaines St. Chicago, Illinois 








Be Sure to Welcome 
the Autopoint Salesman 


He Has the Most Unique Plan 
and Deal to Offer to You in 
Mechanical Pencil History! 


It will help you seil more mechanical 
pencils than you have ever sold before 


AUTOPOINT COMPANY 
1801 Foster Ave. Chicago, Ill. 


The # Better Pencil 





PLENTY OF BUYERS 
for the A-S-E 


WARDROBE CABINET! 


Mr. Dealer—here’s a cab- 
inet on which countless 
sales are waiting to be 
made—right in your ter- 
ritory. Not only in offices, 
but stores, industrial 
plants, clubs, garages, 
ete. The A-S-E Wardrobe 
Cabinet solves the prob- 
lem of a safe, sanitary 
and economical place for 
garments. It’s as strong 
as it’s good looking. 
Dealers are finding a 

ready demand for this A-S-E Wardrobe Cabinet 
widely useful member of  fohuie oor Oi. eS 
the A-S-E line—includ- _ 
ing: lockers, filing equipment, typewriter 
stands, ete. Take the first step to added 
sales and send for the A-S-E catalogs today. 


ALL-STEEL-EQUIP CO. 


INCORPORATED 








602 JOHN ST. 


AURORA, ILL. 














VABI-IYPER 





DEALERS and SALESWEN:- 


Write for Booklet “Vari-typer and the 
Salesman,” if you are interested in 
selling an office appliance which meets 
a new need and is sold on the saving 
in dollars the machine makes possible 


RALPH C. COXHEAD CORPORATION 
17 Park Place 
New York City 


250 STYLES OF TYPE = NEARLY ALL LANGUAGES, 
1ASTANTLY INTERCHANGEABLE OW ONE VARI-TYPER 



















POSTAL 
SHIPPING 
AIR MAIL 


Sint 


Make Your Postal 
Scales Department | 
PAY —Let Hanson 
Ideas Show You How 








( F COURSE you want to 

handle a highly efficient 
finely line of 
means Hanson scales 


that 
But scales that remain on your 
there must be a satis- 


constructed scales—and of course 
shelves do not fulfil their purpose 


factory volume of sales to make their handling profitable. 


Hanson service does not stop at mechanical perfection. 
There's a tried-and-proved merchandising plan available 
to all Hanson dealers. It will enable you to make your 
scales department one of the most satisfactory activities 


of your business. Write for this plan today 


HANSON SCALE CO, 


525 N. Ada St. Chicago, Ill. 











OFFICE APPLIANCES 





All-Metal Utility Stand 


A new stand offering distinct 
advantages in quality, utility and price 





Electrically 


Welded 








2616" High 
Including 
Casters Absolutely 
Rigid 
Heavy Gauge 


Steel Top Full Size 


Stationery 
Top Drawers 
1714" Wide 9” Wide, 12” 
14” Deep Deep, 2” High. 


This stand is particularly useful for typewriters and 
other office machines, ledger trays, large books, etc. 
Its features will commend it to your customers. At- 
tractively finished in olive green baked-on enamel. 
Special finishes extra. Shipped knocked down. Easily 
and quickly assembled. Leaves and drawers mounted 
either side and are sold separately. Locking casters 
of special design prevent stand from moving when 
brake is on. 

Write for sample, quotations and exclusive distribu- 
tion plan. 


THE OFFICE APPLIANCE COMPANY 


905 Walnut Street Philadelphia, Pa. 











Knowing 
“LITTLE’S ” 
Ribbons & 


Carbons 


helps to 


you 
uncover more 
prospects and 
make more 


sales. 





“Little” Ribbons and Carbons are of wide variety and offer many 
ways and means to simplify and facilitate business record keeping 
and to add to its usefulness. The inquiring office supply dealer 
armed with full information of the “Little” line is frequently 
able to recommend better methods and increase his sales beyond 
ordinary correspondence requirements: 


Nearly 50 years, “Little’’ Ribbons and Carbons have given superior 
service, holding a record as the standard of comparison. Such 
quality invites the sales effort of leading office supply dealers and 


first class salesmen. We shall be glad to supply full information 


* 


for 


* 


Headquarters for PHOTOGRAPHIC ribbons 
all photographic and offset printing requirements. 


SATIN FINISH PHOTOGRAPHIC ribbons are acclaimed 
absolutely the finest ribbons for photographic requirements. 
* 


A. P. LITTLE, Ine. 


ROCHESTER, N. Y. y Semis ny 


Bible House, Astor Place 
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For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 
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The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Til. 
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TYPEWRITERS 





Atlanta, Ga.—-The local branch of the L. C. Smith & Corona Type 
writers Inc. moved June 15 to 62 Marietta street, S. W The company has 
increased the space occupied and has better facilities than at the former 


location 

Bridgeport, Conn Paul B. Reck, who had been a service man for the 
Underwood Elliott Fisher Company, has been advanced to the sales staff, 
ind is handling the outside Fairfield county territory 

Brooklyn, N. Y The All-Service Typewriter Company has been chat 
tered at 1442 Flatbush avenue Robert J. MecNiff, charter representative 

Hollywood, Calif The RK. J. Cirele Typewriter Company has been estab 
lished at 1642 North Cahuenga avenue Mr. Circle had been formerly with 
the Holly-Beverly Typewriter Company 

Los Angeles, Calif. George Dommasch is now selling Underwood Elliott 
Fisher accounting machines in this territory He had been located at 
Bakersfield formerly 

Milwaukee, Wis.--L. L. Webster, of Chicago, 
staff of the Royal Typewriter Company, Inc 

Norfolk, Nebr... The Norfolk 


has joined the local sales 


rypewriter Company has been established 


by D. J. Murphy, at 509 South Sixth street Mr. Murphy had been a 
resident of Sioux City, lowa 
Pasadena, Calif...The Parker Typewriter Company has moved to 174 


East Colorado street, two doors west of the former store The company 
carries typewriters, adding machines, filing cabinets, safes, posture chairs, 
and conducts a machine rental business 
moved to a 


typewriter and stationery supplies, 

Princeton, 1t1.—The Johnson Typewriter Company has 
ground floor location at 448 South Main street 

San Francisco, Calif.__Visitors at the Royal branch the past week have 
been A. ( Kienly, manager and Harry Thor, 
assistant sales manager for the With them also were Dave Star 
ret manager in Portland; and Mr the portable field representa 
tive for the Northwest 

San Francisco, Calif._J. ¢ 
isco office for the Underwood ( 
wood reunion at Montauk Point, Long Island 
Pickler, assistant manager The third member of the 
Gaw, of Oakland, who carries with him the honor of 
salesman of this district in the contest recently 

San Francisco, Calif._-c. |} I manager of the San 


general sales 
portable 


Stimson 


assistant 


general manager of the San Fran 
left on June 19 to join the Under 
Attending also was L. W 
party was A. N 
being the all-star 


Young 
ompany 


closed 


Russ, Francisco 


branch of the Royal, reports that the summer business is showing no let 
down, as is usually the case at this time of year June is proving a heavy 
month, limited only by the erchandise available This condition also 


holds true in Los Angeles and in the Northwest Considering the fact that 
ompetitors joing a better considers it an 
ictivity on the Pacific Coast is steadily in 


have also been business, he 
emphatic proof that business 
creasing 

San Francisco, Calif. Found ( H. Billington just examining some 
elegant complete in every detail except the filling They were 
presents from the L. ¢ Smith & Corona head office for all the salesmen 
making their quota during the drive of the past two months They all 
made it, and had their names in gold letters on the inside And the home 
office did not forget another one, for C. H. Billington, the manager By 
fortunate coincidence a match in style for a card case and a cigarette 
case he is already carrying Billington feels the boys have reason to con 
gratulate themselves on their accomplishment for the reason that the 
quotas assigned them were about double the actual accomplishment of last 
veal And the office has reason still more to feel encouraged for the rea 
son that June is showing up just as well as the months when the drive 
was on This is made possible for the reason that none of their business 
during the drive was made through effort to cash in on business that 
normally would develop later 

St. Louis, Mo.—-J. G. Price, West Plains, Mo., has joined the 
organization of the Royal Typewriter Company, In« 

White Plains, N. ¥.—The Capitol Typewriter Company has added to its 
personnel and to the space occupied The company is agent for Royal 
typewriters and Victor adding machines 


purses 


local sales 








ADDING MACHINES 


conducts the Office Utilities 
Friden Calculating Machine 





Allentown, Penna..-E. C. DeLong, who 
Agency, has been appointed distributor for the 
Company 

Cleveland, Ohio... General Office Machines, Inc., 750 
has established a general calculating machine school 

Denver, Colo.__J. R. Griswold has taken on the 
Friden calculator 

Los Angeles, Calif.._H. J. Butler is a new member of the adding machine 
ales staff of the Underwood Elliott Fisher Company in this city 

St. Louis, Mo.—-The factory building at Twenty-first and Wash streets 
has been conveyed to the Burroughs Adding Machine Company by the 
Boyer Machine Company This appears to be a routine transaction, be- 
cause of the relation of the Burroughs Adding Machine Company to the 
pioneer adding machine plant in St. Louis operated in the infancy of the 
Burroughs business 

Salt Lake City, Utah.—Ray Engebretsen has been appointed distributor 
for the Friden Calculating Machine Company 

Youngstown, Ohio..-The local office of the Elliott Fisher 
Company has taken on two new salesmen in the adding machine division 
1. Fred Whitten, and L. M. Rankin 


Prospect avenue, 


distribution of the 


Underwood 








OTHER MACHINE S$ 


Chicago, I11.-Van W. Evans & Company, Inc., 318 West 
street, has been chartered to own and operate a sales agency for selling 
and dealing in mailing machines, duplicating machines, and office ap 
pliances ; capital stock, 100 shares no par value common ; incorporators 
John V. Thompson, Van W. Evans and William Rosenthal 

Los Angeles, Calif. ©. E. Shanks, of the Office Supply Company, 1220 
Maple street, reports that they are keeping well ahead of shipments from 
the Chicago factory in the sales of the Heyer duplicator No. 34-B 

New York, N. Y.—The National Postal Meter Company, Los Angeles, 
Calif has opened an eastern office at 4120 Lexington avenue 
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The PEER of 
AMERICAN 
STENCILS 


Art STENCILS, 
manufactured in our daylight 
factory under controlled proc- 
and conditions, will give 
you an advantage with your 
stencil trade. 


ess 


Write for attractive prices on 
slencils—mounted or unmounted. 


Art Stencil Corporation 


Evansville, Indiana 




















Uerfe 


FILE 
POCKETS 


still lead the way to 
greatest filing satisfac- 
tion. 


Sturdily constructed 
from first-quality red- 
rope stock, their lasting 
serviceable qualities 
make them the cheap. 
est buy in the long run. 






















































“Vertex” Pockets will 
satisfy your customers 


ALVAH BUSHNELL CO. 


925 Filbert Street PHILADELPHIA 
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A Posture CHAIR 


that LOOKS GOOD 
and is COMFORTABLE 


A posture typewriter chair 
that executives welcome be- 
cause it allows the greatest 
eiciency and comfort to operat 
without making any sacrifice in its ar 
pearance. Now equipped with ball- 
bearing swivel iron at no extra cost. . 

4 tested design of finest craftsmanshic 
and materials. That this ““Bolina’’ Chair 
is retained in the popular prix 4 

4 tribute to our 40 years of chair build 
ing, plus the finest of modern equir 
ment Write for catalog on B ng 
Office Chair 


















No. 8204 
Queartered Oak 
No. 8214 


Pecan Walnut 
No. 8224 

Maple, Mahoaa 
No. 8234 


tee! Green Oak 


\NT/BENDING any 
o¥ aa, a Dai “Harp 


SILER CITY NORTH CAROLINA 











ELIMINATES POSTAGE WASTE 


Improved 
Triner No. 9-T 
meets postal 
tolerance of 
ONLY FIVE 
GRAINS 








Increased 
Markets 





Capacity 
9 oz. x I oz. 


Never before were the post-office requirements so exact- 
ing. With a tolerance of only five grains now permitted 
many business concerns are wasting money in over-post- 
age because ordinary scales cannot indicate a five-grain 
variation and thousands of scales now in use are inade- 
quate. Your market for Triners is thereby greatly in- 
creased. 


Triner refinements make this close-weighing accuracy 
possible. Permanent balance, special alloyed steel pivots, 
perfect alignment and operation of moving parts, to- 
gether with sturdy, high-grade construction, insure de- 
pendable and lasting service. Capacities nine ounces to 
four pounds in various models, with computing charts 
on those of one pound and over. 


Send for detailed description and prices 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage,. Ulinois 











OFFICE APPLIANCES 


Youngstown, Ohio. ¢ 1. Faber, In 104 Wick avenue, has been 
chartered to handle sales and service on stencil duplicating machines 
incorporators—C. J. Faber, Mary K. Faber and Ella M. Knauf; capital 
stock, twenty-five shares no par value. This is an Authorized Mimeograph 
distributor 








FURNITURE 


Beckley, W. Va.—Cole & May have opened an office equipment store at 
15 South Fayette street The store handles desks, chairs, filing cabinets 
typewriter account books, stationery and all kinds of bookkeeping neces 
sities and office supplies 

Camden, N. J.—-The Keystone Stationery Company has moved to 527 
Market street This company was established in 1917 in the Broadway 
building, and has occupied several locations since that time An office 
furniture division is included in the company's activities 

Canton, Ohio..-_L. S. Hamaker, vice-president and general manager of 
The Berger Manufacturing Company, was a speaker before the Chicag 
convention of the Advertising Federation of America He spoke on Co 
ordinating Technical Research and Publicity in the Development of New 
Markets 

Chicago, tll The assets of the Bank Vault Equipment Company, 146 
East Grand avenue, were auctioned June 5 for the Federal district court 

Hartford, Conn.-_E. 8S. Vickery has been appointed merchandising man 
for the Flint-Bruce Company's office furniture and radio departments He 
had been a sales representative for the company previously, specializing 
in office layouts Frank J. Limbacher, manager of the company’s house 
hold furniture department, was connected formerly with the William H 
Bullard Company, New Haven 

Los Angeles, Calif._.The Office Equipment Brokers, Inc has moved to 
343 South Spring street, where it has increased space 

Memphis, Tenn.—The Tri-State Trading Company, 238 South Main 
street, was established recently 

New York, N. Y.—H. L. Cox has established a commercial furniture 
business at 259 Lafayette street Mr. Cox had been with the Macey Desk 
Company of New York prior to establishing his own business 

Philadelphia, Penna. The store and basement at 1017-19 Samson street 
has been leased by Remington Rand, Inc 

San Francisco, Calif.._D. K. Stevenson, head of Stevenson & Son, office 
furniture dealer, Second and Mission, togcther with his wife, returned fron 
a two months’ trip east May 29, reporting business conditions good in the 
east and factories busy He visited the factories where a number of 
their lines are made 





+ - 
Sailors’ Color Scheme for Cordage 
Yachtsmen are adopting color classifications for running sheets, borrow 
ing from modern filing systems It often happens that temporary members 
of crews have difficulty in understanding the command let the jib run, 
or other directions for working ship When all cordage is of the same 
color a sailor strange to that ship might have to stop to figure out which 


*“sheet’’ or line was intended The ship with color index handles smartly 
as the skipper merely directs the Corinthian sailor to ‘‘let the yellow sheet 
go, and he has no difficulty in understanding the instructions As a 


- 


modern sloop has but four or five sheets on deck, the color designation is 
easily secured from a ship chandlery 


BUSINESS OPPORTUNITIES 


Important to Manufacturers 
The following detailed inquiries, received direct from readers of OFFice 
APPLIANCES, are tangible business opportunities 











Lines Wanted by West Coast Manufacturers’ Representative Harry H 
Meyer, 2550 Fulton street, San Francisco, Calif., is in a position to take on 
a few additional lines He calls on dealers in California, Oregon ane 
Washington, handling stationery and office supplies 

South American Merchant Seeks Office Equipment Line. Daniel Jimnez 
Duran, Box 1122, Bogota, Colombia, is expanding his activities to ir 
clude office equipment and supplies lines to be sold to various governmental! 
offices with which he has contact in all parts of Colombia Hitherto he 
had been specializing in accessories for automobiles A specific interest is 
expressed in carbon paper, typewriter ribbons, inkstands, fountain pens 
blotters, blotter holders, stamp pads, small office machines of all kinds 
binders, note cases, files, transfer cases, calculating and adding machines 
office paper and other equipment used by governmental offices Manufac 
turers interested are invited to send a catalogue price list and other pet 
tinent information 

Manhattan Representation Available.—H. L. Cox, 259 Lafayette street 
New York, N. Y., a dealer in new and used office equipment, specializing 
on office furniture, wishes to secure additional office equipment and ma 
chine lines 

Representation Offered at St. Louis.._The United Systems Corporation 
1004 Fullerton building, St. Louis, Mo., wishes to receive catalogues, price 
lists and dealer discount information from manufacturers seeking repre 
sentation in St. Louis and the surrounding territory \ mail order and 
call trade business in office equipment and supplies is conducted Pleas 
mark mailings for the attention of Mr. Joe Rosenfield 

South American Importer Seeks Office Machine Lines. Mr. Guillermo 
Echeverri J., Apartado Postal 24-25, Bogota, Colombia, a general in 
porter, wishes to make connections with United States manufacturers of 
typewriters, adding and calculating machines, cash registers, office furni 
ture and other office equipment items References are offered 

Equipment Salesman for Coast Business..A salesman with broad ex 
perience in office furniture lines, acquainted with the trade in California 
wishes to take on lines of desks, chairs, filing equipment, supplies and 
kindred items. Manufacturers interested are invited to write to Sem 66 
care of Office Appliances, 417 South Dearborn street, Chicago, Ll 


MARKING DEVICE S 











Chicago, Ill W. Farr, manager here for Wm. A. Force & Company 
Inc., made a trip to headquarters at New York in June 

New York, N. Y¥.--The Bates Manufacturing Company has moved its 
New York office from 20 Vesey street to 30 Vesey street, where it is lo 
cated on the eighth floor 






























CARBONS 
and 
RIBBONS 


OUR 1935 BOOKLET 


An Aid to Greater Carbon Paper 
and Typewriter Ribbon Sales. 
We will be glad to mail a copy of this 


booklet to all dealers interested in 
promoting greater sales for 1935. 


THE BUCKEYE RIBBON & CARBON CO. 
1458-1468 East 55th St., CLEVELAND, OHIO 



















Note tworows 
of 


ball bearings 


FAULTLESS 
CASTERS 


An Extra Profit Line 


for Enterprising Dealers 








Sturdy, high-grade construc- 
tion, excellent performance and 
a receptive market make Fault- 
less casters a desirable number 
for dealers in stationery and 
office furniture lines. Two rows of ball bearings insure 
long service and enable the chair to swivel with a minimum 
of effort. 

An attractive new package simplifies the dealer’s task. 
The particular caster in each box is pictured boldly on the 
outside. 

Display these casters. Have your service men carry them. 
Demonstrate them to your customers and you will receive 
the extra profits. 


FAULTLESS CHAIR GLIDES 


A fitting companion 
line to Faultless cast- 
Made of formed 


4 ers. 
ft hardened steel with 
: live rubber insulation 
; to protect from jars 
; and vibration. Each to 
; attach. Will outwear 
oe. the furniture. 







Complete information 
FAULTLESS CASTER CORPORATION 


Evansville, Indiana 
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Going Strong! 
The new HOTCHKISS 5A—the only machine in existence that 
will use, without change of parts, any “standard” size staples with 
4” legs and 4” crown from .019 gauge up to and including 
the 2C staple and drive same without clogging—is taking the 
industry by storm. (Remember that there are “off gauge” 
staples in the market called “standard” that will clog any ma- 
chine.) 

Until production can catch up the deliveries will be slow and 


it is absolutely essential that orders be filled in order of re- 
ceipt. Get yours in NOW! 


Warning! Some makers are selling “off gauge” sta- 


ples so make sure the staples you buy 
and sell are “standard” size. If in doubt ask us. 


Genuine HOTCHKISS Staples are <AISE | |- Df 
guaranteed standard and are now —SS Pt NTE 
CHISEL POINTED. TRADE nn 


THE HOTCHKISS SALES COMPANY 
NORWALK CONNECTICUT 


HOTCHKISS 
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For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 
in its field. 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 
6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Representative: 
S. & D. Loose Leaf Co., 427 N. San Pedro St., Los Angeles, Calif. 
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In the new 


Ny CATALOG 


You will find the widest assortment of stock 
units made for every standard card filing 
and storage demand. Capacity ranges from 
300 to 300,000 cards per unit. A-1 qual- 
ity. Beautifully finished. Popularly priced. 





This new catalog will surprise 
you. Every item is a real bar- 
gain. Get your copy to-day. 





ait 16" down, tor xs xs, CAC R T STEEL CO. 


6x9, 6x4, 8x5, or 9x6 cards. 


INCORPORATED 
300 E. 145th St. 


NEW YORK 





OFFICE APPLIAN 
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HARTER 


Posture Chairs 





Instant... Easy Adjustment... No Loose Nuts 
or Bolts ... Comfortable ... Durable. A model 
for every seated worker. 





WRITE FOR CATALOG—IT’S FREE 





THE HARTER CORPORATION 
STURGIS, MICHIGAN 
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“Goop Desks for Lirrte Money 


is not only an Alma slogan, but 
is also a true statement of fact, 
descriptive of Alma’s Policy, 
and reflected in the honest en- 
deavor of our entire organiza- 
tion to build dependable office 
furniture in the low price 
bracket. 





ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 





300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 


$2.00 a year, $3.00 for two years; Canada $2.50 


and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 
417 South Dearbern Street 


Chicage, 211. 
























































RIBBONS AND CARBONS 


Allentown, Penna.—W. W. Schray, formerly supplies salesman here for 
the Remington Typewriter Company, has been promoted to the home office 
organization of the supplies department His outstanding work here won 
the promotion 

Chicago, I.—-F. S. Cooper, president of the Codo Manufacturing Cor 
poration, covered Iowa, Nebraska and Missouri in June 

Des Moines, lowa.—-It is reported that the Frye Manufacturing Com- 
pany plans the expansion of its manufacturing facilities, and entry into 
the wholesale business 

Los Angeles, Calif.__The Buckeye Ribbon & Carbon Company has estab 
lished a branch office at 315 Broadway 

New York, N. Y.—David S. Rudnick has become eastern manager of the 
Randall Company, Cincinnati, with office at 180 Madison avenue 

San Francisco, Calif. T. J. Gibson, manager of the Miller-Bryant 
Pierce Company branch at 46 Kearney street, reports no news. Ali there 
is to it is that he has been working mighty hard and the sales are con 
siderably better than they were last year Sounds as if there might be 
some connection between the two 


—~<_ — 
Technique of the Inked Ribbon 
Das Spaarburo (Vienna) commented on the lack of knowledge on the 
part of stenographers and typists of the machines they operate. The dis 
cussion concerned difficulties experienced by typists with their ribbons 
[It seems evident that the standard width of typewriter ribbons manufac 
tured in the United States has not yet been adopted in Germany] Com- 
plaints are registered that the ribbon is too wide, or too narrow If too 
wide, the ribbon is subject to wear on its edges——if too narrow, the im 





pression is incomplete 


STATIONER Y 


Akron, Ohio.—The United Envelope Company has been chartered capital 
stock, 50 shares no par value; incorporators—H. E. Brennan, Robert J 
Hackett and Ralph G. Thomas, Second National Bank building 

Brooklyn, N. Y.—-The Levey Company has leased the store and base 
ment at 221 Havemeyer street, facing the Brooklyn Bridge plaza This 
business had been located twenty years at 270 Broadway, Brooklyn 

Baltimore, Md.—Robert E. Lowe has leased the store at 2718 Pennsy!l- 
Vania avenue for a stationery store 

Camden, N. J.-The Keystone Stationery Company has moved from 
414 Market street to 527 Market street This business was established 
in 1917 in the Broadway building The company conducts a print shop 
and bindery also 

Chicago, tll._-The stocks of Ridgeway Stationers & Office Supplies, 738 
Irving Park Boulevard, were auctioned by order of the Federal court June 
12. In addition to books, social stationery and gift wares, the stocks in- 
cluded office supplies, fountain pens, ete 

Chicago, #1.—-The Cliptype Corporation, 1645 West Austin avenue, has 
been chartered to sell, lease and install inventions and mechanical con- 
trivances for the purpose of tying string together with a patented clip; 
capital stock, 5,000 shares no par value common ; incorporators—-Ross B 
McMillan, Rosemary C. Jackson and Florence S. Gilmour 

Houston, Texas..William Prymm of America, Inc., has established a 
branch at 1803 McKinney avenue M. 0. Bock is in charge, backed up 
with a warehouse stock of pins, clips and fasteners 

Los Angeles, Calif.__Jean Corbin has been made manager of the sta 
tionery department of the Broadway department store She has pre 
viously been assistant to the buyer, N. P. Morry 

Los Angeles, Calif.._Carroll L. Hall has joined the commercial sta 
tionery department of the Schwabacher-Frey Company He had been 
floor manager for the Grimes-Stassforth Stationery previously 

Memphis, Tenn.—J. S. Latta, Inc., has opened a stationery store at 124 
Madison avenue 

Montreal, Canada.— Office Stationers, Ltd., has moved from 775 St 
Peter street to 480 St. John street The new premises are larger and 
finer than the old 

New York, N. ¥Y.—The Rob Roy Company, manufacturing stationer, has 
leased a floor at 54 Franklin street 

New York, N. Y.—The Harrison Davis Company, stationery and printing, 
has leased space at 148 West Twenty-third street 

Portiand, Ore.—-Richard G. Montgomery, assistant manager of the J. K 
Gill Company, has been made vice-president of the Oregon State Chamber 
of Commerce 

Portland, Ore.—Charles E. Davis, manufacturers’ representative, 2314 
Northeast Eleventh avenue, is now representing the Universal Index Tab 
Company, located at 445 Central building, Seattle 

Quincy, I1.—-Delbar & Kiefer, 630 Maine street, have leased space in 
the Gettleman building, 704-06 Maine street 

Rochester, N. Y.—Artcraft Shop & Sales, Inc., has been chartered to 
deal in stationery, books and gifts 

San Francisco, Calif.C. C. Shee, general sales manager for the Oak 
ville Company, division of the Scovill Manufacturing Company of Water 
bury, Conn., spent a week the early part of June with the Charles R 
Barry Company, 430 Brannon street, the western representatives of the 
Oakville 

















PENS AND PENCILS 


Janesville, Wis.—George S. Parker has been elected a director of the 
Wisconsin Manufacturers Association 

Meirose Park, I11.—The Dur-A-Lite Pencil Company expects to be in 
operation in its new plant at 1001-07 North Twenty-fifth avenue in July 

San Francisco, Calif.—_Charles E. Robinson, Pacific Coast district sales 
manager for The Wahl Company, is attending the sales conference being 
held in Chicago July 1 He will return by way of the Southwest. C. W 
Priesling, vice-president, will hold a meeting of the western salesmen in 
San Francisco the early part of August 

San Francisco, Calif.— Oliver Pierce, Pacific Coast manager for the 
Conklin Pen Company, is making a trip through the Rocky Mountain 
Territory, showing the latest in the Conklin and Robinson merchandise 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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cOMPo 
Model 5C 


A Neuly Designed 
Stapling Machine! 





COMPO adds a new page to its history and intro- 
duces the NEW MODEL 5C STAPLING 
MACHINE. 


Shrewdly designed and in advance of present day 
ideas, this stapler includes many features—Temporary 
and Permanent fastening—hardened steel parts 
light weight (20 oz.) —easy action—dignified and suit- 
able for any desk. 

This model will use, WITHOUT ANY CHANGE 
OF PARTS, ANY STANDARD SIZE STAPLE 
WITH 14 IN. LEGS FROM .019 GAUGE UP TO 
AND INCLUDING OUR NO. 2C STAPLE AND 
DRIVE SAME WITHOUT CLOGGING. 

Model 5C is packed in a new modern up to date 
box and uses the NEW GENUINE COMPO 4C 
CHISEL POINTED WIRE STAPLES. 


THE PRICE IS $3.50 


COMPO MFG. & SALES CO. 
WESTPORT, CONN., U. S. A. 
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The Depression Makes Sales Easy 


for 
PEERLESS 
KEYS 


FEERLESS KEY 
Manufacturers of the only complete 


line of rubber keys sold through dealers. 
176 Fulton Street 


UBBER typewriter keys 

‘that would have been 
replaced long ago are still 
being used because of the 
depression. That’s over! 
And NOW is the time to get 
out and get this replacement 
business with 
“SECURITY” KEYS. Send 
for samples, prices and the 
Peerless propositior, 
CO... BiG. 


New York, N.Y. 
Chicago: 19 Soe. Wells St. 





WANTED 


100 DEALERS 


who want to do a larger and more 
profitable filing supply business. 


IMPERIAL METHODS CO. 


Forest Park 


So) es ses sss sss sss sss sss sss ss 


Have You 


OO et sess 





getting just that in 


Paper-Clips 
Brass Fasteners 
| Thumb Tacks 

Formed of highest quality materials, 
! Vail products mean more business for 


Staples 


you 








a Frie nd—or business acquaint- 
ance who might like to keep in touch 
with office equipment 
Office Appliances? 
the name, address and business and 
we will send a sample copy with 

our compliments. 


THE OFFICE APPLIANCE COMPANY 
417 S. DEARBORN STREET, CHICAGO, U. S. A. 


Illinois 





by reading 
If so, send us 


Sererenrgiaia tt 
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“MAIL IT TO VAIL” 


Remember this slogan—It means that 
the dealer who requires the utmost in 
quality and service is very sure in 
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PE a 











Pins 


| Get our price list 1134A describing the entire line. 


U Vail 





Manufacturing 


1752-58 East 75th St., 


Co. 
Chicago, Ul. 


PEERLESS | 





(Exports— Continued from Page 


Countries No Value 


Peru 

Venezuela 

Saudi Arabia 
British India 
British Malaya 
China 

Netherland India 
Hong Kong 


Palestine 


Philippine Islands 


Siam 


French Oceania 

New Zealand 

Belgian Congc 

British East Africa 

Union of South Africa 
Other British South Africa 
Gold Coast 

Other British West Africa 


Tot al 


Shipments to 
Hawail 
Puerto Rico 
Virgin Islands 


shelving 
and wall 


bins 


Value 
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not insulated 
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United States Exports of Writing Instruments, March, 1935 


01 
Refillable 
pencils 
and refill 92 
leads Other 
Countrie Value Doz 
Belgium : 418 
Denmark 1,292 75 
Finland 6 
France 1,254 252 
Lithuania 1,188 
Netherlands i79 1,449 
Norway S 156 
Rumania 
Spain 1,260 
Sweden 671 
Switzerland Hou 
United Kingdor NS) 12,734 
Canada t 15,693 
British Honduras 2 15 
Costa Rica 7 240) 
Guatemala 4 534 
Honduras 44 1,005 
Nicaragua 1,748 
Panama 2,432 
Salvador 4,042 
Mexico »s 24,3 
Newfoundland and 
Labrador 2,054 
Bermuda 5 148 
Barbados 8 237 
Jamaica lt 71 
Trinidad and Tobag 12 
Other British West 
Indies 9 12 
Cuba he 600 
Dominican Republic 609 
Netherland West Indies v2 
Haiti, Republic of l¢ 1,662 
Arwentina 2,505 14,852 
Bolivia 22 4 
Brazil 23 24 
Chile 11S 4.861 
Colombia 16 205 
Ecuador l 1,974 
Paraguay 4 
Peru 42 
Venezuela 44 4,695 
British India ’ 2,112 
British Malaya 127 
China 72 2,000 
Netherland India oy 4 
Hong Kong 21 40 
Iraq t 
Japan +240 
Palestine 7.884 
Philippine Islands 77,424 
Siam 0 WED 
Turkey 124 
Other Asia iH 
Australia Lit 28 
New Zealand " 
Union of South Africa i 16 4 
Other British South 
ASEICR ncccuccccccces) ceseelllc (kl 
Kaypt 1S 
Liberia 
Morocco 
Total SI8,S822 14,9 
Shipments t 
Hawa 74 25,215 
Puerto Rico 55 0,049 
Virgin Islands l 24 


02 


encils 


Value 


1 

Metal pens 

ex t gold 
s Value 
$ 149 
ido 7 
ow 120 
231 15 
15 1S 
126 ag 
ne 7 
259 182 
l 
44 
lid 2 
4 
746 632 
25 15 
2 18 
54 9 
“a iw 
1S 11 
2 13 
1) l ? 
49 8 
] 
A > " 
2. 151 
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RIBBONS 


Sansom at Tenth Street 





US. TYPEWRITER RIBBON MFG. Co, 






ESTABLISHED 1895 


Dealers Inquiries Solicited 





CARBONS 


Philadelphia, Penna. 











a 
THE FLEXIBLE FASTENER 
THAT 








FOUND THE 
CON SUMER’S 
SPONTANEOUS 
APPROVAI 

AND 


O. K. EXCELLENT SELLER REPEAT ORDERS 


* QUICFLEX (Pat. Pend.) is the MODERN paper fastener— 
nothing to cut fingers—no “‘nail urging’ to open or close. 

* Has nothing to bend—will not tear the paper. Saves money— 
time—effort. 

* Jobbers, Distributors and Stationers write for prices—Free 
Samples. 


QUICFLEX M'F'G. Co. 


Dept.OA-7 500 SAN FERNANDO BLDG. LOS ANGELES, CALIF. 


al 
Meilicke. Systems 


cover computations 
of Payrolls 
Time 
Interest 
Tonnage 
Unit Costs 
Express and 
Freight Charges 
Discount 


Etc. 
End Mistakes—Double Speed with Precalculated, 
Verified Answers 
Meilicke. Systems, Inc. 
3466 No.Clark St. Chicago, Illinois 


























ee ACCESS 
The Modern Desk Tray 
Popular—Profitable 


The greatest office tool since the advent of 
the flat top desk. To show them is to sell 
them. “Y and E” Repre- 

7. | sentatives everywhere are 
reporting “A real opening 

wedge for other business.” 


755 Jay St. Rochester, N. Y. 
Dealers Everywhere 





Made of the acetate (slow-burning) cellulose, and esnbody features 
of our own design. Flat type envelopes for ring binders, billfolds, 
cards, papers, pictures, letters, etc. Bound type for factory- records 
and menu cards. Box type for inserts of thickness. 


MARKILO CO., MFRS. 
936c W. 63rd St. Chicago, U. S. A. 





ASK THE TYPIST 
she will tell you 


MARTENS 
TYPE CLEANER 


a does a cleaner job faster. And of 

Bottle course, no mussy fingers nor 
FREE INTRO- clothes. That’s why they ask for 
DUCTORY OFFER it by name — which translated 


Write for it and our liberal 
discount schedule means repeats and profits. 


MARTENS TYPE CLEANER CO. [oF yet 8Y: 














CORRECTING FLUID—INKS | 











PRODUCTS | 





BRING PROFITABLE REPEAT SALES 


ee oe —_—— 


CLOTH INKING PADS | 


FOR EVERY TYPE OF DOMESTIC OR FOREIGN DUPLICATOR 


WRITE FOR SAMPLES AND PRICE LIST 


Duplicator Specialty Mfg. Ch te. | | 


360 FURMAN STREET BROOKLYN, N. Y. 








— - — —— TS 
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The Meat Economical Tab on the Market 
CLEAR CELLULOID TABS with ten distinct colored 


EIGHT COLORS of colored celluloid. 
NO FIXED PROJECTIONS—any projection from 
any tab. All projections and all colors from a single 


tab. 
Dealers Write for Prices and Discounts 


Universal Index Tab (Co. 
4°53 CENTRAL BLDG. SEATTLE, WASH. 
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You can Actually Staple aN 


from 2 sheets up to 

a Pile of Paper 

This Thick (3%") 

with the New 


ACME No. 
Heavy Duty 
Hand Stapler 





‘\ 













ACME 
STAPLE 
COMPANY 


1643-1647 Haddon Ave. 
CAMDEN, N. J. 














CLAROTYPE makes 
3300 pase Be 54 


dl-by to the old brusi and na mie shods 
n ~~ — glad o say hello ts 


the modern type cleaner 
(larotype retails for 50 cents The profit you 
nake laces this product among your sales lead 
Rach dozen is packed in a sales pre ae ng 
! 


uiter container. Tested advertising alds fre if 
desired Order a dozen today from vour jobber or 





THE CLAROTIYVPE CO. INC, 
16-H Hudson St NEW YORK 












Moore Metal Maptacks 


20 Plain Colors 100 Symbols 


Extensively used on maps and charts by Government, 
and Municipal Officials; by Manufacturers, Sales and Promo- 
tion Managers: by Professional and Business Men and by heads 
of Police and Fire Departments everywhere. Demand con- 


State 


stantly increasing. 





Small Counter Displays for Transient Sales 
Special Orders promptly filled for Dealers 


Send for Color Chart and Price Lists, and descriptive circular. 


MOORE PUSH-PIN COMPANY 
113-125 Berkley St. Philadelphia, Pa. 


Manufacturers of the World-Famous 
Moore Push-Pins and Push-less Hangers 















u-Wda- 


Brands 


DUPLICATOR INKS 


Dealers who emphasize the high character 
of their merchandise and service find that 
DU-WA-CO not only registers a new degree 
of satisfaction in use, but also co-operates more 
closely and more effectively in their sales effort. 

Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and other government 
offices, also schools and corporations. We can 
help you extend your sales. Write. 


unham-GJatson @ 


Manufacturers of Ink Specialties 
644 SO. CLARK ST., CHICAGO 





We also manufacture 


Multigraph Inks 








PENS... 


Business, School. Imprints 














Manufacturers of 
Quality Pens Exclusively 
Since 1876 


TURNER & HARRISON 
Pen Mfg. Co., Inc. 
1211-1215 Spring Garden Street 


Philadelphia, Pa. 
















Loose Leaf Rings 


No Large Brass 
Joint to Tear Nickel Plated 


Paper FIVE SIZES 


Inside Diameters 
ra “—1.35 Per 100 


Oven. Easily, *— 50 
Close an. « 
Securely d : a oe « 








For loose leaf books, binding reports, blueprints, etc. 
Write for information " Loose Leaf Metals 


on our line of 


The E. w. Caspenter Mfg. Co. 
Bridgeport, Conn. 






































rULY 





FILE 


LOW - PRICED 
FAST-MOVING 
PROFITABLE 


SEND 
FOR DETAILS 


C. L. BARKLEY & CO. 
517 S. JEFFERSON ST., CHICAGO 


Oude 


CARBONS & RIBBONS 


a complete and dependable service for 
the writing and copying needs of Amer 
ican business. When you undertake to 












sell Codo, you join a group of men who 
combine quality and cooperation to make 
success. Codo Carbons & Ribbons are 
worth more because they give better re 
sults And Codo salesmen earn more 
because they serve better 


odo Mig. Corp. 


CORAOPOLIS, PENNA. 
NEW YORK CHICAGO 

















Efficient andeconomical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 
















Stanley R.Bristow 
24 Central Ave.West Orange.N.J. 
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Easy to put in use 
Safeand Secure 


; “hk Re >» > ‘— + 
Qui eference : = - 


x LOOSE LEAF 
HOLDER 


Fastens the transferred sheets in a 
neat, compact binding, easily 
handled and referred to. Accommo- 
dates any size of sheet or distance 
between centers; interchangeable 
posts of various length provide 
capacity to meet your requirements 


$ 50 er dozen sets, f.0.b., 
New York. Write for 
sample and details 


F. B. Mfg. Co. 


1228 Intervale Ave. 
NEW YORK, N.Y. 





















Stencil Duplicator Ink 


There’s big business in stencil 
duplicator supplies for dealers 
properly prepared. Build up your 
sales with ROOCO—the one dupli- 
cating ink that GIVES FIRST- 
CLASS RESULTS on both open and 
closed drum types of machines. 
A dense black, distributes uni- 
formly. Samples and prices to 
dealers. 


»v.wooesee | H,. D. ROOSEN CO. 
a Brooklyn, N. Y. Chicago 
Factory: foot 20th St. 609 S. Clark St. 




















® AMERICAN 


-In- 
. Consecutive 
. Duplicate $ 50 


. Triplicate senialenen 
- Quadruplicate 

5. Repeat 

AMERICAN NUMBERING MACHINE CO. 
224 Shepherd Ave. Brooklyn, N. Y. 


Pacific Coast Representatives: 
N. & K. W. Zeagler 
408 So. Spring St. 


a wow 


Los Angeles, Calif. 








Artility 
Posture 


Chairs 


Manufactured by 


Artility Metal Products, Inc. 
Elkhart, Indiana 

















STARK 
CALENDARS 


A New Line 
for All Purposes 





The Stark line of desk calendars and daily date calendars 
made its bow to the industry early this year and alread 
has met with a splendid response. High grade in all 
respects —fine qoute paper stock and attractive bases. 
Made in book style, open-end style, daily date, etc. The 
Stark line warrants the dealer's careful attention. Write 
for combination catalog and price book. 


Stark Calendar Company 
Bedford Bldg., Adams and Dearborn Sts., Chicago, Ill. 













































































134 OFFICE APPLIANCES 
Check your needs " . ht ’ la a 
\ ys ese tes of | The “Aluminum” Pocket Seal § 
/ a a aie : ; and other MARKING DEVICES § 
Graffco si, Office Devices 
Vise Signals Maptacks > i" 
Viz Signals Marking Tacks , s 
Cellugraf Signals Patch Placer ', i 
Vise Clips — Gummed Cloth Strips " | 
Cellu-Viee Index Tabs Transparent Cloth Stsigs #] POCKET SEALS © SPECIMENIMPRESSION LEVER SEALS. 
r ™ 
You can sell any Graffco product with full con- x i 
fidence that it is the best — its kind. " MEYER & WENTHE S CHICAGO ; 
y OFFICE & FACTORY -*24 to 30 S. Jefferson St. , 
GEORGE B. GRAFF COMPANY 5 LOOP STORE - 31 North Clark Street z 
64 Washburn Ave. Cambridge, Mass. ! WEST SIDE STORE - 30S. Jefferson St. , 
Are You Informed Ww A N TT CE DI 
on Upholstery Leathers ? Addressing Machines, | 
Typewriters, Adding Ma- | 
Fagle-Ottawa songee books supply just apd enreme Suuatin tediees Mises. | 
you may require to increase your sales of office furniture. ing Machines, for cash. | 
Brief, to the point, non-technical. Complete assortment WRITE US FIRST if you | 
of samples with newest finishes. We'll gladly send them. want to buy supplies and 
machines,andsavemoney. | 
Specily Eagle-Ottawa Quality Leathers > 
INC- 

EAGLE-OTTAWA LEATHER CO. Attn.: Mr. Otto 170 N. LaSalle Street 

Grand Haven, Mich. | : CHICAGO 


























STENCIL 


Manufacturers and Distributors Should Write to 
THE 


TECHNY, ILLINOIS 


For Quotations on BACKING SHEETS 
“They Are Perfect’’ 
MADE FOR ALL STENCIL DUPLICATORS 















Write for Free Tube 












Tis special 


adhesive holds with a 
sinewy grip —yet Grippit 
can never wrinkle paper . . . it strips 
off like adhesive tape . . . it isso clean 
that any excess rubs off, leaving work 


and fingers unsoiled 


Harriman-Welts Products Co., 200 Summer St., Boston 









SHEAFFER'S 


>) 
/ resents 








Lhe 
First Lad) 


—a new light-weight pen streamlined 
for Balance® and with special clip de- 
signed for women's use. Pencil to match. 
; Three colors. Ebonized Pearl, Grey Pearl and 
L_> Black. Two prices—$5 and $8.75. One-stroke 
filling, emptying, cleaning in either lever or 
visible barrel types. An immediate hitl 
W. A. SHEAFFER PEN CO., FORT MADISON, IOWA 


[RED Loccear sive ff YELLOW 
} 


BREEN} 





AICO INDEXES 


SOMETHING NEW! 
Insertable Tabs 

Attached To Sheets | 

For POST and RING BINDERS | 


COLORED TABS -- PLAIN and PRINTED INSERTS 
Ask for Samples and Prices 


G. J. AIGNER COMPANY, Mfrs. | 


503 S. Jefferson Street Chicago, Illinois | 
| 


2 
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IULY 








Sonomor Wedge Pins 


4? 











WILLIAM PRYM 


of America, Inc. 


923 W. JACKSON BLVD. 
CHICAGO ILL. 


47-28 37th ST. 
LONG ISLAND CITY, N. Y¥ * 








ZIPIT 


THE NEW 
TIME SAVING 
CARBON 


Territory now being 
allotted. 


Send for samples and 
agency proposition — 


IT SELLS 


PHILLIPS PROCESS CO., Inc. 
82 ST. PAUL ST., ROCHESTER, N. Y. 


CARBON PAPER 




















Iirases clean. Leaves a smooth, clear surface for the 
second writing. A record of satisfaction for over 25 
years. Stars around the figures 1 and 2 on the front of 
the box identify the genuine. STATIONERS — Stock 
your needs for this all year round seller today. Fur- 
ther details on request, 


H. A. INK ERADICATOR COMPANY 
Cable Address ERADICATOR 1707 Zerega Ave., New York, N. Y. 








—_ —} 
ADAMS. 


Ideal BOOK RING 


| 
THAT FLATTENED JOINT is there | 
for a purpose—to keep the ring al- | 





PATENTED 


res. 17.1920 JAN. Tt. 1821 


ways right side up. No need to hunt 
mOV. 6.1923 


and fumble to find the place where 
the ring opens, if it’s an Adams ring. 
Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 


Seven Sizes 
Inside Diameters: 


No. 000,%,’’ No. I, i%e’’ invented for perforated sheets or 
No. 00, 54°’ No. 2, 1%’’ binders of all sorts. Allows binder or 
No. 0, a No. 4, 2% sheets to lie flat when open at any 
0. 6,3 point The enlarged joint, nicely 

rounded and smoothed, keeps ring 


The T. J. Cardoza Company, Ltd. 
Western Representatives: 
511-15 Howard St. 

San Francisco, Calif. 


right side up in position to be in- 
stantly unlocked 

Order through your wholesaler. We also 
manufacture inexpensive loose leaf metals. 


Henry T. Adams Mfg. Co. 3i\,5° fie 4" 


















New York City 
Richard C. Loesch Cx 


They Like to Be Sold! 


Pittsburgh 
"so ° Chatfield & Woods Co 
’S no trick to sell customers Cincinnati 
their first order of business The Chatfield Paper Co 
Detroit 


cards done in book form, for Wiggins 
Compact Binders. Because they are as 
far in advance of old-fashioned “loose” 
ecards as the 1935 stream- lined auto- 


mobile is over the one-hoss shay. 
Ask any of these paper merchants — or us— for LSB 
details and samples. , 


The JOHN B. WIGGINS COMPANY 
(Originators of Scored Cards) 
1162 Fullerton Avenue Chicago 


Wissins 


BOOK FORM CARDS COMPACT BINDERS 


Seaman-Patrick Paper Co. 
Washington, D.C., Baltimore 
The Barton, Duer & Koch 
Paper ¢ 

Grand Rapids 
Carpenter Paper Co. 
Houston 
sworth Co.,:Inc. 
St. Louis 
Tobey Fine Papers, Inc 


t 











ALLEN-WALES 


- 


A record of more than 25 years’ satis- 
factory service recommends Allen-Wales 
Adding Machines and The Allen- 
Wales Franchise to office machine 
Dealers of experience and sales 
power equal to a first-class 
proposition. We offer a valuable 
business getting opportunity. 
Write today for details. 








Allen-Wales 
Adding Machine 
Corporation 
New Yerk, N. Y. 


515 Madisen Ave. 


Curmanco Letter Rack 
for Efficiency 


Saves Time, Clears Your Desk for 
Action. Handles, Sorts, Classifies 
and Distributes 


the papers of your daily work. It saves time and 
labor, relieving you from shuffling and reshuffiing 
ee many times every day. It provides a place 
‘or every paper, with each peor in its place hey 
se needed on every desk from Manager to Office 
30y 


( ) Cap Size No. 104 $6.50 
( ) Letter Size No. 114 7.75 


Check size and grat desired. Pin ad to letter 
and MAIL TODAY. 


Currier Manufacturing Company 


26 N. W. Terminal Bidg., Minneapolis, Minn. 


Olive Green 
Art Steel 





DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices 


Speed Key Mfg. Co., Inc. 
298 Columbus Place 
Brooklyn N. Y. 





























136 


Style 
No. 24B 






A New and Im- 
proved Sherman- 
Manson Tubular 
Steel Stand with 
adjustable ma- 
chine rests in 
place of the usu- 
al solid top. 


Can be equipped 
with raised or 
flush, inter- 
changeable right 
and left side 
shelves 


Fits . 
Any [Typewriter 


or Hand Operated Adding or Calculating Machine 


{ Write for further particulars and prices } 


SHERMAN-MANSON MFG. CO. 
621-31 S. KOLMAR AVE., 
CHICAGO 
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A COMPLETE LINE 
Correct in Design 
Honestly Built 
At the Right Price 





Glad to send catalog 





Jasper Seating Co. 


JASPER, INDIANA 


CHICAGO: L. H. Farber NEW YORK: 
529 S. Wabash Ave. Office Furniture Warehouse 











Telephone WEBster 3217 573 Broadway 


IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include ““METHODES” in your ad- 
vertising appropriation: It pays. 
Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X¢ France 


























TULY, ! 


THE STATIONER’S 


SCRAP 
BOOK 


IDEAS 


PRICE —- POST FREE 


The most valuable 
moneymaking volume 
ever placed before the 
Stationer Trade—Con- 
tains nearly 200 hints in 
connection with every 
department of your 
business. 


Press Comments: 


The book contains some 178 pages of common sense sugges- 
tions for commercial stalioners and dealers in office equipment. 
It is conveniently divided into four sections, as follows: 
Organization; Advertising and Publicity; Selling Ideas; Win- 
dow Display and Selling Ideas for Specific Lines. An index 
in the front of the book classifies the subjects treated and gives 
the numbers of the pages where the stationer may find sugges- 
tions on the particular phase of his business that he may be 
interested in al the lime. The subjects run all the way from 
account books to window dressing and are writlen in such a 
way thal the volume is an excellent reference book. 

—Office Appliances. 


The Scrap Book can be dipped into almost anywhere, and 
useful hints on a wide range of subjects, presented in a very 
readable form, will be found on every page 

—The Newsagent, Beokeeller’s Review and 
Stationer’s Gazette. 


It was a distinctly good idea to bring together such a series 
of approved ideas, and the volume should meet with a warm 
welcome —The British Printer. 


4 good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, Ltp. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON. W. C.. ENGLAND 
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HARACTER in a ring 


book is a good deal like 


s77T character in a man. 
It stamps its possessor as 


being above the ordinary. 





There's areal reason for 
the distinctive trend on 
the part of many good 


dealers to 


Triaaell 


Ht Will Pay You 
To Investigale 


TRUSSELL MANUFACTURING CO. 
Poughkeepsie, N. Y. 
































“KILIAN” 


Unground Ball Bearing 
Metal Office Furniture Industry 

(U. &. Patent 1,782,623. Canadian Patent 324,059. Other patents pending.) 
All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in an 
desired sha (No soft stampings used whatsoever. 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides i - United ited States and Canada operate on “Kilian” 
bearings. Samples made to your specifi- 





— 
Kilian Manufacturing Corporation 
107 North Franklin Street Syracuse, New York 

















Win summer dollars 





OFFICE APPLIANCES 


le. 
with Touch Control 


Get out and tell them. Talk it up. 
Tell your customers about the New 
Royal Portable...that Touch Control is 
exclusive with Royal. Explain how this 
great advance, the most important in 
typewriter history, makes it easy for 
everyone to use the same Royal Portable 
perfectly. Do this and summer sales 
will scar over last season's. Link to 
Leadership!...Push the New Royal Port- 
able with Touch Control! 

Royal Typewriter Company, Inc. 

2 Park Avenue, New York City 

















and they’re all Heyer Quality Products 


First there are the stencils. Royal Blue, Royal 
Purple and Royal White—made in three qual- 
ities in order to have one that'll suit each user. 
Then there's the Wax Stencil that’s made for 
economical production of small runs—it’s much 
cheaper but serves a definite purpose. 

The Correction Fluids are there because mis- 
takes will always be made. And the Inks are 


there too. Inks that have been tried, tested 


and found true for each machine. Besides sev- 
eral intense Blacks there are eight vivid colors 
that help dress any job. 

They're all there; Stencils, Inks, Correction 
Fluids, Lettering Guides, Styli, Cartoon Book, 
Clearoscope, Ink Pads, Typecleaner, Lettergraph 
Bond Paper—so why spend a lot of time looking 
elsewhere? » *» » » » » +» ‘(Yyoolk to the 
Heyer Line to fill ALL your duplicator needs. 


THE HEYER CORPORATION e Chicago, U.S. A. 








Shwe YOU Ltt 


CUSHIONED Yi//177 


.. 2 We HCN 


Underwood 
Special 
Vypewriler é. SEE PAGE 95 


UNDERWOOD ELLIOTT FISHER SPEEDS 
THE WORLD’S BUSINESS 














